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29 Output Shares Hiked 


By Chrysler, AMC, S-P: 


‘ total output on 723,253 cars in 1954 


By Martin L. Whitmyer 
Staff Writer 

ALTHOUGH the Big Three set 

new standards of achievement 

m nearly every phase of car pro- 
duction during 1955, American Mo- 
tors and Studebaker-Packard man- 
aged to bolster their shares of 
industrywide operations. 

While AMC, S-P and Kaiser 
produced only 349,624 of the rec- 
ord 7,942,107 cars turned out by 
the industry in °55, it was good 
enough for 4.40 percent of total 
industry output and a 0.34 per- 
centage-point improvement over | 
the 4.06 percent compiled in 1954 
on 223,828 cars. 

The Big Three produced 7,592,483 
ears during ’55 for 95.60 percent of 
total industry output, but despite 
the record onslaught of cars cap- 
tured 0.34 less percentage ground 
than it did the previous year. The 
Chrysler-GM-Ford production, 
was only 5,284,809 cars in 1954, 
but. captured 95.94 percent of the 
industry’s year-long effort. 

OK * x 


NDUSTRY-WISE, the 1955 out- 

turn of cars smashed the old, 
record of 6,658,510 units produced 
in 1950, and was 44.2 percent above 
the 5,508,637 cars assembled in 
1954. 

Canadian car manufacturers 
also established a new mark in 
55 with the production of 377,598 
units. The old high of 366,535 cars 
was set in 1953. Total car-truck 
output in Canada in ’55 was 452,- 
274 units, considerably under the 
alltime high of 483,800 vehicles 
produced in 1953. 

On a corporate scale, Chrysler | 
made the biggest improvement in| 
1955, jumping from 13.12 percent of | 


Soaring Stocks 
Add to Seasonal 
Used-Car Woes 


By Robert M. Lienert 


Associate Editor 


GTORM warnings were apparent | 
over the used-car front last) 
week. 

However, early January is the 
historic gioom period for used- 
ear men—the darkest hour before 
the spring dawn. 
Of primary concern last week 

Was the logjam of unsold units on 
lots everywhere. 


| 


The average new-car dealer had | Cleveland Automobile Dealers Assn., has been completed at Fenn College, Cleveland. | We 


to 17.15 percent on 1,361,835 cars 


last year. 


* * 


- 4.03 percentage-point gain also 
is shown in the fact that it set a 
new yearly record for car produc- 
tion and also saw two of its divi- 
sions establish new marks. The cor- 
poration former high of 1,246,602 
cars was set in 1953. 

Plymouth picked up the most 


Inside 
Auto News 


New weekly feature—t he 
pattern of used-car prices 
over the past year. Page 30. 
Maker joins fight on harm- 
ful advertising. Page 3. 
Traffic toll climbs in 1955. 
Page 2. 

SAE _ convention 
under way. Page 2. 


+ 


gets 


Registrations and new-car prices, Page 
26. Used-car auctions, prices, 
Pages 4, 30. Market reports, 


Cleveland Dealers Return to Classroom— 


ground of the four Chrysler units 
as it poured 742,991 cars from the 
lines in ’55 to set a new mark in 
calendar-year output. Its former 
high of 662,514 was established in 

1953. 

Plymouth’s record-smashing ac- 
| tivities during ’55 claimed 9.36 per- 
cent of total industry output and 
netted a gain of 2.1 percentage 


points over the 7.25 percent com-| 


piled in ’54 on 399,909 units. 


# * i 


,jeoo= copped os percent of | 
: total output og production of 


313,038 cars during '55, and picked 
up 1.19 percentagd¢d points from ’54, 
when _it turned oyt 151,766 cars for 
2.75 
effort. 
Chrysler division captured 2.22 
percent of total output on 176,039 
ears for a néw division record 
and also picked up 6.37 percent- 
age points 
built 101,743 ¢ars for 1.85 percent 
of total indugtry output. The divi- 
sion’s formef high of 164,697 cars 


ich missed setting a 
new alltime calendar-year output 
record by less than 200 units, turned 
out 129,767 cars in '55 for 1.63 per- 

(Continued on Page 4, Col. 1) 


The first in a series of courses in management for new-car dealers, initiated by the 


a@ stock of used cars representing|The course is aimed at helping members cope with such problems as retailing, 


43.6 days of selling as of Jan. 1,| 
according to AuTomoTivE News esti-| 


pply on March 1. 
* * * 


DETAIL action has been slow 
since mid-December, field re- 
‘ports indicate. Wholesale auction 
'Operators complain that bidders 
have been sitting on their hands. | 
Prices, as a result, have been | 
forced down, but even deep 
slashes on the tags haven’t started | 

' much action on the lots, dealers | 
| report. 
iS 
'the bulk of their tradeins have been 


® joined by others who are attempt- 


‘ing to bail out through wholesale 


hannels. They are finding whole- | 
as retail) 


|Plainsman, a new idea in station 
RICES were chopped deeply on| wagons, the Packard Predictor and 
the auction block last week.) 


e buyers as_ scarce 
Prospects. 
a 


(Continued on Page 4, Col. 3) 


Dealers who normally wholesale | 


velume, expense and profit analysis of 


an_actual operation and the true cost of 


{ d | selling a new car. Leaders of the automotive class are, from left: Crawford C. Edmonds, 
Mates. This was approximately 10| retired dealer and former economics teacher; William J. Michael, Oldsmobile 


reent above the high point for) dealer; Walter Grabski, CADA president; James Berry, CADA past president, 
of 1955—which was the 39.8-day professor John W. McNeill, chairman of Fenn's management department. 


and 


percent of /ftotal industry 


it | 


Entered as Second Class Matter 
at the Postoffice, Detroit, Mich. 


How They Fared ... 
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12 Months’ Car Output—’55 vs. ’54 


(U. S. Production) 


Total 
Output, 
1955 


1,361,835 
176,039 
129,767 

. 313,038 
_ 742,991 
2,240,661 
1,231 
1,764,524 
_ 39,995 
434,911 
3,989,987 


CHRYSLER CORP. ....... 
Chrysler 
MINOR scsicscosevsnardasstevelicies 
Dodge 
Be: Sis ieensivaceserivesvie’ 
FORD MOTOR. ............... 
Continental 
Ford 
Lincoln 
I? iit cet eee cces 
GENERAL MOTORS .... 
IED sesscbxscusiesrpstvtevattoniandie Sa 
CeGMIAC  .............01................ IB BBA 
Chevrolet Oe 
Oldsmobile ........................ 643,460 
Pontiac 581,860 


Total Big 3 


AMERICAN MOTORS .... 
Hudson 
Nash 

KAISER MOTORS 
Kaiser 
Willys 

S-P CORP. 
Packard 
Studebaker 


Total Little 3 
Total Cars, U.S. 


Total 
Output, 
1954 
723,253 
101,743 
69,844 
151,766 
399,900 


Pct. 
of 
Total 


Pet, 
of 
Total 
17.15 
2.22 
1.63 


1,394,762 
35,733 
256,730 
2,874,271 
531,463 
123,746 
1,414,365 
433,810 
370,887 


5,284,809 


94,177 
31,566 
62,611 
16,759 
5,818 
10,941 
112,952 
27,583 
85,369 


223,828 


5,508,637 


Car Output Opens 1956 


Below Year-Ago Level 


which current car production 
surpassed year-ago totals appears 
|to have come to a close with the 
arrival of 1956. 

Reflecting reduced schedules in 
| Big Three plants, car output last 
week totalled an estimated 123,- 


mas week’s 105,347, but trailed the 
| 150,582 attainment in the opening 
week of 1955. 


| 

| The starting 1956 performance 
jalso failed to match another tar- 
get—AvutTomotive News’ newly re- 
|vised 1953-55 index. Last week’s 
|effort amounted to 98.3 percent of 
|the three-year yardstick for auto 
output. 

* 


* * 





only one obstacle to a higher 
turnout of cars last week. 
Effective with the new year, over- 
time and Saturday work was dis- 
carded by a number of Big Three 


:|plants. The Ford plant at Buffalo, 


for one, was back on a 40-hour 
k for the first time in five years. 
Mercury announced plans for 
cutbacks and layoffs at three 
plants this week in order “to re- 
flect current market conditions.” 
General Manager F. C. Reith said 

' the cutbacks were designed “to 





Dream Cars Dot Chicago Show 


the “forerunner of a styling direc- 
tion which will be followed by fu- 
ture American automobiles.” 

The Predictor is mounted on a 
Clipper chassis with torsion-level 
suspension and is powered by a 


HE cars of tomorrow are shar- 
ing the spotlight with the cars 
of today at the Chicago Automobile 
Show which opened Saturday (Jan. 
7) in the International Amphithea- 
tre. The exposition closes Sunday. 


In addition, visitors are getting 
their first. peeks at a few new 


| production models and several in- 


novations in the truck field. 


Among the experimental models 
bowing in Chicago are the Chrysler 


the Mercury XM-Turnpike Cruiser, 
dream jobs that embody many fea- 


tures which may turn up in. to- 
morrow’s production cars. ° 
Plymouth introduced its Fury, a 
production-model two-door hardtop 
with a 240-horsepower engine, and 


Photos on Page 2 


Ford division and Mercury are 
showing their four-door hardtops. 
Dodge is displaying its recently an- 
nounced “seo” sports chassis. 

- 


TTRACTING considerable at- 
tention is Packard's Predictor, 
a four-passenger hardtop coupe 
which the company hopes will be 


374-cubic-inch engine rated at 


better than 300 horsepower. 

The car is only 54 inches high 
and features roll-back roof doors 
and swivel seats. It is finished in 
pearlescent white with a matching 
black-and-white interior. 

“Sculptured in steel” is the way 
the company refers to the Pre- 

(Continued on Page 44, Col. 2) 


| T# long succession of weeks in, 


395 units. This exceeded Christ- | 


NEW YEAR’S weekend proved | 


insure an adequate but not exces- 
sive level of dealer stocks.” 


General Motors plant cities were 
|agog with rumors of impending 
production slashes and layoffs, but 
| spokesmen were quick to deny the 
|reports. Overtime and Saturday 
| work was at a minimum, however. 
| Rather than disclose future in- 
| tentions, three GM divisions proudly 
pointed to record-shattering pro- 
| duction achievements in 1955. Buick, 
| Chevrolet and Pontiac all reported 
alltime peak years. 


* om 


. 
‘ON THE upside were Lin- 
| coln’s announcement of a pro- 
|duction boost and steadily rising 
schedules for Studebaker and the 
American Motors Rambler. 
General Manager Ben D. Mills 
| said Lincoln planned to make Jan- 
uary its alltime-record month, with 
6,683 cars on tap. Lincoln’s previous 
(Continued on Page 45, Col. 3) 


Top Cars 


New-car registrations for ten 
months plus 38 states for No- 
vember : 
1955 Pos. 

1—1,433,112 

2—1,380,348 

3— 666,162 

4— 582,923 
5— 523,848 

471,437 
330,066 
256,486 
139,580 
121,307 
104,991 
86,774 
85,481 
46,853 
39,802 
29,558 
6,025 
914 


Make 1954 Pos, 
Chev. 1,186,448— 2 
Ford 1,199,805— 1 
Buick 454,108— 3 
Plym. 329,288— 5 
Olds. 358,810— 4 
Pontiac 303,387T— 6 
Mercury 246,023— 7 
Dodge 131,076— 8 
Chrysler 85,826—10 
Cadillac 94,537— 9 
DeSoto 65,970—13 
Stude. 82,905—11 
Nash 15,396—12 
Packard 36,134—14 
Hudson - 31,865—16 
Lincoln 32,862—15 
Willys 16,391—17 
Kaiser 8,512—18 
256 Continental 
44,086 Misc. 24,657 
Total All Makes 
6,350,009 4,764,500 

Further details on Page 26. 
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Brake Indicator Urged .. . 





Woolson, Cole to Join 
SAE Automation ‘Skit’ 


DETROIT. — DeSoto President 
L. I. Woolson and Chevrolet Chief 
Engineer E. N. Cole will partici- 
pate in a unique “dramatization” 
of automation problems tomorrow 
(Jan. 10). 


The Society of Automotive Engi- 
neers will present Woolson, Cole 
and four other executives in an 
automation conference-in-the-round 
at an SAE convention luncheon 
here. It will be the second day of 
the week-long convention. 


The presentation on automa- 
tion will feature a “conference” 
of six executives of the imagi- 
nary ABC Co., manufacturer of 
the Helitrac, a combination pas- 
senger car, tractor and helicopter. 
The conferees will be deciding 
whether or not to automate their 
factory. 

The “cast” will include: 
Colwell, vice-president of Thomp- 
son Products, as executive vice- 
president of ABC Co.; Woolson, as 
manufacturing manager; Cole, as 
chief project engineer; M. P. Fer- 
guson, president of Bendix Aviation 
Co., as a vendor; C. L. Hecker, first 
vice-president of Oliver Corp., as 
sales manager, and E. J. McNamara, 
director of purchases of Pratt and 
Whitney Aircraft, as purchasing 
agent. 

Approximately 1,000 SAE mem- 
bers are expected to attend the 
automation panel, which will take 





L. I. Woolson E. N. Cole 
place in the grand ballroom of the 
Statler Hotel. 

Highlight of the convention din- 
ner Wednesday night at the Ma- 
sonic Temple will be an address by 
Secretary of the Army Wilber M. 
Brucker. He will be introduced by 
Robert L. Biggers, president of 
Chrysler Corp.’s Fargo division. 

At opening SAE sessions today, 
installation of a brake tempera- 


Business 
Barometer 


Auto Production—143,344 cars, 
trucks in week vs. 171,272 year ago. 

Business Failures—174 in week 
vs. 152 year ago. 

Department Store Sales—Up 21 
percent from year before. 

Electricity Output — 11,614 mil- 
lion kilowatt hours in week, up 23.1 
percent from year before. 

Freight Loadings—672,355 cars 
in a week, an increase of 111,160 
from year before. 

New-Car Registrations—<6,350,- 
009 (partial 1955 period) vs. 4,764,- 
500 for same period year earlier. 

New Truck Registrations—3838.,- 
316 (partial 1955 period) vs. 739,912 
for same period year earlier. 

Oil Stocks—262,936,000 barrels, 
an increase of 2,877,000 barrels in 
week. 

Soft Coal Output — 10,270,000 
tons estimated in week vs. 7,553,000 
tons year before. 

Steel Output— 96.4 percent of 
capacity estimated vs. 95.7 percent 
week before. 

Used-Car Prices—$877 in Janv- 
ary to date vs. $915 in December. 

Wholesale Prices—111.4 percent 
of 1947-49 index vs. 111.2 percent 
week earlier. m 


Common Stocks 
Jan. Dec. 

4 28 High 
8% 8% 13% 
83% 87% 101% 
45 45% 54 
4%, 4% 5% 
10% 10% 15% 


30.33 31.38 


1955 
Low 


8% 
56 Ve 
43% 

2% 

9 


Am. Motors 
Chrysler 
GM 

Kaiser 

S-P 


Average 





A. T.| 


ture indicator on auto instrument 
panels was recommended by R. 
L. Wehe, of Cornell University. 


Wehe also called for an emer- 
gency warning device to indicate 
when the brake application device 
has reached a point where insuffi- 
cient actuator travel remains. 

“Whenever this signal is given,” 
Wehe explained, “the driver should 
adopt an emergency procedure until 
the brakes can 
be adjusted. The 
remaining travel 
could be checked 
at critical grades 
by authorities as 
an additional 
check against 
failure. 

“By using a 
brake drum tem- 
perature indica- 

i tor, the driver 
M. P. Ferguson will be informed 
as to the condition of operation of 
the brakes and can avoid destruc- 
tive temperatures as he now avoids 
boiling of the engine coolant on 
ascent. These two devices will en- 

(Continued on Page 45, Col. 4) 














Explosive Session 
Faces Congress 


Dealer Issues Slated 
For Thorough Airing 


By William Ullman 
2 Washington Correspondent 
WASHINGTON.—In compar- 
atively calm fashion, and with a 
happy reunion spirit existing on 
both the Senate and House floors, 
the 84th Congress began its final 
session last Tuesday. 


Despite the seeming friendli- 
ness of the jovial handshaking, 
a few comments by party leaders 
and several committee announce- 
ments gave notice of explosive 
days ahead. 

Many issues face the legislators 
as all House members and one- 
third of the Senators come up for 
reelection this year. Congress will 
want to get through as early as 
possible. 

The work will be hard and fast 

and tempers are bound to flare 
before the final friendly adieus, if 
any, are said when adjournment 
|day comes. 
Among legislative matters to re- 
| ceive early attention in both cham- 
bers will be a highway bill. This, 
of course, will be of direct interest 
to the automotive industry. 

It is expected to be a massive 
bill, with most everybody for it, 
but much time may be spent 
in deciding just what form it 
should take, and just how the 
cost will be met. 

The following hearings, already 
decided upon, also are of special 

(Continued on Page 41, Col. 5) 


Plymouth Sales 
Set Record in °55 


DETROIT.—Plymouth retail sales 
of new cars in 1955 totaled 675,000 
for an alltime high, William J. 
| Bird, Plymouth 
sales vice-presi- 
dent, announced 
Friday. 

Retail deliveries 
were more than 
85 percent higher 
than in 1954. The 








was 1953 when 
deliveries totaled 
603,867. Plym- 
outh’s share of 





W. J. Bird 


mobile market was approximately 
9.1 percent in 1955, and in six of 


outh’s market penetration exceeded 
10 percent. 


improved and the company con- 
tinued to build more cars for taxi- 
cab use than all other makes com- 
bined, Bird said. 


Some Dreams, Some for Sale 





Packard's Predictor— 


This is the Predictor, a four-passenger hardtop coupe designed by Studebaker- 
Packard as a show car. It is mounted on a Clipper chassis with torsion level-suspen- 


sion and is powered by the 374-cubic-inch Packard V-8 engine rated at 300-plus 
horsepower. 





Chrysler's Dream Station Wagon— 

On display at the Chicago Automobile Show is Chrysler Corp.'s Plainsman, an ex- 
perimental model featuring a new idea in station wagons. The rear seat of the 
eight-passenger two-door faces to the rear in observation-car style. It can be folded 
into the floor to increase cargo space. 





Mercury's Turnpike Cruiser— 

The aft sections of Mercury's XM-Turnpike Cruiser feature 12-inch concave channels 
which end in huge V-shaped tail lights. Mercury says the dream car was created 
for America's growing network of ultramodern highways. It is on display at the 
Chicago Automobile Show. 


hit 





best previous year|@ 


the national auto-|' 


the nation’s 10 largest cities, Plym-|* 


Plymouth’s position in fleet sales) 


Dodge Introduces Town Wagon— 


This Dodge Town Wagon truck staged its premiere at the annual Chicago Auto 
| Show. The dual-purpose vehicle is said to have the load capacity of a panel truck, 
| the comfort of an automobile and the versatility of a station wagon. It carries eight 
| passengers in three seats or six passengers in two seats with additional room for a 
| cargo which can be loaded through the rear door or the right side door. 


55 Traffic Toll | 


Surpasses All 


Postwar Years 


38,500 Fatalities Tops 
°54 by 2,500; Rate 
Per Mileage Rises 


HICAGO.—T he _ traffic-accident 
death toll in the U. S. for 1955 
was estimated by the National 
Safety Council last week at 38,500, 


This is about 7 percent and 2,- 
500 lives greater than the 1954 
traffic death toll of 36,000. 


The 1955 toll is the highest since 
1941—the year that set the alltime 
record with 39,969. In the history of 
automobile travel, only four years 
have brought more than 38,000 
deaths—1936, 1937, 1941 and now 
1955. 


The council’s 1955 estimate is 
based on actual reports for 11 
months, with a death toll of 34,- 
690 for that period. 

* * * 

RAFFIC deaths for November 

alone went up 10 percent—the 
ninth consecutive month to show an 
increase over the corresponding 
month of 1954. The November 
death total of 3,680 was the highest 
for that month since 1941. 

For many months, the rate of 
deaths per 100 million miles had 
been down because travel was 
increasing faster than fatalities. 





\|deaths and travel 


The council said the sharply 
higher death totals in recent 
months, however, had now made 
the increase in deaths about even 
with the increase in mileage. 

At the end of 10 months of 1955, 
each were up 
about 7 percent and the death rate 
of 6.3 was about the same as that of 


B| 1954. 


* * * 


MONG 47 states reporting for 

November, 30 had higher totals 
than in the previous year, while 
three reported no change and only 
14 showed decreases. 

For 11 months, 34 cf the 47 states 
had higher totals, two reported no 
change and 11 had decreases. Ex- 
cept for Idaho, which reported a 
21 percent decrease, the reductions 
generally were small, as follows: 











BI 52k cantuns'cunandustaensinsedinnatind —21% 
NI a osocecdtuicargetcieenainaianss — 9% 
I a. cccscakascSesncanibinsdecasatiecesa — 1% 
II ie: < osicasbotcautacaukserrakke — 6% 
Wyoming ......... — 5% 
New Jersey — 4% 
IIE isiisans cous sossnvierscuceeabiviin — 3% 





(Continued on Page 41, Col. 1) 


Pontiac Appoints 
Buick’s Bridge 
To Head Sales 


PONTIAC. — Appointment of 
Frank V. Bridge as general sales 
manager of Pontiac was announced 
last week by Rob- 
ert M. Critchfield, 
general manager. 

Bridge, assist- 
ant general sales 
manager of Buick 
since 1950 and a 
member of the 
Buick factory 
sales organization 
since 1930, suc- 
ceeds H. E. Craw- 
ford, who had 
been on leave of 
absence because of his health and 
now has resigned. 

“I am delighted to announce 
Bridge’s appointment to head the 
Pontiac sales organization,” Critch- 
field said. “He has had extensive 
experience in every phase of the 
retail automobile business and has 
demonstrated outstanding capacity 
for leadership.” 

Bridge, a native of Plankinton, 
S. D., began work in 1926 as a 
salesman for a Buick dealer in 
Rapid City, S. D. In 1930 he joined 
Buick ‘as Minneapolis district sales 
manager. Bridge also served as 
Minneapolis assistant zone manager 
for Buick and as zone manager in 
Denver, St. Louis, Minneapolis, Los 
Angeles and Chicago. 

In 1949, Bridge was appointed 
Chicago regional sales manager for 
Buick and later was appointed 
assistant general sales manager for 
the eastern area headquarters in 
New York. 





F. V. Bridge 
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well as a letter to go on your 


Dealers tell me 


By John 6. Munn 





Unions Find Going Slow ... 





Dealer Year in Labor 


By Joseph M. Callahan 


The most significant develop- 





union won 24 elections and lost 






Ss Staff Writer ment in 1955 along these lines | three. 
HE drive to unionize auto deal-| was the virtual abandonment by Pi eto 
4 * erships continued in many areas the National Labor Relations |Salesmen Lose Interest 
UTOMOBILE Manufacturers| Come. Have a good time. Bring | im 1955, but the unions were suc-| Board of jurisdiction over auto OF THE seven elections held 
lent have spent millions of dollars; the family. Bring your friends. a aieetiaes dealerships. The five members of during 1955 exclusively for auto 
955 | in engineering and designing the CAR DEALER a yee ‘no saa the Eisenhower-appointed board | salesmen, the unions won two and 
nal} 96 models. They are also spend- & CO. uring the whole! senerally agreed that auto out- | 0st five of the polls. In the back- 
500, ing more millions of dollars in the (Car Name or year in the nation’s lets did not handl ficient i shops, the unions won 26 of the 35 
*— various advertising mediums to Trade Mark) 45,000 dealerships. ets he not Handle sulicient iM- | clections held. Both salesmen and 
2, build public acceptance for them. Street Address ___ Of the 44 elections | terstate business. mechanics in two other dealerships 
64 As dealers, we are extremely Telephone No. held, the unions were declared the Indicative of this trend is the | participated in shopwide elections 
interested and gratified with this oe * winners in 30, or 68 percent. The | fact that 27 of the 44 elections held | and they voted for the unions in 
nce help in developing public interest | 4 Special Invitation dealers were the victors in the re-| jn 1955 were in Detroit, where Lo- | both cases. 
me in the product we sell. But more LETTER TO PROSPECTS maining 14 polls. cal 376 of the AFL Teamsters began| Thirty-one of the 44 elections 
of | than ever, this year, wé~ should (Reproduced on your own In 1954 there were 39 elections | taking its election petitions to the| last year were requested by the 
000 ce be rt about _ oak iauaaen stationery) |held in auto dealerships, with the Michigan State Labor Mediation | Teamsters Union which won 28 
en a a pamiidaeaie on Dear Sir: union winning only 12, or 31 per-|Board after the NLRB refused to| °f the polls and lost three, 
| advance our own organization as This letter is to be considered | cent, and losing 27. ./° * assert jurisdiction. The Detroit|— There was & noticeable decline 
‘is |) a preferred place from which | 2% 2 special invitation to you, in the activity of the Machinists 
“4 E eo saanaindiaes your family and friends to visit Union which successfully petitioned 
34 P a our section at the big auto show for only one dealership election 
wT Automobile shows, and there! to be held in (name of town) last year and lost it. In other elec- 
|, are many more this year, are one| quring the week of (date). tions, the Teamster - Machinists 
| of the ways to excite even more We have made special ar- Union combine lost four of four 
2er | public interest in both product and| yangements to show all the polls requested and the Auto Work- 
he dealer. Shows have always served| thrilling new features of design ers Union lost one of two elections. 
an | asa stimulant to salesmen and have); and engineering which mark Besides Detroit, dealership rep- 
ng | helped get them organized for the} the new (name of car) models. resentation elections last year 
yer | year as well as to line up prospects.| ‘This year more than ever before were also held in Washington; 
pst | A show can be used as a good! in the history of the industry New York; Pittsburgh; Chicago; 
| means of selling the dealership and) are new and amazing mechani- Glenholden, Pa.; Anchorage, 
of | its contribution toward insuring| ¢a] improvements of vital inte- Alaska; Pawtucket, R. I.; Newark, 
d | happy and satisfactory ownership.| est to the motoring public. N. J.; Omaha; Lansing; Salem, 
a So, perhaps, definite suggestions Make our ‘big display section Ore.; Philadelphia, and two Cali- 
. ' as to methods of converting the in-| your headquarters while “doing” fornia areas. 
y terest of the public in automobile} the show. Check your packages . *. 4 
: shows to your own dealership would with us. Use our telephones. Rest Jobless Benefits Refused 
| be helpful. in our easy chairs. Meet your 
- a Where there is an automobile | friends at our exhibit. Let us | Bid week ane Oregon vate 
55 | Show, you can help to accom- help in every way we can to as- ployment ceo mae a eae 
1 | plish this purpose by inviting the | sure you of a profitable good ee eS ee 
nd public to make your exhibit space | time. \ ble for unemployment benefits if 
f their headquarters. If you are Sincerely, (Continued on Page 8, Col. 1) 
° | located in a community where |CAR DEALER AND COMPANY 
there is to be no show you can 
sa oe ah sonsenee gp cg a Your Own Show Ad Offers F ords 
aa or doing business with you by YOU ARE 
having a show or an open house 
eT of a da. So tale var wath —- Minneapolis Dealers Elect Anderson— As They Come 
promotion for either of these two TO OUR PARTY Manford R. Anderson (Dodge-Plymouth), left, new president of the Minneapolis | From Factory 
- situations, we are giving below A special showing of the new | Automobile Dealers Assn., accepts gavel from Sid Kline (Chrysler-Plymouth), center, | 
10 —— “0 for a newspaper | (name of car) models will be | retiring president, as Leo Faricy, general manager, looks on. Other officers are Rudy) PORTLAND, Ore. — Hollywood 
x= a run in the local paper as staged in our salesrooms during | luther (Pontiac), vice-president, and Ted Taylor jr. (Studebaker), secretary-treasurer.| Ford, describing itself as “the 
i 


a the week of (date). Named to the board of directors, in addition to Kline, were W. R. Stephens jr.| Northwest’s Largest Volume Auto 
1s own stationery to appear previous This will be our own big show | (Buick), Irving H. English (Dodge-Plymouth), S. E. Clevenger (Nash) and A. Bernard| Dealer,” last week advertised a 
: to the date of the show or open | 4.44 annual open house party. | Lindahl (Oldsmobile). “warehouse clearance” of 196 new 
- house. a Sa: You will not be “high pressured” cars. 

, te to buy. e A newspaper advertisement called 
, Message to Public You will be welcomed as a Ford oo ~ rive upon the reader to drive away in 
> Specifically, the first two sugges-| guest and our first obligation is his pick of 56 Fords for “$56 cash 


tions are to be utilized in case there 
is a show in your town. The last 
two suggestions apply when you 
hold a show or open house in your 


to show you a good time. 

The thrilling new features of 
motor car engineering and de- 
sign will be revealed to you while 





Draws Yarnall’s Praise 


(k) of the sales agree- 











on secured credit.” 

Referring to the recent Pacific 
Coast floods, the ad says: 

“We were flooded, too! Suddenly 














own sales room. you enjoy yourself, meet old WASHINGTON —Frank H.|graph 11 new ’56 Fords piled in so fast our 
THE ONLY REASON friends and new ones. Yarnall, NADA president, has sent | ment. warehouse won’t hold them — our 
WHY WE’LL BE Make a date with yourself and |a message to L. W. Smead, Ford “This provision, as you know, |Showroom and lots are packed! 
AT THE AUTO SHOW friends to come. We will be open | division general sales manager,| was inserted in the sales agree- | And more are on their way! 
en th te teee~teeitn | Oe evening. (List special en- | praising the campaign Ford is con-| ment between you and ourselves “We HAVE to move them fast! 
h 11 Kc t the bi to sh tertainment or souvenirs) ducting against unsound advertis-| for the express purpose of stat- |So YOU take off the protective 
Way Wee De at the Ing ame mew. CAR DEALER ing practices. ing our policy in this respect and, | paper—put on hub-caps—put down 
To give you the thrill of seeing & CO. The Ford campaign was carried | among other things, it specifical- the seat cushions—dust and polish 
of the amazing new (name of car) Street Address out by way of a letter to Ford | ly provides . . . that you shall: |and bring back later for full serv- 
S models. To give ourselves the Telephone No. dealers which called dealers’ at- “ae . Avoid in every way any| ice. (Each car fully factory guaran- 
d pleasure of meeting old friends - eS tention to the special provision | practice or advertising that is or| teed.) 
and making new ones. An ‘Open House’ in the sales agreement between | might be detrimental to company,| “You take them just as they 
We have made arrangements Ford and the dealers. company products or the public, or| come from the factory and save 
for ample space in which to LETTER TO PROSPECTS It calls for avoidance in every|to which company may object as| yourself hundreds of dollars! 
show our line and greet our (Reproduced on your own way of detrimental advertising and | being detrimental to the good name,| “Overflow cars parked on all 
guests. Make our section your __, Stationery) urges all dealers to conduct adver-| good will or reputation of company | Hollywood Ford lots, showroom, 
headquarters. Dear Sir: : tising activities “on a plane de-|or company products.’ and even in service department!” 
Stop in to rest, to check your | _ Y9u and your friends are cor-| signed to build good will for both; “It has come to our attention| The dealership said it would 
packages, to meet your friends | ially invited to be our guests at| products and your dealership.” | that, unfortunately, some dealers| remain “open every nite till 10— 
and to telephone. he ee ee ee > ue = sates from aoe Spores (Continued on Page 4, Col. 5) Sundays, too.” 
. in n “From time to time, we have 
iloaa pio yen B Bap: | woes of (ante). written you with respect to the 
idinah ale at Your enamnénd We have made special arrange- | vital importance of a sound adver- O h A 
* | ments to show all the thrilling |tising program to the merchan- Tl L e OuUSE ott te oe 
new features of design and en- | dising of Ford products. 
l gineering which mark the new “As you know, we firmly believe oom There’ : i 
i (name of car) models. This year | that competitive, but proper dealer . here’s no gloom in the auto industry over 1956 
2 n ex more than ever before in the advertising practices can go far sales prospects, despite predictions of a 10-15 per- 
> history of the industry are new | toward building wide public ac-| cent dropoff from record-breaking 1955. Auto men 
- tustielan dies and amazing mechanical improve- | ceptance of Ford products. In gen- are realistic people, know the industry can’t set 
. Auto Dealer Changes a of — interest to the |eral, we find that dealers have records year after year. Have another ace up their 
: Auto Market Reports — — corde dens iar Sadia adopted advertising practices that sleeves with earlier introduction of radically- 
; Case Histories house” party, We will be ore pl ens wide pumpe accepinnce changed 1957 models, which should boom last-half 
; Coming Events oe eee ee oPpen|of Ford products and are in keep- sales Auto shows, just starting in earnest, 
Remus dhedhitene evenings. Special arrangements for ing with the provisions of para- pe aa ed sf 
os tee | — Rng -— ee Ne EEE EEEEEREEEEEEE g - another impetus soon “es 
Editorial ave en provided. You will no Citation Honors : NADA’s Fred Bell out of hospital last week 





be pestered to buy a car. We want 










after a two-week stay for a “general motor” over- 


: ° 
pon ae a ——— to meet all our old friends and Borg-Warner Wemboff haul .. . Used-car business held up well in Decem- 
Saas f -_ make new ones in an atmosphere) (437¢4G0. — Borg-Warner Corp. ber for Chicago-area Ford dealers, latest survey 
} eee. of friendly hospitality. : -|| shows, but customer repair orders and labor volume was off from 
Letterbox % ai : was honored last week as the Com , or J 
Se | Don’t disappoint us. Come and| ony of the Month for Jan., 1956 November .. . Northern California association has added six new 
eee | bring a crowd. ” >11 members. ... 









' Obituaries | 
Personnel (Factory) 
Prices, New-Car 
Production by Makes 
Registrations, Cars, Trucks 
Turnings 

Used-Car Auctions 
Washington Column 


Sincerely, | SY isi Science, | 
CAR DEALER & COMPANY | In announcing the citation, Ed-| 
ward W. Jochim, president of the) 
|School’s board of trustees, said, | 
| ATLANTA.— Passenger cars reg- | “Borg-Warner Corp. fulfills in out- 
|istered in Georgia during the past| standing measure the dynamic re-| 
|13 years show an increase of more| quirements of modern industry in 
than eight times the population rise. | a free economy.” 


Utah reports it’s the first state to reach its assigned quota for the 
NADA Young Executives Group, thanks to Chairman Richard L. 
Warner ... Philadelphia association’s 1956 sales-building rally Jan. 
18 will feature Vince Baker and Fred Lovejoy . . . Rolland Oldis has 
joined Northern California association’s field staff. 

—Pete Wemuorr, Eprror, 
Automotive News 


Cars Like Rabbits 
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Despite GM, Ford Records . . . 


Chrysler, AMC, S-P 
Hike Output Shares 


(Continued from Page 1) 





cent of total industry output. The 
result was a 0.36 percentage-point 
gain over ’54, when the division 
put out 69,844 cars for 1.27 percent 
of total industry output. 

ok oe 4 


ORD MOTOR CO. lost the most 

percentage ground in ’55 despite 
the fact that it established both 
car and car-truck output marks 
during the year. 

Its production of 2,240,661 cars 
erased its former high of 1,825,- 
7166 cars in 1923 and helped it 
capture 28.21 percent of total in- 
dustry output, but still was 2.42 
percentage points short of ’54, 
when it built 1,687,225 cars for 
30.63 percent of total output. 

The company’s production of 2,- 
614,559 cars and trucks erased its 
former high of 2,019,000 vehicles in 
1923. ae 


ORD division lost more percent- | 

age ground in '55 than any| 
other maker despite the fact that 
it set an alltime car-truck mark | 
and postwar car record and came} 
within 53,000 units of its alltime | 
car-output standard. 

Its production of 1,764,524 cars | 
captured 22.22 percent of total in- | 
dustry output, but was 3.10 per- | 
centage points lower than ’54, | 
when it compiled 25.32 percent of 
total output on 1,394,762 cars. | 

Ironically, the division’s 1954 ef-| 
fort marked its postwar high for| 
car output. The alltime high of | 
1,817,891 cars was established in 
1923. The division produced 2,138,422 
cars and trucks during '55 to break | 
the former high of 2,011,225 units, 
also set in 1928. 


j 


* * 


a built 39,995 cars in 1955 
to capture 0.50 percent of total 
output, but lost 0.15 percentage 
points to ’54, when it gained 0.65 
percent on 35,733 units. The long 
changeover period at Lincoln played 
a part in the division’s recession 
from '54. 

Mercury captured 5.47 percent 
of total industry output on 434,911 
ears in °55, and also picked up 
0.81 percentage points from ’54, 
when it produced 256,730 cars for 
4.66 percent of total output. Its 
55 output also set a new high in 
calendar-year output—the former 
high of 334,081 set in 1950. 

Continental division, which began 
producing cars in June, closed out 
the year with 1,231 assemblies and 
0.02 percent of total industry out- 


put. 


* * * 


ENERAL MOTORS, like Ford, 

set new corporate records in 
both car and car-truck output, but 
ended up with a loss of percentage 
points from 1954. 

The corporation’s high of 3,- 
989,987 cars assembled in ’55 
erased its former high of 3,048,357 


’ established in 1950, and its out- 


put of 4,490,959 cars and trucks 
wiped out its old mark of 3,657,- 
869 set the same year. 

GM’s car output in '55 was good 
for 50.24 percent of total industry 
output, but 1.95 percentage points 
below the 52.19 percent compiled on 
2,874,271 cars in 1954. 

x cg 7 

HEVROLET also set new car 

and car-truck output marks, but 

like the corporation lost percentage 
ground from ’54. Its output of 1,- 
830,037 cars was good for 23.04 per- 
cent of total output and also broke 
the division former high of 1,520,577 
ears in 1950, but was a 2.64 percent- 
age-point drop from ’'54, when the 
division turned out 1,414,365 cars 
for 25.68 percent of total industry 
output. 

Chevrolet’s new high of 2,223,362 
cars and trucks in ’55 erased the 
old high of 2,015,158 established 
in 1950. 

Cadillac lost 0.32 percentage | 
points from ’54 despite the fact that 
it broke the record established in| 
the previous year by nearly 30,000 | 
units. The division’s record output 
of 153,334 cars during ’55 was good 
for 1.93 percent of total output, as 
compared. with 2.25 percent com- | 
piled in '54 on 123,746 units. 

* * * 


UICK built a record 781,296 cars| 
in '55 for 9.84 percent of total’ 


| cent of total output in ’55, as com-| 


| percent of total output in ’54. Stude- 


;cent in ’54—a drop of 0.14 percent- 
| age points from the previous year. 


output and also picked up 0.20 per- 
centage points from ’54 when it 
produced 531,463 cars. Its former 
high of 552,827 cars was set in 1950. 


Oldsmobile captured 8.10 per- 
cent of total output on 643,460 
cars in ’55 and also erased its old 
high of 433,810 cars built in 1954. 
Its percentage-point gain over ’54, 
however, was only 0.21 points. 


Pontiac picked up 0.60 percentage 
points over '54 with the output of 
581,860 cars last year, also an all- 
time record. The division produced 
370,887 cars in '54 for 6.73 percent 
of total output, as compared with 
7.33 percent compiled on its ’55 ef- 
forts. Its former calendar-year high 


City. 


secretary. 





Atlantic County (N. J.) Dealers 


Atlantic County (N. J.) Dealers Assn. elected new officers at a meeting in Atlantic 
From left: Robert B. Mathis, vice-president; William J. Ruffu, president; Ralph 
A Bartlett, retiring president; Norman A. 
Elected trustees were Edward Mathis, Bartlett, Ed Townsend, Paul L. 
Schaeffer, William Arena, Al Moskowitz and Maurice Cohen. 


Yarnall Hails 
Ford Ad Drive 


Detrimental Promotions 
Fought by Factory 


(Continued from Page 3) 


are using advertising copy of a type 
which causes customers to criticize 
severely the representations made 
in the copy. 


There can be no question but that 
all of us need and want strong, 
competitive advertising. On the 
other hand, advertising that is mis- 
leading or deceptive is harmful to 
the public, our dealers and the com- 
pany. 





ee an 


Pick Staff— 


continued, will destroy much of the 
good will of the public toward Ford 
products, the Ford dealer organiza- 
tion and Ford Motor Co. 


“Therefore, in the interest of 
protecting the public, other 


Council, treasurer, and Stanley H. Hall, 





of 467,655 cars was set in 1950. 


* * * 


AMERICAN MOTORS built 161,- 
792 cars in ’55 for 2.04 percent 














pared with 27,583 cars and 0.50 


baker built 112,366 cars in ’55 for| 
1.41 percent of total output, as com- | 
pared with 85,369 cars and 1.55 per- 


Kaiser Motors, which halted 
ear production in the summer, 
ended up with 5,799 cars and 0.07 
percent of total output for the 
year. The result was a 0.23 per- 
centage-point drop from the pre- 
vious year, when the corporation 
turned out 16,759 cars for 0.30 
percent of total industry effort. 


Kaiser turned out 1,021 cars for 
0.01 percent of total output in ’55, 
as compared with 5,818 cars and 
0.10 percent in '54. Willys produced 
4,778 cars in ’55 for 0.06 percent of 
total output, as compared with 
10,941 cars and 0.20 percent in ’54. 





of total assemblies. 
Hudson picked up 0.09 percent- | 
age points by building 52,672 cars | Averages from top to bottom of 
and 0.66 percent of total output in | AUTOMOTIVE News’ index were bat- 
55, as compared with 31,566 cars | teTed down an average $38. Not 
and 0.57 cars in ’54, while Nash | =!¢e the week of Oct. 12, 1953, 
produced 109,120 cars for 1.38 per- 
cent of total output last year, as 9 
compared with 62,611 cars and ‘O Mahoney Slaps 
1.14 percent of total assemblies in | ‘ 
the previous year. Its percentage- Ford Stock Setup; 
point gain was 0.24. ss 
Studebaker - Packard turned out Asks Senate Study 
182,033-cars in '55 for 2.29 percent’ WASHINGTON.—Senator Joseph 
of total output and a 0.24 percent-|¢. O’Mahoney, Wyoming Democrat 
age-point gain over ‘54, when it|who recently completed a lengthy 
nro pang Fy A percent of total out- study of General Motors Corp., has 
put on 112,902 cars. asked the Senate Banking and Cur- 
eee rency Committee to look into the 
perma picked up 0.38 per-| forthcoming sale of 10,200,000 shares 
centage points over a year ago|0f Ford Motor Co. stock by the 
by building 69,667 cars for 0.88 per- | Ford Foundation. 

O’Mahoney said he was _ con- 
cerned because the public will not 
control Ford Motor Co. even though 
it is being offered 60 percent of the 
voting stock. The Ford family will 
retain the other 40 percent. 

Meanwhile, the company regis- 
|tered an additional 3,600,000 shares 

;of its common stock with the Se- 
curities and Exchange Commission, 
but these shares will not be offered 
to the public. 

The two-part registration covered 
2,160,000 shares which have been 
or will be issued to key employes 
at $21 a share under a plan set up 
in 1953. 

Also included were 900,000 shares 
which will be distributed to key 
employes under a new option plan. 
The price of the latter will be equal 
to at least the offering price or the 
fair market value when the option 
is granted, the company said. 


Soaring Used-Car Stocks 
of total output and picked up 0.33 | 
reawarece ame,’ Add to Seasonal Woes cate cna 


(Continued from Page 1) 





Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 


(Copyright, 1956, by Automotive News) 
(Aptco Auction. Sales every Wednesday and Friday.) 


$1,150. 54 Crest (8) Victoria, $950*; 
2-dr., $875; Custom (8) 2-dr., $685; 
Main (8) 2-dr., $660; Custom (6) 
2-dr., $780. ‘53 Custom (8) station 
wagon, $870; sedan, $735. °'51 Cus- 
tom (6) station wagon, $250. 

KAISER—’'53 2-dr., $410*. 

LINCOLN — ’54 Capri coupe, 
(ps). '53 Capri coupe, $1,240*. 

MERCURY—’'55 Montclair Sport coupe, 
$1,825*; Monterey sedan, $1,590*; 
Sport coupe, $1,450*. ‘53 Custom 
Sport coupe, $890. 52 sedan, $635". 
"51 sedan, $350. 

NASH — ‘55 Rambler station wagon, 
$1,500. '52 Rambler sedan, $315. 
OLDSMOBILE—’55 (98) sedan, $1,850*. 
'54 (98) sedan, $1,710* (ps). ’51 (88) 


January 4 


(Sold 97 cars out of 159 offerings.) 
BUICK — ‘54 Super Riviera, $1,520* 
(ps), $1,510*, $1,425*; 4-dr., $1,390*; 
Special 4-dr., $1,280. "53 Super 4-dr., 
$950", $940*, $900*. 
CADILLAC—'53 (62) $1,540*. 
"51 (62) sedan, $825*. 
CHEVROLET—'55 Bel Air (8) 
$1,450*, $1,300, $1,245; Bel Air (6) 
coupe, $1,300; 2-dr., $1,225, $1,125; 
Two-ten (8S) station wagon, $1,575*, 
$1,480. "54 Bel Air 4-dr., $915; 2-dr., 
$830. '53 Bel Air sedan, $700; Two- 
ten 2-dr., $640; 4-dr., $580, $560°. 
"51 SL Deluxe Bel Air, $455; 2-dr., 
$275. 
CHRYSLER—'55 


4-dr., $1,665* 


2-dr., 


Imperial sedan, §$3,- 2-dr., $260*. 





000* (ps); NY sedan, $2,040* (ps); 
Windsor Sport coupe, $1,980*; 4-dr., 
$1,925* (ps). °54 Windsor coupe, 
$1,225*, $1,050*. '53 NY 4-dr., $845*, 
$800*; Windsor 4-dr., $660*. 

DeSOTO -—— ‘54 Fire Dome (8) Sport 
coupe, $1,200* (ps); 2-dr., $1,075*: 
4-dr., $995*, $850°. 

DODGE—'53 Coronet (8) station wag- 
on, $710; 4-dr., $645*, $450; 2-dr., 
$650°; club coupe, $490. ‘52 %-ton 
pickup, $380. "51 sedan, $205. 


PLYMOUTH-—'54 Savoy 4-dr., $730; 
2-dr.. $700, $650; station wagon, 
$660; Plaza 4-dr., $550. '53 Cranbrook 
conv., $550; 2-dr., $550, $415; 4-dr., 
$605. ‘51 Cranbrook station wagon, 
$325. 

PONTIAC—'55 Chieftain (8) Catalina, 
$1,980* (ps); 4-dr., $1,690° (ps). 
‘53 Chieftain (8) 2-dr., $795*, $750, 
$735, $670; Catalina, $750. '52 Chief- 
tain (8) Catalina, $605*; 4-dr., $585*. 
"51 Silver Streak (8) 4-dr., $405*. 

FORD—'55 Fairlane (8) Crown Vic- STUDEBAKER—'53 Commander Sport 
toria, $1,810*; 4-dr., $1,200*°; 2-dr., coupe. $650*, $550. 

*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 30, 31 





|| president. 


dealers and ourselves, we shall in- 
sist that all advertising comply 
with the provisions of paragraph 
11 (k) of the sales agreement.” 

Yarnall noted that NADA has 
“increasingly 
| alarmed at the misleading and de- 
| ceptive advertising which has de- 
| veloped over the last while” and 





when the index dived $42, had the) Commended Smead for his forth- © 


| right action on the matter. 
Yarnall told Smead: 


“We at NADA have been in- 
creasingly alarmed at the mislead- 


overall loss been so severe. 
Biggest one-jump setback in all 
of 1955 was the $31 pruned from 
the average in the week of Nov. 7. 


Auction operators also reported 
buyers holding back. Only 60.7 per- 
cent of the units offered at whole- 
sale auction last week went home 
with new owners. The sales ratio 
has been tapering off for three 


midis witch Mai he most or Chevrolet Outbids 
alee ‘Dealer Allen but 
He Doesn’t Object 


MIAMI.—General Motors Corp. 
has sold 84 Chevrolets to the City 
of Miami, and Don Allen, (Chevro- 
let), the only dealer who entered 
a bid, expressed no objection to the 
transaction direct from the maker 
to the city. 

“We realized that General Motors 
wanted to do something nice for 
the city,” Don Allen said, “because 
the city has been so nice to GM 
each year during the Motorama. 
But I sure wish I could buy cars 
at the price GM quoted.” 

The order was for 22 pasesnger 
cars and 62 police cars. GM’s bid 
for pasenger cars was $1,401.17 and 
Allen’s $2,147. For the police cars, 
GM bid $1,148, and Allen, $1,897. 


The GM price did not include fed- 


has developed over the last while, 
and your help and cooperation will 
do much to correct this evil.” 





* x * 


> SEARCHING for a comparison, 
one has to go back to the week 
of June 7, 1954, when the sales ratio) 
was 60.4 percent. In the late fall} 
and early winter of 1953—following 
the blitz season—sales ratios hov- 
ered around 60 percent. 

Some observers believed used- 
ear lethargy is a reaction that 
follows frantic cleanup selling 
such as occurred in 1953 and 
again in 1955. 

The 43.6-day average supply of 
used cars at the start of this year 
compares with a 35.0-day stock 30 
days earlier and with a 34.1-day 
supply as of Jan. 1 a year ago. 

Low inventory point of 1955 was 
reached Nov. 1 when stocks repre- 
sented a 24.1-day supply. 
* x * 

LTHOUGH stocks are high, 

operators still find it difficult 
to locate sharp pieces, aig 
in models older than ’54s. An . : 
action in most areas is concentrated | C¢SSful bidder, the city could have 
in the '50-’53 range. obtained a refund of the tax. 

“It’s not the end of the world,” 
said one major operator in De- 
troit, who admits to being an 
optimist. While sales have been 
“slow” he said, he is buying to 
build his stock even higher for 

the spring market. 

He feels sorry for franchised 
dealers, he said, “because the fac- 
tories are forcing them to sell used 
cars to stay alive.” 

“You can’t sell two cars for one 
profit for very long.” he said. 

* ox 





N LAST week's blood-letting of 
wholesale prices, the new aver-| | | 
age rounded out at $877, a drop 
of $38 from the previous week. All 
individual models were sliced to 
record lows. 

Declines were as follows: ’56s, 
down $84 to $2,288; ’52s, down 
$55 to $455; °’54s, down $41 to 
$1,092; °55s, down $36 to $1,707; 
53s, down $30 to $745; ’51s, down 
$30 to $325; °50s, down $18 to 
$233, and °49s, down $6 to $174. 
The average used-car price has 

declined $9.87 a week since ’56 
models were first introduced to the 
index in the week of Nov. 14. 


Miller Offers Safety Plan— 


A highway safety plan to have motor- 
| ists keep their dimmer headlights turned 
lon during the daytime was tried over 
| the holiday weekend in Columbus, O., 
following the suggestion of John A. Mil- 
ler, of Merrick, Miller, Inc. (Dodge-Plym- 
outh), Columbus. The idea was picked 
up by Columbus newspapers, radio and 
television stations, and was endorsed by 
police, safety officials and leaders in Co- 
lumbus transportation circles. 


Michigan Dealers Set 


June Convention Dates 
LANSING.—The Michigan Auto- 
mobile Dealers Assn. has set its 
1956 convention for June 25-27 in 
the Hotel Olds here, according to 
Gilbert L. Haley, executive vice- 


“The use by dealers of such det- 7 
rimental type of advertising copy, if ~ 


ing and deceptive advertising which! 
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SERVICE ABSORPTION 


DEALER ‘A 30 CARS EA. DEALER F 
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Are Your Salesmen Benefiting 


from Meetings Like This? 


With hard selling the only way to success today, Uni- 
versal C.I.T. Sales Conferences for Automobile Sales- 
men stimulate and clarify ideas and methods for sell- 
ing more new and used cars. 

More than 10,000 salesmen in 750 local meetings 
conducted by Universal C.I.T. District Managers in re- 
cent weeks have had the benefits of this organized pro- 
gram, and thousands more will profit by them in 1956. 

The acceptance of these local Sales Conferences has 
been so enthusiastic that we are now extending, refin- 


ing and developing them still further and are offering 
them to every interested dealer and his sales organization. 

From the expressions of appreciation we have heard 
from dealers and salesmen, both newcomers and old- 
timers, we know that this Conference will make your 
salesmen’s work more productive and more rewarding. 

If you or your salesmen have not yet attended one 
of these Conferences, ask your Universal C.I.T. repre- 
sentative for the date of the next Sales Conference in 
your area. 


Universal C.L'T. Credit Corporation 
One Park Avenue, New York 16, New York 


OVER 450 OFFICES SERVING THE UNITED STATES AND CANAD A* 
*In Canada, Canadian Acceptance Corporation Limited 
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He Serves Community, Converts City Shoppers eos 
Small Dealer’s Road to Salvation 


By L. H. Houck 

Staff Correspondent 
HAWNEE, Kans.—How a sub- 
urban dealer can meet metro- 
politan competition is a problem 
that long has troubled small dealers 
situated on the fringe of territory 

worked by big-volume dealers. 


Fisher Chevrolet Co., Inc., 
which has been selling Chevro- 
lets here for more than 25 years 
and has been a service garage 
for more than 30 years, thinks 
service is one of the best ways 
to compete with nearby volume 
dealers. 

O. W. Fisher, vice-president and 
general manager of the firm estab- 
lished by his father some 30 years 
ago, said that an efficient service 
department with modern equipment 
and well-trained personnel was es- 
sential to holding and selling cus- 
tomers in the immediate neighbor- 
hood. 

* * * 

F THE tradein can be taken in 

for its right price, we can com- 
pete with any metropolitan dealer,” 
Fisher said. “But if the customer 
has been offered a double allow- 
ance or wants more for his old car 
than it is worth, we have to let 
him go if we can’t convince him 
that we are allowing him all it can 
bring on the present market.” 


Sometimes the deal hinges on 
that phase, and Fisher uses 
printed auction price lists, news- 
paper classified ads and other 
means to show the customer what 
a car like his is selling for. 


Many times, Fisher has found, a 
customer can be made to realize 
that when he is offered twice what 


New Jersey Gets 
Sunday-Closing 
Law with Teeth 


TRENTON, N. J. — Sunday-clos- 
ing legislation with stringent pen- 
alties for offenders has been signed 
into law by New Jersey’s Gov. Rob- 
ert Meyner. 


Two bills set up the new statute 
and made necessary revisions in 
the motor vehicle dealers’ license 
law. The measures were introduced 
by Assemblyman Barnes, of Essex, 
with the support of the New Jersey 
Automotive Trade Assn. 


The new law makes mandatory 
the closing of all new and used-car 
sales establishments on Sunday. 

Persons or firms which violate 
the law are subject to a fine of $100 
and imprisonment for 10 days for 
the first offense; $500 and 30 days 
for the second offense, and $750 and 
six months for all subsequent 
offenses. 

In addition, if the offender be a 
licensed new or used-car dealer, he 
also is subject to suspension or 
revocation of his dealer’s license. 





his car is worth, he still must pay 
the full bill in hidden charges. 
* * * 


Most small dealers prefer trade- 
in cars that are two to three 
years old, according to Fisher, who 
feels that when a big drive is on 
for volume, he can’t take too many 
deals if the trades are only a year 
old or current models. 

The later models are harder to 
sell and tie up too much working 
capital if they come too fast, he 
said. 

Fisher said his people used to 
worry about getting customers in 
nearby Kansas City and the 
dozen or more other towns within 
a few miles of their dealership, 
but they discovered that if only 
they spent their time trying to 
make sales in their own commu- 
nity, volume went up. 

He believes his firm has more to 


McIntyre Heads 


Detroit Dealers 


DETROIT.—New president of the 
Detroit Auto Dealers Assn. is Don 
McIntyre, of Superior Oldsmobile, 
Inc. 

Other officers elected by the 
board of directors are Hascall Bliss, 
of Bliss Motors, Inc. (Chrysler- 
Plymouth), vic e- 
president; Ken 
Sarason, of Bill 
Henderson Mo- 
tor Co. (DeSoto- 
Plymouth), secre- 
tary, and Ed Rin- 
ke, of Ed Rinke 
Chevrolet Co, 
treasurer. 

McIntyre has 
been in the auto- 
mobile business 

Don McIntyre since 1923. He es- 
tablished his dealership with C. N. 
Fryxell in 1947 after leaving a Gen- 
eral Motors sales position. 








Truck Record Is 56 Goal 


Newberg Says ’50 Mark Can Be Topped; Cites 
Age of Vehicles, Population Shifts 


OPULATION shifts and _ in- 

creases, the expanded national 
highway building program and the 
age of American trucks may com- 
bine to make 1956 a record year 
for truck sales, according to Wil- 
liam C. Newberg, Dodge president. 


The record, set in 1950, is 1,- 
142,307 new registrations. N e w- 
berg believes the most important 
factor in the 1956 drive toward 
that mark is the age of trucks 
now in use. 

He points out that 1,522,000 of 
these vehicles are more than 12 
years old. The average is 6.6 years. 
Newberg claims that fuel, service 





Oppose Seat Cover Excise Tax— 


Nat Danas, left president, and Ralph Leonard, secretary, National Assn. of Auto 
Trim Shops, outline the functions and aims of the auto interior decoration industry 
in an interview with Harvey Lembeck of station WVNJ, New York. The interview is 
part of NAATS' national program designed to develop favorable public opinion for 
repeal or revision of the 8 percent excise tax on seat covers. At right is Lee Stevens, 


producer of the show. 





offer to local residents, including 
lower overhead, faster and more 
convenient service, less waiting for 
service or factory adjustments, and 
many other features. 

* * * 


MALL dealers are shopped con- 
sistently by buyers from the 
metropolitan area as well 
as from other small towns, 
and Fisher said his deal was no 
exception. But, he said, each 
shopper is treated as a prospect 
and a sincere effort fs made to sell. 


Fisher said it was surprising 
how many of them could be sold 
when they got a straightforward 
sales talk instead of a brushoff. 

Fisher said that word-of-mouth 
advertising by pleased customers 
was responsible for many new 
buyers each’ year because an effort 

was made to keep each customer 
so happy that he not only would 
not go to other dealers but would 
send his friends in to Fisher’s. 
* * * 

ISHER said that his staff of four 

salesmen worked on live pro- 
pects and that no effort was made 
to do cold canvass or to telephone 
lists of names from the telephone 

book. 

Every visitor to the salesroom 
who shows interest in buying a 
new or used car is followed up 
diligently, Fisher said. Those who 
leave their names and addresses 
and people who come in as a re- 
sult of newspaper advertising 
make up the list of prospects, 
and these names usually amount 
to enough to keep the whole staff 
busy. 

If the salesmen run out of pros- 
pects, they visit their old customers 
and see if they have friends or 
relatives who are in the market. 

In addition, the service depart- 
ment channels prospects to the 
sales department. Salesmen also 
glean prospects from service work 
ecards with good results. 


and insurance costs make it uneco- 
nomical to operate a large percent- 
age of the 10 million trucks now} 
registered and says that 1956 
scrappage alone may be expected 
to account for 790,500 new trucks. | 
* cd * 

EWBERG contends that the in- 

crease in the suburban popu-| 
lation means more trucks are| 
needed since, food, fuel and other | 
delivered items must be transported | 
greater distances. He also pointed | 
out that highway construction will | 
require many more trucks. 


A record year for larger- | 
capacity truck sales is forecast 
by P. O. Peterson, president, 
Mack Trucks, Inc., who says his 
company is tooling up for the 
greatest truck demand in its his- 
tory. 

Robert F. Black, president, White 
Motor Co., joins Peterson in pre- 
dicting a banner year for the 
makers of larger trucks. He has 
said sales of the 19,501-and-over 
GVW classes could hit a record 
80,000. 





* * * 


ETERSON looks for a continued 
growth of the trucking indus- 
try which, he says, now employs 
more than six million persons mak- 


|mobile source of power. 


|}and sedan-delivery models for a} 





ing it second only to agriculture in 
the employment field. 

“As the trend to the suburbs 
continues,” Peterson said, “we are 
finding more and more communi- 
ties, both residential and industrial, 


which depend almost entirely on| ‘ 


trucks for the delivery of every- 
thing they need.” 

The move to Suburbia also was 
cited as indicating an alltime 
high volume of business for the 
household-goods moving industry 
in 1956. Louis Schramm jr., presi- 
dent, Allied Van Lines, Inc., pre- 
dicts a 10 percent rise for the 
$2 billion industry. 

And so the forecasts of a bright 
and prosperous 1956 roll on and on. 
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Two-Wheel-Drive Willys Unit Bows— 


A Jeep Dispatcher, designed for light delivery work particularly in congested traffic 


areas, is being 


introduced by Willys dealers. 


Described as low-priced, highly 


maneuverable and economical to operate, the Dispatcher is offered in a hardtop 


model (above), a convertible canvas 
has a Fiberglas-reinforced plastic roof and 
* * 


“softop, 


and a basic open model. The hardtop 
sliding doors for dock or curbside loading. 
ss 


Low-Priced New Jeep 
Invades Delivery Field 


TOLEDO.—The Jeep Dispatcher, 
a light delivery vehicle with two-| 
wheel drive, was introduced by 
Willys dealers last week as the in- 
dustry’s lowest-priced delivery unit. | 
Advertised-delivered prices start at 
$1,284. 


Offered are three models—a 
basic vehicle with or without 
canvas top, a hardtop with an 
enclosure fabricated of steel and | 
Fiberglas-reinforced plastic, and 
a softtop convertible. 

Hickman Price jr., sales vice- 
president of Willys Motors, de- 
scribed the Jeep Dispatcher as a} 
compact, economical vehicle de- 


/signed to fill a long- existing 
| vacancy in the utility field. 


Price said the company would | 
continue to stress the Universal | 
Jeep and its related family of four- | 
wheel-drive utility vehicles for 
heavy-duty service as well as a/| 


Introduction of the Dispatcher | 
marks the first time Willys has! 
offered conventional two-wheel) 
drive on a basic Jeep unit, although | 
the company has made such an| 
option available in station-wagon 


number of years. 

Markets for the Dispatcher will 
be sought, particularly in metro- | 
politan areas, where businesses 
of many kinds require low-priced, 
highly maneuverable units for 
pickup and _ special deliveries. 


The vehicle is available with 
right-hand drive for rural mail- 
delivery service and for foreign 
markets. 

Featuring passenger-car type 
seats and chrome wheel discs, the 








Santa Takes Oldsmobile— 


George Natzel, Natzel Oldsmobile, Pas- 
adena, Calif., made the “deal of the 
yeor” in a Christmas display on his show- 
room windows. In a whimsical mood, Nat- 
zel had an artist depict Santa as he dis- 


Commerce Secretary Sinclair| misses his reindeer and sleigh at the 
Weeks added his name to the list} dealership and continues his rounds in an 


(Continued on Page 41, Col. 3) 


| Oldsmobile Starfire. 


Dispatcher is equipped with hy- 
draulic shock absorbers and is 
powered by a four-cylinder, L-head 
60-horsepower Go-Devil engine. 


The Dispatcher’s overall length 
is 126 inches, and its wheelbase is 
| 80 inches. 

The convertible model has a fold- 
|down canvas top with a broad 
transparents vinyl back panel for 
maximum visibility. Ventilation and 
loading from the rear are facili- 
tated by the zippered panel. 

The hardtop model has sliding 
doors which move on recessed 
guide tracks on the outside of 
the cab, minimizing the amount 
of clearance needed for deliveries 
at curbside and at loading docks. 

The translucent Fiberglas plastic 
roof, which admits natural light 
into the cargo area, is ripple- 
\"stressed for extra rigidity. 

A selection of 10 colors is avail- 


|able. They are arena yellow, pine 


tint, president red, glacier white, 
diamond blue, blue comet, julep 
green, “steelglow,” transport yellow 
and Cherokee orange in addition 
to black. 


4-Door Hardtops 


‘Cut $17 by Ford 


As Output Begins 


DEARBORN.—Ford division has 
made another price reduction on 
models in its 1956 car line, it was 
learned last week. 

Suggested advertised delivered 
prices of the Ford Fairlane four- 
door hardtops, just entering pro- 
duction, have been lowered by 
$17.25. The six-cylinder four-door 
hardtop now will list for $2,198.70 
and the V-8 model for $2,298.68. 

The reductions apparently were 
designed to bring the four-door 
hardtops closer in price to compa- 
rable Chevrolets. The Chevrolet Bel 
Air six model is $2,196 and the 
V-8, $2,295—both still slightly lower 
than the Fords. 

Last November, two months after 
Ford’s 1956 models were announced, 
Mainline prices were quietly re- 
duced by $12.91 across the board. 
This was done after Chevrolet sur- 
prised the industry by putting 
chrome trim on its lowest-priced 
One-Fifty series. 

A Ford division spokesman said 
Fairlane Victoria four-door hard- 
tops are just beginning to reach 
dealers. 

Ford does not offer four-door 
hardtops in its middle Customline 
series, leaving this market to the 
Chevrolet Two-Ten four-door hard- 
tops. The Chevrolet Two-Tens are 
priced at $2,083 for the six and 
$2,182 for the V-8. 


Chevrolet Sells Fleet 
MILWAUKEE.—Direct from 
Chevrolet, the City has purchased 
two six-cylinder and five V-8 po- 
lice cars at a net price of $7,857 
after tradein allowances. 


. -+— YY were 





. 
- 
a 
* 
re 
. 
Py 
. 
" 


Everywhere in the world the famous Yeomen of the Guard 
are known and respected for their outstanding devotion 
to duty .... for their dependability and integrity. 
They are truly a symbol of fine and reliable pro- 
tection! And everywhere in the world 

BLUE CORAL is regarded as the ultimate 

in protection for finely engineered auto- 

motive finishes. For over a quarter of 

a century BLUE CORAL has faithfully 

protected, enhanced and prolonged 

the beauty of millions of cars. The 

most discriminating dealers and man- 

ufacturers have judged the merit of 

BLUE CORAL by proven past perform- 

ance! Car owners everywhere have 

shown their confidence in BLUE CORAL.... 

in the best way possible... . BY COMING 

BACK AGAIN AND AGAIN FOR PERIODIC 

BLUE CORAL TREATMENTS! 


© 1955 ~H.D.7, COMPANY FACTORS, INC 


H. D. T. COMPANY FACTORS, INC. Creators of the Blue Coral Treatment WHITE PLAINS, NEW YORK 
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Roundup of Year in Labor... 





Dealer Unionizing 


Finds Slow 


Going 


(Continued from Page 1) 


they are rendered jobless because 
of a labor dispute. Generally, this 
has been the policy of other state 
unemployment commissions. 

The Oregon ruling was made 
in the case of the employes of 
Loder Bros. (Oldsmobile), Salem, 
whose contract expired last sum- 
mer. Negotiations proved fruitless 
and the workers went on strike 
shortly after. 


When the company asked the 
employes, to return to work or be 
fired, the workers refused. The 
union argued that the men were 
eligible for benefits from that time 
on because they were unemployed, 
but the Commission thought other- 
wise. A similar opinion was an- 
nounced regarding the employes of 
Capital Chevrolet and Valley Mo- 
tor Co. (Ford), also of Salem. 

* * * 


Union Blasts Annexation 


7 A new kind of dispute, the 
union representing workers at 
the new Ford plant on the out- 
skirts of Louisville has demanded 
that Ford Motor Co. fight the pro- 
posed annexation of the plant by 
the City with “every means.” 

The extension of the city limits 
to include the Ford plant was pro- 
posed by the Louisville Board of 
Aldermen last week to prcvide an- 
other $195,000 annually in property, 
net profit and occupational taxes. 

Owen C. Hammons, president 
of Local 862 of the Auto Work- 
ers Union, said, “We feel it is the 
obligation of the Ford Motor Co. 
to fight this proposed annexa- 
tion, not on the basis of what it 
will cost the company, but from 
the standpoint of its responsibility 
to its employes.” 

If the plant was annexed the 


Arrest Bares 
Sales of Stolen 


Cars in Buffalo 


BUFFALO.—The FBI has ar- 
rested a Dearborn man who, it 
says, obtained cars illegally in De- 
troit and sold them in other cities. 

Arrested in Cleveland was Sher- 
man Sumpter, 29. John A. Roche, 
agent in charge of the Buffalo FBI 
office, said Sumpter is charged with 
transporting a stolen car from De- 
troit to Buffalo last July 1. 

Robert F. Freedman, assistant U. 
S. attorney, said the investigation 
began when cars Sumpter sold lo- 
cally were found to have been 
obtained illegally in Detroit. He 
said the Government has evidence 
of at least four such sales to Buf- 
falo residents. 

The Buffalo buyers paid cash but 
later were required to pay finance 
companies for balances due on the 
cars, Freedman said. The Buffalo 
residents thought they were getting 
clear title to the cars, he added. 

It was learned that some of the 
purchasers plan court action to test 
the legality of their titles. 





State Credits Competition 
For Lower Auto Prices 


OLYMPIA, Wash. — Washing- 
ton is paying less for new auto- 
mobiles. H. E. Pike, state pur- 
chasing supervisor said the cost 
of new four-door sedans is be- 
tween $1,200 and $1,300 before 
tradeins or $600 to $900 with 
tradeins. 

These prices are from 15 to 20 
percent below three years ago. 
He attributed the reductions to 
competition among Chevrolet, 
Ford and Plymouth. 





2168 W. 25th, Cleveland 13, Ohio, dept. N 








,employes would have to pay a 1 
percent City occupational tax. 


| Ralph W. Settles, the plant man-|' 


|ager, said the annexation proposal 
| was being studied by the company. 





Dayton Keeps Sidewalls 


Clean by Special Coating 

DAYTON. — Dayton Rubber Co. 
now is applying a protective coat- 
ing to its Blue Ribbon Thorobred 
whitewall tires in a move to assure 
delivery of clean, unmarked side- 
walls to the retail buyer. 

Prior to being wrapped for ship- 
ment, the tires are painted with a 
light - blue, water-soluble paint. 
After the tire and wheel are 
mounted on the customer’s car, the 











Holiday Scene at Richardson Buick— 


Co-starring with Buick in this holiday scene at Richardson Buick Co., Williamsport, 


paint is rinsed off with cold water. ! caused considerable and favorable comment. 


HYDRAULIC HOISTS AND MATCHING BODIES by Gar Wood- 
St. Paul have lower net cost per payload hour. They're pre- 
ferred By more truck owners for smooth, trouble-free operation. 


Education Needs | 
Threaten More 
Ala. Auto Taxes 


cational revenues again threatens 
to produce higher auto sales taxes, 
according to the Automobile 
Dealers Assn. of Alabama. 


reconvened in a special session to 
consider other matters, the tax 


;to the floor. 


cars bought for resale, although 
these vehicles are exempt from the 
general sales tax of 3 percent. 

In a recent economy order, Gov. 
James E. Folsom called for better 
use of school funds. 

Dr. Austin R. Meadows, state 
school superintendent, said “our 
standing recommendation for ad- 
ditional funds to operate Alabama 
schools is the repeal of sales tax 
exemptions and the removal of 
state income tax exemptions now 





Pa., is Thomas H. Richardson, president of the dealership. The exhibit is said to have | allowed for federal income tax pay- 


| ments. 











MONTGOMERY, Ala. — Renewed 7 
pressure in Alabama for larger edu- § 


Although the state legislature has ' 
proposals could quickly be brought @ 


There is currently a 1 percent J 
sales tax on new cars and used 3 
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: Anderson Receives Studebaker Award— 

x As part of the national program which has added 300 new dealers since May 1, 
yf — and 90 since the introduction of the 1956 Studebaker models, Studebaker honors the 
We leading district sales manager in the program, W. E. Anderson, center, Philadelphia 
r * gone. S. A. Skillman, right, Philadelphia zone sales manager, presents the certificate 


award while Nick Susnjer, Studebaker used-car manager, looks on. 


FOR LEADERSHIP 
in Truck Equipment 


Consolidation of America’s pioneer hydraulic 
hoist companies offers advantages in engineering, 
Sales and service for truck equipment users 


Now there’s one name to remember for the most advanced 
line of truck equipment on the market! It’s Gar Wood- 
St. Paul, a name made possible by the recent consolidation 
of these two pioneer hydraulic hoist companies. 
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This is the most important news for truck equipment users 
since the invention of the hydraulic hoist! It brings these 
major advantages to you: 


Engineering know-how and manufacturing skill — Gar 

Wood invented the hydraulic hoist . . . St. Paul developed 

\ it. Now both organizations are combined for new advances 
‘ in truck equipment design. 


One world-wide sales and service organization of leading 
truck equipment distributors . . . experienced in application, 
qualified to analyze your equipment requirements and recom- 
mend the most efficient umit to fit them. This organization 
will also offer prompt service on any Gar Wood or St. Paul 
equipment you may already own. 


New savings in shipping costs—With three modern plants 
producing the Gar Wood-St. Paul line, your distributor can 
select the base point most economical for you. 


Find out now about the consolidated line of Gar Wood- 

: St. Paul truck equipment . . . hydraulic hoists and bodies, 
Frate-Gates, truck cranes and winches, and sanitary refuse 
collection units. For the name of your nearest Gar Wood- 
St. Paul distributor, write now to: Customer Service Depart- 
ment, Gar Wood Industries, Inc., Wayne, Michigan. 
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Meeting the Practical Problems .. . 
Case Histories of a Salesman 


Eprror’s Note: This is one of a 
series of letters on practical 
problems encountered in auto sell- 
ing. It is written*by a veteran 
salesman, Bert Simons, who is 
active in today’s market. 

* * * 


Dear Ed: , 
T ISN’T every day an auto 
salesman has the exciting ex- 
perience of being a traffic cop. 
Our dealer- 
ship, which is 
on a busy inter- 
section, is close 
to a grammar 
school. The 
school provides 
for safety boys, 
but on very rare 
occasions one of 
these plucky : 
kids is unable a 
to put in an ap- cs 
pearance. And Bert Simons 
when this happens and we are 
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aware of it, it’s customary for one 
of us salesmen to cover the beat. 
Well, it happened and I took the 
job armed with the usual white 
safety straps (that didn’t quite 
make it around my size 42 waist- 
line). 
co * * 
F YOU ever saw school let out, 
you'll understand what I mean 
when I refer to a human stam- 
pede. The kids run wild and it 
takes everything you’ve got to 
control them. Then there are the 
usual little grudge fights that are 
saved up until the bell rings. 


I was pretty busy at my cor- 
ner holding up traffic, but I 
could see the little group circled 
around what I immediately sur- 
mised was a fist fight. 

The contestants were about 8 
or 9 years old and couldn’t hurt 
each other much, but my duty (I 
thought) was to stop them. 

However, by the time I could 
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GAR WOOD LOAD-PACKERS, the original 
packing-type refuse collection units, provide 
greater sanitation at lower cost for both com- 
munity and industry. 





GAR WOOD-ST. PAUL FRATE-GATES, with 
power closing, cut delivery costs...speed load- 
ing and unloading . .. reduce damage claims. 





GAR WOOD WINCHES feature exclusive 
aluminum housings for faster heat dissipation, 
less dead weight. They're also components 
of Gar Wood Truck-Mounted Cranes, 


GAR WOOD INDUSTRIES, INC. - 


Wayne, Michigan + Richmond, 


Plants in Wayne and Ypsilanti, Mich.; Findlay, Ohio; Mattoon, Ill.; Richmond, Calif. 


California 















get away from my post, one of 
the kids had gotten the worst of 
it by way of a bloody nose. 

+ * * 


ATURALLY, he was more 

scared than hurt. It didn’t 
take much to calm him down 
when I took him in hand and 
stopped the bleeding. Most of the 
kids had started on their way 
again, so I asked this wounded 
warrior (junior division) if I could 
drive him home. He agreed, and 
away we went in my demo. 


By the time we arrived at his 
house, Tommy had it licked. But 
we couldn’t get rid of the evi- 
dence. It was all over his white 
shirt. 


Mom wasn’t too excited—seems 
this wasn’t the first time it had 
happened—and before you knew 
it, we were talking about my 
demo. 


It was the long way around for 
prospecting, but I was inside and 
felt I might just as well try for a 
sale. Tommy’s Mom showed great 
interest in our new model and 
promised she would bring her 
husband over after supper—if for 
nothing else, to thank me. I let it 
go at that and headed back to 
work. 



















































* ® * 


HAT evening, in walked the 

trio. By now Tommy showed 
no signs of the battle he had had 
earlier. 

Much of the introductory con- 
versation was about the great 
bout, but it all helped to bring 
Tommy’s dad and me closer. 
And what’s more important, I 
didn’t mention our new car 
first. I let him lead himself 
right into the deal. 

When he finally asked me how 
much difference with his old 
jalopy, the rest wasn’t hard. 
After all, Ed, I had Tommy and 
Mom on my side all the way. 

I gave them what both of us 
felt was a very fair deal. He took 
it and 24 hours later was driving 
a brand-new car. 

Another car sold—this time be- 
cause I had been a traffic cop on 
the right corner. 

Bert Simons. 


Independents Aim 
At Statewide 
Georgia Group 


ATLANTA.—A move is under way 
to organize a Georgia Independent 
Automobile Dealers Assn. A meet- 
ing was held here last week to out- 
line an organizational conference. 

Board members are: C. N. Moss, 
president, Atlanta Used Car 
Dealers Assn.; Ferrell Samples, 
board chairman, AUCDA; Otto Gill, 
vice-president, AUCDA; Bill Thorn- 
ton, national state director and Cy 
Young. 

Also present were Miles Elliott, 
Washington, field director of the 
National Independent Automobile 
Dealers Assn., and Wendell Jar- 
rard, Pensacola, Fla., president of 
the Florida Independent Dealers 
Assn. 

C. N. Moss and Ferrell Samples 
are serving as co-chairmen of the 
new association until permanent 
officers are elected. 

Elliott, Jarrard, and Stacy Ro- 
well, Miami, president of the na- 
tional association, were in Atlanta, 
Macon, Savannah, Augusta and 
other principal cities of the state 
this week visiting dealers in the 
interest of the new organization. 


Monroe Studebaker 


Monroe Studebaker, Inc., has 
opened at 209 E. Monroe, Spring- 
field, Ill. Harold DeLong is general 
manager of the dealership. 

OUR BEST 
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Proved way to keep old custom- 
ers... getnew! Complete details 
on request. 
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must open 


The SOUTH is the fastest-growing big regional 
market in the country. To really measure the new 
dimensions of the 16 Southern states as a market, 
remember this— 


Retail sales in the South today are greater 
than the total for the entire U.S. in 1939. 


Yet some manufacturers do not get their share of 
sales in this huge market because they overlook 
the fact that the South is 51.5% rural in population. 
The rest of the country is only 29% rural. The South 
has more than half the nation’s farm people. 


One reason for the great growth in Southern retail 
sales is the enormous increase in the buying power 
of Southern farm families— 


this doo 





Farm income in the South today is greater 
than the total for the entire U.S. in 1939. 


The South has 1,174 rural counties where most of 
the people live on farms or in rural communities of 
less than 2,500 population. The South has only 213 
urban counties. You miss most of your best Southern 
customers if you concentrate your advertising cov- 
erage in the South’s urban counties and neglect the 
rural counties. In the rural South, The Progressive 
Farmer is far out in front of all other magazines. in 
readership and influence. In the South’s rural coun- 
ties, The Progressive Farmer has more than 214 
times as much circulation as LIFE or The Saturday 
Evening Post. And 63.5% of The Progressive Farmer 
families do not own TV sets! 





The South Subscribes to 
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‘to sell the SOUTH! 
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Leading advertisers know that The Progressive 
Farmer is the one magazine that sells the prosper- 
ous, up-and-coming rural South. That’s why — 


More money was invested in advertising 
in The Progressive Farmer in 1955 than in 
any previous year—more than six times as 
much as in 1939. 


Right now is the right time to start your adver- 
tising in The Progressive Farmer. Southern farm 
income is UP for 1955, with the biggest acre yields 
- | of major crops in all history. Rural Southerners are 
"prosperous and able to buy what you have to sell. 
' You open the door to sales in a rich and responsive 
* market when you place your adver- 

tising in The Progressive Farmer. 
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Automotive Cartoon 


Of the Week 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 
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AUTOMOTIVE NEWS PLATFORM 


¥ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 


{ 2. Every dollar of 4 yy = and oil taxes, collected by states and federal 
governments, applied to the building and maintenance of highways; 


{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 


When Problems Get Attention, 
The Answers Follow 


oe last year about this time as auto men tried 
to peer through the fog of the future? 

Most of us were concerned about a bogyman labelled 
“Guaranteed Annual Wage.” As the year progressed, many 
observers were convinced that the factories were gearing 
operations to get out a full year’s production as quickly as 
possible as a hedge against a long strike. 

Dealers wondered what they could do to hedge their 
bet on the future. 


In the midst of the confused thought, a sage observer, 
John O. Munn, our advisory editor, pointed out that ex- 
perience indicated that fears based on issues so much in 
the public eye as the GAW rarely were realized. 

Issues, he said, which got so much advance attention as 
the GAW usually were worked out, because of the very fact 
that they did get the attention of thinking men. 

It seems to us that this is a good thing to keep in mind as 
we enter 1956. Certainly there is fear in the automotive air 
today. There are. issues that must be solved. 

In looking over the predictions, we noticed this one from 
Argus Research: 

“We have observed a rapidly broadening realization .. . 
that the 1956 automobile models are not going over very 
well...” 

The new models are not going over or are not being put 


over? Is it a matter of inanimate product or of human 
beings who have been pushed too hard and far? 

The 1956 models are attractive and they have good selling 
features. There is no reason why this year should not be a 
good year for the auto industry provided due consideration 
is given to the human element. 

Men can be lured indefinitely, but they can be driven only 
so far. 

And so it is heartening to see men like George Romney, 
president of American Motors, note the temper of the times 
and step forward with an offer of partnership to dealers. 

This is a sign that the vital human problems are being 
taken seriously. They are getting attention. And with at- 
tention there will come solutions. 

As was said a long time ago in the land by Galilee, “Man 
does not live by bread alone.” 
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May 14-15—Pennsylvania Automotive Assn., 
The Inn, Buck Hill Falls, Pa. 

May 26-28 — South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S. C. 

June 28-July I—New York State Automo- 
bile Dealers, Inc., Directors and County 
Vice-Presidents Spring Meeting, Lake 
Placid Club, Lake Placid, N. Y. 

Sept. 17-18—Minnesota Automobile Dealers 
Assn., St. Paul Hotel, St. Paul, Minn. 
Sept. 30-Oct. 3—New York State Automo- 
bile Dealers, Inc. 33rd Annual Conven- 
tion, The Concord, Kiamesha Lake, N. Y. 
Oct. 21-23—Fiorida Automobile Dealers 
— Fort Harrison Hotel, Clearwater, 

a. 

Dec. 2-4—Ohio Automotive Dealers Assn., 
Cleveland, O. 

* * * 


Dealer Auto Shows 

Jan. 6-14—Minneapolis Auto Show, Min- 
neapolis auditorium, Minneapolis, Minn. 

Jan. 7-15—San Francisco Auto Show, Civic 
Auditorium, San Francisco, Calif. 

Jan. 7-15—Columbus Auto Show, Veterans 
Memorial Bldg., Columbus, O. 

Jan. 7-15—27th Annual Automobile Show, 
National Armory, Washington, D. C. 
Jan. 7-15— Chicago Auto Show, Interna- 

tional Amphitheater, Chicago, III 

Jan. 7-15 — Houston Auto Show, Houston 
Coliseum, Houston, Tex. 

Jan. 12-14—McKeesport Auto Show, Palace 
Garage, McKeesport, Pa. 

Jan. 12-15—Lorain Auto Show, Lorain, O. 

Jan, 13-22—Seattle Auto Show, Field Ar- 
tillery Armory, Seattle, Wash. 

Jan. 14-22—St. Louis Auto Show, Oakland 
Ave. Arena, St. Louis, Mo. 

Jan. 21-28—Baltimore Auto Show, Fifth 
Regiment Armory, Baltimore, Md. 

Jan. 21-28 — Pittsburgh Auto Show, Hunt 
National Guard Armory, Pittsburgh, Pa. 

Jan. 21-29—Des Moines Auto Show, Vet- 
- Memorial Auditorium, Des Moines, 
a. 

Jan. 21-29—Cleveland Auto Show, Public 
Auditorium, Cleveland, O. 

Jan, 25-29—San Diego Auto Show, Elec- 
tric Bldg., Balboa Park, San Diego, 
Calif, 

Jan, 28- Feb. 4— Rochester Auto Show, 
Rochester War Memorial Auditorium 
and Exhibit Hall, Rochester, N. Y. 

Jan. 28- Feb. 5—Quad-City Autorama, 
Rock Island, Ill. 

Feb. 3-12—Omaha Auto Show, New Mu- 
nicipal Auditorium, Omaha, Neb. 

Feb. 5-12—Dallas Auto Show, Fair Park, 
Dallas, Tex. 

Feb. 6-l1i—Denver Auto Show, Coliseum, 
Denver, Colo. 


’ Feb. 11-18— Milwaukee Auto Show, Mil- 


waukee Arena and Auditorium, Milwau- 
kee, Wis. 

Feb. 12-19 — Lansing Auto Show, Civic 
Center, Lansing, Mich. 

Feb. 18-26—Detroit Auto Show, Michigan 
State Fair Grounds, Detroit, Mich. 

Feb. 19-25—Syracuse Auto Show, Onon- 
daga County War Memorial building, 
Syracuse, N. Y. 

Feb. 25-March 3—Kansas City Auto Show, 
Exhibition Hall, Municipal Auditorium, 
Kansas City, Mo. 

March 7-11—Spokane Auto Show, Coli- 
seum, Spokane, Wash. 

March 9-11 — Kansas Motor Show, Sports 
Arena, Hutchinson, Kansas, 

March 16-18—Wichita Auto Show, Univer- 
oA of Wichita Field House, Wichita, 
ans, 


April — Lewiston Auto Show, Lewiston 
Armory, Lewiston, Me. 
1 
General 
Jan. 1-10—Mexican International Automo- 


bile Show, National Auditorium, Mexico 
City, Mex, 

Jan. 9-13—Society of Automotive Engi- 
neers Annual Meeting, Sheraton-Cadil- 
lac and Statler Hotels, Detroit, Mich. 
(See CALENDAR, Page 20, Col. 5) 


30 Years Ago ihe 


The Big Stories 


Chevrolet Motor Co. has orders to build 140,000 automobiles during 
the first three months of 1926, Charles F. Barth, general marager, 
declared. Chevrolet broke all records in 1925 when it built more than 


500,000 cars. 


Oakland Motor Car Co. christened its new light six-cylinder car 
the Pontiac with a program held in front of the administration build- 
ing in Pontiac. The car will be produced as a companion car to the 
new Oakland Six and makes the sixth passenger automobile in the 


General Motors line. 


Exportation of American automobiles, which increased 60 percent 
over 1924, was one of the outstanding achievements of 1925, Dr. Julius 
Klein, chief of the bureau of foreign and domestic branches of the 
Department of Commerce, declared. 

More than 100,000 buses will be operating in this country before 
the end of 1926 and the deluxe type will predominate, declared A. J. 
Brosseau, president, International Motor Co., manufacturer of Mack 


buses. 


MOTOR SALES 











a 


"| have to step on it past here. Those car sales- 
men almost got me yesterday!" 


Letterbox 
‘Limit Dilemma ...... 


This is an open forum for the discussion of any subject of interest to our 
Teaders, and your letters are welcomed. No attention is given to unsigned 
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letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


opinion that he possibly announced 
a 55-mile-an-hour limit at night.— 
CWO Donatp T. OstLunp, Office of 
Ground Safety, Air Research and 
Development Command, Baltimore. 

Epiror’s Note: The last para- 
graph should have read, “Any 
driver going over 65 miles an 


Speed 

This command has a subscription 
for Automotive News, which was 
subscribed to particularly for this 
office. We find the publication very 
interesting and helpful in keeping 
us abreast of developments in 


s other items relating to 
eer’ laste, . hour at night, etc.” The 65-mile- 
Therefore, your publication is an-hour limit 3 queen, however. 
thoroughly screened for safety items 
of interest. Inasmuch as we have Pardon Us 
numerous personnel traveling| A recent item concerning a 
throughout the States, we are vitally | change of ownership in Thompson 
concerned with their safety, plus/| Pontiac, Inc., placed the dealership 
having them abide with various|in Ravenna, O. It is in Cuyahoga 
Falls, O. Please correct.—Frank D. 


State traffic laws. We were very 

much concerned with the article|Carter, Thompson Pontiac, Inc., 
Cuyahoga Falls, O. 
* * 


entitled: Iowa Speed Limit Set by) 
Official, on Page 45 of the Dec. 12) 
issue of AUTOMOTIVE News. |Ode to Dealer 
Upon reading the article it left us| Once in the dear old days beyond 
confused, which is the reason ee recall, 
this letter. In reading the first and| The automobile dealer had no 
last paragraph of the article you) trouble at all; 
will see that they conflict. |The factory shipped him cars all 
The first paragraph reports an-| shiny and good, 
nouncement of a 65-mile-an-hour| It was such a joy to look under 
night speed limit for Iowa, but the the hood. 
public safety commissioner states Today the poor guy has headaches 
in the last paragraph that “any galore, 
driver going 65 miles an hour at| The paint is all bubbly, there’s 
night is overdriving his headlights.” bolts on the floor, 
Is this a misprint? We are of the;/A door handle’s loose, 
visor’s stuck, 
The power steering just drives 
like a truck. 
The chrome is all mottled, 
radio’s dead, 
The dealer just stands and holds 
his tired head. 
}A customer calls, and he’s been 
around, 
He’s seen Jim and Joe, and maybe 
Sam Brown. 
So what can he do by the time the 
deal’s made? 
The prospect, of course, has some- 
thing to trade. 
There’s an end to this story, but 
it isn’t pretty, 
The dealer ends up with a “buck” 
in his kitty. 
—Sa._y Sproute, Bala-Cynwyd, Pa. 
* cS a 
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the sun- 


the 


Show Figures 

In the Dec. 5 issue of AuTomotvse 
News on Page 4, you printed an 
article headlined “Crowds Throng 
Shows” which went on to report 
\ (Continued on Page 20, Col. 1) 


—From the files of Automotive News. 
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By Leo T. Parker 
Attorney at Law 

pepenp pid I attended a conven- 

tion of automobile dealers. An 
important legal question which 
seemed to be on the minds of sev- 
eral dealers with whom I talked 
involves recent increase of taxa- 
tion, license fees, etc. by munici- 
palities. 

First, it is important to know 
that no city taxation or license 
fee ordinance is valid, unless it 
is expressly or implied author- 


Lawsuits Affecting Dealers . . . 
Court Decisions 












cover the expenses of enforcing the | 


ordinance. 
* * 


Proof Is Plaintiff's Job 
OR EXAMPLE, in Lyons vs. 
City of Minneapolis, 63 N. W. 
| (2d) 585, the higher court said: 
| -“When the legislative power is 
invoked it is presumed that the} 
legislative body acts with full 
knowledge of all the facts essential 
| to valid legislation, and if it adopts 
|a regulation in the exercise of the 
| police power and plaintiff (automo- 
bile dealer) assails such legislation | 


= 


| use, handling and sale of flammable 


|Vehicle Owner Liable 


held valid a city ordinance which 
increased the license fee for gaso- 
line pumps from $30 to $40 an- 
nually. 

This was so because the purpose 
of the ordinance was for preventing 
fires within the city and providing 
for licenses, regulating the storage, 


liquids and substances. Such an 
ordinance is authorized by a state 
law. 

= 


* * 


LLIAS WHITE, a San Fran- 
cisco auto dealer, wrote: 


“I let one of my employes deliver 
a car and he struck and injured a 
pedestrian. The pedestrian has sued 
me for damages claiming that the 
man who drove the car was incom- 





third person upon the ground of 
negligence if he knowingly en- 
trusts its operation to an inex- 
perienced or incompetent driver.” 


This court also explained that 
when an employer entrusts an auto- 
mobile to a known incompetent 
driver, the automobile owner is lia- 
ble even though the particular use 
at the time of the injury was be- 
yond the scope of the owner’s con- 
sent. 

* 


Types of Incompetents 
LSO, see the leading case of 
Waddle v. Stafford, 230 Pac. 
855, where a higher court stated the 
following important law: 

“It is the duty of a man to see 
that his automobile . . . is in the 
hands of a skillful and competent 
Person.” 


* * 
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ized by a state law. 

Also, a city license fee to be valid 
must be intended to cover the 
expenses directly or indirectly im- 
posed or incurred, including those 


as arbitrary or unreasonable, the | 
burden is on him to prove every | 
fact essential to a determination of 
that issue in his favor.” 


|cases you may know about.” 





of issuing and services of officers. In this case the higher court 


In other words, a city ordinance | 


is void which merely compels auto- | 
mobile dealers and other business | Long and Short of It 


persons to pay license fees to “en-| SEATTLE. — Washington’s 1956 
rich” the city. 

Nevertheless, a city license ordi- 
nance will not be held void unless 
the complaining party actually| 
proves that it is unreasonable and 
not intended to raise money to} 


7" ee Y, 
Dealers’ Place | 
In Community | 


Outlined in Ad | 


PORTSMOUTH, O. — In a cam-| 
paign aimed at improving dealer- 
community relations, the Scioto) 
County New Car Dealers Assn. 
placed a full-page ad in the Ports- 
mouth Times which announced: 
“Million-dollar payroll from Ports- 
mouth new-car dealers.” 

The ad contained no sales pitch} 
nor was it a plea to Portsmouth 
residents to patronize local dealers. 
It pointed out that the city’s 10) 
new-car dealers employ 365 persons | 
and that their payrolls total $1,- 
323,000 a year. 

“Your local dealer knows he must 
treat you fairly and give you good 
service ... else he would soon have 
such a bad reputation he would 
have to go out of business,” the ad 
continued. 

Commenting on the competitive 
nature of the auto business, the ad 
advised, “Remember, the factory 
price on any given make car is the} 
Same as dealers all over the coun-| 
try and each must make a profit.” 


$6.70 for a 1941 Crosley to $132 for 
a Continental Mark II. 











Potter Retires 


From AEA Post 


DETROIT. — Spencer W. Potter, 
executive secretary of the Automo-| 
tive Electric Assn. since 1938, has 
retired because of frail health. He 
has been succeeded by J. Howard | 
Reed, formerly of the Motor and| 
Equipment Wholesalers Assn. 

Potter entered the automotive 
business in 1917 with a truck manu- | 
facturer and for 38 years was en-| 
gaged mostly in the parts and serv- | 
ice phases of the industry. | 

The AEA awarded him a certifi- 
cate of appreciation and a gold 
wrist watch at its 1955 convention. | 


Easter Hues 


Colors Seen as Spur | 
To Seat Covers 


CHICAGO. — New colors, plus | 
improved fabrics and designs, will 
strengthen the sales position of seat 
covers in 1956, according to How-| 
ard F. Leopold, president, Ero Mie. 
Co., here. 

He said Ero is basing its plans| 
for this year on the slogan “color, 
design and fabric.” Salmon pink, | 
baby blue and muted aqua will be| 
standard colors with daffodil yel-| 
low, frosty green and coppered | 
ivory also making a strong bid for | 
popularity, said Leopold. 

He believes clear plastics will be | 
popular as they protect yet do not | 
hide the upholstery. Jetspun rayons 
also have a good future, said Leo- | 


| dealer who permits an incompetent 
|}person to drive his automobile 


license plates range in price from. 


| 


first 
hoice 


petent since court records showed 
he had been in many accidents. 
Please review the law and cite 


“Where do you deposit the 
tradein?” 


A court held that a person whose 
eyesight is impaired and who wears 
no eyeglasses may be incompetent. 
Also, a highly nervous person prob- 
ably would be held to be an incom- 
petent driver of a motor vehicle. 


Other courts have held that per-. 


Haegg Company, 20 N. W. (2d) 432, 
the testimony showed that a five- 
year-old boy was killed by a truck 
driven by an intoxicated driver. 
This court held: sons who are insane, intoxicated, 
“The theory is that the owner under the influence of drugs, deaf, 
of a motor vehicle may be held | paralyzed, or naturally reckless are 
liable for a resulting injury to a ‘incompetent automobile drivers. 


It is true that an automobile 


stands a good chance of being held 
liable in damages for injuries the 
driver may cause pedestrians and 
other persons. 


For example, 





in Krausnick v. 
















for modern cars, 
trucks and tractors 


“No Kick-Out” feature combines new starting 
efficiency with proven economy 





@ Higher compression ratios, lighter flywheels 
: 4 and other advancements in modern engines have long 
f : ae pointed up the need of a starter drive that would 
a follow through the weak explosions until the engine 
actually runs on its own power. 





That's why vehicle manufacturers are turning in ever 
increasing numbers to the Bendix* Folo-Thru Drive as 
the solution to quicker and more dependable starting 
even under most adverse conditions. 


This preference for the Bendix Folo-Thru Drive on 
modern vehicles is a most logical one, for Bendix 
Drives have always been the industry's choice as the 
most economical and efficient starting equipment. 
*REG. U.S. PAT. OFF. 


ECLIPSE MACHINE DIVISION of 


AVIATION CORPORATION 
ELMIRA, NEW YORK 
Export Sales: Bendix International Division, 205 East 42nd St, New York 17, N. ¥. 





COSTS LESS, Like the more thon 95,000,000 Bendix* Starter Drives 
manufactured for the industry, the new Folo-Thru Drive requires 
no actuating linkage and the solenoid may be placed in any 
convenient position. Result is lower installation costs and no adjust- 
ments. Complete detailed information is available on request. 


pold, because of their rich appear- | 
ance and water and fire-resistant 
qualities. He said Ero’s net sales 
increased 14 percent in 1955 with a 
net profit boost of 18 percent. 


} 
| 
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WORLD'S LARGEST MANUFACTURER 
OF FRONT-WHEEL DRIVE 
CARS AND TRUCKS 


Unanimous Praise for the 
New Sensational Citroen 
DS 19 = 


“AT THE PARIS SHOW ...one make 
alone pulled the crowds into the Grand 
Palais... CITROEN’S DS 19.” 


“CITROEN’S newest instrument panel 
could go in any space ship... it’s that 
different.” AUTOMOTIVE NEWS 


“One Million Frenchmen can’t be wrong.” 
£ 
TIME MAGAZINE 


“The hit of the Paris Show.” roap & TRACK 


“Progress... by a giant step. You are 
bound to get excited. We certainly are!” 
MOTOR TREND 


“Most fantastic car in the world!” 
AUTO AGE 


“Its revolutionary concept, its comfort, 
and its braking power, puts the DS 19, 
10 years ahead of the whole industry.” 

L’AUTOMOBILE (Canada) 


“The impact which the new DS 19 made 
was quite staggering.” THE AUTOCAR england) 














CITROEN ICV 
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A Citroén Franchise 


Now ... it can be yours, the same CITROEN Franchise 
that has already brought profit and prosperity for more 
than 30 years to thousands of dealers throughout Europe, 
South America, Australia, etc. 

With the CITROEN Franchise you will be part of 
one of the largest automotive distribution networks, backed 
by the vast resources, facilities and experience of a leading 
manufacturer. 

Every CITROEN Franchised Dealer will receive the 
full support of: National advertising with merchandising, 
sales promotion and publicity. 

Technical assistance from factory-trained engineers 
to help you set up your parts and service department. Service 
is a CITROEN tradition everywhere! 

Now, from the CITROEN factories in France, come 
two sensational cars. Both cars like all CITROEN models, 
are designed for profit! 

First, the revolutionary car with “The French 
Touch,” the DS 19 (called by the Time Magazine, 
“The Goddess”). 

And, for the fastest-growing 
automotive market in America today 
... the “second car” market (with its 
16 million potential customers)... 








CITROEN brings you the 2CV, the most versatile and 
economical Multi-Purpose Car! 

For your customer who always looks for “something 
new, something different,” the DS 19 is irresistible. Rare, if 
ever, has there been such enthusiastic and unanimous ac- 
claim from the press, the public, and the world’s most highly 
regarded automobile experts. Never until the DS 19 has there 
been a car to feature as Standard Equipment, so many exclus- 
ive technical advances. 

The end result of these technical advances is a ride 
so comfortable, an ease of handling so effortless, a roada- 
bility so extraordinary, that experts call the DS 19, “TO- 
MORROW’S CAR... TODAY!” 

Now, for the first time, CITROEN is appointing 
Dealers in the United States, from coast to coast. Here is an 
opportunity for you to be a selected CITROEN Dealer, in 
a fully protected territory! 

CITROEN is the Imported Car designed with Dealer- 
Profit in mind! 

For your application and additional information, call 
or write today! 


CT ees): ee 





i E 


Poe a a ee 


OT) Le theme) ee 









Le 





AUTOMOTIVE NEWS, JANUARY 9, 1956 


TURNINGS 


by 


John T. Benedict 


Engineering Editor 


UTOMOBILE clocks of the fu- | about the watchmakers’ ability to| more readily against vibration and | 
ture may give the motorist less | provide a good, accurate timepiece | temperature variations. 


cause for complaint. Considerable 
improvement has been made in the 
past two years, and there now is 
reason to hope that some of the 
remaining problems may be solved 
in the near future. 


To the designer, principal trou- 
ble-causers are vibration and ex- 
treme temperature variations to 
which clocks are subjected when 
mounted in a car. A limiting 
factor in any effort to improve 
the clock is, of course, the great 
emphasis on design for low-cost 
production. 

At present, there is no doubt 


for the car. Such clocks would of 
necessity be relatively expensive. . 
and, being fine precision instru- 
ments, might be too delicate or sen- 
sitive to withstand the rough treat- 
ment. They certainly would re- 
quire vibration-isolation mounting 
and protection against potentially 
damaging temperature extremes. 
Many of the egineers contacted 
while gathering information for the 
Nov. 28 feature story on dashboard 
instrument trends were strong be- 
lievers in the utilitarian value of 
having a clock in the car. They 


‘| clock developments indicated 


often frankly admitted there has 
been some foundation for past crit- 
icism of the automobile clock on 
grounds that is doesn’t keep time 
accurately and has an annoying 
| tendency to stop for no apparent 
reason. 

| One engineer offered the thought | 
that a way to solve the problems | 
is to separate the clock face from | 
its “inner works.” In other words, 
| the clock face should be located 
conveniently for the driver’s obser- | 
| vation—but the actual time-keep- 
ing mechanism could be packaged | 
separately, then mounted elsewhere 
in a place that could be protected | 


One group that is working on 


that it is trying to get away from 
the need for electrical power and 
introduce some automatic me- 
chanical winding system that will 
require no attention from the 
driver. Another sign of a possi- 
ble trend is the opinion of several 
individuals that the sweep-second 
hand is slated for growing popu- 
larity. 

Thus it appears that one of the 
industry’s standing jokes may pass | 





into limbo as the car clock becomes 
a reliable timepiece. 


* * * 


| Plastic Dies Used to 


‘Prove’ Styling Ideas 
AST implications are seen in the 
rapidly growing use for plastic 
tooling to “prove” new stamping 
designs and test new die designs 
before making expensive metal dies 
for long-run production. In one 


| instance, reduced tooling operations 
|made possible by the use of plastic 
|tools and dies have made possible 


a savings of $250,000. 

These disclosures highlighted a 
report on plastics usage de- 
livered at the tenth annual con- 
vention of the American Society 


| of Body Engineers, by Frank 


Bogart, sales engineer in charge 
at the Detroit branch of the 
Marblette Corp. 


On the basis of experience as a 


consultant working with firms us-| 
ing phenolic and epoxy resins, Bo-| 
|gart indicated that time and labor 
|savings achieved by the rapid fab-| 


rication, light weight, and durabili- 
ty of plastics have led to their 
steadily increasing use. 


{models and prototypes for estab- 


...because they went to their doctors in time 


Many thousands of Americans are being cured of 
cancer every year. More and more people are 
going to their doctors in time. That is encouraging! 


But the tragic fact, our doctors tell us, is that every 
third cancer death is a needless death. . 


many could be saved. 


A great many cancers can be cured, but only if 
properly treated before they have begun to spread 
or “colonize” in other parts of the body. 


. twice as 


YOUR BEST CANCER INSURANCE is (1) to 
see your doctor every year for a thorough checkup, 
no matter how well you may feel (2) to see your 
doctor immediately at the first sign of any one of 
the 7 danger signals that may mean cancer. 


For a list of those life-saving warning signals and 


American Cancer Society 


other facts of life about cancer, call the American 
Cancer Society office nearest you or simply write 
to “Cancer” in care of your local Post Office. 


Applica- | 
tions were stated to range from) 











lishing trim lines and reliable con- 
tours, to production tools and com- 

plex contours, including many plas-° 

tic dies with metal inserts to give 

longer wear at critical points. 

The experience of one company 
was cited to illustrate the fact that 
automobile tail-light stampings | 
now are made in five operations in- 
stead of the nine previously re- 
quired. Among other examples of 
plastic tooling progress, the Mar- 
blette engineer referred to Chrys- 
ler’s use of phenolic dies to pro- 
duce prototype automobile panels, 
Fisher Body’s use of stretch dies 
and other tools cast from a self- 
curing epoxy with a low-cost foam 
core, and Ford’s utilization of plas- * 
tic dies in development work de- 
termining the practicality of un- 
usual designs. 

Estimates of savings as high as 
a quarter of a million dollars were 
related to Ford’s ability to alter 
plastic dies as often as four or five 7 
times in a single week to come up 
with satisfactory stamped panels, 
and then adopt final die contours 
in standard metal production dies 
used in the long runs. 


New-found freedom in making 


|die changes rapidly and at rela- 
| tively low cost will add to flexibili- 


ty of design programs. Exotic 


| Shapes dreamed up by stylists now 


can be tested and modified after 
repeated tryouts with inexpensive | 


Stamping Design Try-Out— 
This plastic die for stamping develop- 
ment work was built by Glennie Indus- 
tries, Inc. A minimum production run 
of 20,000 stampings is expected from 
this type of die. 
*~ * * 
plastic dies before achieveing the 
optimum combination of appear- 
ance and producibility and pro- 
gressing to more costly metal dies. 
For heavy-gauge metal work, 
Bogart disclosed, a core resin 
with a high compressive strength 
now is under test. It was said 
that this material, which requires 
a short heat cure, should provide 
a method of casting plastic dies 
without a laminate for short runs 
of 0.30 to 0.40 inch steel. 


Developments whose public an- 
nouncement was predicted during 
the coming year include non-toxic 
hardeners for epoxy resins; a foam 
epoxy for setting at room temper- 
atures and stable phenolic board 
that can be planed, drilled or 
scraped with wood tools. 


Further advancements foreseen 
by Bogart include troweling and 
splining resins that will not sag or 
run out of shape even on vertical 
surfaces and will set in one hour; 
heat-resistant bonding resins; and 
a metal-filled epoxy resin for cast- 
ing, with a heat resistance of 300 
degrees and fairly high heat con- 
ductivity. 

* 


* * 


Solder Painting Problems 
Declared Under Control _ 


iF BODY painting operations, an 

area that presents its own pecu- 
liar headaches for the car manu- 
facturer is the soldered portions of 
the assembly. Because of the 
smooth, modern lines used on to- 
day’s automobiles, a great deal of 
ingenuity must be applied in form- 
ing the bodies. 

This ingenuity sometimes takes 
the form of using large quantities 
of solder. As a consequence, solder 
pitting and solder mapping are two 
problems that arise in finishing the 
body. 

One of these difficulties appar- 
ently now is under control, for 
Rinshed-Mason reports that “the 
solution to solder pitting is a 
reality.” A patented process is 
called “100 percent effective when 
utilized by an efficient operator.” 

The encouraging word regarding 
the other problem—solder mapping 
—is that a “solution is just around 
the corner.” 











It had to come! AUTO-LITE RESISTOR 


Al SPARK PLUG WITH 


“ 


STARTLING NEW 


POWER TIP 


lgnition-Engineered for Overhead-Valve Engines 


Here’s important news for every man whose job is making 
car engines perform better! You want facts—-not fancy 
talk! Modern overhead-valve engines demand a 
spark plug “‘ignition-engineered”’ to bring out best 
performance. One spark plug manufacturer has 
the experience and the facilities to work right 
along with ignition experts and automobile 


engine designers. This is Auto-Lite—the spark 
plug manufacturer making complete ignition sys- 
tems. Auto-Lite engineers have taken specialized 
know-how, intensive research and superior ma- 
terials and developed the first and only spark plug 
completely “‘ignition-engineered” to do the best 
job in overhead-valve engines. 


Turn the page 
and get 
the facts! > 





Ue es at COLD at high speed 


Day-after-day driving at traffic-jam pace demands a spark On the open road, higher speeds call for a spark plug cool 
plug hot enough to resist fouling—and that’s the new enough to prevent pre-ignition —that’s the new Auto-Lite 
Auto-Lite Resistor Spark Plug with Power Tip! Resistor Spark Plug with Power Tip! 


THE NEW AUTO-LITE RESISTOR SPARK PLUG 
with POWER TIP 


Brings Out Top Performance and Economy At All Speeds! 


The Power Tip gets to the heart of better combustion. 


In modern overhead-valve engines, you can’t win the battle 
of combustion from the “sidelines.” Projecting ceramic tip 
—the Power Tip—extends spark gap inward toward center 
of combustion chamber. Ignition takes place closer to heart 
of fuel mixture. Fuel burns more evenly and completely. In 
many cases, fuel mixture can be made leaner for better 
economy with no sacrifice in power or performance. 


Ordinary Plug Tip 








Here’s what happens in the combustion cycle! 





A. At low speeds, you want it hot-to fight fouling. The 
Power Tip gets hot faster because it’s “‘in the thick”’ 
of combustion, not on the “sidelines.”” Even at low 
speeds, carbon and oil deposits burn away clean. 
Protruding tip gets full benefit of “‘scouring’’ action 
by hot, swirling gases on exhaust stroke. Longer 
fouling path from electrode to shell reduces short-outs. 


B. At high speeds, you want it cool—to fight pre-ignition. The 
protruding ceramic tip gets full advantage of the 
cooling, refrigerating action of richer fuel mixture at 
wide-open throttle. Thus it cools more rapidly to 
cut down appreciably the danger of pre-ignition on 
the compression stroke. Keeps temperature down 
within safe limits for the next firing cycle. 


Engineering Research Chart Shows Performance of the 


MPH 20 30 40 50 S 
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CONVENTIONAL NORMAL HEAT RANGE SPARK PLUG shows ie 
in modern engines at town-traffic speeds. Also, pre-ignition may 


FOULING 


NEW AUTO-LITE RESISTOR SPARK PLUG WITH POWER TIP 
190 Oo 70 80 


90 100 110 120 130 


definite tendency to foul when operated for extended periods 
be encountered when full er is released on the open road. 


/CONVENTIONAL—HOTTER HEAT RANGE SPARK PLUG reduces tendency to foul at slow-traffic driving speeds, but brings 


on early pre-ignition as speed is increased in highway driving. 


FOULING 


AUTO-LITE RESISTOR SPARK PLUG WITH POWER TIP extends peak performance in both directions. it reduces low-speed 
fouling to the equivalent of the hotter plug and extends the satisfactory operating range beyond both conventional plugs. | 
' 


Engineering data used in above charts is based on level road conditions. 


THE NEW AUTO-LITE RESISTOR SPARK PLUG WITH POWER TIP is the answer to both high-speed and low-speed driving 


improves high-speed performance. The new Auto-Lite 
Resistor Spark Plug with Power Tip successfully 
attacks the three main causes of poor high-speed 
performance. 


1. Shorting is reduced because of the longer fouling 
path between electrode and shell. 


2. By operating “‘hot’’ at low speeds, the new plugs 
greatly reduce the amount of deposits which accu- 
mulate on the insulator tip. This type of deposit— 



















when heated to the higher temperatures resulting 
from faster driving—becomes a conductor, with 
resulting short-out between electrode and shell. 


3. The danger of pre-ignition at high speeds is 
reduced because the Power Tip keeps below critical 
pre-ignition temperatures. 


improves performance at low speeds. With the Power Tip, 
the gap is closer to center of combustion chamber. 
Results: better idling; in many cases, improved low- 
speed fuel economy; positive ignition at all speeds. 


Overhead-valve power plants call for the New 
Auto-Lite Resistor Spark Plug with Power Tip 


There is just one plug that will operate with complete 
satisfaction at all speeds in most overhead-valve 
engines using 14 mm. spark plugs—the Auto-Lite 
Resistor Spark Plug with Power Tip. It’s right for 
overhead-valve engines already on the road, and those 
now being built in most ’56 cars. In a number of ’56 
cars, use of any other plug can cause misfiring at 
high or low speeds, sacrifice fuel economy, create 
noisy radio interference. These new plugs are an 
absolute must in many cars, vastly superior in most 
cars with overhead-valve engines. 

















You'll Be Set Up To Handle Overhead-Valve 
Jobs With Sharply Reduced Inventory 


Overhead-valve engines are your volume business today. With the wider effective heat range of the new Auto-Lite Resistor Spark Plug with Power Tip, a minimum inventory will cover applications for this type of engine. 


You get complete coverage of the 14 mm. IMPORTANT! 


spark plug replacement market with Original Equipment Application Makes 
the new AUTO-LITE Resistor Spark Plugs the AUTO-LITE Resistor 
with POWER TIP plus these additional Spark Plug with POWER TIP a Must 
Resistor and Standard Plugs This revolutionary spark plug is ignition-engi- 


neered to provide peak performance in overhead 

valve engines. It sets a completely new stand- 
RESISTOR: Ignition-engineered for smoother ard of spark plug performance for today’s 
operation, quick starts and double life. advanced-design engines. Auto-Lite Resistor 

Spark Plug with Power Tip is original equip- 
STANDARD: Ignition-engineered and standard ment, for all 1956 Plymouths, Dodges, DeSotos, 
on many makes of cars, trucks and tractors. Chryslers and Imperial V-8’s. 


Put the new Auto-Lite Resistor Spark Plug with Power Tip into 


TRANSPORT: Ignition-engineered to provide your tano-aps. Your whslesaler hes it cow! 


rugged construction throughout—with 
heavy electrode especially suitable for 
severe bus and truck operation. 


SMALL ENGINE: Ignition-engineered with cut- YOU’RE ALWAYS RIGHT WITH 


off side electrode to aid starting, reduce 


gap-bridging characteristics of outboard 
power mower and similar engines. a 
Auto- Lite also offers a complete line of 
Marine and Industrial Engine Spark Plugs. 











“being made 
“which could change the entire pic- 


AUTOMOTIVE NEWS, JANUARY 9, 1956 


Roundup from State Capitals .. . 
Legislation Affecting Auto Industry 


By Bethune Jones 


Legislative Correspondent 
oe are growing signs that an increasing number of 
toll-road projects now in the planning stages will have 
to receive some state or Federal subsidization or be side- 
tracked until their areas develop enough to support such 


@ 


roads. 

One such instance was the | 
shelving of an ambitious plan | 
for a tri-state toll highway 


from Charlotte, N. C., across south- | 
west Virginia into West Virginia | 
after engineers found it would not 
be feasible at present. 

In recommending that the study} 
be continued into 1956 and 1957, | 
the engineers said the present 88-| 
mile West Vir- 
ginia Turnpike, 
with which the : ee | 
contemplated tri- é 
state project 
would connect, 
shows “relatively 
low revenues but 
with a possibility 
of substantial in- 
crease in traffic 
and toll collec- 
tions in the next 
few years.” Bethune Jones 

Meanwhile, A. Garnett Thomp-| 
son, chairman of the West Virginia | 
Turnpike Commission, noted that 
an independent traffic survey is 
in West Virginia | 





the larger banks in the three cities 
involved to pay costs of a prelim- 
inary traffic survey to determine 
feasibility of a proposed $140 mil- 
lion toll highway from the Dallas- 
Fort Worth area to Houston. 

Meanwhile, Texas Turnpike Co., 
a private corporation, still has 
plans to finance and construct the 
250-mile turnpike linking the three 
cities, but has not yet been able to 
sell its bonds. 

A bill will be introduced in 
Congress early next year to per- 
mit the Delaware Interstate 
Highway Division to carry out 
its plans for refinancing of the 
Delaware Memorial Bridge and 


the retention of tolls'on the span 
indefinitely as a means of financ- 
ing some $130 million of limited 
access feeder roads. 

If the Michigan Supreme Court 
| in a pending case upholds the val- 
|idity of the state turnpike enabling 
| act, the Michigan Turnpike Author- 
|ity plans to proceed with efforts to 
market some $190 million in rev- 
|enue bonds to finance construction 
of its projected toll highway from 
Saginaw to Rockwood. 

In the field of free highway 
| financing, much attention early 


|tion New York state lawmakers 
|take on proposals for a new plan 
|to replace the $750 million state 
|road bond issue turned down by 
| voters in November. 





been based mainly on the lack of 
| constitutional provision against 
|possible subsequent diversion of 
motor fuel tax increases to non- 





Opposition to the bond issue had | 


| highway purposes. A new bond-tax 

plan, accompanied by an anti- 
diversion amendment to overcome 
such opposition, probably will be 
proposed in 1956. 

But since constitutional amend- 
ments in New York require ap- 
| proval of two successive legisla- 
tures before going to the elector- 
| ate, no new constitutional proposal 
|}on road financing can be submit- 
| ted to the voters at least until the 
fall of 1957. 


} * 


| Study in Michigan 


* * 


bond issue, to finance a $5,700 


|gram in 10 to 15 years, has been 
recommended in a report_to a state 
legislative highway study commit- 
tee. 


| 


anticipated increased Federal aid 
| materializes. 

Among some of the larger local 
road financing developments of 
significance, 
voters recently approved public 
| improvements bond issues total- 
ing $39,712,000, of which. $34,437,- 
000 covers three projects intended 
to eliminate traffic jams and 





A $500 million Michigan highway | 





The report said existing taxes} 
|next year will center on what aca+would finance the bond issue if| 


St. Louis County | Loophole Appears 





17 


speed traffic movement through 
expressways, bridges, railroad 
crossings and separations. 
Through its bond authoriza- 
tions, the County matched the City 
of St. Louis in opening up the traf- 
fic arteries from the city’s water- 
front to the county’s extremities. 
The City last*spring approved bond 
issues totaling $110,639,000 for pub- 
lic improvements, including traffie- 
ways that were going to dead-end 


|}unless the county proposals were 


approved. 

Less success in meeting local 
expressway financing needs was 
achieved in Texas by Dallas County, 


ona , ae | whose voters defeated for the sec- 
million highway modernization pro- | 


ond time a proposed county motor 
vehicle tax to provide funds for 


| acquisition of expressway rights-of- 


way upon which State aid is con- 
tingent. 

The rejected tax proposal would 
have added one-third to each 
county motorist’s registration fee 


|and up to $3 per axle to truck reg- 
| istration fees. 


* * * 


In Ohio Repo Law 


Only one:loophole has. appeared 


|in the 1949 Ohio law passed to pre- 


(Continued on Page 18, Col, 1) 


* ture.” He also said there is a possi- 
‘ bility that extension of the West 

Virginia pike might be financed 
‘with a state subsidy if straight 
* revenue bond financing is not feasi- 


= 


© 
>) 


¥ 


sroad construction bonds from in- 


‘~~ have been raised in connection 


ble. 
Financial feasibility doubts also 


with contemplated revenue bond 
financing of a second Ohio toll 
highway, from Cincinnati to Con- 
neaut with a spur to Toledo. 

A suggestion by James W. Shock- 
nessy, chairman of the Ohio Turn- 
pike Commission, that portions of 
the 408-mile project might be built 
with public funds and be toll free 
was referred to by Gov. Frank 
Vausche as “a last resort.” 

. * * 
Higher Toll Possible 


NACTMENT of New York state 
enabling legislation will be 
sought next year for the creation 
of a Westchester County Parkway 
Authority, empowered to amortize 





creased parkway tolls. 

Maine’s Turnpike Authority plans 
within the next three or four 
months to sell $3 million or $4 mil- 
lion in additional bonds to cover 
extra costs of the 63-mile Maine 
Turnpike extension from Portland 
to Augusta, which was just opened 
to traffic. 

The Louisiana Expressway Au- 
thority is considering a proposed 
toll road from New Orleans to 
LaPlace, as a means of relieving 
traffic congestion in the New 
Jrleans area. 

A new Alabama Turnpike Au- 
nority, created this year, has re- 
ained an engineering firm to make 
1 feasibility study of an Alabama 
toll highway. 

Proposed Massachusetts legisla- 
tion contemplates construction of 
a north-south toll highway to con- 
nect with Connecticut and New 
Hampshire turnpikes. | 

Gov. Theodore McKeldin an- 
nounced he would call a special 
session of the Maryland Legisla- | 
ure early next year to consider | 

1abling legislation for the crea-| 
on of an autonomous Baltimore | 
ort Authority which would be} 
nanced eventually from toll bridge 
ind tunnel revenues. 

Financing and construction of a 
projected $227,000,000 Tacoma- 
Seattle-Everett toll highway, origi- 
nally planned for a start early next 
year, now appears unlikely to get! 
inder way until at least next June. 

A court test of the state’s turn- 
pike enabling act is pending and, 
in addition, state officials report- 
edly feel action.should be deferred 
until Congress acts on Federal 
nighway legislation. 

” * e 





‘anks Pay for Study 
NHE Texas Turnpike Authority 
- recently accepted an offer by 


For 


quolity. .. 


Genuine leather upholstery and trim give the car you sell an unmistakable feeling 


genuine 


Rot sn 


@ 


< 


of quality. There’s something about those rich colors and luxurious texture 


that says—to every customer—"This is a truly fine car!” 


Since quality and performance are what you sell, and since leather offers both 


THE UPHOLSTERY LEATHER GROUP, INC. « 


her 


in full measure, genuine leather upholstery is one of your best sales arguments. 


Only genuine leather wears as well as it looks 


99 West Bethune, Detroit 2, Mich. 


141 E. 44th St., New York 17, N. Y. 
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Legislative Roundup 





(Continued from Page 17) 


vent untimely seizure and sale of 
autos or other mortgaged chattels, 
Joseph R. Rinderknecht, Toledo at- 
torney, said. 

Addressing the Lucas County 
Bar Assn. Rinderknecht explained 
that there have been only about 
six tourt tests of the so-called Met- 


zenbaum Act, designed to discour- | 


age certain “repossession” abuses. 
Under the Metzenbaum Act, a 
ereditor who seizes a car cannot 
collect on a deficiency judgment, 
unless he had given 10 days’ notice 
in writing, delivered mail to the 
address shown in the mortgage, 
setting forth the date, time and 
minimum sale price so that the 
buyer could redeem the property 
in advance or buy it at the sale. 
The loophole in the act appears 
when a creditor secures a co-signer 
for the mortgaged property, Rin- 
derknecht explained. Nothing in 
the act prevents a creditor from 


“te! ™ 


Today Stewart Mobile homes are seen 
and bought everywhere...and they can 
be sold from your showroom or used 


car lot. You, who 


ability to sell...and with practically 
no increase in personnel or facilities 
...can now get plus profits from selling 
STEWART mobile homes. 


collecting the full amount from a 
cosigner, he said. 
* * * 


| Divisional Registrations 
Proposed in Ontario 


registrations has been suggested to 
the Legislature’s select committee 
| on deeds of automobile ownership. 
Prepared by a subcommittee of| 
the commercial law section of the 
Canadian Bar Assn, the proposal} 
purportedly would help speed regis-| 
trations ‘and give certificates of 


clear title. 
* * + 


N. Y. Senator Seeks 


Auto Finance Laws 

A Republican senator said he 
would propose laws at New 
York’s 1956 legislative session to 
protect automobile buyers from 





have the proven 


A division of the Province of} 
Ontario into 10 districts for auto) 


what he called unscrupulous fi- 
nance companies. 

“It is high time,” said Walter 
G. MecGahan, Queens, “that the 
statutes were tightened to protect 
the car buyer from the sharp 
practices and hidden charges of 
those finance companies which 
| prey on the unwary purchaser 
| and saddle him with exorbitant 
| eosts without his knowledge.” 
McGahan said he would propose 
legislation to require finance 
companies to obtain licenses from 
the State Banking Department. 


* * * 


Bill Seeks to Curb Stamps 


| A bill to restrict the use of trad- 
ing stamps has been filed for 
consideration by the 1956 Massa- 
chusetts Legislature. The bill would | 
require that such stamps expire at 
|the end of the year after that in| 
| which they are issued and that the | 
| person responsible for their re- 
demption be required to pay into) 
|the State Treasury their value in | 
money within 60-days of expiration. | 
= * * 


Law Revision Asked 


Pennsylvania’s- House of Repre- 








Chevrolet Cites Dawson— 


B. A. Koether, left, Detroit zone manager, 
presents Hanley Dawson, Hanley Dawson 
|Co., Detroit, with a 22-year Chevrolet 
dealer award plaque. Dawson, a dealer 
since 1911, received his Chevrolet fran- 
chise in 1930. 


sentatives has called upon the Joint 
State Government Commission to 
undertake revision of the State mo- 
tor vehicle code. The code has not 
been revised since 1929, although 








1-ACCEPTED LINE 


Stewart Mobile Homes are accepted 
as one of the very best manufactured 
today. A complete line of coaches 
with merchandising aids that back 
you up will assure you, as an exclusive 
Stewart dealer in your area, of real 
sales potential. 


2-EASY FINANCING 


Stewart coaches are recognized by 
all the well-known trailer financing 
firms. This means that requirements as 
to sturdiness, long-life, high resale 
value and backing by a well-estab- 
lished, financially responsible manu- 
facturer, have been fully met. For qual- 
ified dealer we can arrange financing. 


3-VAST MARKET 


Nearly two million Americans are 
year-round residents of mobile homes. 
In 1954 approximately 76,000 


_coaches were sold at a retail sales 


figure of nearly $324,000,000. Why 
don't you share in this great market? 
Be a franchised Stewart dealer. 


For Details Write, Wire or Call Today! 


STEWART COACH INDUSTRIES, INC. 


Dept. AN-1, Bristol, Indiana 


more than 100 amendments. have 
been added since then. : 
a * * 


New Jersey Maps Study 
Of Test-Station Jams 

The New Jersey Legislature has 
passed a resolution setting up a 
seven-member commission to study 
means of relieving congestion at 
State-operated compulsory motor 
vehicle inspection stations. 

The study resolution was adopted 
| after the two branches of the Leg- 
|islature were unable to agree on 


proposals to ease the congestion. 
* * * 





Automotive Bills Filed 
With Mass. Legislature 


A number of bills of automotive 
interest have been filed for consid- 
eration by the 1956 Massachusetts 
Legislature. 

Among them are measures which 
would: Double the minimum of 
compulsory liability insurance; 
make driver training compulsory at 
all public high schools; provide a 
referendum on whether compulsory 
insurance should be retained; re- 
quire yearly examination of drivers 
over 70, and require reports on 
accidents in which property dam- 
age totaled $200, rather than the 
| present $100. 


Colorado Truckers End 
Fight on Ton-Mile Tax 


Colorado truckers have decided 
not to renew their six-year ton-mile 
tax fight. They lost a close battle 
in the Legislature two years ago 
and won only a partial retreat by 
lawmakers last year. 

However, the law has been termed 
“unreasonable and unwieldly” by 
Marshall Anderson, Colorado Motor 
Carriers Assn. president. Anderson 
stated that he hopes that truckers, 
legislators and state officials “may 
cooperate in the effort to produce a 
workable and reasonable tax bill 
for consideration by the 1957 Legis- 
lature. The tax was said to be de- 
signed to place trucks in the same 
tax position as passenger cars. An- 
derson termed the present rates 
|exorbitant in some instances and 
complained of additional bookkeep- 
ing the law requires of truckers. 

* * * 


Arizona Enacts Use Tax 


On Out-of-State Goods 


Bills imposing a 2 percent use 
tax and removing the State’s 2 per- 
cent sales tax from manufactured 
goods sold to the Federal Govern- 
ment have been enacted in Arizona. 

The use tax will be applied to 
goods bought outside of Arizona 
provided such goods also were 
available within the state. Certain 
livestock and agricultural purchases 
are exempt. 





Virginia Council 
Urges Changes 
In Loan Law 


Virginia’s Advisory Legisla- 
tive Council has recommended new 
legislation next year that would 
permit small loan companies to 
grow, compel them to be stronger, 
restrict their number and provide 
|more stringent penalties for their 
control. 

In a report on a study requested 
by Gov. Thomas B. Stanley, the 
group proposed to: 

1. Increase the small loan ceil- 
ing from $300 to $600. Maximum 
interest would be 2% percent on 
the first $300 and 1% percent on 
loans in excess of $300. 

2. Double the minimum capital 
required for starting a small loan 
business. 

3. Provide that extra licenses for 
small loan business be issued only 
when the advantage of the com- 
munity will be promoted. 

4. Prohibit any company from 
making combinations of loans be- 
low $300 to get higher interest 
rates. 

5. Broaden the penalty clause of 
the act to cover all violations and 
to increase the maximum fine from 


$100 to $500. 





| Towmotor Corp. 


| ‘'Towmotor Corp., Cleveland, has 
| declared a dividend of 25 cents per 
| share on common stock. “Final re- 
sults for 1955 should show record 
earnings,” Lester M. Sears, chair- 
man, and C. E. Smith, president, 
told directors. “Gross sales should 


be nearly $25 million, and earnings 
should be over $2.50 per share.” 
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eee THE 1956 STYLE LEADER 
IN) WHEEL KIT DESIGN 


AND INSTALLATION 















Ya HOUR INSTALLATION 


Factory pre-assembled kit... 
eliminates guesswork! 


NO PAINTING 


High-lustre chrome and gold finis! 
harmonizes with all car colors. 


SMART STYLING 


Strikes high-fashion note 
on every make of car. 


STURDY, RATTLE-FREE 


Maximum durability! 
Trouble-free service! 
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SHOWROOM DISCOUNT nae Deluxe Bonzer-Western Continental rie, 


It's been proven there's Low Sales Resistance when customers 
actually see a Bonzer-Western Continental Kit on a showroom 
model. We're offering a $10 discount to every dealer who takes 
advantage of this opportunity to order a kit for demonstration 
purposes. Remember: this means plus business for you! Order 
now, from your nearest distributor, listed below! Special show- 
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Insist on the Genuine room discount offer limited to initial te one kit per dealer. 
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In the Letterbox 





(Continued from Page 12) 


that “The Buffalo 1956 Auto Show 
which closed Saturday, Dec. 3, con- 
tinued the golden touch that has 
been noted at shows held previously 


this year. Previous reports showed | 
|eight days.” 


that the attendance was more than 
25,000 for the first two days. Final 
figures are not now available. 

I appreciate that you cannot 
verify the truth in all statements 
sent to you for publication and 
that you depend on correspond- 
ents to send you the facts. Here 
are some facts in this matter. 

1. The 1956 Buffalo show had the 
lowest attendance since 1941. 

2. The first two days’ attendance 
-was less than 10,000. 

3. The show closed on Sunday in- 
stead of Saturday as usual, for a 
total of 8% days and during that 
period less than 25,000 people at- 
tended including those with 
courtesy tickets. 

On Monday, Dec. 5, the Buffalo 
Courier Express printed an article 
in which it reported that the “exe- 


cutive secretary of the Buffalo Au- 
tomobile Dealers Assn. said at- 
tendance for the 8% days of the 
show totaled 68,071. Last year’s 
show drew more than 80,000 in 


This statement on the attendance 
for both this year and last year 
is a gross exaggeration of the 
truth. I wonder what purpose can 
be accomplished by quoting false 
figures. 

Dealer associations condemn 
misleading and unethical adver- 
tising by automobile dealers and 


Alliance 


Am interested in your dealer 
repair-shop alliance article in Dec. 
19 issue. Would appreciate any 
information or party whom I could 
contact for further information. 
—JerRoME Ke.iy, St. Paul, Minn. 

Epitor’s Note: At present the 
proposal is just in the discussion 
stage. 





now 
ready, sir 


VINYL FABRICS 
~»-NOW AVAILABLE FROM 2 STRATEGICALLY LOCATED PLANTS 


ATHOL MANUFACTURING CO. new york - atHol, mass. - CHICAGO, ILL. 
Producers of Terek and Terson Products 
Represented on the Pacific Coast by A. B. Boyd Co. + SEATTLE + PORTLAND + LOS ANGELES + SAN FRANCISCO + SAN DIEGO 





*Reg. U.S. Pat. Of. 


rightfully so, however, we auto 
dealers should expect the full 
truth from our associations. 

NADA now is carrying on a bat- 
tle in Washington to obtain a fair 
deal for automobile dealers against 
some of the inequities in the busi- 
ness and they are doing a com- 
mendable job. Our New York 
State automobile dealers associa- 
tion also is working along the same 
lines in the state and making good 
progress. 

If the automobile dealers and 
their associations are armed with 
the truth we can continue to make 
progress in public relations as well 
as factory relations. 

AvuToMoTve News is an important 
part of my business education. I 
consider it the Bible of the auto 
business. I read it thoroughly 
every week and obtain valuable 
knowledge therefrom. However to 
read false statements therein re- 
flects upon the truth of other ar- 
ticles in your good paper. 

As an example, you publish 


the weekly production of all the 
makes of automobiles. Last week 
Pontiac produced 13,200 cars ac- 
cording to your paper and I ac- 
cept that as a true estimate. 


We Get 'Em Young— 


“Enclosed is a picture of my boy read- 


ing the Automotive News. Guess this 
shows it must be an interesting newspaper 
even if he does have it upside down.''— 
Robert M. Matz, Cozad Car Market, Cozad, 
Neb. 


However, if I found out later 
that only 6,000 cars were built, 





¢ better serve the southern states, 
Athol is pleased to announce that a new plant 
devoted exclusively to the manufacture of 
TERSON is now in full production... ready 
to give you fast, dependable deliveries! 

Designed and engineered as an up-to-the- 
minute unit for manufacturing vinyl fabrics, 
this plant is streamlined for efficient, eco- 
nomical production. 

Now, with two plants, one in the north... 
Athol, Mass. ... and one in the south... 
Butner, N.C. ... you can plan your produc- 
tion with the assurance of a source of supply 
whose nearness can be economically advan- 
tageous, as well as mighty convenient when 
you must rely on prompt, efficient service. 

Remember, with our new increased facili- 
ties, it will be a double pleasure to serve you. 








my confidence in your paper 
would be badly shaken. 

By the same token, reporting 
exaggerated figures on attendance 


|at automobile shows would mislead 


‘tions in their plans. 


other dealers and dealer associa- 
We auto 
dealers have a tough road ahead 
of us this year but if we have the 
facts we can face the future with- 


|}out fear and confusion. 


You may print this in your 


|dealer’s column if you wish, with 


| 








or without my name.—Joe Villa, 
Villa-Pontiac, Buffalo. 

Epitor’s Note: Buffalo Automo- 
bile Dealers Assn. reports: 
“Show got off to a fine start on 
Saturday and Sunday, as reported 
by Avutomotve News. Blizzard hit 
the city on Monday, resulting 
in traffic congestion and closing 
of downtown stores and many 
plants on Tuesday. Effects still 
felt Wednesday, but attendance 
picked up the rest of the week. 


“Because of storm, the show 
was extended through second 
Sunday. Attendance for nine 
days was down some from last 
year, but dealers and salesmen 
who actually worked the show 
report very satisfactory results.” 

* * * 


Holiday Mail 

Just received your Dec. 12 edition 
today, Dec. 19. 

If you are trying to be a Rip Van 
Winkle, you are doing well.—Bay 
Suore Nasu, Inc., Bay Shore, N. Y. 

(Epitor’s Note:) Issues were 
put in the mail Dec. 9 and 10. 
Postmaster General Summer- 
field’s mailmen do a mighty job 
in this holiday season, but some- 
times they slip and we are sorry. 





Calendar 


(Continued from Page 12) 


General 


Jan. 11-14—American Road Builders Assns. 
54th Annual Convention, Municipal Audi- 
torium, Miami Beach, Fla. 

Jan. 13-Feb. 5—Sports Cars in Review 
Show, Henry Ford Museum, Greenfield 
Village, Dearborn, Mich. 

Jan. 15-17—Second Annual Auto Trim Show, 
Hotel Statler, New York, N. Y. 

Jan. 16-21— Grand Rapids Auto Show, 
Civic Auditorium, Grand Rapids, Mich. 

Jan. 19-24— General Motors Motorama, 
Waldorf-Astoria, New York, N. Y, 

Jan. 20-2i—Sports Car Club of America 
Business Meeting, Sheraton-Cadillac 
Hotel, Detroit, Mich. 

Jan. 23-25— .5th Annual Meeting, Truck- 
Trailer Manufacturers Assn., Edgewater 
Gulf Hotel, Edgewater Park, Miss. 

Jan. 31—Mid-Winter Luncheon, Automo- 
bile Old Timers, Mayflower Hotel, 
Washington, D. C. 

Feb. 4-12 — General Motors Motorama, 
Dinner Key Auditorium, Miami, Fla. 
Feb. 6-9 — Automotive Accessories Manu- 
facturers of America Exposition, Navy 

Pier, Chicago, III. 

Feb. 12-22—NASCAR Speed Weeks, Day- 
tona Beach, Fla. 

Feb. 21-22—MEMA, NSPA and MEWA 
National Conventions, San Francisco, 
Calif. 

March 3-l1—General 
Pan Pacific Auditorium, 
Calif. 

March 6-8—Society of Automotive Engi- 
neers, Passenger Car, Body, and Mate- 
rials Meeting, Hotel Statler, Detroit. 
Mich, 

March 19-21—Society of Automotive Engi- 
neers, Production Meeting and Forum, 
Hotel Statler, Cleveland, O. 

March 24-April |—General Motors Motor- 
ama, Civic Auditorium, San Francisco, 
Calif. 

April 16-20 — New York's annual Safety 
Convention and Exposition, Hotel Stat- 
ler, New York, N 

Apr. 19-29—General Motors Motorama, 
National Guard Armory, Boston, Mass. 

April 21 - May 2—38th International Motor 
Show, Turin, Italy. 

April 28-May 6—International Automobile 
Show, Exhibition Hall, Coliseum, New 
York, N. Y. 

June 3-8— Society of Automotive Engi- 
neers Summer Meeting, Chalfonte-Had- 
don Hall, Atlantic City, N. J. 

June 11-15—National Plastics Exposition, 
New Coliseum, New York, N. Y 

Sept. 20-22—Automotive Parts Rebuilders 
Association Convention and Trade Show, 

Chicago, Ill. 


Motors Motorama, 
Los Angeles, 


Edgewater Beach Hotel, 





Power Hikes to Continue 
In °57, duPont Aide Says 


MINNEAPOLIS. — Cars in 1957 
will be more powerful and lower, 
but not much longer, Paul H. 
Richard, automotive technologist 
for E. L duPont de Nemours & 
Co., told an American Legion 
meeting here. 

The increased power will mean 
a limited increase in top speed, 
Richard said, but emphasis will 
be on faster acceleration intended 
to give quicker and safer passing 
at highway speeds. 
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than any other newspaper 


Do you want an increase in your share of 
the $896,000,000 the people of Greater 
Philadelphia spend for automobiles and 
accessories each year? Advertise in their 
favorite newspaper—The Evening* and 
Sunday Bulletin. 


Readers are especially interested in the 
colorful new format of The Sunday Bulletin. 
Published on new presses, in new type, in 
the world’s most modern newspaper plant, 


The Sunday Bulletin features 10 separate 
sections. R.O.P. editorial and advertising 
color, too. 


The Bulletin packs selling power through- 
out a market noted for its buying power. 
Philadelphians like The Bulletin. They buy 
it, read it, trust it and respond to the adver- 
tising in it. 


The Bulletin is Philadelphia. 


*Largest evening newspaper in America 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, 30th and Market Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta © Los Angeles * San Francisco 
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ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 
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MAIN OFFICE AND MANUFACTURING PLANTS. 
CHATTANOOGA 2, TENNESSEE 















AUTO SAFETY BELT 


WEBBINGS 


NYLON © COTTON *© RAYON 


Made from the heaviest to lightest 
breaking strengths 
and to all Government Specifications 


Write or phone MUrray Hill 7-7151 for information and prices 


WEAVINGS CO. 


545 FIFTH AVENUE NEW YORK 17, N. Y. 






SPECIALISTS IN WEBBINGS FOR 


| WuRlAwAy SPINWERS 


for New and Used Car Lots and Showrooms 
WHEREVER LIVE-ACTION DISPLAYS ARE NEEDED 


These heavy plastic spinners have nylon bushings on 500-Ib. test steel cable. 


20 spinners on 80 feet of cable. $1 7.00 


Complete for 
We also sell plastic Pennants. 48 pennants to 300 feet for $12.00. 


COMFORT SPECIALTY CO. 


200 S. 7TH ST. ST. LOUIS 2, MO. 
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Sales Conditions in 
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Various Areas... 





Auto Market Reports 


Boise, Id. 


A gain of 14 percent brought No- 
vember new-car registrations in 
Ada County (Boise), Id., to 282, 
compared with 246 in October. 

An even greater increase marked 
new trucks. The November total 
was 123, up 136 percent from the 
previous month’s 52. 

New-car registrations by make 
were: Ford, 96; Chevrolet, 38; 
Pontiac, 29; Dodge, 22; Buick, 14; 
Mercury, 13; Chrysler, 10; Nash, 
8; DeSoto, 7; Oldsmobile, 7; Plym- 
outh, 7; Cadillac, 6; Studebaker, 
6; Hudson, 5; Lincoln, 4; Willys, 
3, and miscellaneous, 7. 

Truck registrations were: Ford, 
66; Chevrolet, 26; GMC, 10; Inter- 
national, 7; Dodge, 3, and Mack, 1. 

+ * * 


Atlanta 

For the second month in a row, 
new-car sales have shown a decline 
in the Atlanta area. November 
new-car registrations totaled 2,900, | 
down 134 units from October. 

New-truck registrations, number- 
ing 388, showed a good increase 
over the previous month’s 365 units. 
Both new-car and new-truck 
registrations in November were 
way above those of November last! 
year, when only 1812 new cars and 
354 new trucks were sold. 

New cars registered by make 
were: Chevrolet, 835; Ford, 830; 
Pontiac, 210; Buick, 201; Plym- 
outh, 184; Oldsmobile, 172; Mer- 
cury, 144; Dodge, 72; Cadillac, 67; 
Chrysler, 49; DeSoto, 39; Stude- 
baker, 30; Packard, 24; Lincoln, 
18; Nash, 15; Hudson, 2; Willys, 
2, and miscellaneous, 6. 

New trucks were registered as 
follows: Chevrolet, 138; Ford, 130; 
International, 51; GMC, 24; Dodge, 
20; White, 11; Mack, 8; Studebaker, 
1, and miscellaneous, 5—(E. C. 
Bash). 


* * * 


Syracuse, N. Y. 

New-car sales in the Syracuse 
(N. Y.) area during the first 11 
months of 1955 totaled 15,466, ac- 
cording to Stuart C. Ballard, execu- 
tive of the Automobile Dealers 
Assn. of Syracuse. 

The alltime high for a year was 
set in 1950 with 15,633 new-car 
sales. Ballard said a new record 





this year is indicated by mid- 
December.—(George E. Toles.) 
a ” a 


Tacoma 

November closed with a total of 
451 new-car registrations and 71 
truck registrations in Pierce County 
(Tacoma), Washington. 

Ford closed strong with a first- 
place total of 155 vehicles, followed 
by Chevrolet’s car-truck total of 
107. Dodge was third with 42 cars 


| and trucks. 


For the first 11 months, a total 
of 7,794 units have been sold in 
the county, of which 807 were 
trucks. For that period, Chevro- 
let was in first place with 1,698 
vehicles, followed by Ford with 
1,543 units. Plymouth holds third 
place with 655 units. 

New-car. registrations for No- 
vember were: Ford, 138; Chevrolet, 
85; Pontiac, 29; Mercury, 26; Plym- 
outh, 25; Buick, 24; Dodge, 23; 
Oldsmobile, 16; Volkswagen, 14; 
DeSoto, 13; Cadillac, 12; Nash, 11; 
Hudson, 9; Studebaker, 9; Chrys- 
ler, 7; Lincoln, 3; Packard, 2; 
Willys, 2, and Jaguar, 1. 

Truck registrations were: Chev- 
rolet, 22; Dodge, 19; Ford, 17; In- 
ternational, 6; GMC, 3; Willys, 2, 
and miscellaneous, 1.—(Robert E. 
Sconce.) 


* * * 


Detroit 


ACCOsDING to figures compiled 


by the Detroit Auto Dealers 

Assn., Wayne County (Detroit) was 
one of the few market areas where 
November new-car registrations 
topped October totals. 

The November total was 16,095, 
up 6 percent from October’s 15,136. 

Chrysler Corp’s five makes shot 
from 14.81 percent of the mene 
market to 17.40 percent 
November. The share of Feed 
Motor Co. fell from 40.68 percent | 


November. | 


percent of the October market, 
claimed 47.12 in November. All 
other manufacturers accounted for 
2.61 percent of sales in October and 
2.12 percent in November. 


November registrations by makes | 


were: Ford, 4.203; Chevrolet, 3,892; 
Plymouth, 
Mercury, 972; Buick, 962; Pontiac, 
906; Cadillac, 764; Dodge, 720; 
Chrysler, 374; DeSoto, 324; Lincoln, 
194; Nash, 72; Clipper, 71; Stude- 
baker, 53; Packard, 52; Imperial, 
45; Hudson, 34; Willys, 6, and mis- 
cellaneous 53.—(Robert M. Lienert.) 


* * a 


Akron 

New-car sales for the first 11 
months of 1955 in Summit County 
(Akron) rose to ar alltime high of 
23,938, an increase of 44 percent 
over the same period last year. 

After averaging around 2,500 a 
month in the spring and summer, 
registrations dipped to 1,727 in 
November, due partially to the 
model changeovers, dealers said. 

Ford has the race for individual 
honors sewed up with 5,338 regis- 
trations, compared with 4,733 for 
Chevrolet in second place. Buick is 
third again with 3,113; Plymouth 
fourth with 2,408, and Pontiac fifth 
with 1,739. Next comes Oldsmobile 
with 1,579 while Mercury is seventh 


| with 1,353. 


Others in the first 10 are Dodge, 


| 964; DeSoto, 729, and Chrysler, 559. 


—(Joe Kuebler.) 
* 


- 7 
Columbus, O. 
New-car registrations swung 


sharply upward in Franklin County | 


(Columbus), O., during the first 15 
days of December to total 1,208, 
more than 25 percent above the 967 
titles issued in the same period of 
November. 

Up 18 percent were new-truck 


registrations, which hit 105, com-| 
in the November | 


pared with 89 
period. 

Car registrations by make were: 
Ford, 331; Chevrolet, 292; Plym- 
outh, 106; Buick, 100; Oldsmobile 
and Pontiac, 86 each; Mercury, 
47; Dodge, 41; Chrysler, . 31; 
Cadillac and DeSoto, 27 each; 
Nash, 10; Studebaker, 8; Packard, 
5; Lincoln and Volkswagen, 4 


each, and Hudson, Imperial and | 


Willys, 1 each. 

Truck registrations were: Chev- 
rolet, 42; Ford, 22; Dodge, 15; 
International, 10; GMC, 6; Osh- 
kosh, 5; Divco, 3, and Reo and 
White, 1 each—(Bert Strang.) 

® * 


Montreal 

Sales in Montreal are expected 
to turn upward as the new year 
gets under way. 

Dealers were satisfied with busi- 
ness throughout most of 1955, al- 
though there was a tapering off 
in the closing weeks. Contributing, 
of course, was scarcity of General 
Motors models, due to the strike. 

Credit conditions remained 
good throughout the year, dealers 
said, and though there have been 


Everybody's Happy— 


1.339; Oldsmobile, 1,059; | 


signs of tightened credit, this is 

not expected to hamper sales in 
| the coming months. 

Sales on a cash basis were sur- 
prisingly high, although a few 
dealers complained that customers 
lin the last half of the year were 
overly bargain-minded. (Jules 


Larochelle.) 
° = = 


Cincinnati 

New-car sales in Cincinnati dur- 
ing the week ended Dec. 15 totaled 
736 units, an increase of nine units 
over the previous week. Sales of 
new and used trucks also were up. 

Only used cars failed to show an 
increase during the week, with 846 
automobiles sold, a decline of 31 
units from the previous week. Total 
weekly sales in all categories de- 
clined three units from the preced- 
ing week, but increased 150 over 
the same week of 1954.— (Frank 
Kappel.) 


| 


+ 


= * 
Cleveland 

A seasonal slowing-down of new- 
car sales was noted in Cleveland 
for the week ended Dec. 31, with 
registrations reported at 1,339—a 
drop compared with the previous 
week and the same week a year ago. 

Used cars also showed some 
weakness, with sales at 1,133, 
compared with 1,251 for the previ- 
ous week. 

The Federal Reserve Bank noted 
lthat the margin of increase over 
1954 “continued to dwindle,” with 
| its last four-week recorded total 
being 14 percent over a year ago. 
Previously, the margin had been 
running 30 percent and more.— 
| (Sanford Markey.) 
| > = 


= 


Minneapolis 

With the total December new- 
car registrations still uncounted, 
sales in Hennepin County (Minne- 
apolis) have surpassed all previous 
| full-year totals. The prior ee 
was 39,650 in 1950. 

Despite the record, most decieas 
complained about December sales. 
When final returns are compiled, it 
is believed, the month will show 
the year’s lowest total—(Donald M. 
Lyons.) 

= . * 
Shawnee, Kans. 

New-car sales in Shawnee, Kans., 
a suburb of Kansas City, have 
picked up considerably since 
Christmas. 

Used-car stocks in the area are 
rated above normal, but used-car 
| enties are reported consistently bet- 
| ter than the new-car demand. 

Credit conditions are normal, with 
buyers showing some unused credit. 
Repossessions are normal to low.— 
(L. H. Houck.) 


Studebaker for Mallon 


Mallon Motor Co., 635 N. Robert, 
St. Paul, is a new Studebaker deal- 
ership. Ed Mallon,.the dealer, for- 
merly operated a Buick dealership 
in Alexandria, Minn. 





| 





Arch Livingston, left, executive secretary, Florida Independent Automobile Dealers 
in October to 33.36 percent in | Assn., is congratulated by Stacy Rowell, NIADA president, for his work in planning 


the state convention held in Miami. 


From left, Livingston, Harley Wadsworth, FIADA 


General Motors, which had 41.90 vice-president; Wendell Jarrard, FIADA president, and Rowell. 
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Dealer Ad Ideas .. . 





Pena Mighty Weapon 
In Atlanta Sales Push 


By E. C. Bash 

Staff Correspondent 
Yip BOOST year-end sales records 
and to move mounting stocks 
of new cars, Atlanta dealers are 
employing new customer promo- 
tional ideas and salesmen’s contests. 
Many dealers are becoming 
first-rate ad writers, as keen 
competition has forced them to 
think up new and clever methods 

of attracting customers. 


Central Chevrolet is offering up 
to 130,000 S & H Green Stamps 
with every 56 Chevrolet at “low list 
price,” or 10,000 if the customer 
trades at a “competitive price,” or} 
1,000 if the car is appraised by a 
company officer, whether or not a| 
trade is made. 

* * * 

OOMERSHINE PONTIAC asked 

newspaper readers to clip its ad 
and bring it in. When the trade) 
is made Boomershine gives the cus- 
tomer the cash difference between 
the property tax on the tradein and 
the property tax on the ’56 Pontiac. 

Where no tradein is involved, 
the customer gets the entire 
amount of the property tax. 

Atlanta’s newest Chevrolet 
dealer, Nalley Chevrolet, has 
adopted a number of slogans which 
are flaunted at ad readers in big 
type. 

Some of them are: “Rally with 
Nalley;” “Don’t Dally—Buy from 
Nalley;” “We are the Low Downest 
Dealer in Georgia—Low Down 
Payments, Low Down Finance 
Charges, Low Down Prices.” 

* + - 





OHNSON FORD SALES, Deca-| 

tur, Ga.; said it had lost its lease 
and 100 Fords must be sold at once. 

“Our loss is your gain. We'll be 
Santa Claus to you. We will make 
every buyer a gift of our profit to 
give you a Merry Christmas and a 
Happy New Year,” the ad reads. | 

Another dealer who wants to | 
play Santa Claus is McClellan’s, 
in East Point. On any ’56 Plym- 

outh purchased through Dec. 31,: 
McClellan’s will give the cus- 
tomer a company check for the 
estimated property tax on the car 
at time of purchase. 

Gouldman-Tabor Pontiac offered 
“lowest prices” plus an exclusive 
30,000-mile, 30-month guarantee. 

Smith-Johnson Pontiac, East 
Point, Ga., advertised a “saving of 
$700” on ’56 Pontiacs. 

* * a 
ALLENTINE’S advised car} 
buyers not to “sit around and} 

hope prices will come down. Bring 
them down yourself! Just walk 
into Ballentine’s big lot, brush the 
price tag aside, and tell the sales- 
man what you want to pay. All 
reasonable offers will be accepted. 
Your price is our price.” 

East Point Chevrolet warned 
prospective buyers to “remem- 
ber no deal is a good deal unless 
the price is. right, the terms are | 
right, the product is right and 
unless competent dealer service | 
is available.” 

Magic City Chevrolet Co., Man- 
chester, Ga., mailed several thou- 
sand brochures to car owners in 
Atlanta offering more than 1,000 
free vacations to new-car Cus-| 


Dayton Introduces 
2 New Car Tires 


DAYTON, O.—Two new lines of 
passenger tires are being introduced | 
by Dayton Rubber Co. 

Available in both tubeless and 
tube type, the new lines are known 
as Dayton Thorobred, guaranteed | 
for 15 months, and Dayton Thoro-| 
bred Premium, backed by a two-| 
year written service guarantee. 

The company says that improved) 
compounding of the rubber pro- 
vides a longer-lasting tread while 
hundreds of “safety slots,” cut into 
the tread design, give maximum 
skid resistance in all directions and 
all weather. “Ride silencers” are 
molded into the saw-toothed tread 
channels. 

Premium styles are available in 
rayon or nylon construction, and 
both lines have blackwall and| 


whitewall models. 


AUTOMOTIVE NEWS, JANUARY 9, 1956 : 


to beat a man at his own game. 
“The table, the three shells and 
the little pea have passed into his- 
tory, but not the fast operator. He 
is still offering something for noth- 
ing. The fast operator is still after 
| the fast buck, faster than ever. 
“Up here at Millett Motors we 
sincerely believe we can offer the 
| best styled, the biggest values in 
tomers. The vacations consist of a| C@°S_today—the 1956 Plymouth 


room for two for one week at a| "aes Gee. al ce ink 
hotel on Florida’s west coast, and ee ee 


b cowed ti th h coats, season tickets for the opera 
can be enjoyed any time through) or trips abroad. We are not trying 
December, 1956. 


|to be fast operators. But we are 
——< | building a solid business, and back- 
In a Nutshell |ing it with sincere service.” 
ILLETT MOTORS, Hamilton, | ad 
Ont., warned prospective car| There’s No Pressure 
buyers against “The Old Shell! 4 SHLEY Chevrolet Sales, Inc., 
Game” in a newspaper ad which) Baltimore, in an “open letter” 
reminded consumers that ‘“you| published in a newspaper adver- 
never get more than you pay for.”| tisement, has asked the public to: 
Said the ad: “Back in grand- | “Take a minute of your time to 
| 
| 








father’s day, no country fair was | read this message—it will save 
complete without a fast operator | you money. ... While we have 
with his little table and his three no intention of crusading a 
walnut shells. | cleanup policy regarding .. . 

“Folks could, and did, bet that| automobile advertising, we want 
they could tell which shell the pea| you to know how we operate and 
was under. They lost, of course.| try to prevent your possibly 
The moral is obvious. Never try| being led up a blind alley by such 











‘two for one’... and many othe 

imaginary claims. 

“At Ashley Chevrolet you ¢ 
‘| select the car and equipment y 
desire without being pressured in 
a deal. You will be shown™ “ 
delivered price with a top alk 
ance for your present car 4ai 
legitimate finance charges fw 
explained to you.” 

+ as + 


Dinner’s on Smith 


FORD dealer in Burlingte 

Vt., Charles P. Smith jr., ga 
away a Christmas dinner to ea 
used-car buyer during a nine-d 
clearance. 

The dinner, valued at mor 
than $25, consisted of a 15-poun 
turkey with all the fixings, fru 
cake, wine, half a gallon of ic 
cream and two quarts of soi 

$5 Down, $5 a Week— Gstaies. ’ 

Top price of bargain '49 to '52 models| “This is no gimmick,” the deal 
at Right Motor Sales, Cleveland, is $395 | po igre gl oh a ae ia 
and terms are $5 down, $5 a week. An | Christmas bonus.” 
aggressive radio advertising 


campaign | 

has spurred sales, according to Bud Car- Smith Regains 1-H Deal 

ter, owner. Above, Carter (right) congrat- : . 

viates buyer of @ convertible. | Durfee-Rush, Inc. (Internatior 
| Harvester), LaCrosse, Kans., h: 
| been sold to C. A. Smith, form 

fringe bait ... as ‘the hottest owner. Smith acquired the deal 

deal’—lowest down payment’ — | ship in 1947 and sold it in 1952. 





Whether yow’re selling 


products or services... 


a PITTSBURGH OPEN-VISION FRONT 
will help build business! 





DRUG STORE—The Prescription Shop in Moline, Illinois, owes 
much of its smart good-looks and eye-attracting appeal to its 
bright Pittsburgh Open-Vision Front. The big panels of Pittsburgh 
Polished Plate Glass make the entire interior one big showcase and 
the recessed entranceway—featuring a Herculite® Plate Glass Door 
and Sidelights—draws the passerby into the shop. Carrara® Struc- 
tural Glass and Pittco® Store Front Metal complete the shop front, 
designed by Architect Wm. A. Schultzke, Moline, Ill. 


THEATRE — Denver Theatre, Denver, Colorado, 
makes the most of an attractive lobby with its 
Pittsburgh Open-Vision Front. Pittsburgh Polished 
Plate Glass and six Herculite Plate Glass Doors 
were used to create this inviting, wide-open effect. 
The installation was completed with the use of 


gleaming, beautiful Pittco Store Front Metal. The 
doors open easily on smoothly-operating Pittco- 
matic® Hinges. Architect for this outstanding mod- 
ernization was Walter H. Simon, Denver, Colo. 


DAIRY STORE—The Purvin Dairy Company, Wilkes-Barre, Penns} 
vania, shows how effectively a Pittsburgh Open-Vision Front dra 
attention to a small store. Pittsburgh Polished Plate Glass and 
Herculite Plate Glass Door create the open-vision front, whi 
Carrara Structural Glass is used for facing on the building front ar 
for the attractive name signs. Pittco Store Front Metal supports tl 
Plate Glass panels and the entranceway. 





Send for free Booklet! 


For more information about Pittsburgh Store Front Prod- 
ucts, and about the effectiveness of their use on both new and 
remodeled buildings, just send in the convenient coupon. 
We'll be glad to send you a copy of our free store front 
booklet. 


PLASTICS 


PAINTS + GLASS - CHEMICALS + BRUSHES - 


PITTSBURGH 
IN CANADA: 


ee ee Gtass 





CANADIAN PITTSBURGH INDUSTRIES LIMITED 


[ 
| Pittsburgh Plate Glass Company 
Ht Room 6128, 632 Fort Duquesne Blvd. 
re “ Pittsburgh 22, Pa. 
slore | 
| Without obligation on my part, please 
sells | send me a FREE copy of your moderni- 
| zation booklet, “How To Give Your 
os | 
| 
| 
| 
| 
! 
| 


Store The Look That Sells.” 


* FIBER GLASS 


COMPANY 
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‘56 HORNET 


THE MOST BEAUTIFUL PERFORMER OF THEM ALL 


Here, in the top car of the American Motors 
line, Hudson dealers have a wealth of selling 
features you can’t even find in most other cars: 
Airliner Reclining Seats; lowest cost All-Sea- 
son Air Conditioning; Double Safe Single Unit 
construction throughout, not just added in 
spots at extra cost; new V-8 power and stun- 
ning V-Line styling—these are just a few of 

them. Today, Hudson dealers have far more to 
sell, far more with which to sell. 





. N.A.D.As BELL CITES AMERIC 
‘AS MOST PROGRESSIVE INDUS 


/ 








ICAN MOTORS’ DEALER POLICY 
TRY STEP FORWARD IN YEARS... 





oi 
a Broad, Basic, New Eight Point Plan T 
George Romney Announces Broad, Basic, New Eight Point Pian To 
h Dealer P hip. P G Superi 
Strengthen Factory-Dealer Partnership. Program Generates Superior 
Customer Confidence In The Integrity Of The Corporation And Its Dealers 
I. Dealer Councils elected by the dealers themselves. 8. Consideration of annual programs for sharing with dealers the financial 
2. These Dealer Councils to advise and counsel on all matters affecting Se a Pe ae ee ee ee 
eR There is an opportunity to make our relationships more effective and produc- 
3. Periodic review with the Dealer Councils of sales franchise to keep it on tive than any the industry has known. It cannot be done overnight. Neverthe- 
a practical, fair and equitable partnership basis, including the length of less, we want you to know our objectives. Only when our relationships are 
2 franchise and any other aspect of it. right can our customers benefit most fully from our products and services. 
4, Early consideration to be given to a joint company-dealer appeal board George Romney, President 
with final authority in dealer cancellation cases. American Motors Corporation 
5. Joint formulation of policies to prevent unethical or misleading adver- 
tising, selling, financing or servicing. This constructive, new concept of the factory-dealer relationship adds great 
\ 6. Pri , d dla — k infil and lasting values to the Hudson franchise. Today, there are a few territories 
F dere eee = d = a = ough at al ee re still open for dealers who can qualify as responsible partners. For further 
sie cae mt = m% ot COMERS, tO SVS USOEgERE on information as to the necessary qualifications, write to N. K. VanDerzee, 
} SS Vice President, Hudson Motors Division, American Motors Corporation, 
7. Joint consideration of methods of avoiding excessive fluctuations in car 14250 Plymouth Road, Detroit 32, Michigan—or your nearest Hudson 
sales and production, and maintaining them at profitable levels for both Zone Office. (In Canada, write to L. E. Fenn, General Sales Manager, 
the dealers and the factory. Hudson Motors of Canada, Ltd., 1470 The Queensway, Toronto, Ontario.) 
ty. Motors Division 
= : American Motors Corporation 
ans ee 14250 Plymouth Road, Detroit 32, Michigan 


‘56 RAMBLER 


THE ALL-AMERICAN CAR 


Here’s the only completely new car in the 
low-priced field for ’56. It’s now roomier, 
king-size inside, but still easy-to-park Ram- 
bler-size outside. With its lower first cost, 
model for model, than the other three, its 
higher mileage (up to 30 m.p.g.), and with 
a higher resale value than the low-priced 
three, it’s a real volume seller. Hudson 
dealers now cover 95% of the new-car 
market. 


TUNE IN ‘‘DISNEYLAND"’ 
ABC-TV NETWORK 
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Gallo Becomes Hudson Dealer— 


New addition to the Hudson dealer organization is Gallo Auto Sales, 


Inc., Elmont, 


N. Y. Facilities include a three-sided glass enclosed showroom, a 2,800-square-foot 
parts and service department, and a 40-unit used-car lot. John Gallo, president, has 
been an Elmont automobile dealer for the past 25 years. 


By Norman Shigon 
Staff Correspondent 

PHILADELPHIA. —In selecting 
an advertising agency, is it a mis- 
take for a dealer to pick an agency 
that handles the ad campaigns of 
competing dealers? 

“No,” says Robert Adleman, 
president of Robinson, Adleman 
& Montgomery, a Philadelphia 
firm that handles the advertising 
of 10 large competing dealers, 
four of them sales leaders in 
their lines. 


Some dealers feel that an agency 
cannot successfully plan and exe- 
cute a program for more than one 
dealer who hopes to out-sell other 
dealers in the same line or in the 
same area. 


“We have never found these 
arguments by dealers to be valid,” 
said Adleman. “Instead, we've 
found that each dealer benefits 
from our other accounts in a 
campaign-planning session.” 

When Adelman’s firm plans an 
advertising campaign, all account 
executives, copy writers, artists 
and others connected with auto 
accounts, get together and ex- 
press their ideas. 

He said, “We always hear dealers 


say, if they go to an agency that 


has never worked with auto deal- 
ers before, they'll get a fresh ap- 
proach on a campaign.” 

The “fresh approach,” he said, 
may involve a painful, expensive, 
time-wasting course in basic auto 
advertising during which the 
agency and the advertiser learns 
the ABCs of the field. 

According to Adleman, a pre- 
liminary program for a campaign 
includes researching the subject, 
familiarizing agency personnel 
with the problems of the particu- 
lar dealer and planning a flexible 
campaign that may be changed 
= the daily needs of the mar- 

t. 

He declared that these prelimi- 
nary jobs have already been done 
by an agency with other dealership 
accounts and, consequently, the 
dealer doesn’t have to pay for the 
“orientation” course. 


Picking an Ad Agency? 
Philadelphia Firm Tells How It Handles 
10 Large Competing Dealers 





Commenting that planning dif-| 


ferent campaigns for competing) 
dealers is the easiest part of the 
job, Adleman said, “When we start 
a new account, we decide upon a} 
theme that we will carry through 


the entire Campaign, whether it be| 
newspaper ads, direct mail pieces, | 


radio or television spots. 


“For instance, with one of our 
accounts, West Side Buick, we 
created a character called “West 
Philly Willie,” a parrot who carries 
the teaser copy. 

“West Side Lincoln-Mercury’s 
theme has been ‘Wheel and Deal 
price ’em low and sell ’em quick 
at Pennsylvania’s largest Lincoln- 
Mercury dealer,’ while F. T. Rob- 
inson Dodge-Plymouth ads have 
concentrated on ‘the true story 
behind cut rate prices.’” 


One of F. T. Robinson’s direct 
competitors is Harold B. Robinson, 
one of the country’s largest Plym- 
outh dealers, whose advertising is 
also handled by Robinson, Adleman 
& Montgomery. 


Adleman said the approach 
Harold B. Robinson’s advertising 
is more conventional, using only 
car prices, and placing emphasis 
on the reliability of the dealer. 

He said that the West Side Buick 
ad series was recently described 
in a kit distributed to Buick deal- 
ers depicting the type of advertis- 
ing Buick dealers should use. 


Noting that his accounts are 
among the top sellers in their 
lines, Adleman said, “To create a 
campaign that has brought these 
dealers to their current sales 
leadership, we used every bit of 
experience we’ve had in auto ad- 
vertising to come up with a prac- 
tical program designed to pull in 
sales. 

“When we started on auto adver- 
tising, we’re frank to admit we 
pulled some ‘rocks’—simply because 
we didn’t know what we were 
doing. We've got the experience 
now, and results have proved that 
the dealer is the one who profits 
by that experience.” 


in| 


The following advertised-delivered prices 
include the suggested base factory list 
Prices, Federal excise tax amounts and 
suggested dealer delivery-and-handling 
charges. Not included are variable items 


passed on to the retail buyer, such 
State and local taxes, 
charges and optional equipment. 

BUICK—Special—4-dr. sed., $2,372; 


hardtop, $2, 413; conv., 
wag., $2,731. Century-—4- dr. hardtop, 
980; 2-dr. hardtop, $2,918; conv., 


$3,205; 4-dr. 
top, $3,159; 
4-dr. sed., 


conv., 
$3,458 ; 


$3,499. 


4-dr. hardtop, 


master. ) 


CADILLAC—Series 62-—-4-dr. sed., 


75—8-pass. sed., $6,558; 





ard.) | 228.50; 2-dr. Sisk ts oa “a V-8 | 
—4-dr. sed., . .25; -dr. sed., 
CHEVROLET — (Prices are for 6-cyl.| 263; 4-dr hardtop, $2,512.50; 2-dr. hard- 
models; for V-8s, add $99)—One-Fifty—_ top, $2,398.50; conv., $2638.50. Royal— 
4-dr. sed., $1,835; 2-dr. sed., $1,792; bus.|4-ar sed., $2,473.75; 4-dr. hardtop, §$2,- 
cpe., $1,700; 2-dr. stat. wag., $2,137. Two-| 657.75; 2-dr. hardtop, $2,543.75. Custom 
Ten—4-dr. ‘sed., $1,921; 2-dr. ‘sed., $1,- Royal—4-dr. sed., $2,583.75; 4-dr. hard- 
878; 4-dr. hardtop, $2,083; 2-dr. hardtop, | top, $2,767.75; 2-dr. hardtop, $2,653.50; 
$2,029; cl. cpe,, $1,937; 2-dr. stat. wag.,|conv., $2,873. Station Wagons : 
$2,181; 4-dr. 2-seat stat. wag.. $2,229; | Suburban 6, $2,452.25; 2-dr. Suburban 
| 4-dr. 3-seat stat. wag., $2,314. Bel Alr—j| vg $2,560; 2-dr. Custom Suburban V-8, 
| 4-dr. sed., $2,034; 2-dr. sed., $1,991; 4-dr. | $2 69: 4-ar. 6-pass. Sierra V-8, $2,677.25; 
hardtop, $2,196; 2-dr. hardtop, $2,142; | 4-ar. 8-pass. Sierra V-8, $2,782.75; 
conv. $2,310; 4-dr. 3-seat stat. Wwag.,|6-pass. Custom Sierra V-8, $2,829: 
$2, 448: 2-dr. Nomad stat. was, $2,574. 8-pass. Custom Sierra V-8, $2,934.50. 


transportation 


dr. sed., $2,313; 4-dr. hardtop, "$2, 484; 2-dr. 
$2,696; 4-dr. stat. | Super—4-dr. 
$2,916. Custom—4-dr. sed., 


$3,261; | hardtop, $3,164. 


CONTINENTAL MARK II — 2-dr. 


4-dr. stat. wag., $3,211. Super—4- ‘ar. sed.., | le 
and power steering 


hardtop, $3,395; 2-dr. hard-| 


Series 60 Special—4-dr. sed., $4,992. Series | 
limousine, $6,773. | 
(Hydra-Matic and power steering stand-| 


hardtop, 
stat. wag., 


hardtop, 
stat. wag., 


$3,943.50; 
$4,471.50. 


ard on New Yorker.) 


2- | 


$2,-| 


$9,507. 


632.25; 
4-dr. 


2-dr. 
Seville 





Canadian Jobhers 
Reschedule Parley 


OTTAWA.— Dates of the, 1956 
convention of the Canadian Auto- 
motive Wholesalers & Manufac- 
turers Assn. have been changed to | 246.77: 


March 27-29. 


King Edward Hotel 


cisco in February. 


ional convention chairman, 
that CAWMA’s motto—“Linked 


the Canadian parley. 


The meeting will be held at the| 
in Toronto. | 
The new dates were arranged as a/| 
means of avoiding any clash with | sed., 
the conventions of the National | 
Standard Parts Assn. and the Motor 
& Equipment Wholesalers Assn., 
which are scheduled for San Fran- 


C. W. Wilson, of Toronto, nat- 
said 


Service”—would be the slogan for 


| 4-dr. hardtop, 


| conv., 


Ranch Wagon, 
378.95; 
(4-dr. 
$2,378.95; 


$3,245; 








for | 2-dr. hardtop, 
691. 


| standard.) 





Truck registrations by states 
are released here weekly, as 
compiled by R. L. Polk repre- 
sentatives in state capitals. 


Brock- 


way 





1 - . | | 
Chev- | mond 
rolet T 


sed., 


(Turbo-Drive 
Roadmaster— | standard. ) 


$3,647; 
2-dr. hardtop, $3,546; conv., $3,659. (Dyna-| _DeSOTO — Firedome — 4-dr. 
flow standard on Century, Super and Road- 


| V-8s, 
$1,835.38; 2-dr. 
2-dr., $1,698.12. 


| $1,950.75; 2-dr. sed., 
4-dr. sed., $2,043.54; 2-dr. sed., $1,998.36; 
$2,215.95; 
$2,143.88; Crown Victoria cl. cpe., $2,287.65; 
$2,309.97. Station Wagon—(2-dr. 2-. 
$2,134.95; 
Parklane, 


Thunderbird—2-dr. 


HUDSON — Wasp 6 Super — 4-dr. - 
$2,380. Hornet 6 Super—4-dr. sed., $2,729. 
Hornet 6 Custom—4-dr. sed., $2,978; 2-dr. 
hardtop, $3,095. Hornet V-8 ‘Custom _—4- dr. 


2-dr. hardtop, 


IMPERIAL — 4-dr. 
hardtop, $5,042.25; 4-dr. hardtop, $5,173.50. | 
Crown Imperial—4-dr. 8-pass. ; 
550.50; 8-pass. limousine, $7,684.50. (Pow- 
erFlite and power steering standard.) 


KAISER—Manhattan—4-dr. sed., $2,670. 
Darrin 161—Conv., 


LINCOLN — Capri — 4-dr. 
$4,064.50. 

sed. and 2-dr. hardtop, $4,546; conv., 
(Turbo-Drive and power steering 


CLIPPER—Deluxe — 4-dr. 
$2,866; 


Seville 

hardtop, 
kee hardtop, $2,808.75; 4-dr. Sports- 
$4,-| man hardtop, $2,907.75; 


sed., 


conv., 


conv., 


hardtop, 


2-dr., 


sed., 
2-dr. 


Current Prices on New Cars 


CHRYSLER—Windsor—4-dr. sed., 
824.75; 2-dr. hardtop, $2,859.25; 4-dr. New- 
port hardtop, $3,082.75; 
$2,995.75; 


sed., 


$2,688.25; 


$2,787.25; 


conv., 


$3,035.75; 


$3,300.50; | 
conv., $3,498.50. | 
(PowerFlite standard on Fireflite. ) 


DODGE — Coronet 6—4-dr. 


| 241; cl. cpe., $4,146; 4-dr. hardtop, $4,698; | 4 ar. stat. wag., $3,325.25. Fireflite—4-dr. 
| 2-dr. hardtop, $4,569; conv., $4,711; Eldo- sed. $3,073.50; 2-dr. hardtop, 
rado 2-dr. hardtop and conv., $6,501.|4-ar. hardtop, $3,385.59; 


sed., 





FORD—(Prices are for 6-cyl. models; 
add $99.98)—-Mainline—4-dr. 
$1,800.20; 


Customline—4-dr. 


seat)—Ranch Wagon, 
$2,199.50; f 
(4-dr. 2-seat)—Country Sedan, $2,-| 
— Country Sedan, 
$2,482.50. 
$3,101.50. 


3-seat) 
Country Squire, 
hardtop, 


Dodge Ford | 


sed., 


$3,688. 


2-dr. 


sed., 


$1,905.57. Fairlane— 
hardtop, 


$3,388. 
$4,780; 2-dr. 


sed., 


G. | Inter- | 
M. | nation- 
c al 


Newport | 
$3,290.25; 4-dr. 
$3,552.50. New Yorker—4-dr. 
sed., $3,727.50; 4-dr. hardtop, $4,050; 2-dr. | 
Newport hardtop, $3,899.50; 2-dr. St. Regis 
$4,190.75; 4-dr. 
(PowerFlite stand- 


$2,731. 
hardtop, 
$3,069; 2-dr. 


- | 2-dr., 


business 


Custom 


$4,157; 
-dr. 


$2,214. 
$2,- 
hardtop, $2,445; 4-dr. 6-pass. 
stat. wag., $2,682; 4-dr. 6-pass. stat. wag., 


MERCURY—Medalist—2-dr. sed., 
Custom—4-dr. sed., $2,370; 2-dr. sed., 
| 310.50; 2-dr. 


$2,779. Monterey—4-dr. sed., $2,515; 4-dr. 
spt. sed., $2,611.50; 2-dr. hardtop, $2,590; 
4-dr. 8-pass. stat. wag., $2,937. Montclair 
|—4-dr. spt. sed., $2,746; 4-dr. hardtop, 
$2,794.50; 2-dr. hardtop, $2,724.50; conv., 
2,859.50. 


METROPOLITAN Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). 


NASH—Statesman Super 6—4-dr. 
$2,345. Ambassador Super 6—4-dr. sed., 
$2,644. Ambassador Super V-8—4-dr. sed., 
$2,956. Ambassador Custom V-8 — 4-dr. 
sed., $3,195; 2-dr. hardtop, $3,338. 


OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,443; 2-dr. sed., $2,378; 4-dr. hardtop, 
$2,627; 2-dr. hardtop, $2,555. Super 
4-dr. sed., £2,595; 2-dr. sed., $2,529; 4-dr. 
hardtop, $2,836; 2-dr. hardtop, $2,763; 
conv., $2,986. Series 98—4-dr. sed., $3,253; 
4-dr. hardtop, $3,506; 2-dr. hardtop, $3,- 
435; conv., $3,695. (Hydra-Matic and 
power steering standard on Series 98.) 


PACKARD—Patrician — 4-dr. sed., $4,- 
160. 400—2-dr. hardtop, $4,190. Caribbean 


sed., 





|—- 2-dr. hardtop, $5,495; conv., $5,995. 
(Ultramatic standard.) 

PLYMOUTH — (Prices are for 6-cyl. 
|} models; for V-8s, add $103.25)—Plaza— 


| 4-dr. sed., $1,892.50; 2-dr. sed., $1,849.50; 
bus. cpe., $1,750.50. Savey —4-dr. sed., 
$1,991.50; 2-dr. sed., $1,948.50; 2-dr. hard- 
top, $2,095.75. Belvedere — 4-dr. sed., $2,- 
075.50; 2-dr. sed., $2,032.50; 4-dr. hardtop, 
$2.247.50: 2-dr. hardtop, $2,179.75; conv., 
(V-8 only), $2,443.50. Suburban — Deluxe 
$2,162.50; Custom 2-dr., $2,232.50; 
$2,279.75; Sport 4-dr., $2,- 


Custom 4-dr., 
449.75. 


PONTIAC — Chieftain 860 — 4-dr. sed., 
$2,259; 2-dr. sed., $2,201; 4-dr. hardtop, 
$2,404; 2-dr. hardtop, $2,331; 2-dr. stat. 
wag., $2,529; 4-dr. stat. wag., $2,612. 
Chieftain 870—4-dr. sed., $2.374; 4-dr. 
hardtop, $2,491; 2-dr. hardtop, $2,441; 4-dr. 


stat. wag., $2,709. Star Chief—4-dr. sed., 
$2.488: 4-dr. hardtop, $2,696; 2-dr. hard- 
top, $2626; conv., $2,818; 2-dr. Safari 
stat. wag., $3,089. 
RAMBLER—Deluxe—4-dr., sed., $1,795. 
Super — 4-dr. sed., $1,905. .Custom — 4-dr. 
|sed., $2,025; 4-dr. hardtop, $2,190; 4-dr. 


| stat. wag., $2,295. 


STUDEBAKER — Champion 6 — 4-dr. 
sedan, $1,993; 2-dr. sedanet, $1,841; 2-dr. 
sedan, $1,943. Hawk 6—Flight Hawk 5- 
pass. cpe., $1,982. Commander V-8—4-dr. 
sedan, $2,121; 2-dr. sedanet, $1,970; 2-dr. 
sedan, $2,072. President V-8—4-dr. sedan, 
$2,231; 2-dr. sedan, $2,184. President Clas- 
sic—4-dr. sedan, $2,485. Hawk V-8—Power 
Hawk 5-pass. cpe., $2,097; Sky Hawk 
2-dr. hardtop, $2,473; Golden Hawk 2-dr. 
hardtop, $3,057. Station Wagons—Pelham 
6-cyl. 2-dr., $2,229; Parkview V-8 2-dr., 
$2,350; Pinehurst V-8 2-dr., $2,525. (Over- 
drive standard on Golden Hawk.) 


WILLYS—Custom—2-dr. sed., $1,663.11; 
4-dr. sed., $1,725. Bermuda—Hardtop, $1,- 
795. Station Wagon — 2-wheel-drive, $1,- 
997.32. 


New Commercial Car Registrations, 


40 States for November, 1955-1954. 


| 
| 


Stude- 


Reo | baker 





White | Willys | Misc. | 
| 





























34 States Previously "55 | 31| 14664 153} 2456) 11147} 4005; 3552 516 139 358 636, 1488) 380| 39525 
Reported for November '54| 18| 11786 121 2662 9308 2671 3737 282 105 458 468; 1251) 253| 33120 
Alabama ‘55 | 815) 3 121) 554) 304 | 152 36 3) a 14 18 14 2038 
‘54 754 I 107} 547) 172) 150 22| i 24 24 2) 1814 

Indiana ‘55 | 1012) 34 168) 685 | 239) 294) 18} 16 49 84 33 92 2724 
‘54 | 669 7\ 146} 424| 109; 273) 2) ! 50 54 i9 5 1759 

lowa *55) | 392) 9) 71) 305, 62) 155! | 2 9 20 18 7 1050 
‘54| | 399| 10} 96| 336} 51) 199| 3} 2 8 5 18 5 1132 

Louisiana *55| 727) 8) 86 492) 153) 132) 1} | 5 19 23 1658 
'54/ 660) 3} 63|_— 464] sia] 148) 0 12 3 18} —2|_—«*1498 

Mississippi ‘55 1139 123 739 | 317 257 | 3 24 4 23 | 2630 
‘54 | 720 85 561) 151 136 5 f 20 7 24 | 709 

Oregon ‘55 322) } 57) 236) 115) 81] 8) 7 13) 12 51 17 963 
‘54 | 205) 6} 72\ 143! 88 93) 7| 3 6) 17 120 27 787 

40 States Reported ‘55 31} 19071) 207 3082; 14158; 5195; 4623) 592| 167) 462) 789 1700 Sil; 50588 
To Date for November 54] 18) (15193; ——-148| —-3231| 11783) 3356] 4736] «331, ~—s12|_——«565| 578, 1474) ~—-294| «41819 
Year “55 | 913| 285800; 3263; 59138) 260504; 72413) 90800; 9431; 2740! 9825; 12708; 23429; 7352) 838316 
_To Date *54) 1128) 262289 | 2362| 53301} 239951! 59906) 74930) 5394; 2062} 8959) 10227; 14872} 4531| 739912 





‘“‘The information contained in this report has been 





compiled from official state documents. Every reasonable precaution has been 


exercised to insure accuracy of this report to the extent of the registrations received and tabulated at the time the report is published. 
R. L. Polk & Co, cannot assume any liability by reason of inaccuracies or omissions.’’—R, L. Polk & Co. 





New Passenger Car Registrations, 38 States for November, 1955-1954 


Car registrations by states 
are released here aay. as 
compiled by R. L. Polk rep- 
resentatives in state capitals. 











“The information contained in this report has been compiled from official state documents. Every reason- 
able precaution has been exercised to insure accuracy of this report to the extent of the registrations 











Cadil- 
lac 


Chev- 
rolet |mobile 


oonn| aves 17022 
47661|" 11621 





48; 1140) 278 
26| 954] 151 
126) 1981, 380 
56} 1907] 346 
i51| 1818| 493 
68} 1884) 26! 
267| 2339) 1026 
154) 2416) ‘572 
77| 2027, ~-419 
49} 1277) ‘167! 
103] ise 365 
58} 1245) 246) 
105) 1360) 375 
53; 1372; 218 
678) 5867) 1943 
254 — 1298 
Tm) aan 22301 | 
3520| 64410) 14880) 


—438) 


914 
94537! 1186448| 358810/ 303887/2397790| 8512/ 


Pon- 
tiac 


17805 
18093 


253) 
199) 


386 | 
512) 
601 | 
717) 


862) 
1179) 


460) 
286 | 


333! 
350} 


308 
365 


2257) 
ant 


73 
—4i! 


30 States Previously "$5| 1167) 206) 37a) sana) 2953] Yaat| lase4|, 7540) 4530) | 1528) 13940) 7640s) 15149 
Reported for November 54) 1656] 3013) 4669] +3512} +2635] +«5372} +9091 20610) 41581} 1098) 7993] 50672| 14002| 
Arakansas 55) 17 26 i 26| 112) 283 453 978 14 219 1212) 206 | 
54) 20 2 32; 42; 32]~=Ss«83| sta] =—331| ~—79] Sst, S99] nt st | 

io se 77|131|87| 261 432) 991) 1756) 29) 339) 212s) 416 
‘54 7o| ion] tel ot] ams] eel eae] «teal aa|aaelfapl 83 

Maryland s Sl 136) 143) 364) 690/183) lave) 39/351 zeal 274 
. ‘54; 53) 95 107} 85} 188] 485 1402} 28] +~—«339}«1769) 448 
Massachusetts SG a ea a aig) | Toag vas ; a Sy) Bey 
‘54 | 267| 361 2211 +227} ~=«416| += s630|«s1494}«s2138] ~—Ss|~—s513] 2732] +658) 

| ilcstslpe! 5,1) rr 2234, 378) 
sa} 4} S22] ]SséG2 125| 248 1014 i 

Nebraske S| 22) 46) ~«68)~—~—S8O} SCS) ~~) ~~ 380) ei) aaa) 35) ~~ «283| teen) 439 
‘Sai 20 ~SssS1| Ss 7 —Ss2_Ssa9]~Ss136]~s89 = 456) tN] st2]=Sst98| «12291 «337 

Oregon s 2 a ey ae ary ieee) say aia) tae 
54) 25) 96) 121 76 77 vans 205 513 36! 100; 1094 259) 

fnasylvante fe 3346, 6315| 7286, 189) 1662| 9156) 1736) 
54) 208) +320) «= «528) 44a at or). acs 2637 co 30 929; 5582) 1729! 

38 Reported 55) 1453) | 5003) 6825) i316 Ta] 967, 17443) 100535) 19543) 
To Date for November ‘Sal 2119] 300] 2005] 4002] 35771 7a6rl 12336] zeoetl S603] Ics! fosaol ‘cron| terse 
| -17| —m| —#| —?o| —%] —vaa| —?e| —1604] —271| —17| —53| —301| ~—3331 

ear 55 39802) 05481] 125283, 139580) 104991 | 256486) 582923| 1083900) 1380340 29558, 330066|1740228| 666162, 121307] 1433112) 523048) 471437 |3215866 

To Date ‘54| 31865 75396{ 1072e1{ \e8828{ \€5970] 131076| 329208| 617160|1199008| 32862] 246025|1478C90| #EAt0e1 


GS. M. 
TOTAL| Kaiser | Willys eetened 


112364 
94179 


1925 | 
1451) 


3174 


3378 


5113 
4976 


3361 
2009 | 
2624 
2236 


2474) 
2267 | 


12481 
11247 
| 146968; 
124917 
—941 | 





yl 








6025 | 
16391 | 











K-W | Pack- 

ard baker | TOTAL! eous |TOTA 

“| 69| 1748) 2286 34| 1758) 236036 
555 920| 1215) 4403 Paty 796| 177464 
l l 13) 24) 37] 4) 3656 

1| 2| 7| 50) 57, 3} 2867 
5) 5) 42) 59; —«*101| 23| 6530 
12 25) 21| 176} ~—s«497] 4| 5952 
1 | 67| 7% 143) 52| 7450 
15] 22) 49} 186 235) 26| 6443 
2 2| 77) 181) 228) Si 11445 
42| 58 97/ 209 306 106| 10033 
1 | 25) 83) «+108 6; 680! 
2 3) 8) 90) 98 | - | 3780 
3] 3) 47) 41} 88 4) 5190 
8 4] 17 | 437 2} 4145 
2] 2] 20) 64) 84) | «4948 
14 22! 15} tia} —stza 21; 4165 
6 a a 275 |  240/ 29240 
147 270| 498 aa 611 21027 
149 152| 2329) 3059) 5388 2336| 3112% 
796| 1270) 1699) 5844! ea 1019} 235876 
—6| —3| —9| —12| —32| —30s5 
6939| 46853) 86774) 133627| 44342/6350009 
24903| 36134/ 82905/ 119039/ 24657/4764500 


received and tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liability 
by reason of inaccuracies or omissions.’’—-R. L. Polk & Co. 
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eral Motors products, while devot-|franchise in a neighboring town,| “Contracts with 36-month maturi- 

ing only half his time to his busi-| Yager admitted this was so. But|ties have become fairly common 

- Po fone btn ae We os the |and some 42-month contracts have 
e also kidded Yager’s state- |ffanchise “to a used-car dealer in ” 

ment that all the ethics, dignity | Albany,” Yager alleged, “who, both * ei ae bo "he . while 


AUTOMOTIVE WASHINGTON 
GM Dealers’ Rebuttal 
Ca ers e utta S and fun had left the auto busi- | 4t that time and up to this moment, 
ness, revealing that the New |is one of the largest bootleggers in| most lenders still require one- 
fourth to one-third down on a 


F ll O’Ma ) ; M il | Sor a Seseed Gata” TPN lens incumbent denier managed 65 new car, overallowances have re- 
e 
1 one ~ al for a second dealership. se 





the incumbent dealer managed to 
Yager admitted in his rebuttal Cased Se rem Oe 


keep his franchise. 
|that he had made lots of money,| Unrelenting in his opposition to| ™@"Y war Tne nat: pesees a 


~~ a 


By William Ullman 


Washington Correspondent 


policies continues in the O'Mahoney subcommittee, but | time again. 
the scene has shifted from the noisy hearing room to the 


senator’s mailbox. 


and who were answered by 


GM’s distribution chief, Wil- | 


liam F. Hufstader, are getting the | he was cancelled. 


last word after all. Several of them 
have mailed sworn affidavits to 
O’Mahoney, challenging a number 
of Hufstader’s statements. 


Don B. Robbins, cancelled Fort) tiac dealer, replied to Hufstader | ance. 


Smith (Ark.) Buick dealer who 


originally charged that the division | 
interfered with his control Over | that Hufstader in effect told the 


new car inventory, stuck to his 
guns in his affidavit. Hufstader had 
told the subcommittee that Rob- 

bins’ trouble was 


enough salesmen, 
control his inven- 
tory or under- 
stand his market. 

Replying to 
Hufstader, Rob- 
bins claimed the 
GM vice-president 
was clouding the 
real issue. 

“The essential question,” he wrote, 
“is whether an automobile dealer— 
a local retail merchant—is to be 
permitted to exercise those busi- 
ness judgments which are essential 
to success. The most important of 
these, of course, is the size and 
type of inventory.” 

Whether his judgment was al- 
ways correct was a matter of, 
opinion, Robbins felt, but he 
pointed out that it was his money 
which was invested in the busi- 
ness, and not General Motors’. 

Robbins alleged that his zone 
office controlled his right to order 
and receive shipments, and that by 
deciding he didn’t need any more 
Buicks, the zone manager cost him 
many sales. 

The question of dealers’ rights in 
this matter is the issue, Robbins 
emphasized. He charged that dur- 
ing the last several years “Buick 
has encroached more and more on 
this prerogative of local manage- 
ment.” 





William Uliman 


* * * 


Travis Strikes Back 


N THE case of J. Ed Travis jr., 

St. Charles (Mo.) Buick-Pontiac- 
GMC dealer who was cancelled last 
fall, Hufstader told the senators 
that GM never had questioned 
Travis’ good moral character. Can- 
cellation, he explained, was simply 
a business matter. 

But Ed Travis replied in a let- 
ter to O’Mahoney last week that 
the cancellation of his three fran- 
chises discredited him in the eyes 
of the people of his community, 
whether GM liked his reputation 
or not. 

He repeated his charge that GMC 
had failed to offer any reason for 
cancelling him, and noted bitterly 
that “GM apparently overlooked 
the satisfied customers, honest deal- 
ings and goodwill of the commu- 
nity” when it dropped him as a 
dealer 

Travis then took issue with Huf- 
stader on another point. 

The factory witness testified that 
a Missouri Automobile Dealers 
Assn. resolution was incorrect when 
it claimed GM failed to help Travis 
dispose of tools and special equip- 
ment. Hufstader cited a memo from 
the St. Louis zone manager to prove 
that GM had purchased several 
hundred dollars worth of Travis’ 
tools. 

Travis countered with the in- 
formation that the MADA reso- 
lution was prepared a month be- 
fore the zone manager’s action. 

At the time it was written, in 
other words, it was true, he said. 

Furthermore, Travis went on, GM 
has purchased only $453.59 worth 
of his tools to date, and he has 
managed to sell another $200 worth 
to a truck dealer. Yet an independ- 
ent appraisal of his tools and equip- 


“obviously” his in- | 
ability to keep| 








A 
© 





|}zone manager about this time and 


But he denied spending only half 


in excess of 50 percent” of his 
hours to his business. 

Yager said he would like to give 
it even more time, but an accident 





ment in 1953 showed an inventory 
of $32,652, and Travis claimed it 
had grown even larger by the time 





* * * 
e geon advises him to take things 
Yager Tells of Injury easy even now. Hufstader had! 
H. YAGER, the Albany Pon-|made no mention of Yager’s acci- 
* tiac dealer who is still a Pon-|dent in his subcommittee appear- 


Yager added that he owes no | 1954. 


thanks to the current adminis- 
tration of General Motors for his 
senators that Yager had made a! past success as a dealer. 

great deal of money selling Gen-' 


in an affidavit that often bordered | 
on the poetic. It may be recalled 





=-————_- 


je 


and he also admitted that his sales| present GM 
record since 1950 was far from ex-| added that “what gratitude I owe 


2 debate over General Motors’ dealer problems and | cellent. Yager said he had told his/|to individuals within General Mo- 
tors is to the ghosts of good men 
dead and gone or to good men no 


his time in the auto business, swear- | longer within the corporation.” 
The dealers who testified that GM was applying unfair |in& that he devotes “considerably 
pressure to their operations, | 


leadership, Yager 


Auto Paper Troubles FRB 


EDERAL RESERVE officials 

i I : are showing increasing concern 

|in 1952 incapacitated him for) over the quality of consumer credit 
months, and his orthopedic sur- —particularly auto paper. 


In the first 10 months of 1955, 
FRB points out, auto credit exten- 
sions came to $15 billion, $5 billion 


By July, the Board reports, the 
typical auto sales contract ran for 
30 months, compared with the typ- 
As for applying for a _ second | ical 24-month contract in mid-1954.| credit to prevent abuse. 


Board said. 


prosperity. 








Why are New York women 
who read The News SO beautiful? 


Just look at the beauty aids they buy! Best customers 
for the cosmetic makers! Best customers for almost every 
other manufacturer, too! Women News readers have most 
of the families, homes, cars and spending money in this 
market... buy most of the apparel, groceries, cosmetics and 
furniture. And you can sell women in New York more 
effectively, and more economically, with The News. 

How did we find out all (well, almost!) about New York 
women? Well, W. R. Simmons & Associates Research 
interviewed 10,345 newspaper readers, in New York City 
and suburbs—and found out how much newspaper readers 
are worth as markets—more than was ever known before. 
Ask your advertising agency or any New York News 
office to show you... 


“Profile of the Millions” 


THE NEWS, New York’s Picture Newspaper. .. with more than 
twice the circulation, daily and Sunday, of any other newspaper in America... 

220 East 42nd St., New York City... Tribune Tower, Chicago... 

155 Montgomery St., San Francisco...1127 Wilshire Blvd., Los Angeles 


Within a single month 


2,050,000 used lipstick 
1,410,000 used cleansing cream 
710,000 used eyebrow pencils 
490,000 used mascara 
1,660,000 used perfume 
1,730,000 used face powder 
790,000 used powder base 
1,390,000 used nail polish 


( These figures refer only to the 2,290,000 
women readers of the Daily News, who 
live in New York City and suburbs. 


Copyright 1955 by News Syndicate Co., Inc.) 





standards. The net result of this 
practice has been to kick up the 
average new-car instalment note 
from $2,000 to about $2,200, the 


Following FRB’s statement on 
credit, Allan Sproul, president of 
the New York Federal 
Bank, told 1,000 bankers and econ- 
omists that he was disturbed by 
the fact that relaxation of credit 
terms is largely responsible for 
“keeping the ball inthe air.” 

Sproul warned that when easy 
credit comes to a halt, repayments 
on old debts will catch up with new 
credit extensions, removing an im- 
more than in the same period of| portant stimulant in the current 


Sproul’s solution? Give the Fed- 
eral Reserve System permanent 
authority to regulate consumer 
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| timacassars for the seats of their|to water. 
| husband’s airplanes, were the only| *.. 8° 


big dissenting group. \Incentive Is Needed 

Funny thing, though, nobody 
seemed to be concerned about the} 
almost three million illiterates in | 


or write in any language. 

shows that the average American | teachers. 
has had two years of high school, 
the Army has found illiteracy a 
real stumbli i inin 
FEDUCATION recently stole the a ee 

news spotlight from Marilyn | Didi : 

Mansoe., Now ‘nearly. cverybodys| oie tm tnt uring, World|, We at 
talking shout education. Looks 48! came up with the startling infor-| | A hundred million adults in the 
if they were doing something about | mation that the high score for 
it too. | illiteracy among recruits from the| enrolled in adult education 

What suddenly started the ball) southern states was not chalked up| courses. Maybe at the same time 
rolling? People for years deplored! hy Negroes? Makes me think of the| we'll get some statesmen too, 
the low salaries for teachers—most | 
college professors get less than a| 
railroad engineer; grade school} 
teachers less than a telephone 
operator. i 

Perhaps it goes back to a few 
years ago when with the tre- 
mendous scientific advances in- 
dustrialists became aware that 
the schools were not producing 
enough trained personnel. May- 
be the crowded classrooms that 
necessitated swing shifts caused 
parents to act. 

Doubtless the publicizing of the 
big educational grants by indus- 
try, topped by the Ford Founda- 
tion’s fabulous $500 million for col-| 
leges,. universities and _ hospitals, 
did a lot. 

A typical reaction was that of| 
Dr. Sarah Gibson Blanding, presi- 
dent of Vassar College. She said 
the Ford grant to Vassar was only 
about 20 percent of the amount re- 
quired, but that it was a chal- 
lenge “to do everything we can to 
finish the task.” 


* * * 


‘Federal Aid’ Argued 


F the December White House} 

Conference on Education, one} 
news magazine said, “The big gath- 
ering may have been nothing more 
than an attention-getting device, 
but that in itself was probably 
enough.” 

Federal aid to schools was the 
big controversial question at the 
conference. It brought accusa- 
tions from the 100 delegates from 
the AFL and CIO that the con- 
ference had been “stacked” 
against federal aid. 

It became a big issue at the 
National Assn. of Manufacturers’ 
annual Congress of Industry .... 
Catholic and Protestant represent- 
atives had words over the separa- 
tion of church and state... writer 

Philip Wylie. who makes a habit 
of attacking our most respected in- 
stitutions —- motherhood, business- 
men, the churches and Dodger fans 
—charged that our leaders—he 
mentioned three of our top Gov- 
ernment officials—were specialists 
“unacquainted with all the basic 


discoveries of our era.” 
” * * 


3 Million Illiterates 


ae upshot was—the delegates 
voted more than 2 to 1 in favor 
of Federal aid, provided there 
would be no interference with state 
and local initiative. The 50 dele- 
gates from Texas, the state where 





| forced to take a hand in it. 








We are there . . . on the job .. . when to- 
morrow’s new car plans and projects are 
still in the “doodle and discussion” stage. 


Warranty Firm 
Formed to Serve 


Southern Ohio 


CINCINNATI. — A “third party” 
inspection service of new or used 
automobiles has been launched in 
Cincinnati. 

William C. Ahrens and Arthur 
W. Sauer have formed the Na- 
tional Bonded Cars of Southern 
Ohio, Inc., under a franchise from 
— Bonded Cars, Inc., of 

The company offers independent 
inspection and issues an insurance- 
backed warranty on both used and 
new automobiles for one year. 

The warranty is a guarantee that 
the mechanical parts (as differen- 
tiated from maintenance parts like 
tires and battery) are in good work- 
ing order and should, with normal 
usage, be trouble-free for one year. 

Ahrens formerly was associated 
with Printing Machinery Co. here 
and, more recently, he was a mem- 
ber of the staff of Robert H. Wach- 
endorf, realtors. Sauer was the pro- 
prietor of his own garage, known 
as Art’s Garage, Norwood, for the 
last 12 years. 








She, ¥ 


URE we need more and better 


schools and more and better| and has been offered a singing con- 
the U. S. who are unable to read| teachers, but who or what's going) tract... . 
| to supply that necessary ingredient,| than her teacher’s pay. 
| Though Census Bureau data incentive? Maybe the better} 
| And as one humorist 
said, if the schools don’t do some- 
thing about bringing up our chil-| in her class are all crazy about her. 
dren better, the parents will be| Somewhere in the background of 


Well, maybe that’s what they are) 


U. S. and about 50 million are | 


We are there ... on the job ... when the 
first mechanical layouts illustrate complex 
power transmission requirements as re- 
lated to new body, chassis, engine and 
wheel suspension designs. 
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| wives are kept busy crochetting an- old adage about leading a horse! that iconoclast Wylie will 


approve of. 

P. S. A young fourth grade 
teacher recently won a small for- 
tune on a TV quiz program. She 
sang a folk song on the program 


at a salary much higher 


She told me she wouldn’t stop 
teaching because she loves it. Guess 
| you’re not surprised that the kids 


| almost every successful man you'll 
| find a teacher like that. 


+ Mims Opens with Hudson 
J. E. Mims Motor Sales, headed 
by James Elmer Mims, 1323 Florida 
Ave., has been appointed as a new 
Hudson dealer in Tampa, Fla. 





manufacturers 


Last Distributor 
Replaced by GMC 


PORTLAND, Ore. — Wentworth 
& Irvin, GMC distributor for 44 
years, has been replaced as a dis- 
tributor by a factory zone office. 
The firm will retain its truck retail 
and truck and bus body manufac- 
turing businesses. 

Wentworth & Irvin is the nation’s 
last GMC distributor to be re- 
placed by a factory office. 

Jack O’Connor, former Denver 
zone manager, has been named 
chief of GMC’s Portland office. The 
factory also plans to set up a parts 
warehouse to serve the Portland 
zone which includes Oregon, Wash- 
ington, Idaho, Western Montana 
and Alaska. 





SPICER SPECIALIZES 


.efollow-through on every detail from original “thinking 





We are there . .. on the job . . . when 
Spicer product engineers translate car 


problems on paper” into 


factors that can be solved by Spicer 
know-how and product versatility 
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Guaranteed to End Sluggishness.. . 
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Sure Cure for Ornery Buyers 


By L. H. Houck 
Staff Writer 

JEFFERSON CITY, Mo.— John 
Q. P. Anonymous, the well known 
sales expert who was sometimes 
called Colonel Unanimous for short, 
came from semi-retirement at his 
hideout called Mule’s Nest, for an 
emergency insultation on a problem 
troubling a large dealership — 
namely, the inability of its crew 
of younger salesmen to overcome 
buyer resistance. 

“I shall set up an inquiry,” 
JQPA said, stretching his 
romantic joints, “such an inquiry 


as you perhaps have never wit- 
nessed even in this age of 

inquiries. By adept questioning I 
shall have these young upstarts 
disclosing their innermost 
thoughts and I shall solve each 
problem as it is brought before 
me.” ; 

He waved his ever-present cane 
for chairs and refreshments. Chairs 
they had. 

The first witness was a young 
man of quiet mien with horn rims 
that bespoke education or college 
and possibly both if the two could 


be combined. He gazed at JQPA 
with a sort of vacant stare. 
JPQA’s goatee moved in a ver- 
tical plane indicating an over- 
square stroke and one corner of 
his carefully waxed gray mus- 
tachios moved obliquely upward 
with a trace of a wicked leer, as 
he hit out with the first question. 
“Who was Monroe?” he asked. 
The boy’s answer hit the chute 
like a flash, indicating his quick 
wit. 
“Monroe, James, 
of the United States, sir!” 


vice-presidents and a mechanic 
restored him to his chair. He held 
a hand to his breast, and looking 
at the young salesman, he said: 

“Four years of college life,” he 
sighed, “and WHOM has it got 
him? I'd like to help him out. 
Which way did he come in?” 

Turning to the group of executive 
personnel intently watching, old 
JPQA said: 

“Here we have a misplaced per- 
son who can sell when assigned to 
the proper territory. His lack of 
sales is due entirely to the obvious 
error of a sales manager. Have him 
comb the Old People’s Home for 
prospects, the staid and respectable 
banks, the residents of the ivy clad 


fifth President | residences far back from the street. 


“He should canvass the members 


JQPA fell over backwards. Two! of the Society for the Preservation 





IN FOLLOW-THROUGH 


for tomorrow” to prompt delivery of finished product 





We are there .. . on the job . .. when new 
Spicer product developments are tested 
by the industry’s most advanced elec- 
tronic and mechanical laboratory testing 
equipment. 


Bite service is complete and comprehensive. It creates . .. designs 


manufacture. 





We are there . . . on the job ... when the 
customer's most punishing road tests 
check the correctness of Spicer design and 
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nated with the 
monthly output. 


... engineers . . . manufactures. And keeps a sharp “follow-through” 
eye on the progress of each individual job through every step right 


to customer assembly lines. 


Spicer service has been continuous to the automotive industry for over 
50 years. Each year sees major power transmission developments which 
Spicer has created ... designed ... engineered ... and manufactured. 
These advancements were months and years in their transition to prac- 
tical use. The new designs we are working on today will be delivered 
as finished products, one... two... and three years hence, on schedule, 
and in keeping with the reputation of Spicer units as “The Standard of 


the Industry.” 


No matter what type of automotive vehicle you make . .. no matter 
what type of power transmission design you need ... Spicer engineers 


and Dana resources can serve you well. 


CORPORATION + TOLEDO 1, OHIO 
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We are there ...0n the job ... with prod- 
uct shipping schedules completely coordi- 


customer's anticipated 
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of Old Ladies, but” and here he 
waved his cane in the air, “keep. 
|him out of the pool halls, taverns 
|}and night clubs, where he wouldn’t 
know a prospect if one hit him with 
a spare pair of garters.” 

The next salesman was as up 
and coming as a Chamber of Conf 
merce secretary and breezed into 
his chair with a wave of his hand 
and a cheery: 

“Hi Pop! What’s cookin’?” 

“What's your trouble? You must 
have plenty of prospects.” JQPA’s 
brow wrinkled up like a frozen 
accordion. 

“Sure, Pop. I got plenty of 
prospects. Lookin’ for another 
little prospect at home, too. It’s 
going to be a boy, too, cause 
paw’s sick this time.” He slapped 
his knee and howled with delight. 

JQPA looked at him coldly. “Sorry 

I couldn’t get to your wedding. Oh, 
well, maybe next time. It seems 
that your mind is made up so I 
shall not confuse you with the 
facts.” 

“Sure Pop. I know. Just tryin’ to 
cheer up the meetin’ a little. I'll 
give it to you straight. I got plenty 
of prospects but I can’t close ’em. 
Their excuses are insurmountable.” 

“Name one,” said JQPA. 

“Well this here guy is so tight 
he wouldn’t pay a nickel to see a 
mouse cat a bale of hay. He's 
never owned a car. He says he 
doesn’t mind the cost but objects to 
the upkeep and the cost of gas.” 

“This might be difficult for a 
person with less imagination but 
I would be able to complete that 
deal in five minutes. I'd get a 
doctor to tell him that his wife 
has gas on her stomach. Now,” 
continued JQPA, “have you by 
chance another problem cus- 
tomer?” 

The salesman grinned. “I'll admit 
that you’ve solved that one. I not 
only have another problem but I 
have two problems. This couple, see, 
they’ve got plenty of money. These 
new Cars, see, come in three or four 
colors each. Now anytime I get a 
color combination that pleases her, 
it doesn’t please him, and when I 
get a combination that pleases him 
it doesn’t please her.” 

“The trouble with you, my boy,” 
said JQPA, “is that you don’t have 
neither imagination nor vision and 
you think in terms of peanuts when 
you should be thinking in terms of 
elephants. There’s nothing bigger 
than a hundred elephants playing 
ukuleles. You’re trying to sell one 
car and your customers are trying 
as hard as they can to get you to 
sell them two cars. 

“Roll out the car with her colors 
and have ‘Hers’ painted on each 
side in big letters, but neat, you 
understand. Then roll out the car 
with his colors and have ‘His’ or 
‘His’n’ painted on each side in 
letters exactly the size or a shade 
smaller. They will never be able 
to resist nor will they attempt it. 
Now this session is closed.” He 
banged on the floor with his cane. 

JQPA arose, the only calm per- 
son in the crowded inquiry room. 
His red nose was twitching and 
longing. “I’ve got to get back to 
my desk,” he said, “else I'll be late 
for quitting time.” 

It could have been imagination 
but one of two swinging doors 
down the street rocked gently to 
and fro in the evening wind. 


Floor Unit Set Up 
At General Tire 


AKRON.—General Tire & Rubber 
Co. has simultaneously announced 
the formation of a flooring division 
and the development of a new 
homogeneous vinyl] flooring, “Bolta- 
Floor.” 

J. E. Powers, plastics vice-presi- 
dent of General Tire, said the fioor- 
ing division’s manufacturing will be 
centered in the company’s Jean- 
nette (Pa.) plant. Sales will be 
directed from Akron. 

Powers said, “Our confidence in 
the future of vinyl flooring stems 
from the results of market surveys 
which point up the growing trend 
to this type of floor covering and 
the need for an additional quality 
manufacturer in the field.” 





Olds for 3 Nowlings 

Three brothers, Ken, Hansel and 
Russ Nowling, have opened Nowl- 
ing Oldsmobile at 7420 E. Firestone 
Bivd., Downey, Calif. Since 1946, 
the Nowlings had been in the auto 
business in Long Beach, Calif. 











A $38 chunk—the biggest in more than two years—was whacked 
out of the overall average price of used cars sold at wholesale auction 
last week, according to Automotive News’ index. 

Not since the week of Oct. 12, 1953, when the loss was $42, had the 
setback been so severe. The sharpest jolt in 1954 was $34 in the week 
of Oct. 11. Last year it was $31 in the week of Nov. 7. 
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Used-Car Auction Prices 





Market Trend 


1955 





Average Used-Car Auction Prices 





(Compiled by Automotive News from auction reports.) 


$868 = $851 $827 $810 ii 
$769 = $747 $725 PON’ 





Leading the retreat were ’56s, which were pared back $84. Other 

sses were: ’52s, down $55; .’54s, down $41; ’55s, down $36; ’53s, down 
om "ls, down $30; ’50s, down $18, and ’49s, down $6. 

The new averages represented record lows for all models. 

At a group of representative auctions last week, the average num- 
ber of consignments was 138, compared with 165 in the previous week. 
The sales ratio was 60.7 percent, compared with 65.7 percent a week 
earlier. Not since mid-1954 had the sales ratio been below 61 percent. 


Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive and (ps) indicates power steering. 


DENVER 


(Denver Auto Auction. Sale every Fri- Super 4-dr., $110*. 





day. Prices are for sale of Dec, 30.) CADILLAC—’56 (62) coupe de Ville, $5,- | 
(Market good. Sold 211 cars out of 336 350* (ps), $5,250* (ps); coupe, $4,550* 
offerings.) (ps). ‘55 (75) sedan, $4,200* (ps); (62) 

BUICK—’56 Century conv., $3;375* (ps); coupe de Ville, $3,675* (ps); 4-dr., $3,- 
Riviera, $2,830* (ps); RM Riviera, §3,- 420* (ps). '54 (62) sedan, $3,250* (ps), | 
360*. (ps), $3,200* (ps). '55 Century $3,000* (ps); coupe, $3,000* (ps), $2,- 
Riviera, $2,210* (ps); Special Riviera, | 995* (ps). '53 (60) Special 4-dr., $2,185* 
$1,950*, $1,910*. '54 Super Riviera, $1,- (ps), $1,970* (ps); 2-dr., $1,600*; (62) | 
575* (ps); Special 4-dr., $1,120*, $1,075". 4-dr., $1,680* (ps). 


'53 Super Riviera, $860*. '51 Special 2- | CHEVROLET —’56 Bel Air (8) Sport coupe, 





* Prices of 1955 models added; ’47s dropped. ft Prices of 


Deluxe conv., 
51 SL Deluxe 4-dr., 
dr., $360. '50 Super conv., $245*, $235*; ‘50 SL Deluxe 4-dr., 
4-dr., $175*; Special 2-dr., $195, °’49 


Two-ten (6) station wag- 
, $1,880, $1,815; ‘ 
4-ton pickup, 





station wagon, 2 
52 Windsor club coupe, $410*. 
NY 4-dr., $475*. 

Sport coupe, 
’52 Fire Dome 
5; 4-dr., $310*. 

55 Coronet Suburban, $1,830. 
station wagon, 
station wagon, 
pickup, $470. 


475*; 4-dr., $1,255; %-ton pickup, $1,380, 


Two-ten station wag- 


Bel Air Sport coupe, 








Oct. Nov. Dec. 


’56s added; ‘48s dropped. 





FORD—'56 Country Squire, $2,600* (ps); 


Country sedan, $2,375, $2,3 Fairlane 
(8S) Victoria, 5 at $2,350*, $2,210; 4-dr., 
2 at $2,000, 2 at $1,990; Parklane station 
wagon, §2,345* (ps); Custom (8S) Town 
sedan, $1,990. '55 Thunderbird, $2,430*, 
$2,300; Fairlane (8) Crown Victoria, $1,- 
795*; Victoria, $1,725*, $1,700*, $1,690*, 
$1,645*; 4-dr., $1,640*; Main (8) Ranch 
Wagon, $1,740, $1,575; Main (6) 4-dr., 
$1,225, $1,165; Custom (8) 4-dr., $1,455, 
$1,440, $1,420*, $1,385, $1,295; 2-dr., $1,- 
305; %-ton pickup, $1,065, $1,055, $1,- 
050. °’54 Crest (S) 4-dr., $1,050* (ps); 
Custom (8) 4-dr., $1,050, $1,040*; %-ton 
pickup, $645. '53 Crest (S) Country se- 
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PLANETARY GEAR DESIGN — 

distributes pressure and wear over four planetary 
gears, resulting in lower unit stress, reduced main- 
tenance, longer axle life. 


FORCED-FLOW LUBRICATING SYSTEM — 


supplies positive lubrication to all moving axle parts, 
even at slowest vehicle speeds. 


POSITIVE SHIFT CONTROL — 


provides quick, easy shifts. Drivers use available gear 
ratios—the right ratio for road and load conditions. 


SELF-CONTAINED AIR BRAKE — 
provides for greater braking efficiency; quicker action, 
quicker release; quick, easy reline. Available on Eaton 
air brake models. 


EXTRA-RUGGED CONSTRUCTION — 
eliminates the possibility of harmful distortion or mis- 
alignment under full load, holds maintenance to a 
minimum. 






























dan, $1,080*; %-ton pickup, $525*. °52 
Custom (6) 4-dr., $405*; Custom (8) 
4-dr., S380*; club coupe, $245; *,-ton 
pickup, $390. °51 Custom (8) Victoria, 
$565; %-ton pickup, $450. ‘50 %-ton 
pickup, $380. ’49 Custom (6) 2-dr., $180. 
HUDSON—’54 Hornet 4-dr., $955* (ps). "54 
’52 Hornet 4-dr., $410*. 2-d 
aN — i i NAS! 
LINCOLN 53 Cosmopolitan Sport coupe, OLD: 
$1,185. (RS 
MERCURY—’56 Montclair coupe, $2,815* PLY! 
(ps); Monterey coupe, §2,700* (ps), $2,- Ca 
600. '54 Monterey coupe, $1,520*. ’'53 De 
Monterey 2-dr., $1,015*; 4-dr., $810*, PON’ 
$765*. ’°52 Monterey Sport coupe, $815*; $54 
4-dr., $505*. '50 4-dr., $185. °49 4-dr., STU! 
$245; club coupe, $100. Cri 
NASH—’54 Ambassador Country club, S$1,- WIL 
365*. '51 Ambassador 4-dr., $315*; Ram- $14 
bler conv., $170; 4-dr., $130. 
OLDSMOBILE—’56 (98) Holiday, $3,200* 
| (ps); (88) Holiday, $%,000* (ps), $2,- (F 
875* (ps), $2,865* (ps), $2,710*; coupe, Wed 
(Sol 
BUI 
cia 
- $3! 
Model Breakdown ots 
. c 
Of Auction Averages - 
Jan., 1956  Dec., —_—Nov., on 
| Model To Date 1955 1955 tas 
$2,288 $2,372 $2,354 $1! 
1,707. 1,743,868 oo 
1,092 1,133 1,157 ast 
745 75 806 FOR 
455 510 529 a 
325 355 373 $60 
233 251 262 $6: 
174 180 195 “ 
Overall ee $4 
Average... $ 877 $ 915 $ 943 De 
dr. 
HUB 
NAS 
| $2,540*. ’55 (88) Super 2-dr., $1,990* ma 
| (ps); Deluxe 2-dr., $1,870*. ’54 (98) Hol- PLY 
| iday, $1,870* (ps); (88) 4-dr., $1,575* co 
(ps); 2-dr., $1,410*; Super 2-dr., $1,410*, $2: 
| $1,295*, $1,275*. 53 (98) 4-dr., $1.100*, PON 
| $900*. ’52 (88) Holiday, $835*; Super 78 
4-dr., $370*. '51 (%8) Super 2-dr., $535*. STU 
"50 (98) 4-dr., $370*; Holiday, $315*. $3: 
| PACKARD—’56 Clipper 4-dr., $2,805* (ps). 
| ‘55 Clipper Hardtop, $2,400* (ps). 
sa | PLYMOUTH—’54 Plaza 4-dr., $790, $600. 
~~ &O% | °52 Cranbrook sedan, $310. ’50 Cranbrook (‘s 
%. 9. ie" | 4-dr., $255; club coupe, $235. day. 
yy sj | PONTIAC—'55 Star Chief (8) Catalina, ( 
$1,885*; Chieftain (8) 4-dr., $1,700, $1,- wee 
650*, $1,640*. '54 Star Chief (8) Cata- of | 
lina, $1,350*; Chieftain (8) 4-dr., $1,030*. jus 
’53 Chieftain (8) 4-dr., $875. ’52 Chief- all. 
tain (8) 4-dr., $395*. ’51 Silver Streak BUI 
(8) 2-dr., $370. Su 
STUDEBAKER — ’'54 Commander Land $5 
| Cruiser, $985* (ps), $870*; 4-dr., $795. CAD 
53 Champion 4-dr., $575. ’51 Com- CHE 
‘ mander Land Cruiser, $285*. '50 Com- 27 
M h 1 tl | mander conv., $165*. °48 %-ton pickup, ; 
ore than Two Million $185. \ 
a ° WILLYS—’53 Hardtop, $450. te 
Eaton Axles in Trucks Today! o 
DYER, IND. DOI 
‘ FOR 
(Dyer Auto Auction. Sale every Friday. 5: 
| Prices are for sale of Dec. 23) M 
(Sold 100 cars out of 157 offerings.) dr 
BUICK—’55 Special Riviera, $1,945*. ’54 ME! 


Super Riviera, $1,060*. 53 Special OLE 
Riviera, $880*; 4-dr., $810*. (g 
| CADILLAC—’51 (62) 4-dr., $800*. °47 "4 
(62) 2-dr., $190*. \ PAC 
CHEVROLET—’56 Bel Air (8) Sport sedan, PLY 
$2,150*, $2,145*; Bel Air (6) 4-dr., $1,- 


850. °55 Bel Air (6) 4-dr., $1,425. ‘54 oat 
Two-ten 4-dr., $750. °’53 Bel Air 2-dr., wil 


$715, $645; Two-ten 2-dr., $630. °51 SL 
Deluxe club coupe, $375; 2-dr., $450, 
$315, $295; %-ton pickup, $450.’'50 SL 
Deluxe club coupe, $305; 4-dr., $165. °49 « 
SL Deluxe 2-dr., $185; FL Deluxe 4-dr., 





ever 

$145. Dec 

CHRYSLER—’54 NY 4-dr., $1,370* (ps). ( 

FORD—’56 Fairlaine (8) 4-dr., $1,975*. BUI 

’55 Fairlane (8) Victoria, $1,665*; 2-dr., s) 
$1,525°. 








’54 Custom (6) 4-dr., $790*. ’53 2. 
Custom (8) 2-dr., $765*, $595.52 Cus- 31 
tom (8) 2-dr,, $480, $325; Deluxe (8) $3 
ae on a ’51 Deluxe (8) 2-dr., a 
; . '50 Custom (8) 2-dr., $315*, 
AXLE DIVISION $210, 2 at $185; Deluxe (6) 2-dr., $145. 
’49 Custom (8) 2-dr., 2 at $115, $105. "5 
MANUFACTURING COMPANY Tawa e¢ 
— onterey coupe, $1,675*; 7 
CLEVELAND, OHIO 2-dr., $1,460. '54 Monterey 4-dr.. $1,- cH 
125*; 2-dr., $970. ’51 4-dr., $325*, $295*, "3 
$250*. °50 2-dr., $165. '49 2-dr., $110. A 
i : 4 NASH—’53 Statesman 2-dr., $635*; 4-dr., * 2. 
PRODUCTS: Sodium Cooled, Poppet, and Free Valves « Tappets « Hydraulic Valve Lifters « Valve Seat Inserts « Jet $590*. '52 Rambler station wagon, $355. 2. 


Engine Parts » Rotor Pumps « Motor Truck Axles « Permanent Mold Gray Iron Castings « Heater Defroster Units « Snap Rings 
Springtites «Spring Washers «Cold Drawn Steel « Stampings «Leaf and Coil Springs eDynamatic Drives, Brakes, Dynamometers 


*49 Ambassador 4-dr., $125*. te 
OLDSMOBILE—’53 (88) 4-dr., $750. °52 
(98) conv., $850*; (88) 4-dr., $555*. °51 
(Continued on Page 31, Col. 1) 
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(88) 2-dr., "50 (88) 4-dr., $235*, 
$230°. 

PLYMOUTH—’53 Cranbrook 2-dr., 
Cambridge 2-dr., $420. ‘50 Special 
luxe 4-dr., $180. 

PONTIAC—’54 Chieftain (8) Catalina $1,- 
335* (ps). °53 Chieftain (8) 4-dr., $780* 
(ps). °52 Chieftain (8) Catalina, $670°*. 
51 Silver Streak (8) 4-dr., $335*, $290°; 
2-dr., $295. °50 Silver Streak (8) 2-dr., 
$230, $150*; club coupe, $150. 

STU DEBAKER—’53 Champion 2-dr., 


$405°. 


$490°; 
De- 


$475°*. 


’52 Champion 2-dr., $155°. ‘50 Champion 
4-dr., $140, $115. 

DANVILLE, VA. 
(Danville Auto Auction. Sale every 


Wednesday. Prices are for sale of Dec. 28.) 
Buyers waiting until after Jan. 1. Sold 
54 cars out of 92 offerings.) 

BUICK—’51 RM 4-dr., $360; Super station 
wagon, $320. 

CADILLAC—’53 (62) coupe, $1,725* (ps). 

CHEVROLET—’'56 ‘%-ton pickup, $1,025. 


'53 Bel Air 2-dr., $830. ‘52 SL Deluxe 
2-dr., $520. ‘51 FL Deluxe 2-dr., $330°*. 
’50 SL Deluxe 2-dr., $200*. ‘49 SL De- 
luxe 4-dr., $280; FL Deluxe 2-dr., $200. 
'48 FL 2-dr., $190, $185. 

CHRYSLER—’48 Windsor 4-dr., $110. | 

DODGE—'53 Coronet 4-dr., $510. ‘50 Coro- 
net 4-dr., $410. 

FORD—’55 Custom (8) 2-dr., $1,455. °53 
Custom (8) conv., $950*. ‘51 Custom 


(8) Victoria, $415; 2-dr., $405, $350; 4- 
dr., $290*. °49 Custom (8) 2-dr., $385, 
$205; 4-dr., $170; Business coupe, $165. 
’47 Deluxe (6) 4-dr., $110. ‘46 Deluxe 2- 
dr., $100. '40 coupe, $300. 
HUDSON—’49 Commodore 4-dr., 
KAISER—’'49 4-dr., $100. 
MERCURY—’55 Montclair 4-dr., $2,170*. 
’54 Monterey 2-dr., $1,470. ‘52 Monterey 
2-dr., $870. ‘50 2-dr., $280, $220. 
NASH—’52 Rambler station wagon, $400. 
OLDSMOBILE—’51 (88) 2-dr., $590. ‘50 
(88) 2-dr., $370*. ‘49 (88) 4-dr. $340°. 
PLYMOUTH—’53 Cranbrook 4-dr., $595; 
Cambridge club coupe, $525. ‘48 Special 
Deluxe 2-dr., $200. 
PONTIAC—’52 Chieftain (8) 4-dr., 
$540*. °50 Silver Streak (6) 2-dr. 


$105. 


$555, | 
$205. | 


STUDEBAKER — ‘51 Commander Land | 

Cruiser, $320. | 
WILLYS—’52 coupe, $270. ‘47 jeepster, 
$140. 


FLINT 


(Flint Auto Auction, Inc. Sale every 

Wednesday. Prices are for sale of Dec. 28.) 
(Sold 46 cars out of 68 offerings.) 

BUICK—’53 Special 4-dr., $655. ‘52 Spe- 
cial Riviera, $625. ‘51 Special 4-dr.,| 
$355*; Super 4-dr., $250°. °50 Special 
4-dr., $185*, $155°. 

CHEVROLET—’'55 Bel Air (8) 2-dr., $1,- 
240; Two-ten (6) 4-dr., $1,190; 2-dr., 
$1,190, $1,175; Delray coupe, $1,105. ‘54 
Bel Air 2-dr., $990*. ‘53 Bel Air 2-dr., | 
$825*; Two-ten 2-dr., $590*. ‘51 SL De- 
— Bel Air, $365*. ‘49 %-ton pickup, 
195. 

CHRYSLER—’51 Windsor club coupe, $200. 

DODGE—’55 Coronet (6) club coupe, $1,- 
185. '52 Meadowbrook 4-dr., $240. 

FORD—’'56 Main (6) Ranch Wagon, $1,- 
880. °'53 Crest (8) Victoria, $765; club 
coupe, $735*; Custom (8) 4-dr., $630*, 
$600*, §500°; Main (8) 2-dr., $595°; 4-dr., 
$615; Main (6) 2-dr., $520. ‘52 Crest 
(8) Victoria, $550*; Custom (6) 4-dr., 
$450; Custom (8) 4-dr., $435, $415°, 
$405*. °51 Custom (8) club coupe, $365*; 
Deluxe (8) 2-dr., $305; Custom (6) 2- 
dr., $170°. 

HUDSON—’52 Pacemaker 4-dr., 

NASH—’55 Rambler 4-dr., $890. 
man 4-dr., $315. 

PLYMOUTH ’55 Belvedere (8) club 
coupe, $1,325*. °53 Cambridge 4-dr., 
$265. °51 Cambridge 4-dr., $165. 

PONTIAC—’55 Chieftain (8) Catalina, $1,- 





$165°*. 
’52 States- 


780°. ’'52 Chieftain (8) 4-dr., $445*. 
— — ‘53 -Commander sedan, 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- 
day. Prices are for sale of Dec. 27.) 
(Consignment very light due to Holiday 
week. Prices this week are no indication 
of the market as almost all dealers were 
just standing around, and not bidding at 
all. Sold 35 cars out of 74 offerings.) 
BUICK—'53 RM 4-dr., $1,000* (ps). "52 
Super Riviera, $650*. '51 Super 2-dr., 
$530°. '50 Special 4-dr., $330*. 
CADILLAC—'54 (62) 4-dr., $2,700° 
CHEVROLET—'55 Two-ten (8) 2-dr., $1,- 
275, $1,250, $1,240. '54 Two-ten ‘4-ar., 
2 at $825; One-fifty 4-dr., $745; 2-dr., 
$725, $690. '53 Bel Air 4-dr., $740*; Two- 
ten 4-dr., $700; One-fifty 2- ‘dr., $565. "52 
SL Deluxe 4- dr., $405. '50 SL Deluxe 
4-dr., $330. 
DODGE—’50 Coronet 4- dr., $245. 
FORD—’'55 Fairlane (8) Victoria, $1,685°. 


(ps). 


"53 Custom (8) station wagon, $975*. "52 
Main (6) 2-dr., $440. ’51 Deluxe (6) 2- 
dr., $175. 
MERCURY—’'52 4-dr., $575. '51 4-dr., $375. 
OLDSMOBILE—’'55 (88) 2-dr., $2,050°. '53 
(88) 4-dr., $900*. '51 (88) 4-dr., $500. 
*49 (88) 2- ‘dr., $210. 
PACKARD—'52 Clipper 4-dr., $330°. 
——e — '54 Plaza station wagon, 


PONTIAC—’53 Chieftain (8) 4-dr., 
WILLYS—’53 station wagon, 


CHICAGO 


(Greater Chicago Auto Auction. Sale 
on os nee Prices are for sale of 
c. 29. 
‘sola. 187 cars out of 298 offerings.) 
BUICK—'55 Super 4-dr., $2,005* (ps). °54 
Skylark conv., $1, 750° (ps); Century 
2-dr., $1,510°; "Super 2-dr., $1,550° (ps) 
$1,275*. '53 Super 2-dr., $1,075*, $1,010°, 
$905*. ’'52 Super 4-dr., $675*, $515*; RM 
4-dr., $625*. "51 RM 4-dr., $370°. 
CADILLAO — '56 Eldorado conv., $6,600* 
(ps); (62) coupe de Ville, $5,200*° (ps). 
‘55 (62) coupe de Ville, $3,850* (ps); 
conv., $3,775* (ps); 
$3,465* (ps), 
coupe de Ville, §3,275* (ps). 
CHEVROLET—'55 Two-ten (8)' 2- dr., 
390°; Bel Air (8) 4-dr., $1,275*. 
Air '2-ar., $890; Two-ten 4-dr., 
2-dr., $880; One-fifty 4-dr., $830*, 
2-dr., $740. 
ten 4-dr., $660, $425. 
Air, $530; 4-dr., $425. 


$810°. 





$800°; 


"53 Bel Air 2-dr., $720; Two- 
52 SL Deluxe Bel | 
‘51 SL Deluxe! 














| 
| 


4-dr., $375*, $360; Bel Air, 

CHRYSLER—'56 NY St. 
(ps). '55 Imperial sedan, $2,700* (ps). 
"52 Imperial 2-dr., $415* (ps). 

CONTINENTAL—'56 Mark II 2-dr., 
300* (ps). 

DeSOTO—'53 Fire Dome (8) 
$715* (ps); 4-dr., $675*; 
4-dr., $585*; club coupe, $400*. 
tom 4-di., $315. 

DODGE —'55 Royal (8) 2-dr., $1,720*, 
$1,710*. ‘53 Coronet (8) 2-dr., $585; | 
Meadowbrook 4-dr., $385; %-ton pickup, 
$550. ‘52 Coronet Diplomat, $335. 

FORD—'56 Fairlane (8) Victoria, $2,150* 
(ps). °55 Fairlane (8) Crown Victoria, 
$1,780* (ps); Custom (8) 4-dr., $1,260. 
"54 Crest (8) Victoria, $1,180; conv., 
$1,025*; Country sedan, $1,085; Custom 
(8) 4-dr., $920; Main (8) 2-dr., $790. 
"53 Crest (8) Victoria, $775, $750*, $740; 
Custom (8) 4-dr., $745*, $545. 

HUDSON—'54 Wasp 2-dr., $825*. 
net 4-dr.. $300*. 

KAISER—’52 Deluxe 4-dr., $240. 

LINCOLN—’54 conv., $1, 700°. '53 Capri 
4-dr., $1,210*; 2-dr., $1,125* (ps). 

MERCURY—’54 Sport coupe, $1,250*, $1,- 


$365*. 
Regis, $3,100* 
$8,- 


club coupe, 
Powermaster 
'52 Cus- 


"53 Hor- 


180; Custom 2-dr., $740. '53 Monterey 
coupe, $1,100*. '51 Monterey 4-dr., $430, | 
$350, $350*, $210; 2-dr.. $285°; club) 
coupe, $260. ‘49 club coupe, $220. | 

NASH—'52 Statesman club coupe, $450; 
4-dr., $430. 

OLDSMOBILE — '55 (98) 4-dr., $2,310°| 
(ps), $2,200* (ps). '53 (98) 4-dr., $1,- 
225° (ps), $1,120* (ps); conv., $930*| 
(ps); (88) 4-dr., $960° (ps); 2-dr., 
$1,000*. ‘52 (88) Holiday, $815*; (98) 
4-dr.. $590*. 

PACKARD—'53 Clipper 4-dr., $760*, $600*, | 
$365°* 


PLYMOUTH—'55 Savoy 
$1,260. °54 Savoy 4-dr., 
brook 4-dr., 


(8) club coupe, | 
$860. °53 Cran-| 

$575, $465; Cambridge club| 
coupe, $425. ‘52 Cranbrook Belvedere, 
$360; club coupe, $320; 4-dr., $305; 
Cambridge 4-dr., $250. 

PONTIAC—’'55 Star Chief 
$1,800* (ps); Chieftain (8) 4-dr., $1,410. 
"54 Chieftain (8) 4-dr., $1,240, $1,140°*; 
Star Chief (8) 4-dr., $1,000* (ps). ’53 
Chieftain (8) 4-dr., $760*° (ps). =| 
Chieftain (8) 2-dr., $540*; 4-dr., $450°. 

STUDEBAKER—'53 Champion 4-dr., $555; | 
Commander 2-dr., $515*. °52 Champion | 
4-dr., $265. 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 
Thursday. Prices are for sale of Dec. 29.) | 
(Prices firm with not much change. | 
Sold 61 cars out of 76 offerings.) 
BUICK—’52 Special conv., $615*, $500*. 
’51 Special Riviera, $515*; 4-dr., $455°. | 
"50 Super 4-dr., $260*. "49 Super 4-dr., | 


(8) Catalina, 





$210*, $115°. 

| CADILLAC—’52 (62) coupe de Ville, $1,- 
510° (ps). 

CHEVROLET—’'54 ‘%-ton pickup, $775; 
%-ton panel, $565. °53 Two-ten 2-dr., 
$730. ‘51 SL Deluxe Bel Air, $530*; 
2-dr., $370*; SL Special 4-dr., $245; FL 


Deluxe 2-dr., $265; Delivery sedan, $285. 
"49 SL Deluxe 4-dr., $170, $160; FL 
Deluxe 2-dr., $105. 

‘O — '53 Powermaster 4-dr., 
"51 Deluxe 4-dr., $330*. 

DODGE—’ 52 Coronet 4-dr., "51 Cor- 
onet 4-dr., $330, $325. 

FORD—'55 Fairlane (8) sedan, $1,395; 
Custom (8) 4-dr., $1,260. ‘54 Custom 
(8) 2-dr., $1,035, $1,020*. '53 Custom 
(8) 2-dr., $880*. °51 Custom (8) 2-dr., 
$390; Deluxe (6) 2-dr., $335. ‘50 Cus- 
tom (8) 4-dr., $170; Custom (6) 4-dr., 
$115. °49 Custom (8) 2-dr., $165°. 

HUDSON—’53 Wasp 4-dr., $530. 

MERCURY—'51 Custom 4-dr., 
Custom 4-dr., $125. 

NASH—'52 Ambassador 4-dr., 

OLDSMOBILE—’51 (98) 4-dr., 
(88) 2-dr., $170°. 

PLYMOUTH—’'53 Cambridge 2-dr., 
"52 Cranbrook 4-dr., $385. 
2-dr.. $135: 

PONTIAC—’55 Chieftain (8) 4-dr., $1,390. 
"52 Chieftain (8) 4-dr., $500*, $395°. '51 
Silver Streak (8) 2-dr., $300*. '50 Silver 


$800°. 
$470. 


$310. °49 


$450°. 
$475°. 


$520. 
"49 Deluxe 


"49 


Streak (8) 4-dr., $240. '48 Torpedo (8) 
4-dr.. $115°. 

STUDEBAKER — ‘51 Commander Land 
Cruiser, $225. 

WILLYS—’51 (6) station wagon, $405°*. 


MISCELLANEOUS—’53 GMC %-ton pick- 
up, $620; Henry J (4) 2-dr., $190. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Dec. 30.) 

(Clean used-cars brought hicher prices 
this week, New-cars were little higher 
than dealer’s cost. Indications are that 
the market will be stronger in the next 
30 to 60 days. Sold 96 cars out of 175 
offerings.) 


BUICK—’'55 Super Riviera, $2,235* (ps); 
Century coupe, $1.950*. '53 Super Riviera, 
$870*; Special 2-dr., $640, $635°. °50 


Super Riviera, $335°*. 

CADILLAC—'54 (60) 
700° (ps). 

CHEVROLET—'56 Bel Air (8) Hardtop, 
$2,050*; 4-dr., $1.975*; Two-ten (8) 4- 
dr., $1,925*, $1,740. '55 Bel Air (8) 
Sport coupe, $1,635*; Two-ten (8) 4-dr., 
$1,185; Two-ten (6) 2-dr., $1,060; One- 
fifty (6) 2-dr., $1,035. '54 Bel Air 4-dr., 
$1,070*; station wagon, $1,030*; Two-ten 
(6) 4-dr., $750; One-fifty (6) 2-dr., $610. 
"53 Bel Air conv., $760; Two-ten 4-dr., 
$610; One-fifty 2-dr., $340. '52 FL De- 
luxe 4-dr., $320. '50 SL Deluxe 2-dr., 
$185. 

DODGE—’'54 %-ton pickup, $530. '53 Coro- 
net 4-dr., $600°; Diplomat, $505*. °52 
Coronet 4-dr., $250°. '50 %-ton pickup, 
$130. '49 Coronet sedan, $110°. 

FORD—'56 Fairlane (8) club sedan, $2,- 
005*, $2,000; Custom (8) 4-dr., $1,690. 
‘55 Fairlane (8) 4-dr., $1,.535*, $1,530°, 
$1,500; 2-dr., $1,525*; Custom (8) 4-dr., 
$1,300; 2-dr., $1,200*. '54 Crest (8) Coun- 
try sedan, $1,150; 4-dr., $1,000°, $905*; 
Custom (8) 4-dr., $875°*; 2-dr., $860, 
(8) 2-dr., $775*; 4-dr., $700*, $650°; 
Main (8) Ranch Wagon, $700; 2-dr., 
$800*; Main (8) sedan, $680. ‘53 Custom 
390; Custom (6) 2-dr., $695. "52 Custom 
(8) 4-dr., $650; 2-dr., $650. 51 Custom 
(8) 2-dr., $385; Victoria, $350; 4-dr., 
$290. ‘49 Custom (8) 2-dr., $160, $135. 

MERCURY—’'S4 Monterey sedan, $1,280° ; 
Custom 4-dr., $990°, $700. ‘52 station 

$635°; 2-dr., $590. 


Special sedan, §$2,- 


wagon, 


"50 2-dr., $150, 


OLDSMOBILE—’ 56 (98) Holiday, $3,000*° 
(ps). '55 (88) Holiday, $2,060* (ps). °53 
(88) sedan, $835°. 


PLYMOUTH—’'55 Savoy (8) 4-dr., $1,050°; 
Plaza 2-dr., $1,000*. '54 Belvedere sedan, 
$875, $525, $400. '53 Cranbrook Belve- 
dere, $550; 2-dr., $350. ‘52 Cranbrook 
sedan, $430; Cambridge 4-dr., $325. 

PONTIAC—’56 Chieftain (8) Catalina, $2,- 
335* (ps), $2,250* (ps). °55 Star Chief 
(8) conv., $1,850* (ps). ‘54 Star Chief 
(8) 4-dr., $950*. '53 Chieftain ‘8) 2-dr., 
$750*, $695*; 4-dr., $640*, $600°. ‘52 
Chieftain (8) 4-dr., $475°*. 

STUDEBAKER—’'47 Champion 4-dr., 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Dec. 28.) 

(More activity today—late models still 
lagging in price—’53 and older moving at 
a price. Sold 61 cars out of 110 offer- 
ings.) 

BUICK—’55 Century Riviera, $2,100* (ps). 
54 RM 4-dr., $1,570* (ps). ‘51 Super 
4-dr., $510*. '50 Super 4-dr., $195°*. 

CADILLAC—’'56 (62) coupe de Ville, $4,- 
890° (ps). 
(ps). '53 (62) 4-dr., $1,650*. 

CHEVROLET—’'56 Bel Air (8) coupe, $2,- 
235*. '55 Bel Air (8) 4-dr., $1,390*%; Two- 
ten (8) 4-dr., 2 at $1,325. '54 Two-ten 
4-dr., $810*; One- -fifty 4-dr., 
Air 4-dr., $825*; Two-ten 4-dr., $660. '52 
SL Deluxe 4-dr., $505. ‘51 SL Deluxe 
4-dr., $325. '50 SL Deluxe 4-dr., 
$245. '49 SL Deluxe 2-dr., $170, $115. 

CHRYSLER—'49 Windsor 4-dr., $155. 


DeSOTO—’'52 Custom 4-dr., $310*. 
DODGE—'53 Meadowbrook 4-dr., 
FORD — '56 Fairlane (8) 4-dr., 
Custom (8) 4-dr., $1,940* (ps). °55 Main 
(8) Ranch Wagon, $1,620*; Custom (8) 
4-dr., $1,405*. ‘54 Custom 4-dr., 
$845*. "53 Custom (8) 4-dr., $705*; Main 
(8) 4-dr., $660. "52 Custom (8) 4-dr., 
$400*. "51 Custom (8) 4-dr., $310*. '50 
Custom (8) 4-dr., $225*, $190, $180. 
HUDSON—’53 Hornet 4-dr., $560*. 
KAISER—’51 Deluxe 4-dr., $120*. 
MERCURY—'54 Custom 4-dr., $960*. ‘53 
Custom 4-dr., $850*. '51 Custom 4-dr., 
$425*. °49 Custom 4-dr., $165, $160. 
NASH—’52 Rambler Country Club, $415*. 


$100. 


$540*. 
$2,110*; 


(8) 


| OLDSMOBILE—’56 (88) 4-dr., $2,445*. °54 
(98) Holiday, $1,970* (ps), $1,965* (ps), 
$1,950* (ps). 

PONTIAC—'55 Chieftain (8S) 4-dr., §$1,- 
590*. '53 Chieftain (8) Catalina, $960*. 
‘51 Silver Streak (8) 4-dr., $400*. '50 
Silver Streak (8) 4-dr., $195*. 

STUDEBAKER — '52 Commander 4-dr., 
$365°. 

OMAHA 


(Richard Abel Auto Auction. Sale every 
Thursday. Prices are for sale of Dec. 9.) 
BUICK—’55 Century Riviera, $2,075*; Spe- 

cial Riviera, $1,980*. ’54 Century 4-dr., 

$1,450*, $1,425*; Special Riviera, $1,425*; 
2-dr., $1,385. '53 Super Riviera, $885*. 

"52 Special 4-dr., $675*. °50 Super Rivi- 

era, $200*. '49 Super 4-dr., $145. 

CADILLAC—’55 (62) coupe de Ville, $3,- 
925* (ps). 

CHEVROLET—’56 Bel Air (8) 4-dr., $2,- 
170* (ps), $2,040*; Sport coupe, $2.025. 
"55 Bel Air (8) 4-dr., $1,750*, $1,675; 
Bel Air (6) 4-dr., $1,395; Hardtop, §$1,- 
305*; Two-ten (6) 2-dr., $1,265. '54 Bel 
Air Sport coupe, $1,175*; One-fifty 2-dr., 
$740. '53 Bel Air 2-dr., $730; Two-ten 
2-dr., $690; %-ton pickup, $550. '51 SL 
Deluxe 4- -dr., $465*. °49 %-ton pickup, 
$370. '48 SL Deluxe 2-dr., $110. °47 FL 
club coupe, $160. 

FORD—'54 Custom (8) 4-dr., $1,090*, 
$850*; 2-dr., $915. ‘S53 Crest (8) Vic- 
toria, $1,015*; Custom (8) 4-dr., $760; 
Custom (6) 2-dr., $670*. '52 Main (8) 
2-dr., $440. ’51 Custom (8) 2-dr., $430, 
$410*; Custom (6) 2-dr., $325*; Deluxe 
(6) 2-dr., $295*. '50 Custom (8) 2-dr., 
$215; Custom (6) 2-dr., $110. ’49 Custom 
(8) 2-dr., $200*. 

MERCURY—’56 Montclair 4-dr., $2,600* 
(ps), $2,585* (ps). '55 Monterey Hardtop, 
$1,980*. '54 Monterey 4-dr., $1,300*, $1,- 
270*; Hardtop, $1,295*; Custom 2-dr., 
$995. '52 2-dr., $565. 

NASH—’52 4-dr., $545, $485°. 
$215°. 

OLDSMOBILE—’'55 (98) 

$445°. 


"51 (98) 4-dr., 
$210*, $150°. 

‘55 Savoy (8) sedan, $1,210°. 
$590°. 


"51 4-dr., 


$2,375°. 
4-dr., 


coupe, 
"49 (98) 


PLYMOUTH— 
’53 Cranbrook 4-dr. 


PONTIAC—’55 Chieftain (8) 4-dr., $1,470. 
"54 Star Chief (8) 4-dr., $1, 200° (ps). 
"52 Chieftain (8) 4-dr., $400°0. "49 Silver 
Streak (6) 2-dr., $300. 

— — °'52 Commander conv., 
$575. 

WILLYS—’53 %-ton pickup, $575; Aero 


Lark 4-dr., $235. 


$250. 
MISCELLANEOUS—’55 GMC 


’51 %-ton pickup, 


%-ton cab, 


$1,175*. °49 %-ton pickup, $345. 
* * * 
— Auctions in Brief — 
SYRACUSE 


Syracuse Auto Auction. Sale every Wed- 
nesday (Dec. 28). Retail of used-cars is 
surprisingly good for this time of year. 
There is an actual shortage of clean ‘49 
through '53 autos in this area. In spite of 
heavy December snowstorms, our North 
Country buyers report they are nearly sold 
out—and clean, salable material is hard to 
find. Our sale this week had more buyers 
than cars. 

* * * 


MASON CITY, IA. 

Central States Auto Auction. Sale every 
Wednesday (Dec. 28). Light consignments 
due to mid-Holiday period. 

* > * 


MANHEIM, PA. 

Manheim Auto Auction. Sale every Fri- 
day (Dec. 30). The sale today was on the 
upward swing. Prices and demand were ex- 
cellent from the start. We had 171 autos 
consigned, which was far less than usual. 
Clean cars were at a premium and prices 
were at a top figure. 

* * * 


N. PLAINFTELD, N. J. 
Lebanon Auto Auction. Sale every Wed- 
nesday (Dec. 28). Mid-Holiday sale—mar- 
ket confused with registrations light. Big- 
ger things expected after the turn of the 
year. Sold 29 cars out of 55. 


Mid-Oregon Motors Opens 

Mid-Oregon Motors, Bend, Ore., 
has been formed to handle Volks- 
wagen. Thomas F. Brooks is presi- 
dent and Arthur Rixie, vice-presi- 
dent. 


*55 (62) coupe de Ville, $3,680* | 


$770. '53 Bel | 


'Tax Cut Scheduled for Apr. 1... 
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At Hudson Dealer Meeting— 


Zone and merchandising managers of 
series of 92 sales training meetings for Hudson dealers and their salesmen. 
| above are dealers and salesmen who attended one of the five meetings presided 


over by Frank Hart, 


seated center, San Francisco zone manager. 




















Hudson's 21 conducted a 


Shown 


zone offices 





Let Auto Excises Fall, 
U.S. Advisors Urge 


WASHINGTON. — The program 
committee of the Committee for 
Economic Development has recom- 
mended that automobile excise 
taxes be allowed to decline as 
scheduled Apr. 1 if the Govern- 
ment’s total possible revenue re- 
duction is between $3 billion and 
$4 billion. 


Excise taxes now are 10 percent 
on cars and 8 percent on trucks, 
parts and accessories. The sched- 
uled reductions would cut the 
levies to 7 and 5 percent respec- 
tively. 


This would mean a saving of 
about $50 to $100 a car. 

These decreases were originally 
scheduled to take effect last Apr. 1, 
but were vetoed by Congress. 

The program committee also rec- 
ommended that the corporate in- 
come tax — now 52 percent — be 
reduced to at least 50 percent Apr. 
1. The rate is scheduled to fall to) 
47 percent in April, but the com-| 
mittee pointed out that Govern-| 
ment expenditures may not permit | 
the full drop without conflicting 
with a cut in individual income 
taxes which it gives first priority. 

In calling for the auto excise 

cuts, the committee assumed that 
Government expenditures for the 
fiscal year which begins next July 
1 will permit an overall tax re- 
duction of $3 billion to $4 billion. 

Speaking of the inequities of all 
excise taxes, the program commit- 
tee said there are two basic ways 
to correct the system. 

One, it said, is to eliminate most 
Federal excise taxes. This, however, 
would cut Federal revenue to a 
great degree. The other solution, 
the committee said, is to substitute 
for the present system a uniform 
excise tax applicable to most items 
of consumers’ expenditures. 

While the committee believes the | 
first plan is preferable, it suggests 
that the second be considered since 
a marked reduction of revenue re- 
quirements may be long delayed by | 


Minimum Wages 


May Be Extended 
To Dealerships | 


WASHINGTON —The U. S. 
Chamber of Commerce reports that 
attempts will be made to bring re-| 
tail and service employes, includ- | 
ing auto dealership workers, under} 
the Federal Wage and Hour Law. 

Also known as the Fair Labor} 
Standards Act, this law makes it) 
mandatory that employes receive at 
least the specified minimum wage 
and contains numerous other regu- 
lations. 

Commenting that President Lis- 
enhower will be exerting pressure) 
for the extended coverage, the C, 
of C added, “He may suggest cover-| 
age of employes of multi-unit | 
stores or employes of stores doing) 
annual business of more than x) 
number of dollars. 

“That'll be no comfort, though, | 
for stores still excluded, because! 
they'll have to compete for em-' 
ployes with covered stores ... and 
may find that such competition will | 
automatically force them into| 
regulated wage-hour operations.” 








a continued high level of defense 
expenditures. 

“The worst alternative,” the 
committee said, “is to drift along 
with the present discriminatory 
system without any program for 
correcting it.” 

The Federal gasoline tax also is 
scheduled to drop next year, but 
the committee suggested that any 
decisions in this matter should be 
made as part of a program for 
financing increased Federal high- 
way expenditures. 

In suggesting the corporation tax 
reduction, the committee asserted, 
“The corporate income tax is so 
high now that it plays a large and 
unhealthy part in virtually all busi- 


/ness decisions whether to invest or 


not to invest money.” 

The corporate and auto excise 
reductions will require about $1 
billion in revenue, the committee 
estimated, leaving between $2 bil- 
lion and $3 billion to be applied 
to individual tax relief. 

The committee advised that all 


| income tax rates be reduced. “But,” 
\it said, 


“a relatively greater per- 
centage reduction should be made 
in the middle and upper brackets 
where extremely high rates are 
seriously interfering with the in- 
centive to take risks and with the 


|supply and mobility of investment 
| funds.” 


In absolute amounts, the body 
contended, the savings will go 
largely to taxpayers in the lower 
brackets because of the large num- 
ber of persons affected. 


$33.32 for Safety 


That’s Cost of Training 


Prep Driver 


WASHINGTON. — High-school 
driver training costs $33.32 per 
student, who gets 59.7 hours of 
instruction, according to a survey by 
the American Automobile Assn. 

The report was based on a 


| study of 1,115 schools which had 


such courses in the 1954-55 school 
year. The schools trained 75,607 


| young drivers, an average of 68 


per school. Two years previously, 
864 schools reported 50,080 trainees, 
an average of 58 apiece. 

A’ breakdown showed teachers’ 
salaries amounting to $28.51 per 
student with car expense and test 
materials accounting for the rest. 
Time was divided in this manner: 
Classroom, 32.8 hours; observation, 
18.9 hours, and behind-the-wheel, 
eight hours. 


Sunday Law Violators 
Warned in St. Louis 


ST. LOUIS.—Edward W. Garn- 
holz, prosecuting attorney of St. 
Louis County, has notified all 
new and used-automobile dealers 
of a state law prohibiting Sunday 
sale of non-essential goods. 

Garnholz said he acted after 
receiving a letter from James H. 
Meredith, counsel, Greater St. 
Louis Automotive Assn., in which 
it was stated that the act is being 
violated. Garnholz said numerous 
other complaints had been re- 
ceived and he will proceed 
against violators. 
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“ANNOUNCING BUMPASTER-PETITE" 


We are now offering a Bumpa-Tel sign with a panel 12x 40 inches for those adver- 
tisers who do not need as much space as is provided on our regular Bumpa-Tel Signs. 
The new Bumpa-Tel Petite is lower and blends into the body: lines of most cars 
producing a very neat appearance. It is offered at the same price. In ordering be sure 
and state Bumpa-Tel Petite. 


“Mount or Dismount Your Sign in Seconds Without 
Tools, Absolutely No Damage to Car." 


©@ Mounted or Dismounted in Seconds* 
® Polished Aluminum Frames e Sheet Steel Face 
® Sign Legs Telescope Into Non-Visible Brackets Mounted 
Behind Bumper Guards 
® Does Not Interfere with Operation of Trunk Lid 
* After original Installation. State Make and Model When Ordering. 


Now Offered in Four (4) Options, Unlettered at $12.50, 
Lettered at $16.50, Lettered and Reflectorized at $21.50, 
Lettered on Full Scotchlite Background, the Top Sign for 
Night Use at $26.50. 
F.0.B., MOUNDS, ILLINOIS 
Signs Are Shipped 1 to 5 in Bundle via Parcel Post. Postage to Be Added. 


Available Now for 1956 Ford, Chevrolet, Plymouth, Buick, 
Dodge, DeSoto, Chrysler, Pontiac, Mercury and Oldsmobile. 





We will accept telephone calls collect on orders 
for five or more signs. 


WARREN HASTINGS MOTOR COMPANY, INC. 


103 NORTH BLANCHE MOUNDS, ILLINOIS 
DEPT. 102 Phone 461 


BILL HANCOCK of Columbia, S.C. is a whale of a smart Buick dealer. 


He sponsors the most talked-about TV program ever produced 
in South Carolina—WIS-TV’s “Miriam Steuenson Presents” 


’ 


starring South Carolina’s own Miriam Stevenson, “Miss Universe of 1955”. 


This great new personality typifies what South Carolinians 
expect and get from WIS-TV—only the best. 


Most auto manufacturers and dealers depend on WIS-TV for proved results. 
To sell the great and growing South Carolina market, 
the only logical choice is WIS-TV— 

only VHF station in central South Carolina. 





G. Richard Shafto, President 
Charles A. Batson, Managing Director 
Represented Nationally by Free & Peters 


EW BUMPA-TEL SIGNS 
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Biggest Peeve in San Antonio... 





Factory Pressure Is Assailed 


By J. H. Reed 
Staff Correspondent 

SAN ANTONIO.—Pressure by the 
factories is the most vexing of auto 
dealers’ headaches, according to 
San Antonio new-car retailers tak- 
ing a long look at their own 
industry. 

Dealers also are unhappy with 
wild advertising, high discounting, 
the used-car glut, franchises, pro- 
duction races and bootlegging. 

“The manufacturer,” said one 
dealer, “may not directly pressure 
dealers—but he can ‘chastise’ his 
dealers, as many are now finding, 
out. 

“He can refuse to ship him the| 
cars ordered. He can ship ‘country’ 
dealers more cars than they can 

use—and permit them to ‘raid’ city 
territory. Or he can set up another 
dealership in that city. 

“As a result,” he continued, “the 
dealer either cannot make sales, or 
he is forced to discount his cars to 
the point where there is no longer 
a profit to be obtained from them.” 

Other dealers claim that’ the ’55 
market has been forced by about 
two-million units. 

“As a result of high-pressure 
methods encouraged by the fac- 
tory.” said one, “cars were sold 
this year that should have been 
sold in 1956 and 1957. 

“Although my quota has not been 
directly increased,” he went on, “the 
effect of sales methods employed 

| by the high-volume boys has been 
|to reduce profits. For I have been 
|compelled, along with other more’ 


| 


'Keller Named President 


Of Asheville Dealers 


ASHEVILLE, N. C.—H. M. Keller 
|is the new president of the Ashe- 








conservative dealers, to meet this 
competition in order to remain in 
business.” 

Complete demoralization of the 
public, said the dealers, has been 
the fruit of wild advertising, high 
discounts and wholesale disposal of 
used cars. 

Today’s buyer, they said, is con- 
vinced that if he shops long enough 
he'll ‘find a dealer willing to go 
along with the buyer’s terms. 

Franchises also came in for 
criticism. Said one dealer: “It 
does not matter to me if I have 


a one-year franchise, a five-year 
franchise or no franchise at all. 
At present, a franchise operates 
to benefit the factory but not the 
dealer. 

“He is tied down by a 90-day 
clause which permits the factory to 
cancel—and at the same time he is 
not given protection in his terri- 
tory.” 

Dealers also cited the need for 
integrity (“. . a return to Bill 
Holler, R. H. Grant and Alfred P. 
Sloan.”), a return to “normal pro- 


duction” and territorial security. 





Canadian Price Cuts Seen 
British Motor Chief Predicts Others Will Follow 


His Firm’s $1 


TORONTO.—The price cuts made 
by British Motor Co. should spread 
throughout the entire Canadian 
auto industry this year, according 
to Louis Michelin, managing direc- 
tor of the North American opera- 
tion of the firm. 

Michelin has announced a price 
cut on 1956 Austin and Morris 
cars, averaging $128 and ranging 
from $151 on an Austin Healy 
sports model to $90 on a Morris 
station wagon. 

He said, “Our price reduction is 
based on anticipated savings due to 
the recent consolidation of the 
Austin and Morris operations in 
Canada, together with the co- 

operation of our distributors and 
dealers across the country. 

“In England, this saving is also 
being passed on to Austin-Morris 
customers to a lesser degree. There 
has not been a price cut in the 
United Kingdom, but at the British 
Motor Show in October, the Austin- 





ville Automobile and Truck Dealers yorris models held the price line, 
|Assn. Harry Blomberg is the re-| while other manufacturers raised 
'tiring president. theirs.” 

Other new officers are: John Orr,| Michelin said the consolidation of 
vice-president, and Edward Deni-| Austin and Morris _ operations, 
son, secretary-treasurer. which began in 1952, involved 27 

= subsidiary companies and that it 
was necessary to eliminate dupli- 
| cated services and operations and 
to re-adjust the administration, 
| sales, service and manufacturing 
| phases of the two groups. 

“In Canada,” he said, “we felt 






Larger Garages 
Gaining Favor, 


Survey Finds 


| 

| DES MOINES. — Half of the 
| homes being built today have mul- 
|tiple-car garages, according to a 
| survey by Better Homes and Gar- 
| dens and F. W. Dodge Corp., build- 
|ing industry statistician. 

Noting the swing to the suburbs, 
| the survey reported that 97 percent | 
j of the families building homes to- 
| day own an automobile and that a 

third of them have two or more 
| Cars. 

| The multiple-car garage was 
|found to be most popular on the 
| West Coast, being included by 85 
| percent of the new-home builders 
polled there. The low points were 20 
| percent in the south Atlantic states 
| and 23 percent in New England. 

| Preference for attached garages 
| has climbed from 40 percent in the 
|} 1949 survey to 60 percent in 1955. 
|The carport is gaining popularity 
j}and is most popular in southern 
states, it was found. 






Kvam Estate Valued 


At Over $400,000 


MILWAUKEE. — An estate of 
$431,294 was left by Leonard L. 
Kvam, formerly the largest Cadil- 
lac dealer in Wisconsin, an inven- 
tory filed in Milwaukee County 
Court discloses. 

Kvam, who was 58 when he died 
May 2, headed two Cadillac dealer- 
ships here and was distributor for 
Cadillac dealers in eight southeast- 
ern Wisconsin counties. 

Most of the assets are in stocks 
and bonds, including stock worth) 
$128,860 in Kvam Motor Co. and) 
$32,040 in Kvam Cadillac, Inc. The 
will left the bulk of the estate to 
Kvam’s wife, Florence, in two trusts 
which guarantee her an income of | 
$15,000 a year for life. 


28 Reductions 


we could do even better than hold 
the price level, and could reduce 
prices. This is because our Austin 
and Morris operations have lent 
themselves well to consolidation. 
We now have a:single service and 
distribution system. High produc- 
tion will be necessary to confirm 
the economies we have antici- 
pated with a price cut. 


Randolph Gowland, of Austin 
Sales & Service, Ltd., Montreal, 
predicted record sales of 1956 Mor- 
ris and Austin cars in the Montreal 

| area because of the reduced prices 
and because “the British cars have 
| now been developed to fit Canadian 
| roads and weather.” 


| eaukaietiekandaiiin 
‘Chrysler Checks 


‘Parts Stock with 


Electronic Brain 


DETROIT.—There is a big brain 
in Centerline, Mich., “thinking” 16 
hours each day. What about? The 
same thing most other brains in 
the Detroit area generally think 
about: Automobiles—or, at least, 
parts of automobiles. 

This particular brain weighs 28 
tons. It is an electronic data proc- 
essing machine, recently installed 
at Chrysler Corp.’s Parts division 
headquarters to control a nation- 
wide inventory of more than 85,000 
different automotive parts and ac- 
cessories. 


By standard bookkeeping meth- 
ods it took Chrysler a week to find 
out what was happening to inven- 
tories at its eight warehouses across 
the country. The “brain” makes 
possible extremely accurate daily 
inventory reports. 

The brain can read 15,000 letters, 
numbers or symbols a second off 
magnetic tape that whirls through 
the machine at the rate of 75 inches 
per second. 


Much like a human brain, the 702 
has a section that “thinks” and a 
section that remembers. The think- 
ing section, in a manner of speak- 
ing, asks for information and 
instructions from the memory sec- 
tions which remain unaltered dur- 
ing this process. 


Funk Steps Down 
After 64 Years 


LACROSSE, Wis. — William F. 
Funk, 85, has announced his semi- 
retirement upon relinquishing the 
presidency of LaCrosse Trailer 
Corp. after 64 years in the business 
which was founded by his father, 
Michael, 90 years ago. 

He will be succeeded by Francis 
J. Duffy, who has been active in the 
firm since 1929, and David F. Hyde 
is vice-president. Funk will con- 
tinue as chairman of the board. 


Walla Walla Dealers 


Pick Logan as Head 


WALLA WALLA, Wash. — Carl 
Logan (Chevrolet) has been elected 
president of the Walla Walla Auto- 
mobile Dealers Assn. for the com- 
ing year. 

Other officers are Tex Brotherton 
(Chrysler-Plymouth), reelected 
vice-president, and William H. Mc- 
Loughlin, who was elected secre- 
tary-treasurer. W.L. Teague (Ford) 
is the retiring president. 
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= newspapers received in 1947, when 
it hit $357 million, and almost four 


} same $3 billion figure will be ex- 


20 Bar RA ad 


: 
¢ 
4 





By Martin L. Whitmyer 
Staff Writer 

National newspaper advertising | 
revenue probably will exceed $700 | 
million in 1956, highest income in 
the history of the newspaper bus-| 
jness, according to Harold S. 
Barnes, director of the Bureau of 
Advertising of the American News- 
paper Publishers Assn. 

Although returns for the entire 
12 months of 1955 were not in, it 
was believed last year’s revenue 
would exceed the $650 million 
mark, also a record. 

Should the estimate for 1956 be 
attained, it would represent nearly 
twice the total national revenue 





times the 1940 total of $179 million, 
Barnes said. 

Total newspaper advertising 
throughout 1955 made gains 
almost equally as spectacular as 
those of the national classifica- 
tion alone, Barnes said, “and the 
bureau’s forecast of $3 billion 
total newspaper advertising rev- 
enue for ’55 may turn out to have 
been a bit conservative. 

“As for 1956,” Barnes said 





“the 


ceeded by a substantial margin.” 
* x * 


GMAC Appoints Adsit 


Election of Willcox B. Adsit as 
public relations vice-president of 
General Motors Acceptance Corp. 
has been announced by Charles G. 
Stradella, president. Adsit has been 
manager of the New York office of 
the General Motors department of 


public relations since 1946. 
x x os 


Steel Products Picks Rep 


Appointment of Zimmer, Keller) 
& Calvert, Inc., of Detroit, to han- 
dle advertising for the Contract 
and Brehm divisions of Steel Prod- 
ucts Engineering Co., Springfield, 
O., has been announced by R. E.| 
Keller, agency president. 

Steel Products is a new division 
of Kelsey-Hayes Wheel Co. 

* x = 


Slide Film on Ramblers 


A full-color sound-slide film) 
showing the complete line of 1956 | 
Ramblers has been produced by 
Nash for its dealers. 

In addition to showroom use, the 
15-minute film is designed for use| 
at auto shows, fairs and car dis-| 
plays throughout the year, accord-| 
ing to Fred Adams, Nash director) 
of advertising and merchandising. | 
The film is entitled the “Smart} 
Switch for You.” 

* 


| 
| 
| 
| 
| 





* * | 


Foote Appoints Beug 


Theodore C. Beug has been ap-| 
pointed advertising manager for| 
both the industrial and precision | 
divisions of Foote Bros. Gear and| 
Machine Corp., Chicago. 

Beug will be responsible for the 
statistical sales control program as | 
well as all advertising for the com- | 
pany. He formerly served as adver- | 
tising and sales promotion man- | 
ager in the heavy construction | 


equipment industry. 
x 


* * 


Moss Appoints Lott 


The appointment of Doyle W. 
Lott to the position of account 
executive has been announced by 
Thomas W. Moss, president of 
Thomas W. Moss & Associates, Inc., 
Detroit automotive sales promotion 
and merchandising agency. 

Lott entered the automotive busi- 
ness with Reo Motors, Inc., Lan- 
Sing, in 1947, and served as director 
of advertising, sales promotion and 
Public relations from 1949 to 1955. 

© * 7 


Simoniz Picks Salemi 

Neil Salemi has been appointed 
sales promotion manager of Si- 
moniz Co., Chicago. 

Salemi formerly was associated 
with Schwimmer & Scott Advertis- 
ing Agency, Chicago. 

. 7 


* 


Booklet on Times Circulation 


The business and industrial mar- 
ket covered by the New York 
Times is the subject of a 40-page 
booklet, “Your Seat on the Board,” 
issued recently by the Times. 

Produced specifically for adver- 
tisers in the two classifications, it 


Affecting Factories and Dealers .. . 


Auto Advertising 





| smith included Edward W. Hellier, 


| formerly Detroit advertising man- 
|ager for American magazine, to 
| assistant to the president; Shepard 
| Spink, formerly advertising direc- 
}tor of Collier’s magazine, to adver- 
tising director of Crowell-Collier 
magazines, and Jack Reiss, for- 





|shows how the Times circulation Merly Collier’s ad manager, to ad 


parallels the concentration of U, S. | director of Collier's. 

industry and management. | ied 
In addition to circulation analy- Electric Sign Contest 

ses and readership surveys, the Ten cash prizes totaling $1,000 

booklet presents numerous indus- wil] be awarded to winners in ‘the 

trial advertising case histories. Tenth annual electric sign design 


Requésts for copies—on business gompetition sponsored by the Na- 
letterhead—should be addressed to Stoned Blectrin Sign con o 


Hartley W. Barclay, industrial ad- ‘ ‘ . 

vertising manager "The New York Prizes will be Siven for the best 

Times, Times Square New York electric sign designed for an ex- 
" 7 isting used car lot which was se- 


36, N. Y. 
|lected as the problem to provide 


* 
. equal opportunity for all contestants. 
Crowell-Collier Changes |A photograph, description and spe- 


Vance Johnson has been named | cifications of this representative 
to the newly created position of | used-car lot are shown in the con- 


+ 


e << 


general manager of Crowell-Collier |test rules which may be obtained | 


Publishing Co., according to Paul|from the National Electric Sign 

C. Smith, president. |Assn., 10912 S. Western Ave., Chi- 
Johnson, who was assistant to cago 43, IIl. 

the editor-in-chief for editorial | Awards will be based on the fol- 

direction, will be succeeded by | lowing factors: Contribution to the 

Theodore Strauss, who was west- development of sign design, adver- 

ern area senior editor. | tising and identification value and 
Other promotions announced by:practicability. The competition 





closes Jan. 31, 1956, and awards 
will be announced on Feb. 27, 1956, 
at the annual convention of the 


association in St. Louis. 
* * * 


Rawhide Names West 


Phelps Wilder, sales director, has | 
announced the appointment of G. J. | 
West as advertising manager Of | 
Chicago Rawhide Mfg. Co. | 

The firm is producer of oil seals 
used as original equipment in auto- 
mobiles, trucks and buses, as well 
as off-highway truck equipment 
and industrial machinery. 

West was formerly advertising | 
coordinator for Foote Bros. Gear| 
and Machine Corp. 

* * * | 
Lett in New Post 

Herbert H. Lett, formerly pub-| 
lic relations manager and assistant | 
to the manager of industrial rela-| 
tions of Canadian Carborundum, | 
has been appointed technical editor | 
of the public relations branch of 
the Carborundum Co., Niagara 
Falls, N. Y. 

As technical editor Lett will su- 
pervise the preparation and publi- 
cation of technical articles, serv- 
icing all divisions and subsidiaries 
of the company in the U. S. and) 
Canada. 








TV System for Plants 


A remote control television system, con- 
sisting of a multi-lens camera, left, con- 
trolled by a separate monitor-console, 
right, has been developed by Dage ftele- 
vision division, Thompson Products, Inc., 
Michigan City, Ind. The unit is said to pro- 
vide operator safety in hazardous loca- 
tions, to permit quick and accurate viewing 
of widely spaced objectives and to assure 
undetected operation in security and sur- 
veillance installations. 





Pennsylvania Railroad... 


is the world’s largest railroad ... with 1954 operating revenues 





and represents an $11 billion market. 
SF farm subscribers are important customers because they 
are big producers... supply 53% of the corn harvested for 
grain, 57% of the hogs, 38% of the cattle and calves, 44% of 
the eggs, 44% of the dairy products. And they are big earners 
—average cash income around $10,000 for several years past! 
Because SuccessFuL Farmine for more than fifty years has 
materially helped the country’s best farmers to make more 





of $848.8 million* or 9% of the total of all Class 1 railroads in 
the US. But even this huge revenue figure cannot suggest the real 
utility of the Pennsy to the hundreds of communities it serves. 

Big figures, however, are not always a measure of value. 
Consider SuccessFUL FARMING, with only 1,300,000 circulation 
—but it reaches 42% of all farms earning $10,000 or more, 


money, live better... it has an influence with its market that 
no other publication can match. 

To find important new customers, and to balance national 
advertising schedules, you need SuccessFuL Farminc. Any SF 
office can give you all the facts. 


*Source: Standard & Poor’s Industry Surveys, Fuly 14, 1955 


MEREDITH PusBLisHinc Company, Des Moines. . . with offices 
in New York, Chicago, Detroit, Philadelphia, Cleveland, 
Atlanta, San Francisco, and Los Angeles. 
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Across the Nation... 


Auto Dealer Changes 


Studebaker issued 32 new dealer- 
ship franchises between Dec. 1 and 
Dec. 15, according to William A. 
Keller, general sales manager. 


The new outlets are Madison 
Implement Co., Guthrie Center, 
Ia.; McCrea Motors, Bozeman, 
Mont.; Lombardi Motor Car Co., 
Derby, Conn.; Souders Garage, 
Harrison, O., and Monroe Penn 
Motor Co., Arlington, Tex. 
Monaco & Sons Motor Sales, Glas- 

tonbury, Conn.; Riverside Motor 
Sales, Monroe, Mich.; three Cali- 
fornia dealerships opened by John 
W. Harvey in San Francisco, Oak- 
land and Hayward; Cordts Garage, 
Garrett, Ill., and Sierra Motor Co., 
Truth or Consequences, N. M. 

Snyder Motor Co., Cushing, Okla.; 
T. R. Birdsong Co., Studebaker & 
Packard of Rye, Rye, N. Y.; Doeb- 
ler Studebaker, and C & H Motor) 
Co., Melbourne, Ark. 

Torpy Motor Sales, Nutley, N. J.; 
Nolen-West Motor Co., Picayune, 
Miss.; Bob Wyatt Auto Sales, Tu- 
junga, Calif. and Taylor Motor) 
Service, Covington, Tenn. 

Feldman Motors, Revere, Mass.; 
Soll & Schilling Studebaker, St. 

Louis; John Marshall Motors, 
Muncie, Ind.; H & H Motors, Pas- 
cagoula, Miss., and Steiker Mo- 
tors, Paterson, N. J. 

Noble Street Motors, Anaitten, 
Ala.; D. A. Wiley, Inc., Essington, 
Pa.; Grey Motor Co., Spartanburg, 
S. C.; Anderson & Son Co., Oberlin, 
Kans., and Myers Studebaker Sales, 
Camden, S. C. 

. 


Hess Sells Hudson Deal 


Harold Hess has disposed of his 
Hudson agency in Xenia, O., and 
will move to another state. The 
building in which the dealership 
was housed has been sold to Roy 
Killigrew, of Springfield. 

ad 


Schmidt Buys Oestreicher 


Jack Schmidt Oldsmobile, Inc.,| 
Columbus, O., will move from 257 
E. Broad St. to the former 
Oestreicher building, 447 E. Main 
St. Schmidt has purchased all the 
assets of Oestreicher, Inc. (Dodge- 
Plymouth), which was operated by| 
the late Mayor Robert T. 
Oestreicher. His son, Robert G.| 
Oestreicher, has joined the Schmidt} 


organization. 
*~ * + 





Haydocys Buy Stanton 


Paul and John Haydocy, who 
have operated a Pontiac dealer- 
ship in Newark, O., will open a 
Pontiac dealership in the former | 
Stanton Motors Building, 500 W. | 
Broad St., Columbus, O. They | 
have purchased the equipment | 
and other assets of Stanton | 
Motors. Paul Haydocy is presi- | 
dent of the company and John | 
Haydocy vice-president. 

* = * 


Elam Buys Henry Deal 


Henry Motors (Ford), Wilming-| 
ton, O., has been sold to Carl E.| 
Elam, of Middletown. Elam has| 
been a representative of Heber 
Jones, Inc. (Oldsmobile-Cadillac), 
Middletown. 

+ 


* * 


Hardage in New Deal 


Preston Hardage, formerly a part 
owner of Andress Motor Co. (Ford), 
Shreveport, La. has taken over 
Ken Elliott Motor Co. (Ford), 
Ruston, La., and is operating it as 
Hardage Motor Co. 

> - 


Livie Takes Buick Deal 


R. Bruce Livie has been granted 
a Buick franchise and will open 
sales and service departments at 
the northeast corner of Maryland 
and Mt. Royal Ayes, Baltimore. 


Chrysler Division 
Adds 12 Dealers 
To Its Family 


Among new dealerships added to 
the rolls of the Chrysler division 
are these 12 firms: 

Kay Motors, Inc., 5101 W. Lake 
St, St. Louis Park, Minn. James 


Kay jr. is president. 
John Greenwell Motors, Inc., 428 


W. Dixie Ave., Elizabethtown, Ky. 
John Greenwell purchased the 
former L. C. Yates Motor Co. 

Worden-Martin, Inc., 6 E. Spring- 
field St., Champaign, Ill. L. R. Wor- 
den is president. 

Caster Motors, 110 Chestnut St., 
Rockford, Ill., owned and operated 
by L. E. Caster. 

North Star Motors, Inc., 3460 W. 
Ninth St., Los Angeles, headed by 
S. O. Walker, president. 

Tower Motors, Inc., 1810-1828 El 
Cajon Bivd., San Diego, Calif., 
headed by O. L. Robinson, presi- 
dent. 

Lucas Motor Sales, Inc., 1621 Mag- 
nolia Ave., Buena Vista, Va. L. W. 


| Lucas is president. 


Beaufort Motors, Inc., 539-541 
Center St., Jamaica Plain, Mass., 
headed by John J. Shempa, presi- 
dent. 


Cliff Nordeen Motors, Inc., 420 


N. Adams St., Green Bay, Wis., 
headed by C. J. Nordeen, president. 

A & H Equipment Co., 100 E. 
Simcoe St., Lafayette, La. headed 
by W. A. Atkinson jr. 

Briggs Motor Corp., 3515 W. 
Grand Ave., Chicago, headed by 
Norman Korer, president. 

Clinger Motor Sales, Inc., 38110 
Spaulding St., Willoughby, O., 
headed by W. E. Clinger, president. 


* * * 


Southworth Opens 


Southworth Chevrolet has opened | 


in Bloomer, Wis. James F. South- 


worth is the dealer. 
* - * 


Hudson for Harold’s 
Harold’s Garage, Inc., 2431 Dun- 


stand, Houston, has been awarded! 





a Hudson franchise. The firm is! 


owned by H. w. Koett. 


7 More Beelers 
Added by DeSoto 


DeSoto has appointed seven new 
dealers for a total of 53 appointed | 
since Aug. 1, 1955. 

New dealers are: W. J. Render 


& Son Co., Pompano Beach, Fla.;|Motors, 


your leg! Says he can remember 
when dealers had to beg and beg 
| for new cars.” 


| “Pop Jackson sure can pull 





| Shear Motors, Inc., Warsaw, Ind.; 
Ten Brock Motors, Inc., New 
| Brunswick, N. J.; O'Leary Motors, 


Inc., Belle Vernon, Pa.; Sherwood | 
Colony | 


Delano, Calif.; 








Motors, Bridgetown, N. J., and 
Leman Motor Service, Hiawatha, 


Kans. 
+ + * 


Persia Takes Chevrolet 


Mike Persia has _ purchased 
Ormsby Chevrolet, St. Mary’s and 
Nueva, San Antonio, and has re- 
named it Mike Persia Chevrolet, 
Inc. Persia is president and Tom 
Benson is general manager. 

* * * 


Martin Ford Opens 
Luther E. Martin has purchased 
Lewisburg Motor Sales, Lewisburg, 
W. Va., and is operating the dealer- 
ship as Martin Motor Sales. 
+ + * 


Midtown L-M Opens 


Midtown Motors, the first Lincoln- 
Mercury dealership in Conneaut, 
O., has opened at Route 20 West 
and Gori Rd. 


* * * 


Hutton-Scott Takes Over 


From Atkinson Motors 


Hutton-Scott Co. has purchased 
certain assets of Atkinson Motor 
Co. (Dodge - Plymouth-Dodge 
truck), Fifth and Poplar, Char- 
lotte, N. C., and will lease the 

(Continued on Page 35, Col. 3) 











Moraine-400O 


THE ONE AUTOMOTIVE 


A special aluminum alloy developed by 
General Motors gives the Moraine-400 its 
extreme toughness . . . makes it the toughest 


automotive engine bearing ever made. 


buses — 


OUTPERFORM ALL 





Today’s traffic is heavy and fast-moving. It 
demands superior performance from the bear- 
ings in modern high-compression engines. As a 
result, the bearings that carry the engine load 
have to be tougher .. . 
mileage to make payloads pay off. The answer: 
Moraine-400s . 
assure more road-time, less down-time. 


have to give. maximum 


. . the engine bearings that 


Leading manufacturers of trucks, tractors, 
as well as off-the-road equipment— 
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Creel Motors Occupies New Building— 


A large crowd attended opening ceremonies at the new building of Creel Motors, | 


Inc. (Dodge-Plymouth), Fairfield, Conn. The new home features a 56-by-56-foot show- 
room, with a capacity for nine cars, and a 100-by-72-foot service garage containing 
seven lifts for overhead lubrication. John P. Creel is president of the firm. 


Weltle Nash Moves 


Weltle Nash has moved to Fos-|firm’s Fostoria address is 1230 N. 
toria, O., from Fremont, O. The) County Line St. 


Hutton-Scott. 
| * 





| building at 2301 W. Silver Spring) 


|Dr., to house the firm, Phil J. 
Tolkan, Inc. (Pontiac). In the 
|meantime, the company is oper- 


Across the Nation... 
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Auto Dealer Changes 


(Continued from Page 34) 


building formerly occupied by 
Atkinson. 

T. H. Hutton is president, and 
W. B. Scott is vice-president and 
general manager. Both men are 
from Memphis where Hutton is 
affiliated with Chuck Hutton Co. 
(Dodge). Scott was retail sales 
manager in Memphis. S. T. Atkin- 
son sr. will head Atkinson Motors, 
Inc., and will announce his plans 
for the future later. Sam Atkin- 
son jr. will be fleet manager with 


* * 


Tolkan Plans Building 


Phil J. Tolkanj’ new Pontiac | 
dealer in Milwaukee, has announced | 
that he is building a new, one-story 








BEARING DESIGNED TO 
OTHERS IN TODAY’S ENGINES 


use Moraine-400s as original equipment in 
their gasoline and Diesel engines. Moraine-400s 
are also being used more and more to increase 
the dependability of engines in today’s pas- 
senger cars. Be sure that the next vehicle you 
buy has Moraine-400 engine bearings 
toughest ever made. 


Moraine-400 bearings are available for replace- 
ment use through the United Motors System 
as well as General Motors car and truck dealers. 


Motors Value 


Everywhere you look on America's high- 
ways, Moraine-400 engine bearings are 
hard at work. They're original equipment 
in leading makes Of gasoline and Diesel 
engines for 









Dbiles, trucks, buses, and 


| Manager 


ating in temporary quarters at 400 
W. Silver Spring Dr. Tolkan for- 
merly was with W. M. Heiser 
(Ford). 


* * * 


Meadows Opens Pontiac 


Meadows Pontiac Co., Portland, 
Ore., has been opened by Bud 
Meadows 
Meadows formerly was general 
of Hollywood Ford and 
with Logan Oldsmobile. 


+ * * 
Edelen, Houstoun Open 


Buick Deal in Miami 


Frank Edelen Buick Co., has 
opened at 7220 N.W. Second Ave., 
Miami. Edelen and Ogden K. 
Houstoun, co-owners, said the 
company had leased the show- 
rooms and property. 

Edelen formerly was general 


was also 





oraine Products 


Division of General Motors, Dayton, Ohio 


at 1338 N. E. Sandy Blvd. 





manager of Ungar Buick Co., and 
Houstoun was general manager 
of Christopher Motors (Chrysler- 
DeSoto). 


* * * 


Ring’s Changes Name 


Ring’s Auto Sales, Wellsville, O., 
has changed its name to Ring’s 
Pontiac Sales. The dealership is 
owned by William Ring and Robert 


Johnson. 
= * + 


Cooper Buys Ford Deal 


Chase Cooper, Belle Fourche, 
S. D., has purchased a Ford dealer- 
ship in Napoleon, O. The dealership 
will be located on State Route 24, 
east of Napoleon. 

* * *” 


Selnes a Hudson Dealer 


Selnes Implement Co. is a new 
Hudson dealership at Grand Forks, 
N. D., headed by Lee Selnes. 


* * * 


McSweeney Opens Pontiac 
F. X. McSweeney has opened 
McSweeney Pontiac, Inc., at 114 W. 
North Ave., Baltimore. 
+ + * 


Ritz Oldsmobile Opens 


Ritz Oldsmobile, Inc., has opened 
in East Point, Ga. Owner is Dudley 
F. Ritz, who for 10 years was 
Oldsmobile sales-manager at Capital 
Automobile Co., Atlanta. 

* * * 


Thornton Takes Hudson 


Bill Thornton, Inc., has been 
appointed a Hudson dealership 
in Atlanta. 


Changes Listed 
In West Virginia 


Franchise transfers listed by the 
Automobile Dealers Assn. of West 
Virginia include: 

Luther E. Martin, operating as 
Martin Motor Sales (Ford), re- 
places D. E. Tuckwiller, who oper- 
ated as Lewisburg Motor Co., at 
Lewisburg. 


Jack Moses, operating as Moses 
Pontiac, replaces Willie Green 
Motors, Inc., at Huntington. 

I. W. Bays, operating as Bays 
Buick, replaces Mountain Motors, 
Inc., at Beckley. 


Grady Whitlock Ford replaces 
Bair Bros. at Beckley. 

Cc. E. McCuen, operating as 
C. & O. Motors, Inc. (Chevrolet- 
Oldsmobile), replaces O. R. Childers, 
who operated as Home Chevrolet 
Co. 


x * * 


Suburban Goes DeSoto 


Owned by Harold O. Gray, Sub- 
urban Motors is a new DeSoto- 
Plymouth dealership in Wilmington, 
Calif. General manager is D. P. J. 
Randall, former Chrysler-Plymouth 
dealer in San Pedro, Calif. 

* * * 


Ridley Takes Ford Deal 


Harry J. Ridley has been ap- 
pointed a Ford dealer in Ripley, 
N. Y. He formerly was a deaiership 
salesman and new-car manager in 
Rochester, N. Y. 

= 


Five Chicago Dealers 
New in Nash Family 


Nash has signed five new dealers 
in Chicago. They are: 

Eastgate Motors, Inc., 3161 N. 
Clark St., headed by Allen Mehl- 
man, who was a DeSoto-Plymouth 
dealer for three years. 

Lawrence Nash, Inc., 3737 W. 
Lawrence Ave. Officers are Harold 
F. Bennett, president; Leuise Ben- 
nett, vice-president; M. A. Hauser, 
secretary, and Paul E. Hauser, 
manager. 

2222 Motors, Inc., 2222 N. Cicero 
Ave. Hy Ehrlich, a 15-year veteran 
of the auto business, is president; 
Philip Crane is secretary and new- 
car sales manager, and Jerome 
Schwartz is treasurer. 

Motorama, Inc., 1550 S. Michigan 
Ave. Marvin Moline is president 
and manager. Sheldon Tucker is 
secretary-treasurer. 

G. J. Nash, 8037-39 S. Anthony 
Ave., headed by G. J. Woodsworth. 


* * * 


Higgins Takes Pontiac 


Floyd Higgins, secretary-treas- 
urer, has purchased I. A. Miller, 
Inc., Elkhart, Ind., and is operating 
the dealership as Higgins Pontiac, 
Inc. Former owners Ira A. Miller 
and A. A. Miller will continue to 
operate I. A. Miller Goshen, Inc. 
(Chevrolet-Pontiac), Goshen Ind. 
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ISLAND OFFICE —A 400-pound island 
office, designed to protect service station 
personnel and records from inclement 
weather at the pump island, has been 
marketed. The steel frame occupies 3 by 
4 feet of space. The upper half of the 


unit is glass, and the floor and roof are| 


of steel. Michel and Pfeffer Iron Works, 
Inc., Steel Bldg. Division, 212 Shaw Rd., 
South San Francisco, Calif. 

oa ® 





WNDERCOATING PUMP — Faster and 
more even applications of undercoating 
materials are claimed for a line of under- 
body coating pumps designed by Binks 
Mfg. Co., 3122 Carroll Ave., Chicago 12, 
Ill. This is made possible because under- 
coating is delivered on both the upstroke 
and downstroke, it is claimed. The coating 
pump outfit, model P-710, contains a 4-to- 
1 power ratio pump, cover, air regulators, 
model 18D spray gun for heavy materials, 
fluid and air hose, connections and 
adapter. 

% 


* * 


Solvent Developed 


A new liquid solvent, Pena-Solv, 
for use in steam cleaners, has been 
announced by C-Z Chemical Co., 
Beloit, Wis. 





VACUUM CLEANER —The head of the 
Hild vacuum cleaner is transferable from 
one 55-gallon drum to another, making it 
possible to fill as many drums as needed, 
it is claimed. It also is transferable to 
Hild’s 15 and 10-gallon size tanks, it is 
said. Hild Floor Machine Co., Inc., 740 W. 


Washington Bivd., Chicago 6, Ill. 
St era 


Dayton Offers 2 Tire Sizes 


For Increased Truck Loads 


Dayton Rubber Co., Dayton, has 
developed two truck tire sizes said 
to increase loads without utilizing 
higher or longer trailers. 


The tire sizes, 10.3-12 ply and|be used on paint and chrome surfaces | Chicago. 


10.3-14 ply, are said to give truckers! 
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NEW PRODUCTS 


the same carrying capacity as a 
10.00-20 tire with approximately the 
same operating diameter as a 9.00- 
20. Cubic capacity of the trailer 
is increased because the truck bed 
is lower. The tires must be used 
only on 7.5 rims to provide the ne- 
cessary volume of air. 
+ * * 





SPEEDOMETER LUBRICATOR — The Mal- 
loy MC speedometer lubricator consists of 
an oil-proof neoprene bulb attached to a 
plastic base that is threaded, permitting it 
to be tightened down on the speedometer 
head until a gasket effect is achieved. A 
special speedometer head oil is then 
squeezed into the bearing. The oil, formu- 
lated to withstand temperature extremes 
|ranging from -40 degrees Fahrenheit to 
250 degrees, has high penetration and 
film strength, it is claimed. Two models of 
the lubricator are available, one for cars 
and trucks with tachometers and one for 
trucks and buses. Malloy Mfg. Co., 2113 
Oak Ridge Ave., Madison, Wis. 

. 2 2 








| FLOODLIGHT — An outdoor floodlight 
said to produce 115,000 candlepower with 
a 500-watt rating has been marketed. Con- 
centrating its light output in an oval-| 
shaped beam, the unit, called No. 64, is 
constructed of non-corrosive aluminum 
throughout, with heavy internal and ex- 
ternal cast ribs providing twice the normal 
heat dissipation surface area and double | 
the cooling rate, it is claimed. Lamp life | 
is stated at 2,000 hours. Stonco Electric) 
Products Co., 333 Monroe Ave., Kenilworth, 
N. J. 





BUMPING DOLLY—A hard bone fibre 
bumping dolly is the latest addition to the | 
line of automobile and metal working tools 
made by the Penn Fibre & Specialty Co., | 
Inc., 2024 E. Westmoreland, Philadelphia 
34, Pa. The dolly is seven inches long by | 





MERCHANDISING PLAN — A program 
for franchised dealers only, designed to 
sell owner-certified tradeins, is available 
from Certified Sales Engineering Co., 4641 
N. Capitol Ave., Indianapolis, Ind. 

Si. f. - 





PLASTIC SEAT COVER—The Sloppy Joe | 
transparent slipover seat covers are fash- | 
|ioned from Visqueen polyethylene film, | 
| manufactured by Visking Corp., Terre | 
Haute, Ind. Visqueen film is said to be| 
| chemically inert, tear resistant and will 
not become brittle in cold weather. Crest 
Co., 5735 Cass, Detroit, Mich. 

a 2 - s 


metal as well as over old paint 
surfaces. According to the com- 
pany’s research laboratories, it is 
fast-drying in any weather condi- 
tions. In addition, it permits speed- 
ier and easier sanding without 
sand-paper gumming, even when 
applied in wet, heavy coats. 


* * * 





STABILIZER—The Lo-Ball stabilizer is de- 
signed for use on the front end of 1955-56 
Chevrolets. The unit is said to prevent 
road wandering, holds wheel alignment, 
improves steering and cornering, improves 
brake action and adds strength to the 
front end. F. M. Engineering Co., 3540 E. 


| Indian School Rd., Phoenix, Ariz. 


* * * 











TIMING LIGHT — The Schauer timing 
light is 10% inches long, weighs 7 ounces | 
and operates from 115-volt AC power 
source. It is said to permit daylight tests 
for ignition timing, governor action and 
distributor condition on cars, trucks and 
other vehicles having 6, 12 or 24-volt sys- 
tems. Schaver Mfg. Corp., 4500 Alpine 
Ave., Cincinnati 36, O. 


x * * 








ADJUSTABLE LADDER — A magnesium 
ladder, featuring the ability to combine 
in one ladder the functions of a number 
of conventional ladders, has been mar- 
keted. Designed for use as a stepladder 
or straight ladder, the user can extend 
and lock the back legs to make the unit 
into an extension ladder, it is claimed. The 
back section is aiso adjustable so that it 
is possible to use the ladder on uneven 
levels, it is said. Abbeon Supply Co., 


179-33 Jamaica Ave., Jamaica 32, N. Y. 
* . 





’ 
Martin-Senour Brings Out | 
Primer-Surfacer Lacquer 

A lacquer primer-surfacer for 
automotive refinishing, called Neu- 


|Kent Adds 19-Inch Model 


|machines offered by Kent Co., 873) 
| Canal St., Rome, N. Y. 





OIL FILTERS—The A. M. C. oil filter is 
the latest addition to the Atlas line of 
automotive replacement parts. Manufac- 
tured in 17 different models, the A. M. C. 
filter is filled with Atlas’ microscopic filter 
agent, Detergi-Tex. The interwoven, non- 
channeling fiber of the agent is designed 
to minutely screen all oil, trapping and 
holding harmful abrasive particles, it is 
claimed. Atlast Mfg. Co., 433 N. Capitol 
Ave., Indianapolis, Ind. 


* * 











OIL FILTER—A redesigned Purolator Mi- 


|cronic oil filter, featuring an aluminum 
| laminate jacket, has been announced by 


Purolator Products, Inc., Rahway, N. J. 


| Besides enhancing the appearance of the 


refill, the jacket is said to hold its eye 
appeal longer because of the non-fading 
characteristics of the metal. 

. + & 


To Floor-Machine Line 


The K-19 model has been ‘added | 
to the line of Balanced-Power floor 


This joins five other models — 
with 11, 13, 15, 17 and 22-inch- 
diameter brushes—to make up the 
K-Line of machines for floor main- 
tenance. 








BATTERY CHARGER—A portable battery 
charger which charges a 6-volt battery at 
50 amperes and 12-volt battery at 30 
amperes has been introduced. The average 
discharged battery will be fully recharged 
in 1% hours, or will be able to crank the 
engine in 15-20 minutes, it is claimed. 
Case size is 15 inches high, 7 inches wide, 


3% at the working end with a grip of 1% |Sand Red Oxide, has been intro- 8 inches deep. Lead lengths are 10 feet 


inches and % of an inch thick. They can, duced by Martin-Senour Paint Co.,| for AC, and 6% feet for DC. Heyer In- 


without damaging the surface, it is claimed. 


The product is used on bare 


| dustries, 203 Bellevue Ave., Upper Mont- 


clair, N. J. 


BATTERY SERVICER—A combination wa- 
ter servicer and battery and regulator 
tester, employing an acid-proof, semi- 
flexible red plastic for the case, has been 
introduced. The water compartment is sep- 
arate and is made of a one piece rubber- 
like plastic container. Prods are designed 
to fit all 6 and 12-volt batteries. Heyer 
Industries, Inc., 471 Cortlandt St., Belle- 
ville 9, N. J. 





AIR IMPACT WRENCH — The CP-732 
Tork-Master is an air-operated reversible 
CP Impact Wrench for handling jobs 
where Y2-inch square drive sockets would 
normally be used. Tool can be equipped 
with accessories to ream, tap and drive 
screws. Weighing 5% pounds, and 611/16 
inches in length, the unit allows adjust- 
ment for a variable power output. Set in- 
cludes wrench, angle head and tray of 1 
to 13/16-inch sockets in a metal-edge 
box. Chicago Pneumatic Tool Co., 8 E. 
44th St., New York 17, N. Y. 


* * » 


Rust-Proof Exterior Mirror 
Marketed by Diecasters 


A four-inch, clamp-type exterior 
mirror, said to be universal for 
either right or left hand mounting, 
has been marketed by Diecasters, 
Inc., Ridgefield, N. J. 

Designated as the Budget “50,” 
it is said to have rust-proof con- 
struction throughout, and a heat- 
treated steel mounting clamp with 
positive three point, theft-proof 
aligning feature. 
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Highways & Safety 








Judge William .G. Lynch of Dor-| standards of the Society of Auto- 
chester District Court, Boston, has motive Engineers and the American 
refused to find 24 motorists guilty! Standards Assn. 

of traffic violations because he feels *- * #® 
the Massachusetts demerit law “im- Vision Handicaps 


oo a ry = ms nes bene-| One out of every six drivers has 
Lynch § ' the i 2 vision handicap, according to 
fiting from the law are the insur-| 1. Bernard Kushner, president of 


ance companies” and that he would | : 
not put minor violators in a posi- | the Philadelphia County Optometric 


tion where they can be assessed | S0ciety. i ae 
demerits until the constitutionality . é 
of the law is decided. Turnpike Widened 


The insurance companies have | The first widened section of the | 
repeatedly denied that any of the) New Jersey Turnpike has been 
money from the demerit assess- | opened to traffic. This is the 13- 
ments accrues to them. Each de-| mile stretch from the new Penn- 


merit costs the motorists $6 per| Sylvania connection to North Cam- 
year on his compulsory auto insur-|den. It has been widened from 


ance for four years. four lanes to. atx, P 
Illinois Checks Eyes |U. S. CofC Polls Affiliates 
Of Drivers by Machine |On Federal Aid to Highways 


Illinois has become the first state) The Uz. Ss. Chamber of Commerce) 


to check the eyes of driving license| has begun a nationwide poll of 
applicants by replacing the wall| affiliated chambers and trade and 
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chart with a machine called the, professional associations to deter-| 
Ortho-Rater. | mine whether they favor a proposed’ 

The manufacturer claims it tests 
all functions of vision, ability to) 
recognize roadside clues and meas- 
ures the ability of the eyes to 
function as a team. The gadget) 
resembles a stereopticon and uses 


new policy calling for increased 
Federal aid to highways. 
* * * 


Brady Donates Car 


Jim Brady, owner of Jim Brady 
Motor Co. (Dodge-Plymouth), has 
Presented a new car to the 
County Board of School Commis- 
sioners for use in student driver 
training. 


* * * 


Canada in Plate Accord 


All Canadian provinces have 
joined the 48 states of the United 
States in agreeing to a standard 
size for auto license plates. The 
plates will be six by 12 inches. 
Target date for adoption is Oct. 1, 
1957. 

+ * = 


Vermont's Safety Plan 


The Vermont Traffic Court Con- 
ference Committee, headed by R. 
Clarke Smith, Rutland, has estab- 
lished two subcommittees on driver 
training and legislative programs. 

s + * 


Dodges for Safety ial — 
For the third year, Chrysler Corp. 
nen provided ‘apuitally equipped | Ivy-Russell Donates Training Car— 
cars for the safety-education fleet| Western Whitfield jr., sales manager, Ivy-Russell Motor Co., Inc., Houston, turns 
of the Indiana State Police. Eleven| over 1956 Ford to Steve S. Moten, instructor, Phillis Wheatley High School, for use 
new Dodges comprise the 1956/in the school’s driver-training program. Approximately 1,000 students have obtained 
allotment. licenses under the school's training program. 





| , | “Ss 
slides. All driver testing stations| ‘ 
are expected to be equipped with) 
one by Jan. 1. / 
* * * | 


Cars Safer Than Dobbin, 
Says CIT’s Van Noppen 





Noppen, vice-president, Universal 


; { 
Mile for mile today’s motorist 
is a lot safer flashing along the 
highways than his grandfather 18 
was cantering along on his favor- 
ite horse, according to L. M. van ‘ a 6 


C.1I.T. Credit Corp. 

Despite traffic deaths of 36,000 
last year, travel per mile is 
becoming safer every day, van 
Noppen said. Totals are high be- 
cause the average person today 
travels thousands of miles every 
year. At the turn of the century, 
he said, the accidental death rate 
for horsemen was 80 deaths per 
million miles of travel. Today’s 
traffic death rate is some .064 
deaths per million vehicle miles. 

* * om 


Ottawa Papers Campaign 
To Force Auto Repairs 


Ottawa newspapers are calling 
for a campaign to force motorists 
to fix defects in cars in order to 


some 70 cars out of 200 were found 





cut down accidents, pointing, out PLUS 1,204 OTHER IT’S EASY! 


to have some mechanical faults. 

If this is a fair sample, 35 per- 
cent of the cars in use have de- 
fects, it is emphasized. It is argued 
that no matter how high garage 
bills go, they are still cheaper than 
Paying one’s way out of a serious 


accident. 
* . 


* 
Auditor Credits Safety Belt 
For Sparing Him in Crash 

Charles Shafer, industrial indem- 
nity payroll auditor, credits a safety 
belt with saving him from serious | 
injury in a four-car accident on the 
San Diego-El Centro (Calif.) high- 
way. 

A Cadillac car struck Shafer’s 
car headon, hurling the auto into 
the path of an English Ford. The 
Ford struck Shafer’s car broadside 
and then it also was struck in the 
rear by a large truck. The vehicle aa 
was completely demolished, Shafer 2 oe 
said. He was held, uninjured, se- 
curely in his seat by the belt, | 
Shafer said. ; 


20—Ist PRIZES 





Seat Belts Adopted 


Safety belts will be standard 
equipment on all fleet automobiles 
of Mutual Service Insurance Co., 
Milwaukee, early next year, accord- 
ing to James Humphrey, district 
manager, even though drivers of the 
firm’s 40 cars have had an accident- 
free year. 


100—5th PRIZES 
BLACK & DECKER 
DRILL KITS 


* * 


Safety Belts Endorsed 


The Assn. of Casualty and Surety} 
Cos. has announced its support of| 
the National Safety Council’s en-| 
dorsement of auto seat belts. The| 
association’s position was made) 
known by Thomas N. Boate, acci-| 
dent prevention department man-| 


ager, who urged that belts meet FRAM CORPORATION, Providence 16, R.. Fram Canada Ltd., Stratford, Ont. 








$1,000.00 SAVINGS BONDS 











Here’s how you can win! 


All you do is estimate the number of filters 
Fram will ship to manufacturers during the 
20—2nd PRIZES periods named on your Official Entry Blank. 
BENDIX DUOMATIC WASHERS Each time you enter, you get two chances to 
AND DRYERS win—once for a Half-Year Contest and once 
for a Whole-Year Contest. See your Fram 
wholesaler salesman for entry blanks, rules and 
hints to help you win! 


FRAM “DYNAMITE” DEAL 
40—4th PRIZES The Great D-46 


SMM REVERE CINE CAMERAS 

It’s the deal that pays off in extra profits! All 
you buy is 20 C-4 and 6 CH-6PL Cartridges— 
Hundreds of and you get 4 C-4 Cartridges FREE! All in 
one . one package—30 of the most popular, fastest- 
Additional Prizes selling cartridges in the world! Ask your whole- 
saler salesman for your Fram D-46 Deal right 

away—and get your FREE C-4 Cartridges! 
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Nash Cites Hofweber— 


John L. Hofweber, LaCrosse, Wis., re- 
ceives a $500 check and the “Cock of the 
Roost" award for his dealership's per- 
formance in Nash's |.F.G.P. (Increase Fixed 
Gross Profits) program. From left: F. A. 
Kaczmarek, district manager; Hofweber, 
and W. J. Schuh, Nash parts and service 
representative. Hofweber won over dealer- 
ships in the Milwaukee, Dallas, New York 
and Buffalo zones. 





Wi, J. Senator Slaps 
Lack of Test Sites; 
Would Exempt *56s 


TRENTON, N. J.—Charging that 
the State is “dragging its feet” in 
expanding inspection facilities, Sen- 
ator Frank W. Shershin has moved 
to eliminate the second motor 
vehicle inspection this year and to 
exempt all 1956 cars after Apr. 1. 

“The utter futility of inspections 
under present conditions is appar- 
ent in the long lines of cars that 
choke testing stations daily,” he 
said. 

Shershin said the number of test- 
ing stations would not be adequate 
until 1957 and declared that the 
“patience and tempers of motorists 
in heavily populated areas is at a 
point of rebellion.” 

The bill to limit testing and 
exempt ’56s is a stopgap measure, 
he said, adding: “Forcing new 
vehicles into these already con- 
gested lines just doesn’t make 
sense.” 


Griggs Takes Buick 


Griggs County Implement Co. is| 
a new Buick dealership in Coopers- 
town, N. D. C. H. Prambus is the 
dealer. 
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AUTO 


MOTIVE NEWS. JANUARY 


Auto Personnel 


R. C. Stetler has been appointed 
manager of GMC’s retail store in 
Atlanta. 

The division also named three 


sales manager. McDowell for- 
merly managed Trailmobile’s 
branch in Dayton, O. 


* * * 


assistant zone managers. They are| R. L. Polk Picks Jackson 


C. W. Fulcher, Cincinnati; 
Jefferies, Kansas City, 
Lawler, Pittsburgh. 

+ * 


R. 


* 


| Hyster Names Shaffer 


To North Central Area 


Donald R. Shaffer, former man- 
ager of the Long Island City 
office of Hyster Co., is now man- 
ager of the north central district 
of the eastern industrial truck 
division. 

Shaffer works with five Hyster 
dealerships in eastern and central 
New York, western Pennsylviana, 
eastern Ohio, most of West Vir- 
ginia and eastern Canada. Shaf- 
fer joined Hyster in 1948. 

+ * + 


Couture Rental Appoints 


Nine in Expansion 


Couture Car Rental System, Inc., 
Miami, has announced nine appoint- 
ments as part of an expansion and 
reorganization, according to H. Earl 
Smalley jr., president. 

Lawrence J. Raabe is assistant to 
the president; Robert W. Deatrick, 
controller; William H. Campbell, 
purchasing agent and fleet control- 
ler; Pieter A. Tulp, general man- 
ager, National Car Shippers. Inc., 
James M. Fraser, operations man- 
ager; William A. Reiter, executive 
vice-president; Gene S. Hirst, 
Puerto Rico vice-president; Frank 
J. Munz, sales manager in New 
York, and Mrs. Foyce D. Fisher, 
reservation manager. 

* 7 


Le Roi Selects Dondero 
As Cleveland Plant Chief 


Louis E. Dondero has been named 
manager of the Cleveland Rock 
Drill plant of the Le Roi division 
of Westinghouse Air Brake Co., 
succeeding Russell R. Morgan, who 
retired. Dondero, formerly was 
manager of Le Roi’s service depart- 
ment. 


* 


* * 


Trailmobile Promotes 


Kruizenga, McDowell 


Jack R. Kruizenga has been 
promoted to the newly created 
post. of assistant general sales 
manager for Trailmobile, Inc. 

Robert W. McDowell has been 
named to fill Kruizenga’s former 
Position of national used-trailer 


7 
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W.| 
and J. J.| 


Robert C. Jackson has been ap- 
pointed administrative assistant to 
W. H. Beatty, vice-president and 
general manager of the direct-mail 
division of R. L. Polk & Co., Detroit 
publishing firm. In addition to his 
work as administrative assistant, 
Jackson will supervise the staff de- 
partments of creative-merchandis- 
ing and research. 

+ + + 


Nichols Joins Board 


Thomas S. Nichols, president of 
Olin Mathieson Chemical Corp., has 
been elected a director of Fruehauf 
Trailer Co. 

. * + 


Hibbard Named 


James L. Hibbard has been ap- 
pointed Portland (Ore.) district 
field manager for the associated 
tire lines of the B. F. Goodrich tire 
and equipment division. 

+ af * 


Fitch Wins Promotion 
Edmund L, Fitch has been pro- 
moted to sales promotion manager 
for Howe Scale Co., Rutland, Vt. 
Fitch formerly was a sales repre- 
sentative for the firm in Dayton, O. 
* * * 


UMS Chooses Dunton 


Harold W. Dunton has been 
appointed Los Angeles zone man- 


ager for United Motors Service, | 


replacing E. L. Knox, now the El 
Paso (Tex.), zone manager. 
z & * 


Beckjord Appointed 


P. A. Beckjord has been appointed 
manager of electric utility sales for 
the central region of Westinghouse 


Electric Corp. Beckjord succeeds! 


P. T. Lagrone, who was named 
electric utility sales manager for 
the entire company. 


* * * 


Auto-Lite Appoints 


Franklin at Syracuse 


J. B. Franklin has been ap- 
pointed administrative assistant to 
the manager of Electric Auto-Lite 
Co.’s Syracuse division. 

Franklin joined Auto-Lite as a 
production worker in Toledo and 
before the war received a degree 
in mechanical engineering at Mar- 
auette University. While working in 
Toledo, he studied law nights at the 
University of Toledo, receiving his 
degree in 1952 and was named to 
the firm’s legal division in 1953. 

* * ” 
Pittsburgh Plate Shifts 
4 in Paint Division 

Pittsburgh Plate Glass Co. has 

announced four appointments in 





+ 
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the technical department of its 
paint division. 

Rolland L. Peters, formerly tech- 
nical director, Ditzler paint divi- 
sion, Detroit, becomes technical co- 
ordinator of automotive finishes for 
the paint division. Harold W. Red- 
shaw succeeds him as _ technical 
director. 

William E. Sanford, formerly 
technical director in Atlanta, now 
is assistant supervisor of trade 
sales development in Milwaukee. 
Robert P. Ericson, Newark, N. J., 
succeeds Sanford in Atlanta. 

* * * 


Shore Quits Blumenthal 


Allan E. Shore has resigned as 
vice-president in charge of automo- 
tive fabrics of Sidney Blumenthal 
& Co., New York, John P. McGivney 
has been named acting manager of 
the automotive fabrics division with 


Jerome A. Ciaccia as his assistant. 
ok - ok 


Clevite Boosts Fleming 


Matthew J. Fleming jr. has been 
named assistant to William J. 
Laffer, president of Clevite Corp., 
Cleveland. Fleming previously was 
manager of the Caldwell (O.) 
branch plant of Cleveland Graphite 
Bronze Co., Clevite’s largest operat- 
ing unit. 

* 


* x 


DeSoto Appoints Pulley 
District Chief in Arizona 


E. A. Pulley has been named a 
district manager for DeSoto. His 
headquarters will be in Phoenix 
j}and he will contact all DeSoto 
| dealers in Arizona. 

Pulley replaces Ray D. Brentz 
who recently was named Los An- 
geles regional new-car sales mana- 
ger. 





* * x 


Sico Names Mitchell 


Roy A. Mitchell has been named 
national field representative for 
Sico Corp., Minneapolis, manufac- 


turer of table and seating units. 
* * + 


Myers and Thompson 


Promoted by Goodyear 


Goodyear Tire & Rubber Co. has 
named W. Raymond Myers assist- 
ant sales manager of its metal pro- 
ducts division. He formerly was 
manager of original equipment 
sales. 

Charles D. Thompson, formerly a 
salesman, has been appointed as- 
sistant manager of metal products 
original equipment sales. Both are 
headquartered at the company’s 


rim plant in Akron. 


* * * 


Westinghouse Names 2 


Frank W. Gaines jr., and John L. 
Howland have been appointed as- 
sistant general counsels for West- 
inghouse Electric Corp., it has been 
announced by Carlisle P. Myers, 


general counsel. 
* 


* * 


Fairbanks Elects Brown 


Robert H. Morse jr., president, 
Fairbanks, Morse & Co., Chicago, 
has announced election by~. the 





Dodge Dealer Advisory Conference Officers— 


Officers of the 1955-56 national committee, Dodge Dealer Advisory Conference, are, from left, first row: Ed Munson, Tacoma, 


board of directors of Robert D. 
Brown as assistant secretary and 
assistant treasurer. Brown joined 
Fairbanks-Morse in 1953, having 
formerly been associated with 
Richardson Co. and International 
Harvester Co., both of Chicago. 


* * * 





Jones Moves Up in Sales 


At Chicago Rawhide NEV 
Dan Jones has been appointed | guto s 
sales manager of the newly created | year V 
replacement division of Chicago | tgmobi 
Rawhide Mfg. Co. ond 0 
Jones will handle oil seals for the | Thi 
replacement market. He formerly ing ¢ 
managed distributor sales of An- Poor’: 
derson Co. a sla 
* * * 
Amc 
R. L. Polk Appoints Wahl model 
To Special Services Post as 
ae prices 
William G. Wahl has been ap- How 
pointed supervisor of special serv- 
. ; ; ok sealed percer 
ices in the direct-mail division of come 
R. L. Polk Co. Fu 
Wahl joined Polk in 1930, becom- estim 
ing manager of the Philadelphia 1956 
office in 1935. In 1945 he came to truck 
Detroit to become account execu- Co: 
tive on the GM account. | 
| “inten 
<P lieves, 
Fordtran Appointed | look 
Henry C. Fordtran has_ been perier 
named assistant to the president of | factul 
Chek-Chart Corp. Chicago. The | highe 
appointment was announced by produ 
Ray Shaw, president. vices. 
* Ae * 
Seiberling Ups Coates A. 0 
Seiberling Rubber Co. has named Duri 
Robert Coates manager of its di- A 
versified products sales department. $1,234 
Coats has been with Sieberling Smitt 
since 1928. for tl 
* Bd * Shi 
Mystik Picks Clark totall 
Frank P. Clark has been ap- $51,8 
pointed merchandising manager for 
Mystik Adhesive Products, Chicago, Arm 
maker of Mystik Brand tapes. Put 
~ * * 
Ar 
Lefebvre to Manage Sales Have 


At White’s Montreal Branch 


J. Guy Lefebvre has been ap- 
pointed sales manager of the new 
Montreal branch of White Motor 
Co. of Canada, Ltd. 


He has been associated with 
White for 12 years and is a life gov- 


ernor of the Quebec Trucking Assn. BA 
* * * man: 

Minnesota Rubber Elects a — 
George Carlson President ates 
George E. Carlson, former sales in 0 
vice-president has been elected It 
president of Minnesota Rubber & Le 
Gasket Co. He also will serve as mak 
secretary. line 
Robert W. Carlson, previously w 
production vice-president, now is buy 
vice-president and treasurer. up | 
ee ae Car 

Schutz Promoted —_ 
Robert F. Schutz has been pro- TI 
moted to manager of the Ingersoll Car 
Kalamazoo division of Borg-Warner on ( 
Corp. the 
ovel 

te <2 0: 

women ve + fag er wor 

; Ee: buy: 

* his 

A 

turr 

the 


Wash.; Sidney M. Bacon, Salina, Kans.; Robert A. Smith, Glendale, Calif.; T. A. Gdalyean, Charleston, W. Va.; Edward P. Letscher, 
Dodge sales manager, field operations; Hanley Taylor, Detroit; William C. Newberg, Dodge president; Ferris Miles, committee 


chairman, Redwood City; Calif.; Byron J. Nichols, Dodge general sales manager; John H. Lander, Atlante; t. J. Ouellette, con- 
ference director, and Sam W. Jones, Columbia, S. C. Second row: Jack W. Minor, Dodge sales manager, advertising and mer- 
chandising; Thomas A. Ashbrook, South Gate, Calif.; L. F. Desmond, Dodge vice-president; Meyer Lasker, New York; Earle E. 
Bitzer, E. St. Lowis, Ill, 7. A. Rogers, Milwaukee; H. E. Johnson, Youngstown, O.; Mel B. Casler, Birmingham, Ala.; Leslie J. 
Weode, Northampton, Madss., and M. R. Young, Baltimore. Back row: S. P. Fournia, Massena, N. Y.; A. M. Shields, Altoona, Pa.; 
| Michael A. Di Novo, Steubenville, O.; Joseph ®. Trew, Washington; Manford R. Anderson, Minneapolis; H. C. McCullough, Pind- 
| lay, O.; O, R. Mitchell, San Antonio; Frank»Collord, Waterloo, Ia.; O. Bruce Goffe, Pueblo, Colo., and Lawrence Mann, Baton 


Rouge, La. 


see: 
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t - On the Financial Front... 
an SS 

dined 

r\ ng ! 


with 
ional 


ap- 
erv- 
a of come is seen for this year. 
Full-year car production was 
ol estimated as seven million for | 
vhia 
s to trucks for the year. 
a Competition will remain| 
| 
| look ahead. It added: “Past ex- | 
een perience suggests that the manu-| 
t of facturers will find some offsets to 
The | higher costs through improved 
by production methods and other de-| 
vices.” 
* * * } 
A. O. Smith Nets $1.2 Million | 
ned | During Third Quarter 
di- A net third-quarter profit of 
ont. $1,234,222 has been reported by A. O. 
ing Smith Corp., compared with $612,780 
for the comparable 1954 quarter. 
Shipments during the period 
totalled $56,598,737, compared with 
$51,817,362 for the year-ago quarter. 
oon * * * 
or 
go, | Armstrong Rubber Profit 
Put at $2,734,133 
Armstrong Rubber Co., West 
Haven, Conn., has reported a net 
a 
»- | | Crafty Germans 
or . 
Put Blitz on 
th e 
“| | Wild Traders 
= BAD SODEN AM TAUNUS, Ger- 
many.—The used-car manager for 
a German factory uses a clever 
scheme to beat the heavy over- 
allowances offered for cars traded 
es in on a competitive make. 
dd It works this way. 
& Let’s say our used-car manager’s 
as make is named Car A. The rival 
line is Car B. 
ly When a prospect is willing to 
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>- 
11 
> 





nted | guto survey has predicted that this 

ated | year will be the second highest au- 

cago | tomobile sales year in history, sec- 
| ond only to 1955. 

the | This is concluded after a list- 

lerly ing of factors that’ Standard & 


n= | 


56 Seen as Autodom’s 
2nd-Best Sales Year 


profit of $2,734,133 for the fiscal 
year ending Sept. 30, 1955, as com- 
pared with $1,669,458 for the previ- 
ous year, an increase of 64 percent. 
| This was obtained on sales of 
$68,981,866 for the 1955 fiscal year 
Poor’s believes will contribute to |}as compared to $55,376,084 for the 
a slackening in the sales pace. | Previous year. These figures do not 

Among these are less extensive | include results from the firm’s 50 
model changeover on the ’56s, con-| Percent owned affiliate, Armstrong 
sumer resistance to advanced| Tire & Rubber Co., Natchez, Miss. 
prices and tighter credit conditions. | Ss @ 


However, it was noted that a 5) 
percent increase in disposable in-| Mack Votes to Pay 


10% Stock Dividend 


NEW YORK.—Standard & Poor’s 


Mack Trucks, Inc., has declared 


1956 and approximately 1,238,000 | 4 10 percent stock dividend, payable 
| to holders of record Dec. 9. 


“intense,” Standard & Poor's be-| port showed total sales of $135,- 


| 
| 


| period, and net income equivalent! pared to $258,203 earned during the 


The company’s third-quarter re- Of $82,833 for Year 


1955, up 61 percent over the 1954| year ended Sept. 30, 1955, as com- 


to $3.27 a share on 1,621,762 shares, | previous year. 
compared with 39 cents a share on| The firm reported sales of $12,- 
1,584,667 shares in the same period | 548,000 for the 1955 fiscal year. This | 
of 1954. |compares with $15,056,000 in sales | 
|for the year ended Sept. 30, 1954. 
|The drop in volume was attributed | 
Imperial Investment Corp., Van-|to the “absence of Hydraguide 
couver, B. C., has reported a net| Sales,” by F. M. Hammond, 
profit of $30,825 for the quarter | President. 
ended Sept. 30, 1955. Notes receiv- | 
able were $8 million as compared | Black & Decker Reports 


with $4 milli . | 
million at Sept. 20, 1954.” "4 * | Profit of $3,695,776 
©. @ | Black & Decker Mfg. Co., Tow-| 
W oodall Industries son, Md., has reported net earnings 
Nets $1,101,611 = $3,695,776 for the fiscal year ended 
= . ept. 30, 1955, an increase from 
Woodall Industries, Inc., Detroit, | $2,824,314 reported at the end of the 


has reported a net profit of $1,101,-| 1954 fiscal year 


611 after taxes for its fi 

which ended Aug. = rg a.) The firm reported sales of $43,- 

pared with $503,082 for fiscal 1954.| 327,697, an increase over the cor- 
The earnings were based on $29,-| Tesponding 1954 sales of $35,138,773. 

887,831 in sales, which compares| Black & Decker said its overseas 

with $21,302,802 for the 1954 fiscal | operations made substantial contri- 

year. | butions to the sales and earnings 

records. ; 

Gemmer Reports Profit 2 


Waukesha Motor Co. 


Imperial Investment 


* * * 


* * * 





Gemmer Mfg. Co. has a Waukesha Motor Co., Waukesha, 


lieves, with an excellent profit out-| 223,754 for the first nine months of a net profit of $82,833 for the fiscal | Wis., first-quarter report (period 






buy Car A but feels he can’t pass 
up the overallowance granted on 
Car B, our man suggests that the 
buyer be encouraged to go ahead 
and trade in his old car on Car B. 
Then the buyer returns to the) 
Car A dealer and trades in Car B) 
on Car A. For a small commission, 
the dealer resells Car B and turns 
over the cash to the original buyer. | 
On the German market, this 
works out to the advantage of the 
buyer, who is enabled to dispose of 
his old car at a favorable price. 
And the threat of long trades is 
turned into a boomerang against 
the dealer who offers them. | 


Purolator to Buy 


Wire Concern 
RAHWAY.—A reorganization 
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ended Oct. 31): Earnings, $676,713; 


sales not given. 


‘Panic Button’ 
Anchor Stops Vehicles 


If Brakes Fail 


NORMAN, Okla. — A Norman 
research firm has reported that it 
has developed an “anchor” capable 
of halting an auto when brakes 
fail—as an answer to motorists who 
have longed for a “panic button” 
in such emergencies. 


Dorsett Laboratories, Inc., re- 
ported the device wil) stop a car 
traveling 50-miles-per-hour within 
25 yards. It is one of several auto- 
aids announced by Dorsett. 


Lcyd G. Dorsett, president, said 
the others include automatic speed 
control, automatic steering and 
automatic “trim” adjustment on 
starts, stops and curves to minimize 
lateral acceleration effects. 


He added that these devices are 
by no means ready for production, 
but are a stepping stone to future 
adoption by the auto industry. 

The firm also has an automatic 
braking device actuated by radar 
or by photoelectric cells in addition 
to the “panic” braking anchor. 





A million miles from nowhere when “just like that” the rig started to act up. Probably 
nothing to worry about, but Joe was a good driver. Careful. So he stopped . . . grab- 


bed his warning flares . . . opened the cab door and . . . He had no 


chance to warn ap- 


proaching traffic that his truck was disabled. The minute he stopped, there was 


And it’s all so unnecessary. 


its multi-purpose signal system . . 


DEATH’S TARGET 


- a new 


plan whereby Industrial Wire Cloth 
Products Corp. will become a 
wholly-owned subsidiary of Puro- 
| lator Products, Inc., has _ been 
approved by the boards of directors 
of both companies. 
This announcement was made in 
a joint statement by James D. 
Abeles, president of Purolator, and 
Frederick A. Vollbrecht, president 
of Industrial Wire Cloth. 
Industrial Wire Cloth is engaged 
principally in the production of air 
cleaners and breather cap filters. 
Purolator is a pioneer oil filter 
manufacturer. 


Packard Deal Shifts 

Billingsley Motors, Portland, Ore., 
headed by A. M. Work, has taken 
over the packard franchise of Arm- 
strong & Goetz. The latter firm 
will continue to operate Foreign | 
Motors of Oregon. It recently 
added Mercedes-Benz to its line. 





A flick of the Signal-Stat Sigflare switch ‘on 
the steering post eliminates this threat of 
death and destruction on the highway by 
instantly providing disabled vehicles with 
positive all around protection. Sigflare goes 
to work even before your driver opens the 
cab door. He just snaps the Sigflare switch 
and ail 4 signal lamps flash a simultaneous 
on and off warning signal that alerts and 
slows down oncoming traffic. Only Sigflare 
provides this extra safety feature as part of 


concept in all around protection for dis- 
abled vehicles that also provides: Stop 
lights as powerful as Class A signal lamps 
... tail lights as powerful as the law allows 
. . . the most powerful directional signals 
on the market. 


Sigflare accomplishes 4 vital signaling func- 
tions with just 4 lamps and / switch. For 
further details on this economical, all 
around protection for vehicles, see your 
authorized Signal-Stat distributor or write to: 


& 
‘\ 


DIRECTIONAL SIGNALS - 


SWITCHES - FLASHERS 


Signal-Stat Corporation, 523-539 Kent Ave., Brooklyn 11, W.Y., USA 


Insist on Scgflare for all around signaling protection 


LAMP 


LENSES SHOULD BE KEPT 


CLEAN FOR 


GREATER 


SAFETY 
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ae el FPRANKFURT, Germany —Con- 
, ~* tinued, but unconfirmed re- 
¢ Eean| ports have it that Volkswagen is 
a testing and plans to produce a car 
, with an engine about half the size 
of the one in its present car. 

Volkswagen may have been en- 
couraged by the fact that the 
600-c.c. Fiat seems to be making 
headway all over Europe and 
that many scootermobiles are 
finding increasing acceptance. 

The new VW engine is rumored 





as 
> 
~ 


portedly is being tested in two pro- 
totypes, one with the engine in 
front using front-wheel drive, and 
one with engine in the rear, like 
other VWs. 

| The future price should be about 
|$700 to $800 in Germany, if the 
|car actually goes into production. 
* * a 


oe pon 


Coming Down in the World— 


When Dr. Borgward, self-made man of the auto industry in Bremen, Germany, 
celebrated his 65th birthday, the apprentices in his plants took an old 1908 Lloyd| (VOLKSWAGEN has announced 
car and completely rebuilt it. On the way to the celebration, the oldster was over- that it will voluntarily start a 
taken by a 1956 Borgward sports-racer prototype, being driven by Hans Hugo Hart-| 40-hour week, which is not the 
mann, a Borgward designer and race driver. usual thing in Germany. In the 











Your trade wants batteries 
that give 20% faster cranking 


speed == "=10% more power in cold weather. 


That means batteries with 


U. S. Peerless 
MICROPOROUS 
Rubber Separators? 


A battery equipped with U. S. Peerless® 
Microporous Rubber Separators has power 
to spare in frigid weather. Even when the 
temperature is zero, Peerless Separators de- 
liver 10% more power and 20% faster 
cranking speed. That’s because Peerless has 
15% lower electrical resistance than ordi- 
nary separators. This means greater battery 
capacity. Peerless Separators also have other 
big advantages: they are unaffected by over- 
charging, heat, battery acid or plate pres- 















sures. They will not 








So 


| UNITED STATES ‘4 


Electrical Wire and Cable Department 


\ 


Rockefeller Center, New York 20, N. Y. 


to be a two-cylinder affair. It re-| 


will maintain their original toughness 
throughout battery life. 


Make sure the batteries you stock and sell 
have Peerless Rubber Separators. They 
guard batteries against premature failure, 
save you the nuisance of replacement, and 
increase your profit per unit. 


AUTOMOTIVE NEWS, JANUARY 9, 1956 
Correspondent George L. Glaser Writes . 


Auto Letter from Europe 





beginning, individual departments| draulic power for operation of the 
will use the shorter week, and it|two brake circuits—one for front 
| will be expanded gradually through-| brakes and one for rear. 


j out the plant. | Since the victorious Mercedes 
Wages will remain the same | racers have been turned into 
| as before, which means actually | museum pieces, more and more 
a 6 percent increase. | details have been revealed. 


Some German Government! Here is one of the neat tricks. 
|leaders have also urged VW—as| When the fuel tanks were com- 
a public works enterprise—to cut/| pletely filled, the spring system 
prices again in order to assist the| was adjusted to the load. As fuel 
Government in its drive against | was used and the springing became 
rising wages and prices. | too hard for maximum comfort and 

Some 60,000 Volkswagens are road holding, the driver pushed a 
| scheduled for production in New  %utton which hydraulically removed 


Jersey for 1956. VW feels that the | lock. 
demand is great and the field open,|_ This allowed levers of the torsion- 
since the U. S. industry does not|bar springs to rest against a coil 
offer a similar vehicle. spring which served to adjust the 

+ * * | entire system to the prevailing load. 


| - cd * 
Brake Pedal Removed ‘ : 
ITROEN will make the new DS-| Reds Claim Turbine 


19 the first production car with- EPORTS have it that the chief 
out a brake pedal. Braking will engineer of the ZIS factory in 
|be accomplished by stepping on a| Moscow has revealed his plant has 
push button; which in turn will | 848 turbines under test. I wonder 


move the valve which controls hy-|Why they did not claim to have 
va : |invented this device, but that may 


come later. 


Citroen plans to establish a car 
manufacturing and assembly 
plant not far from Madrid. DAW, 
the German maker, is said to 
have negotiated for a plant in the 
Philippines. 


Discussions are said to be under 
way for production of the success- 


| ful Fiat 600 by Simca of France. 
| ‘The Indian associate of Daimler- 


Benz has been newly financed in 
order to double truck production to 
6,000 units annually in India. 





Air Conditioning 
For Firebird II 
Described by GM 


LOCKPORT, N. Y.—The air con- 
ditioning system in the new Fire- 
bird II, a gas turbine propelled car 
of tomorrow, was developed by 
| Harrison radiator division of Gen- 
eral Motors Corp. 

The experimental system employs 
air-conditioned front and rear com- 
partments, an ice-water drinking 
fountain, new type temperature 
controls and “sneeze free” filtered 
outside air. 

Harrison engineers report the re- 
frigeration capacity is equivalent 
to melting of 4,000 pounds of ice in 
24 hours. 

Special controls provide even and 
continuous cooling throughout the 
Firebird II, Harrison said. Air is 
kept on the move with a “car-load” 
change of fresh air every 20 sec- 
onds. The desigm permits draft-free 
circulation in every corner of the 
car, Harrison said. 


| Packard-Clipper 
‘Plans Ad Hike 


DETROIT — Packard-Clipper di- 
|vision field and factory repre- 
sentatives have concluded a two- 
|day national sales management 
conference. Division officials out- 
lined a quality selling program 
which, they said, will be backed by 
the broadest advertising, mer- 
chandising and promotional drive 
ever conducted by the division. 


It was announced that Packard- 
Clipper advertising for 1956 will be 
30 percent above 1955. Trade pub- 
lications, newspapers, local radio 
and television will be emphasized: 


Donald R. Stuart, general sales 
manager; told the conference: “An 
aggressive program of quality sell- 
ing is a natural because so-called 
‘discount selling’ has the effect of 
slighting important factors in cus- 
tomer satisfaction. It tends to deny 
the customer both the quality and 
the service which are so important 
to him.” 





get mushy or soft and 











Twitchell Ups Prices 
PHILADELPHIA.—An increase of 
| two cents per square yard on all 
| grades of Textilene Sunsure fibre 
fabrics for automotive, seat cover 
and other industries has been 
announced by E. W. Twitchell, Inc. 
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55 Traffic 


All Postwar Years 


(Continued from Page 2) 


Nebraska . — 3% 
an _— 2% 
New Mexico ........................... — 2% 
North Dakota ...................... .— 1% 

* 


West Virginia ..................... . 
*Less than half of 1 percent. 


The urban experience, although 
worse than a year ago, was more 
favorable than the rural record. 
Among 510 reporting cities, deaths 
were up 5 percent for both Novem- 
ber and the 11-month period. 


o * * 
O* THE cities with fewer deaths 
for 11 months, the following 
have populations of more than 200,- 
000: 


Syracuse asehuveroisiveaserers Jaxess. == 
SIG MEMENG < Snncosverercccevesestesuen —10% 
EN? scab ssuhcotucasevbeoviwsinerendvevses EE 
4 EE ue —27% 
Oakland, Calif. ... . —24% 
Memphis. ........................... 20% 
Rochester, N. Y. .................... —16% 
IN | Sods Soisicusvitalaaduniuiones —15% 
SE ee —14% 
i” ee —l4% 
Norfolk, Va. ..... —10% 
SIND | 5. <ih Jendsvcusnicedetcavdeseucie —10% 
IEE, pudiivsctedGnyicerccackiesduset — 8% 
Minneapolis ...... — 8% 
Kansas City ........ — 8% 
IE cdatreCersscsectensesees — 8% 
IEEE AIDS, isatdcsosivotesebanytsn — 1% 
Oklahoma City ........ a — 6% 
Indianapolis ..... .— 5% 
IE “sinssacivhodacicjatctaesistetee — 4% 
New Orleans .... — 4% 
Chicago ........ * 


*Less than half of 1 percent. 
Among the 510 cities, 334 had per- 


Hearst to Speak 





On Highway Needs 


At NSPA Parley 


SAN FRANCISCO. — Publisher 


William Randolph Hearst jr. will | 
the | 


be a featured speaker at 


National Standard Parts Assn. con- | 


vention Feb. 21-22. He will present 
an analysis of the need for and 
desirability of an expanded high- 
way construction program. 

Theme of the NSPA convention 
will be “4GP/56’—“For Greater 
Profits in '56.” 


Other speakers will include Walter 
B. Cooper, Fort Collins 
Chevrolet dealer: and NADA di- 
rector; Howard B. Chase, public 
relations director, McCann-Erick- 
son, Inc., New York; M. R. Darling- 
ton jr., managing director, Inter- 
Industry Highway Safety Commit- 
tee, and S. R. Robinson, advertising 
manager of Grey-Rock division, 
Raybestos- Manhattan, Inc. and 
president of the Automotive Adver- 
tisers Council. 


Oak Ridge Destroyed 

OAK RIDGE, Tenn.—Oak Ridge 
Nash Motors Co., owned by Leo 
W. Grant sr. and housed in a con- 
verted warehouse building, has 
been virtually destroyed by fire. 
Grant, who estimated the loss at 
$25,000, said he had no insurance. 





38,500 Fatalities Counted . 


(Colo.) | 


| 


Toll Tops 


|fect records in November, and of| / 
|these the three largest were Salt 


Lake City (182,000); 
Conn. (177,400), 
Conn. (164,400). 
For 11 months, 89 of the 510 cities 
still had perfect records, the three} 
largest being Medford, Mass. (66,-| 
100); Muskegon, Mich. (48,400), and| 
La Crosse, Wis. (47,500). 
* * * 
A* THE end of 11 months, the 
three leading cities in each pop- 
ulation group, ranked according to 
the number of deaths per 10,000 
registered vehicles, were: 


Over 1,000,000 Population 


Hartford, 
and New Haven, 





Reg. 
Detroit . 
Se 3.3 
SIND SiScdvicevsssefssicaputadiaciabens 3.6 





750,000 to 1,000,000 Population 





BIEL Ai coved cis bens tisiilcuenvidas Sota 2.7 
NUNN gicvisvsvideitgaxrviacsicecibetcreveecce 2.9 
Baltimore Scnvelsbuaoesdiaipaipcohdiicnceiia ae 
500,000 to 750,000 Population 
Minneapolis eta chattatad, man 
NIMS 1 cxitivan sidivnecroexixevkesiuantocantion 2.0 
ND oo ci ctinisdd sosccsesisucicczeensesncs 2.0 
350,000 to 500,000 Population 
RIND 5 sessed tsdsscaccsccvtvecaskones J 
Portland, Ore. ...... J 
PIE Scisicetslsessiciasniedestiediee 2.1 


200,000 to 350,000 Population 
I berated aol accseSeuuiaiccsseSoncied 
Rs Wis scrktccsssnesscscicas casi ; 
Oklahoma City 1.3 

100,000 to 200,000 Population 
RE PII 2a esitdbvanchcchsoidvatcex ices 0.6 
MU, DIR Oe Sa ccthscisissccssnvasssssses 0.7 
Baton Rouge, La. .................... 0.8 

50,000 to 100,000 Population 
| Medford, Mass J 
| Lincoln, Neb. 
Alexandria, Va. 

25,000 to 50,000 Population 











Muskegon, Mich. ........................ 0.0 
Cheyenne, Wyo. .......................... 0.0 
Bas EIB, WO, on. ec sesssssiseicscenss 0.0 





10,000 to 25,000 Population 


| Kimgsport, Tenn. ...................... 0.0 
Klamath Falls, Ore. .............. . 0.0 
SS IS iiss tases vetercasnvexins 0.0 


| Cabinet Report 
Seen Causing 


‘Food Price Rise 


WASHINGTON. — Food prices 
will rise as much as 3 percent if 
Congress tinkers with the nation’s 
present supply system, Louis 
Schramm jr., chairman of the East- 
ern Highway Transport Conference, 
warned last week. 

Schramm referred to the contro- 
versial Cabinet Committee Report 
on Transportation: policy which 


will come under study by Congress | 


again this session. 

“America’s transportation system 
is an expensive and delicately bal- 
anced apparatus today,” he stated. 
“Anything which may disturb this 
balance can have devastating con- 
sequences on our entire economy.” 





He emphasized however that the 
first group to feel the effect of a 
disturbance in the supply system 
would be the housewives. 











Dodge Dealers Attend Sales Parley— 


Shown above are some of the 300 Dodge dealers from the mid-central area who 


attended a sales meeting in Detroit. 
dressed the gathering on advanced sales 


Thirteen dealers from across the country od- | 


techniques. 
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$50,000 Worth of Car— 


The Seiberling “Golden Sahara," as shown above, was displayed at the Boston 
| Post Auto Show, the first to be held in the Hub City in 17 years. It is equipped with 
television, telephone and cocktail bar. The show drew more than 250,000 visitors 
| and was termed a “‘selling show" by Mark Finley, the Post's promotion director. 








Truck Record Is 56 Goal 


Newberg Says 50 Mark Can Be Topped; Cites 
Age of Vehicles, Population Shifts 


(Continued from Page 6) 


|outlook is clearly excellent for the 
| first six months of 1956.” 


* * * 


WEEKS admitted that “it would | ¥25 put at a record 3.6 billion} 


not be surprising if, later on, 
some parts of the economy expe- 
rienced breathing spells as* they 


|adjust from the current extra- 


ordinary rate to a more normal 
rate of growth.” 


But he added, “Confidence is 
widespread and the spending rate 
is high. If both people and Gov- 
ernment act wisely, we can have 
another good year.” 


Canada sent forth a cheerful 
report last week, advising that de- 
spite strikes, passenger-car output 
set a record in 1955 and total vehi- 
cle production almost reached 1953’s 
record volume of 481,000 units. 


The statement was issued by C. 
D. Howe, minister of trade and 
commerce. 

* * * 
le THE steel industry, Ernest T. 

Weir, chairman, National Steel 
Corp., saw capacity production in 
the first six months and predicted 
the pace would be sustained at 
levels which should make 1956 one 
of the peak years in steel produc- 
tion. 

But Weir warned that the na- 
tion’s steelmaking capacity must 
be expanded, and he declared that 
for future growth steel companies 
cannot merely expand existing 
facilities but must construct en- 
tirely new plants. 


He said that finding the money 
for these new plants is the most 
critical problem the industry ever 
has faced. 

“Another good year,” is the way 
E. J. Hanley, president, Allegheny 
Ludlum Steel Corp., looks at 1956. 


* * * 


E POINTED to industry 
production of about 673,000 net 
tons of stainless steel in 1955 and 
said he expected the figure to reach 
800,000 net tons by 1960. 
William E. Umstattd, president, 
Timken Roller Bearing Co., noted 
with pleasure that “the nation’s 
railroads are adopting tapered 
roller bearings in ever-increasing 
numbers. We fully anticipate 
1956 to mark the real beginning 
of volume roller-freight business.” 
The plastics industry looks for 





Zink Asserts New Cars 


Still Need Seat Covers 


FREMONT, O.—The upholstery 
of today’s new cars is fancy and 
colorful, and motorists aren’t par- 
tial to hiding its beauty. Despite 
this, the seat-cover business is 
holding up well, according to 
Howard Zink, president of Zink 
Seat Cover Corp. 


Zink says that owners like to 
keep their car interiors looking 
neat and so are buying clear- 
plastic seat covers. The sale of 
this type of cover has become a 
major part of the Zink company’s 
business, he reports. 





| last week, saying, “The economic production of four billion pounds 


{of raw materials in 1956, according 
|to the Society of the Plastics In- 
| dustry, Inc. Production for 1955 


pounds. 


| Auto-Lite Designs 


New Spark Plug 


With Longer Tip 


TOLEDO.—A new concept in 
spark plug design, ignition-engi- 
|/neered specifically for high-horse- 
| power overhead-valve engines, has 
been announced by Electric Auto- 
Lite Co. 
| Known as the Auto-Lite Resistor 
spark plug with Power Tip, it fea- 
|tures a protruding insulator nose 
which puts the spark cap nearer 
|the center of combustion and pro- 
| vides a much longer fouling path. 
The extended ceramic tip per- 
|mits the spark plug to be hotter 
|at low speeds and cooler at high 
| speeds to improve engine perform- 
|ance at all driving ranges, accord- 
ing to L. H. Middleton, engineering 
director. 

Moving the spark gap closer to 
the heart of the fuel-air mixture 
causes a more even and complete 
combustion, Middleton explained. 


| 


leaner fuel mixture without jeop- 
|ardizing engine performance. Tests 
have shown that the new spark 


| service life, he said. 
The new spark plug will fit al- 
most all 


It is now original equipment for 
all 1956 Plymouth, Dodge, DeSoto, 
Chrysler and Imperial V-8s. 


In many cases, it even permits a| 


plug has up to 67 percent longer| 


overhead-valve engines | 
using 14 millimeter spark plugs. ! 


41 


Explosive Session 
Faces Congress 


Dealer Issues Slated 
For Thorough Airing 
(Continued from Page 2) 


interest to the automotive industry 
and trade: 


On Jan. 19 a Senate Interstate 
Commerce subcommittee headed 
by Senator A. S. Mike Monroney, 
Oklahoma Democrat, will begin 
open hearings on complaints of 
car dealers. 


Dealers complained at recent 
hearings of a Senate Judiciary 
subcommittee that their franchises 
are one-sided in favor of the fac- 
tory and that they are subject to 
|cancellation at the whim of the 
manufacturer. 


Later, a House Interstate Com- 
merce subcommittee under the 
chairmanship of Rep. Arthur 

| Klein, New York Democrat, will 
| hold further hearings on auto 
| bootlegging and phantom freight. 


| 

| ‘Before the end of January, a 
|House Ways and Means subcom- 
|mittee headed by Rep. Aime For- 
|and, Massachusetts Democrat, will 
| hear treasury officials on their re- 
commendations for administrative 
and technical changes in the ex- 
cise tax law. 

The Senate Judiciary Antitrust 
and Monopoly subcommittee 
|headed by Senator Joseph O’Ma- 
| honey, Wyoming Democrat, short- 
lly will look into the question of 
| chain store buying. 

The House Un-American Activi- 
| ties Committee is planning to call 
| Robert Hutchins, director of the 
|Fund for the Republic, to testify 
lon activities of his organization, 
which involves money provided by 
the Ford Foundation. 


The House Interstate Commerce 
Committee is due to continue its 
transportation study. 


The Senate Judiciary Monopoly 
subcommittee is considering hav- 
ing its staff take a look at Ford 
Motor Co.’s stock prospectus. 


Literally hundreds of tax, tariff 
and Social Security bills were 
carried over without action from 
the last session. The Ways and 
Means Committee’s calendar shows 
more than 560 separate tax bills, 
more than 180 Social Security bills 
and almost 100 tariff bills awaiting 
action. 

Many members of the House are 
prepared to press for an overhaul 
of the entire excise tax system. 
| Under existing law some $1 
billion of excise taxes are set to 
expire automatically Apr. 1. 
These are the rates on automo- 
biles, gasoline, alcohol and to- 
bacco, for which President 
Eisenhower is expected to ask 
renewal in his budget message to 
| be sent Congress Jan. 16. 

The Ways and Means Committee 
is expected to recommend their 
renewal along with extension of 
the corporation tax at 52 percent 
which otherewise would drop back 
‘the same date to 47 percent. 











Volume Bonuses on °56s 


Set by 3 Chrysler Divisions 


DETROIT.—In a move to push 


for additional volume, three Chrys- 
ler Cora. divisions — Plymouth, 
Dodge and DeSoto—are giving! 
retroactive bonuses on '56 models! 
retailed. 
The Chrysler Corp. divisions and 
other auto manufacturers have} 
offered the bonuses in previous 
years, but usually the extra dis- 
count has been withheld until 
cleanup time. 
Thus far the Chrysler division 
has not announced bonuses. 
The Plymouth bonus is: 
1 to 149 cars—Nothing 
150 to 200 cars—$7.50 
200 cars and over—$12.50 
The Dodge bonus is: 
1 to 199 cars—$12 
200 cars and over—$20 
The DeSoto bonus is: 
1 to 149 cars—$18 
150 cars and over—$24 


| them if the factory would stop 
| flooding the Detroit market with 
| used ’55s. 

“This coming weekend (Jan. 7) 
they’re going to sell about 500 
cars turned in by their field 
people to their employes for as 
much as $200 under wholesale. 


“Usually, the dealers are allowed 
to bid on these cars but this year 
the factory is letting the workers 
pick them over for two weeks and 
then allowing us to bid. What’s 
going to be left for us? Nothing 
but the junk. 

“It’s not that I want any of 
these cars. But the factory is 
almost ruining the market for 
1955 cars for its dealers in the 

Detroit area. I wish they’d blow 
up those cars.” 


A phone call to Chrysler Corp. in 
Highland Park revealed that 92 cars 
were to be made available to em- 


Commenting on the bonuses and| ployes last Saturday (Jan. 7) at the 
business in general, one dealer said, | Highland Park plant at substantial 


“These discounts don’t mean much. | 


I'd be glad to completely forsake| the cars with cash or a bank note. 


discounts. Employes could pay for 
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Woman Driver? She’s a Queen... 





Larson’s Woos Lady Customers 


By Eugene A. Conklin 


Staff Correspondent 


KANSAS CITY.—Larson’s Garage 
finds it profitable to woo women— 
customers, that is. 

Surveys made by Larson’s have 
revealed that women actually 
drive more than men. On such 
chores as taking the children to 
school, shopping, visiting the | 
laundromat, heading toward the | 
bridge session and many other | 
tasks. 

So, armed with the knowledge} 
that women use their cars virtually} 
every day of the year, Larson’s| 
set about to persuade these women 
to head their cars toward Larson’s 
every now and then. 

One of Larson’s innovations is 
the “beauty bath.” When a car is 
brought in for service by a woman, 
mention is made that—for a little 
extra—the car will be gone over for 
whatever is needed. 

Perhaps a wash and polish job or 
a bit of retouching where the 
original paint has been scraped off. 
In any event, Larson’s always asks 
the customer if she will “okay in 
advance” any reasonable expenses 
needed to give her car visual 
oomph aplenty. 

This has paid off, the firm 
reports, with a great majority of 
the women agreeing cheerfully to 
anything to make her auto look 
better—within reason, of course. 

Larson’s employs several methods 
to attract the attention of Kansas 
City women drivers. One is the 
“community bulletin board.” Women 
who desire to sell some furniture, 
employ a baby sitter, buy an 
occasional chair at a bargain may 
write out a briefly worded com- 
munique and display it for a week 
on the board. 

All that is needed is to send or 
bring the item in. Larson’s has 
found that many women drop in at 
least once a week for minor service 
and to check the contents of the 
board. 

Then. Larson’s has a “beauty 
ecard.” This is punched like a meal 


Firestone Splits 
Southern Territory 


In Two Divisions 


AKRON.—Sales territories of Fire- 
stone Tire & Rubber Co. have been 
realigned to comprise seven instead 
of six divisions. 

The changes were made to per- 
mit division managers to give 
greater assistance toe district mana- 
gers in producing sales and profits, 
according to H. D. Tompkins, trade 
sales vice-president. 

Two divisions, the southeast and 
southwest, replace the former 
southern division. J. E. Davis, 
formerly southern manager has 
been appointed southwest manager 
in ‘Houston. 

W. S. McGilvray, Los Angeles dis- 
trict manager, has been named to 
head the southwest division in At- 
lanta. 

In addition, a new district office 
has been established in San An- 
tonio as part of the southwest di- 
vision. District manager is W. H. 
Olivarri. Replacing him as Hous- 
ton district manager is G. G. Shel- 
ton, former district store super- 
visor there. 











4 Datitreses Welt 
Won by duPont 


WILMINGTON, Del. — E. I. 
duPont deNemours Co., Inc., has 
obtained four more temporary re- 
straining orders enjoining five retail 
outlets from selling, offering or 
advertising Zerone or Zerex below 
fair-trade prices. 

DuPont now has obtained six 
such orders this season. Latest to 
be enjoined were Simonson Cash- 
way Co., St. Cloud, Minn.; two Silo’s 
Inc. stores, Philadelphia; Court 
Cut-Rate Store, Brooklyn, N. Y., 
and Economy Stations Inc., Spo- 
kane. 

An order against Storck Boys- 
Esso, Newark, N. J., was obtained 
earlier. 

Fair-trade prices are $1.60 a gal- 


for Zerex. 


ticket each time the customer 
purchases something and when it 
is used up—indicating $75 worth 
of automotive service, parts, acces- 
sories or gasoline and oil—a voucher 
worth $5 at the beauty parlor is 
presented to the customer. 


Advertisements are aimed at 
the women of the Kansas City 
area informing them that they 
are “queens” at Larson’s. 


“We spotlight the fact that we 
like women customers and—as far 
as we are concerned—the ancient 
female vs. male controversy as to 
who is the better driver is a draw,” 
said a Larson’s representative. 


Another promotion of Larson’s is 
the “woman with a family” portrait. 
It asks all mothers to send in a 
photograph of themselves with 
their children. These are carefully} 
considered and each week one will | 
be placed on the wall of the com- 
pany’s office. If the woman comes} 
in while her photo is in the place of 
honor, she will receive $2.50 to| 
apply on any service job of $25 or| 
more or $1.50 on one $15 or more. | 

Larson's also awards a dollar bill 
each week for the best safety sug- 
gestion sent in over the signature 
of a “woman driver.” 

Another Larson safety sales 
idea is the “safety message for 
mothers—and others.” This is a 
letter mailed each month to the 
secretaries of various Kansas City 
women’s organizations. 

The message is short and con-| 





Obituaries 


L. C. Crump 
TULSA, Okla.—L. C. Crump, 75-year- 
old retired used-car dealer, died Dec. 23. 
« * * 


H. C. Carson 
STILWELL, Okla.—H. C. Carson, 60-| 
year-old retired used-car dealer, died Dec. 
23. He retired in 1952 after 20 years in the 
automobile business. 
* * * 


Howard T. Hallowell 
JENKINTOWN, Pa.—Howard T. Hallo- 
well, 78, board chairman and a founder of 
Standard Pressed Steel Co., died Dec. 25. 
He and several associates founded the firm 
in 1903. 


* * * 


Artie L. Ashmore 


KANSAS CITY, Kans.—Artie L. Ash- 
more sr., 62, vice-president of Ashmore- 
Pontiac here, died Dec. 29. Mr. Ashmore 


was employed for 38 years by the Kansas 
City Public Service Co. before joining his 
son, Artie L. Ashmore jr., in the auto 
business a year ago. 

* * 


A. J. Kuykendall 
TEMPLE, Tex. A. J. Kuykendall, 


Temple auto dealer, died Dec. 27 after 
a long iliness. 


e .@ 


Herbert E. Piper 
FRANKLIN, N. H.—Former auto dealer 
here and a resident of this city for 66 
years, Herbert E. Piper, 78, died Dec. 27 
at Fort Hill Nursing Home in Lowell, 
Mass., after a iong illness. 
* * * 


Harry B. Coates 
LEBANON, O. — (UTPS) Harry B. 
Coates, 41-year-old Nash dealer here for 
several years, was killed when his car 
collided with a tractor-trailer in Kokomo, 
Ind. 





|}aimed at 


tains an appeal to employ safety | 


checks—such as brake examinations 
—regularly. Mothers are warned to 
be especially careful when taking 
the children to school and all driv- 
ers are cautioned to take extra care 
in the afternoon hours when chil- 


dren may be playing on the streets. | 


Grange Asks U.S. 
To Pay 90% of 
New Road Costs 


WASHINGTON. — The National 
Grange has called upon Congress 
to provide for the completion of 
the 40,000-mile interstate highway 
system within 15 years, according 
to the National Highway Users 
Conference. 

The NHUC said the Grange, at 
its annual meeting in Cleveland, 
adopted a resolution urging the 
Federal Government to bear 90 
percent of the system’s cost. 

The Grange declared that effi- 
cient transportation is vital to the 
marketing and production of farm 
products and that increased 
transportation costs are reflected 
in higher prices of agricultural 
products. 

The farm body also urged further 
study of the Weeks committee re- 
port on transportation and advised 


across the nation. 

The highway users group also 
reported that a 2-year study in 
Kentucky by the Automotive Safety 


| Foundation found that it will cost 
| $144.2 million a year for the next 


20 years to bring that state’s high- 
ways up to adequate standards. 


Phone Curb Fails 


In Minneapolis 


MINNEAPOLIS.—A proposed or- 
dinance to restrict “unsolicited” 
business telephone calls was with- 
drawn by its sponsors after repre- 
sentatives of the Minneapolis Auto- 
mobile Dealers Assn. and other 
groups opposed the measure in a 
public hearing. 

The proposed ordinance would 
have forbidden businessmen to call 
a prospective customer on the tele- 
phone, but would have permitted 
an established firm to call one of its 
established customers. 

Bill Kellas (Ford), representing 
the Minneapolis Automobile Dealers 
Assn., said dealers purchase lists of 
car owners from the State and 
from the lists, they line up pros- 
pects for new cars by telephone. 

Alderman George Martens, who 
introduced the measure, said he 
still wants to write an ordinance 
“fly-by-night promoters 
who blanket the city with a flurry 
of calls, then leave town before 
purchasers know they have been 
swindled.” 





Sponsor Chevrolet's Dealers Sons School— 


Chevrolet dealer-sponsors of the company's 42nd dealer sons school, are, from left, front row: Abias Pepin, Longueuil, Que.; 
C. D. Brittain, Palestine, O.; W. F. Gaddy, North Wilkesboro, N. C.; H. B. Grove and H. B. Grove jr., Middletown, Pa.; J. A. 
Orr, Kitchener, Ont.; F. S. Knox sr., Loveland, Colo.; M. C. Lownsbury, Toledo, and C. S. Fitz, Farmington, Mo. Second row: 
W. P. Turnipseed, Ocala, Fia.; L. B. Holstine, Newton, Kans.; Maurice Pepin, Quebec; T. D. Keyser, Lansdale, Pa.; C. J. Witten- 
berger, Hartford, Wis.; H. H. Emerson, Homer, La.; G. 
J. T. Maloney sr., Fayetteville, N. C., and W. W. Therien, Mommence, Ill. Third row: A. H. Bowis, Bethesda, Md.; J. H. Schu- 
macher and John Bittner, Goodfield, Ill.; R. A. Young, Leamington, Ont.; E. W. Blanck, Brownsburg, Ind.; Felix Dauw, Wallace- 
lon for Zerone and $3.25 a gallon burg, Ont.; H. 8. Humphrey, Wanamaker, Ind.; A. C. Frear, Rochester, N. Y.; B. N. Nimnicht, Jacksonville, Fla.; F. A. Valenti, 


A. Wilson and E. L. 





|adoption of uniform traffic laws| 





Dodge Achievers to Assemble 


to assemble a four-door automobile. The 

















Automobile— 
Around this partially-built 230-horsepower V-8 engine, a group of teen-agers plans 


Dodge Achiever Co., Wyandotte, Mich., is 


the ambitious Junior Achievement firm tackling this major assignment. Members of 


the company are shown, with their adult 
for $10 a month, for their winter-long job. 


leader, at the plant site they have leased 





Profit Picture Called Cloudy .. . 


°*56 Worries Eastern Dealers 


MERIDEN, Conn. — Auto dealers 
in this city of 45,000 are shaking 
their heads as they hear the predic- 
tions of good business and high 
profits in 1956 that are being 
voiced on all sides. 


They see trouble for the auto 
retailer in 1956 and their fears 
are shared by many dealers 
throughout New England. 


The Meriden dealers look back 
on 1955 as a busy year in which 
they made little or no money. Many 
of them say they can’t see how 
they are going to stay in business 
unless there is a change in manu- 
facturer-dealer relationships. 


They say the factories’ insistence 
on volume selling forced them to 
cut profits to the bone last year. 


Here is how some Meriden deal- 
ers look at 1956: 


Anthony Erardi (Studebaker): 
“What would you rather do— 
lose your franchise or lose your 
shirt? That’s our choice. You 
can’t make a living if you give 
stuff away. We have a quarter or 
half a million dollars invested— 
and we can’t make a week’s pay 
out of it.” 


Stanley A. Tingley (Lincoln-Mer- 


cury): “In 1955, we did a greater 
volume of business than we 
thought possible at a smaller 
unit profit. We were not forced, 
but we were certainly encouraged, 
by the factories. 

“IT hope the Senate investigation 
of the manufacturer-dealer rela- 
tionship, and other things, will 
bring to light what has happened. 
The public lacks confidence in the 
automobile dealer, and I think it’s 





Muncey, Detroit; R. A. Brown, Gunthersville, Ala.; 


Wallingford, Conn.; A. W. Frear, Rochester, N. Y., and Max Menden, Staten Island, N. Y. 


justified. I hope that in 1956 or 1957 
the automobile retail business will 
again find its proper place.” 


Leon J. Englehart (Buick): “If 
present conditions continue, small 
auto dealers won’t be able to stay 
in business.” 


John J. Scanlon (Chrysler- 
Plymouth): “They have got to 
| slow production. Business hasn’t 
been good, and I don’t think this 
year will be as good. There isn’t 
a dealer in Meriden making a 
profit, but the manufacturers 
make their money before the 
cars leave the factory. All they 
have to do is produce them.” 


Frederick K. Weisner (Ford): 
“Unless there is a decided change 
by the companies, I don’t know 
what will happen to the dealers. If 
the present trend continues, it’s 
going to be disastrous—not only 
for the automobile business, but for 
the entire country.” 





Researchers Link 
Farm Revolution 


To Use of Auto 


TOPEKA, Kans. The autcmo- 
tive and petroleum industries de- 
serve much of the credit for revo- 
lutionary changes in American 
Sansone Says the research de- 
|partment of Capper Publications, 
Inc. 


Quicker farm transportation—of 
both passengers and products—is 
the largest single item in the record 
of time savings for farmers, it said. 
A third of the savings in man-hours 
on the farm can be traced to the 
use of autos and trucks, it added. 


On the average, the researchers 
| noted, the combined efforts of truck 
jand auto save the farmer more 
|than 800 hours a year, compared 
| with the time it would take to do 
the job with horses. 


It was also noted that farmers, 
in additicn to having more ma- 
|chines than they did 35 years ago, 
| have more uses for machines. The 
tractor, for example, is designed to 
|do more kinds of work and there 
are more machines and equipment 
| to use with it. 






| Canada Delays Action 


On Cars-by-Water Plea 


OTTAWA. — The Board of 
Transport Commissioners has re- 
served judgment on Wilcan Ship- 
ping Corp.’s application for a 
license to carry automobiles up 
the Great Lakes from Windsor 
to the Lakehead. 


Wilcan claims its plan would 
save freight costs and benefit 
western dealers and Ontario man- 
ufacturers. The request has met 
strong opposition, some of it from 
Canadian Pacific Railway and 
Canada Steamship Lines. 
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Despite Bell Blast .. . 






REVIEW of dealer ads last 






a lot of wheel-and-deal going 
around. 
Testifying before the Senate 


subcommittee during the General 





‘Plenty of Wheel-Deal | 
Still in Auto Ads ; 


week indicated there was still| 


| several models. 


Motors study, Frederick J. Bell,| 


NADA executive vice-president, 
reached into his briefcase and 
pulled out a factory-written ad 
which he claimed was misleading. 

“It’s an example of a ‘name 
your own deal’ advertisement,” 
Bell told the subcommittee. 

“The implication,” he continued, 
“is that a customer can walk in and 
the dealer will accept any reason- 
able offer, which isn’t the case at 
all. It (the factory ad) is right on 
the borderline of dishonesty.” 

About the time that Bell testi- 
fied in Washington, Windolph 
Pontiac, Portland, Ore., adver- 
tised: “Write your own deal 
Don’t sign anything, anywhere 
... until you’ve had a chance to 
write your own deal. 

“Windolph gives you the oppor- 


tunity to write up your own order. | 


If there’s any profit left, it’s a deal | 


with us, too.” 

Making a broad statement 
large type was General Pontiac, 
Baltimore. Its claim: “General Pon- 
tiac will not be outtraded or under- 
sold.” 

‘ ss * 

N CHICAGO, five officials of Nel- 

son Chevrolet donned 10-gallon 
hats to announce, “We’re from 
Texas and we’re stubborn 


new Chevrolets this weekend, come 
he - - or high water.” 

The ad mentioned ’56 Chevrolet 
two-doors at $1,588, plus State tax 
(3 percent) and minus tradeins. 

In December, Austin Hemphill 

(Ford), San Antonio, advertised, 
“No payment until March on 
brand new 1956 Fords ... We 
guarantee to beat any deal any- 
where.” 

The cash for Christmas theme 


was worked by Ray Ridge Motors) 
(Mercury), Tacoma, Wash., with an | 
offer of “$200 cash on the purchase | 


of a 1956 Mercury.” 
* x * 

oS explained, “With our high 
car may be worth more than our 
low downpayment requirement. 
We'll give you up to $200 in cash 
to make this a really merry Christ- 
mas for your family and friends.” 

In Seattle, buyers were in- 

formed, “You don’t have to be a 
Houdini” to figure the deal of- 
fered by M. O. Anderson (DeSoto- 

Plymouth). Anderson mentioned 

“fantastic deals.” 

Across the country, “You don’t 
have to be a Sherlock Holmes to 
find your best buy on a ’56 Ford.” 
The latter, inserted by Tasca Ford 
Sales, East Providence, R. IL., fea* 
tured a picture of the Conan Doyle 
sleuth, complete with pipe, magni- 
fying glass and twin-peaked cap. 

* * * 
“@'EE Broe and save dough,” 
urged R. E. Broe, Inc. (Dodge- 
Plymouth), Springfield, Ill. Broe ad- 
vertised a five-day sale and spoke 


in | 


Seen as Spur to Sales 











|price of every other item of op- 
| tional equipment available for the 
| 1956 Buick. 


We're going to go ‘nuts’ on trade- | Provide a sales stimulant. 


ins. We’re going to sell 60 brand| 


| first staged in that city in 17 years 


|Louis (Jan. 14-22) 
tradein allowance, your present | 





Goodrich Dealer Council Meets— 


The B. F. Goodrich National Tire Dealer Council held its second annual meeting at | 
the company's research center in Brecksville, O. The council is made up of two dealers | 
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of “savings up to $1,100. The ad | 
included the “retail price,” “dis- | 
count” and “delivered price” of | 


From the Northwest last week 
came two examples of effective, 
eye-catching ads that would not 
strain the credulity of the reader. 

Pope Ford, Seattle, asked: | 
“What’s the difference? High prices | 
with high tradeins? Low prices with | 
low tradeins? It’s the difference | 
that counts.” | = 
The ad then listed the monthly| i 
amounts for which owners of ’51,| 4 
’52 or ’53 models (the makes were | ‘ 
named) could trade for a 1956 Ford.|New Upholstery Fabric— 

= * = Trilok is a new fabric woven on a flat 


N OLYMPIA, Wash., Bob Ervin | loom which becomes permanently three 
ad to detail its delivered prices on| The material, developed by United States 


| 
| 
. 





Motors (Buick) took a full-page | dimensional when dipped in boiling water. 


jall 18 Buick models for 1956. The} Rubber Co., is made of shrinkable poly- 


included in| ethylene yarn and conventional textile 
fibres. It is said to offer unusual comfort 
| derived from the cushioning effect of its 
three-dimensional structure and the free 
circulation of air it allows between the 


person and the seat. 


ad listed accessories 
the price of each model. 
An accompanying chart gave the 





Opening of 6 Big Shows 


DETROIT. — Six nine-day auto| (Jan. 25-29); Rochester, N. Y. 
shows in metropolitan centers| (Jan. 28-Feb. 4), and Rock 
opened last week and observers! Jsland, Ill. (Jan. 28-Feb. 5). 


believe that they, and other such 


events opening this month, may In Denver, Arthur Kumpf (Lin- 


coln) is general show chairman 
and he announced that over 80 
models, including foreign makes, 
will be displayed at the 44th an- 
nual event which opens Feb. 6, 


Last Friday (Jan. 6), the Min- 
neapolis exposition opened at the 
Minneapolis Auditorium and the 
following day shows commenced | closes Feb. 11. 
in Chicago, Columbus, O., Hous- 


r a Working with Kumpf on the 
cae Francisco and Wash- | ..mmittee are Bernard Mahoney 


. (Chevrolet); Sam Marcus (DeSoto- 
The Columbus event will be the) p]ymouth); Jack W. Hyer jr. 
(Dodge-Plymouth); Harry Smoot 





and it will be held at the new! (Chrysler-Plymouth); Charles 
Franklin County Veterans Memo-|fyover sr. (Ford); Merrill Berger 
rial Building. The Columbus Auto- (Chevrolet); William Mahoney 
mobile Dealers Assn. are sponsor-| (Chevrolet): Bud Hover and Lou 


ing the show with K. C. we Cohen (Buick). 
(Dodge-Plymouth) as chairman of | : 
the show committee. | Tom Braden, business manager, 
Eleven other shows will open 
this month including one in St. 
at the Arena. 
It is expected to better the attend- 
ance mark of 100,000 scored during 
last year’s event. 
One of the main reasons for the 


'Montreal’s Best 
i fact | 
DOPE oF peter id parking frellities| Revenue Source 


are available now. Julius LaRosa | 
will head the St. Louis entertain- 
ment with other popular stars 
scheduled to appear. | 

The first show to open in the} 
U. S. closed at Ambridge, Pa., last | 
Friday (Jan. 6). It opened’ on New | 
Year’s Day as did the Mexican) fDeclaring that the automobile 
International Automobile Show in| now is a necessity rather than a 
Mexico City, which closes tomor-|jyxury, Langlois said city officials 


row (Jan. 10). . |must know that the auto dealer 
Other shows set for this month, | pysiness is vital to a city like Mon- 


in addition to St. Louis, are Mc- | trea] and its problems must be 
Keesport, Pa. (Jan. 12-14); Lo- | solved by close consultation be- 
rain, O. (Jan. 12-15) ; Seattle (Jan. | tween the association and city offi- 


| is general manager. 


Autos Tormed 


|trade is Montreal’s best source of 
direct and indirect revenue, Roger 
Langlois, president, Montreal Auto- 


sociation’s semiannual meeting. 





13-22); Baltimore (Jan. 21-28); | cials 
Pittsburgh (Jan. 21-28); Des 
Moines (Jan. 21-29); Cleveland More than 1,000 persons attended 
(Jan. 21-29); San Diego, Calif. 


|the luncheon. Guest of honor was 
Jim Cook, president, Federation of 
|Automobile Dealer Assns. of 
Canada. 


Cook and Howard B. Moore, fed- 
|eration executive vice - president, | 
§ | said their group has begun an in- 
quiry aimed at finding out what 
percentage of the Canadian econ- 
omy is represented by the auto- 





9, 1956 


Sports Car Club 
Picks Detroit 


DETROIT.—The Sports Car Club 
of America will meet here Jan. 20- 
21, 1956, for its annual business 
meeting. This marks the first time 
the organization has met outside of 


43 


tion and Grand Prix cars from Jan. 
|13 to Feb. 5 and has set aside the 
night of Jan. 20 as a special event 
for members of the club. 

A car designed by J. A. Gregoire, 
of France, automotive writer and 
designer, will make its world pre- 
miere at the show. The 1956 show 
is being extended to three weeks 





| Denver Automobile Dealers Assn., | 


MONTREAL. — The automobile | 


mobile Dealers Assn., told the as-| 


New York or Chicago. 


The Henry Ford Museum stages 
its annual show of sport, competi- 


because of last year’s record at- 
tendance of more than 40,000 during 
a two-week period. 








Service 
Weeklies 


|. 





*for these advertisers in the Armed Forces Market: 


@ Canada Dry 

@ Coca Cola Company 

@ Kinsey Distilling Corp. 

®@ National Distillers 

@ Pabst Brewing Co. 

@ San Francisco Brewing Co. 
@ Schenley Industries, Inc. 

@ Schlitz, Jos., Brewing Co. 
@ Southern Comfort Corp. 

@ Walker, Hiram & Sons, Ltd. 
@ Walker, John, Scotch 

@ White Horse Whiskey 


The tep-creslation TIMES Service Weeklies can sell a lot of 
AUTOMOTIVE PRODUCTS, too. Write for sample copies, 
rates, new market data book, “Timely Facts.” 


ARMY TIMES PUBLISHING CO. 2020 oM. st., N.W. 
Washington 6, D.C., U.S. OFFICES: Chicago, Detroit, Honolulu, 
Los Angeles, New York, Philadelphia, San Francisco 

FOREIGN OFFICES: Frankfurt, London, Paris, Rome, Tokyo | 


Army Times « Air Force Times « 


MEMBERS: AUDIT BUREAU OF CIRCULATIONS 


@ Anheuser-Busch, Inc. 
@ Bacardi Imports, Inc. 















| dy 9 months 
SERVICING 
DIATORS!” 


Says... 
McCain-Richards, Inc., 
Monroe, La. 











INVESTIGATE THE HUGE PROFIT POTENTIAL 
IN AN INLAND RADIATOR DEPARTMENT! 





“Our radiator department took in $13,904.14 from 
April 11th through the following January! We find 
that, in addition to helping us maintain 100% service 
absorption, when we pull a radiator off a car we have 
excellent opportunities to sell motor exchanges, over- 
hauls, radiator hose, water pumps, and other related 
items!” 

Few automotive services offer such a potential for 
new and expanded business. Of the 60,000,000 vehicles 
in the U. S., over 20,000,000 require radiator service 
yearly. Inland-developed equipment allows Inland- 


x 
Practical factory school 


trains you or your man 
quickly. Cleaning, repair- 


TRAINING 
SCHOOL 





dealer industry. 


Portland OK’s Purchase 


Of 53 New Vehicles 


PORTLAND, Ore. — The Port- 
land City Council has authorized 
spending $89,099 for 53 new cars 
and trucks which, for the first time 
in city history, will be purchased 
in a group instead of by individual 
bureaus. 
| The Chevrolet factory was low 
| bidder on 36 vehicles, Franci Mo- 
tors (Ford) on eight, Hollywood 


from each of five established zone councils. Its purpose is to exchange freely, on a| Ford on seven and International 


regular basis, ideas and suggestions of value to both dealers and Goodrich. 


| Harvester on two. 





ing, recoring, pricing, mer- 
chandising —everything! 
Hundreds of graduates 
now expert radiator 
repairmen. FREE to Inland 
customers! 


trained operators to employ highly profitable 
production methods. And Inland, world’s largest 
manufacturer of radiator servicing equipment, offers 
the only complete package—equipment, free training 
and merchandising! 





MAIL TODAY! 


New free 48- 
print for Profit’ gives you 
experiences of many of 

e all over the 
nation making an EXTRA 
$8,000 to $15, a year 
details and prices o a 
req equipmen tg ~ 
For-Itself’’ payment plan. Lewes a 
minute to mail the coupon—the 
rew: can be amazing! 


INLAND Mfg. Co., 1108 Jackson St., 
Dept. AN-1 Omaha 8, Nebr. 


World's Largest Manufacturer 
of Radiator Servicing Equipment 
“SOLD EXCLUSIVELY BY MAILI" 


a a ae 
INLAND MFG. CO., Dept. AN-1 
1108 Jackson St., Omaha 8, Nebr. 


Please send new free booklet “Biveprint for Profit” 






pase “Blue- 


Fi 
PLEASE PRINT 


RIB eserersesesmegnnitateistiaabaiae 
eS 
I ov eS rae 
ff estar, ma of car sold 
Are you now operating a radiator shop [) Yes [) Ne 











44 
FLORIDA'S PREMIER 
COOPERATIVE APARTMENTS 
Ready For Occupancy 
Located on 302 feet of Fort Lauderdale's 
the 


Apartments, ‘1200 North Atlantic Boule- 
vard,” are available in 1, 2, 3 or 4 bed- 


famous ocean front, Cooperative 


rooms, with private patios, swimming pool 


and large recreation area. Reinforced 


concrete construction for durability, air 
conditioned and heated for your comfort 
—all the warmth and graciousness of a 
lovely home without maintenance respon- 
$24,950 to $69,500. Write for 


illustrated brochure “N”. 


1200 
NORTH ATLANTIC BOULEVARD 
FORT LAUDERDALE, FLORIDA 


Mr. Integrity 
. 


sibilities. 





—Certified by 
Meritseal.”’ 


the “key man” 
on our staff 






3rd Party Endorse- 
ment of your integ- 
rity plus ad-mat 
service with theme 
integrity creates 
volume which en- 
ables top deals. 
Forcefully sells 
YOUR company. 
Many sales aids in- 
cluded. Details with- 
out obligation from 


A Little Fellow Who 
Means A Lot To YOU ! 


2 Depot Plaza 


Meritseal, Inc. whise Picins, NY. 
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|So Do Production Models 





‘Dream Cars’ Sparkle 
At Chicago Show 


(Continued from Page 1) 


dictor’s exterior styling. It has no 
belt or window moldings. Instead, 
a band of textured metal, which is 
an extension of the grille, carries | 
around the body of the car. The 


band has a brushed-aluminum | contains vertical control levers for | 


finish. 
* * * 

| Tus wraparound windshield also 
curves over at the top, forming 
| the front part of the roof. The car’s 
| open-air feeling may be increased 
by rolling back the roof doors and | 
lowering the backlight. 


Leather upholstery is a feature of 
the black-and-white interior. The 
top of the instrument panel is 
covered with foam rubber and | 


flow 


around onto the door. 
* * * 


Mercury Cruiser 


| genteel calls its XM-Turnpike 
Cruiser “an experimental car | 
designed for America’s fast-grow- 
{ing network of ultramodern high- 
ways.” A four-passenger hardtop 
coupe, it is 52.8 inches high and 
has wide glass areas for unob- 
structed vision. 

Side windows wrap fully 
around the corners and the wind- 
shield wraps upward into the 
roof. The only roof supports are 
two-inch chrome pillars at the 
windshield and inboard at the 
rear. 

Transparent plastic “butterfly” 
openings have been inserted in the} 
steel top over the front seats. The | 
panels raise automatically when | 
the doors are opened. 

. * * * 

N EYE-CATCHING feature is 

the 12-inch concave channel) 
molded into aft section of the side 


A hinged fender skirt covers the 
tire and a built-in jack lowers 
or raises it from the compart- 
ment, 


An aircraft-type horizontal panel 


the automatic transmission, wind- 


shield washers and wipers and| ¢ 


headlights. 


* ” * 


Plymouth Fury 


ee chose the Chicago 
show to introduce its newest 


passenger, 240-horsepower hardtop 
coupe. 
The company says its engineers 


“Werified by Survey! i.other and the lines of the panel | test-drove the new model at higher 


speeds than any Plymouth stock 
car ever had been driven before. 


The Fury is an inch lower than | 
Plymouth’s other hardtops. The 
body is egg-shell white and taper- 
ing from the tail lights to the 
headlights is a band of gold 
anodized aluminum inlay _bor- 
dered in chrome. It also has a 
gold anodized aluminum 
Powering the Fury is a 303-cubic- 

inch engine with a compression ra- 
tio of 9.25 to 1. Other features 
are a high-performance camshaft, 
high-load valve springs, reinforced 
dome-type pistons, high-speed dis- 
tributor, precision-balanced con-| 
nection rods, four-barrel carburetor 
and dual exhausts. 


Air Suspension for GMC 
A HIGHLIGHT of the GMC ex- 
hibit is an air-ride suspension 
system for trucks in which air-| 
filled rubberized bellows replace 
conventional steel springs. 
According to the company, road 


grille. | ( Q 


Peek at Tomorrow 






Chrysler Unveils 300B— 


Chrysler's newest model, the 300B, features a 340-horsepower V8 engine, special 
production model, the Fury, a six-| leather ‘cockpit’ interior and special suspension with lower spring heights that give 
it an overall height of 58.6 inches. Introduced at the Chicago Auto Show, it has a 


126-inch wheelbase, an overall length of 222.7 inches and a width of 78.8 inches. 


* * x 


Observation Car— 


Third-seat passengers face the 
the Plainsman, Chrysler Corp. 


rear in 
experi- 


mental model which offers a new idea in| 





panels. The pearlescent channels 
contrast with the persimmon body 


exterior and are outlined in chrome. 


tests show that the system elimi- station wagons. A gold-colored Texas 
nates spring lubrication, repairs and longhorn medallion appears on the tail- 


replacement, provides a smcother | 9%te of the model which is on display at | 


* * * 






‘Butterfly’ Roof Inserts— 


To facilitate entrance, plastic ‘‘butter- 
fly"’ roof inserts raise when the doors of 
Mercury's XM-Turnpike Crusier are 
opened. The car is 52.9 inches high, 


They end in giant “Vs” which house | 


—— oe 
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Precision Die-Cast 


Triple chrome plated for lasting 
beauty. Original designs. Sketch 
submitted for your approval, Quan- 
tities as low as 100 may be ordered. 
Free sample and prices on request. 


29th & McKean Sts. 
Phila. 45, Pa., Dept. A 


QUICK CHANGE 
LICENSE PLATE 
FASTENERS 
Fits All 
DEALER COST 
Cars ea. : 12 for $5.00 ppd. 
@ Usual Distributor Discounts 
PACIFIC COAST PRODUCTS 
5614 Venice Bivd., Los Angeles 19, Calif. 








DISGUSTED WITH TOUCH-UP 
GADGETS? Try TRU-MATCH 
in the time-tested, customer- i 

approved One Ounce Bottle. 
7, MEDIATE DELIVERY... NO WAIT. 
PROOF, EVAPORATION PROOF 

3, NEW, HIGH sous FORMULA. 
GUARANTEED ORIGINAL COLOR i 


MATCH. 


5. Ws Sue some 


POSTAGE PREPAID ON ORDERs OF || Studebaker, it was 


'¢ 30 BOTTLES OR MORE. 





oversize tail lights. 

Inside, the four individual seats 
are upholstered in persimmon-|} 
colored leather and are separated | 
by tailored arm rests, each con-| 
|taining an ash tray and cigaret | 
lighter. 


* * 
| 


Chrysler Plainsman 


= latest in station wagons is 
Chrysler’s Plainsman which fea- | 
tures an “observation car” seat| 
which faces to the rear. The com- 
pany emphasizes that the two-door, | 
|eight-passenger model is strictly a} 
styling experiment and that no 
production of it is planned. 


The observation seat can be 
concealed beneath the floor of 
the rear compartment when not 
in use. It is folded into place 
by electric motors. 


Entry into the rear seat is facili- 
tated by steps which emerge from 
each end of the bumper when the 
tailgate is lowered. 

The Plainsman has a palomino 
beige metallic exterior finish and 
the rear two-thirds of its all-steel 
roof is covered by padded white 
weather-resistant fabric. 








7 * 
NTERIOR trim is reddish-brown 
and white calf hide upholstery 
with leather bolsters, arm rests and 
ceiling above the front seat. Gold- 
colored Texas longhorn medallions 


| carry this western motif to the ex- 


terior trim. 
The Plainsman’s spare tire is 
mounted in the right rear fender. 


!}Packard Account 
! Goes to D’Arcy 


DETROIT.—D’Arcy Advertising 
Co., of St. Louis, will take over 
the Packard advertising account 
Apr. 1, succeeding Ruthrauff & 
Ryan, which took over the account) 
just after Packard’s merger with) 
learned last) 
week by Automotive News. 

Although the change will not be- 
come effective until Apr. 1, plans 
are underway for D’Arcy to begin 
exploratory work on the account 
immediately, it was learned. Maxon, 


ride and less driver fatigue and) 
absorbs road _ shocks, reducing 
breakage of fragile cargo. 


For light trucks, GMC has de- | 
veloped road shock dampers 
which are said to give light 
trucks the smooth-riding quali- | 
ties and steering safety of pas- 
senger cars. 

Another innovation is a wide- 
range, one-shift axle in which the} 
high and low ranges are spaced to 
permit progressive gear combina- 
tions with only one shift of the 
axle. 

A cut-away model of the axle 
is on display at the show. 


Auto Credit Slows 
Expansion Pace, 


Stull Sets Record 


WASHINGTON.—S urging ad- 
vances in auto credit have begun 
to taper off, it was indicated last 
week in the Federal Reserve 
Board’s monthly report. 

In reviewing November, the 
board noted that for the first time 
in 1955, gains in auto installment 
buying did not pace the overall 
expansion in consumer debt. This 
dubious distinction went to credit 
extended on other consumer hard 
goods. Autos were second. 

Outstanding installment credit 
on autos rose $77 million during 
November to total $14,172 million 
at the end of the month, the board 
said. 

Installment credit of all kinds, 
including auto paper, rose $284 
million during the month to an es- 
timated $27,247, the board said. 

Auto paper accounted for $3,876 
million of the overall $5,233 million 
increase in installment credit out- 
standing during 1955, the board 
said. 

Though the increase in auto 
credit outstanding in November 
was the smallest since January, 
1955, the total established a new 
high. It was the 11th month in a 
row that a record on total auto 
debt had been set. 

In November, 1954, total auto 
credit outstanding was reduced $44 
million while overall installment 





the Chicago Automobile Show. | 221 inches wide. 


inches long and 77.1 


* * * 





Fury Joins Plymouth Line— 


Plymouth has added the Fury, a gold and white hardtop, to its 1956 line. 


* * * 


The 


model, on display at the Chicago Automobile Show, has a 303-cubic-inch, 240-horse- 
power engine. A band of anodized aluminum inlay in gold runs the length of the car. 





Splitting Duals Could Hike 
Chrysler Service Outlets 


By W. C. Lockwood 
Staff Writer 


DETROIT.—A move suggested by 
some Chrysler Corp. dealers, if car- 
ried through, may mean a needed 
increase in service outlets, although 
how much is impossible to say. 


This came to light during a press 
preview of Plymouth’s new Fury, a 
two-door “prestige” hardtop. 

John P. Mansfield, Plymouth 
president, speaking of the move 
to set up exclusive Plymouth 
dealers, said several of Chrys- 
ler Corp.’s dual dealers have in- 
dicated they would like to keep 
both lines but establish them in 
separate dealerships. 

For instance, a Chrysler-Plym- 
outh dealer in, say, Kansas City 
might wish to keep his Plymouth 
franchise in the present location 
and move the Chrysler franchise to 
the suburbs, or vice versa. 


If such “splits” are put into effect, 


Inc., handled the account prior to| credit of all types amounted to a| it would mean two service outlets 


Ruthrauff & Ryan. 


net increase of $62 million. 


where now there is but one and 


| allow the mechanics generally to 


concentrate on one make instead 
of two. 


On the other hand, if the 
present dealerships should just be 
“reshuffled” in the setting up of 
exclusive dealerships, then the 
number of service outlets would 
remain the same. 


However—in any event—Mans- 
field said the whole matter was go- 
ing forward slowly. 

“There are a lot of headaches,” 
he said. “We’re not going to can- 
cel a lot of dealers. We've got to 
be careful. They have a lot of 
money invested and have been with 
us for many years and we're not 
going to hurt them. There are lots 
of things to consider.” 

He would make no predictions as 
to the total automobile market for 
1956 and he wouldn’t say how he 
believed Plymouth would do in 
market penetration. “All I can say 
on that is that we plan to sell more 
cars in 1956 than we did in 1955,” 
he said. 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 











Week Week Total dan. 1 Jan. 1 
Ended Same Ended Output, To To 
Jan. 7, Week, Dec. 31, Decem- Jan. 8, Jan. 7, | 
1956 1955** 1955* ber* 1955** 1956 
AMERICAN MOTORS 3,500 1,030 2,786 17,092 1,030 3,500 
IEE <ihtnssaniecouds 1,040 429 868 5,327 429 —- 1,040 
IN Datsicsiicl disidoncwsandiwctes . 2,460 601 1,918 11,765 601 2,460 
CHRYSLER CORP. .... 21,649 30,024 18,175 120,528 30,024 21,649 
SEE vsncitvrovseeoeseteies 2,450 4,146 2,674 14,962 4,146 2,450 | 
SUUN << vichudeaelvvexssktesseoies 2,416 3,101 1,753 11,059 3,101 2,416 
Dodge . 4,100 7,763 4,281 26,376 7,763 4,100) 
ee 12,683 15,014 9,467 68,131 15,014 12,683 
FORD MOTOR. .............. 32,072 41,906 29,479 188,300 41,906 32,072 
Continental ................... Tee cdeesiatets 64 oe 72 
FPOP on.....cecscsscccesscssseene, SOOO S8BO6G4 25,471 158,306 33,954 25,500 | 
eee 900 582 425 4,206 582 900 
PEOTORTY  onccc2e.ses.s.05,.0.:.. FED 7,370 3,519 30,450 7,370 5,600 
GENERAL MOTORS .. 62,042 74,045 51,289 337,235 74,045 62,042 
EE cicdtasevcdabatickstysnttats 11,840 14,147 11,094 69,525 14,147 11,840 
END Vinevtbcesevtstciecds 2,688 3,214 2,707 14,835 3,214 2,688 
SED: | ecSkaaictnisdesdcens 29,600 34,493 24,003 157,843 34,493 29,600 
Oldsmobile _.................. 10,064 10,984 8,473 54,398 10,984 10,064 
IE iivtcssieassieycensdeielaa 7,350 =11,207 5,012 40,634 11,207 7,850 
Bee CMS oisiscectscccsne, SID 3,381 3,618 19,085 3,381 4,132 
Packard 960 766 921 5,933 766 960 
Studebaker ................ 3,172 2,615 2,697 13,152 2,615 3,172 
Total Cars, U.S. ........123,395 150,582 105,347 682,240 150,582 123,395 
*Revised ‘ 
**Totals for 1955 include Kaiser-Willys production. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Total Jan, 1 Jan. 1 
Ended Same Ended Output, To To 
Jan. 7, Week, Dec. 31, Decem- Jan. 8, Jan, 7, 
1956 1955* 1955* ber* 1955* 1956 
CHEVROLET ................. 6,000 5,522 347 =—- 23,496 5,522 6,000 
DIAMOND T .................. 85 31 18 329 31 85 | 
I Si bests, Secans duncicovveinds 80 60 78 405 60 80 
UE inkcssduvhouceusicancy unwed 1,350 1,841 722 5,221 1,841 1,350 
RE 005.50 di dates comincatines 5,400 7,483 5,236 32,213 7,483 5,400 
NESS pita dawn cubano’ 1,800 1,299 1,714 9,749 1,299 1,800 
INTERNATIONAL. ...... 2,672 2,043 2,416 14,381 2,043 2,672 
I oo Sszuical creswiisics saz satheus 320 181 387 1,650 181 320 
an aden vesicdsoaes 70 me; | sdetebcanes 256 93 70 
STUDEBAKER .............. 292 429 317 2,045 429 292 
WHITE 290 229 290 1,547 229 290 
I i coties cok nchcgas satel 1,510 1,373 1,473 7,512 1,373 1,510 
MISCELLANEOUS ...... 80 106 80 350 106 80 
Total Trucks, U.S..... 19,949 20,690 13,078 99,154 20,690 19,949 
Total Cars, Trucks, 
MENGMM, Geivevonnpeucaaeiidan dives 143,344 171,272 118,425 781,394 171,272 143,344 
Total Cars, Trucks, 2 
IG cs shade ictacolicaaiaiie 5,245 6,560 3,407 28,460 6,560 5,245 





Grand Total, 
Cars and Trucks, 
U.S. and Canada....148,589 








177,832 121,832 809,854 177,832 148,589 


*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, etc. 


N.B.: All U, S, totals include cars and trucks for military orders. 





Engineering Management 


Reorganized by Chrysler 


DETROIT.—Creation of a new 
organizational structure for the 
Chrysler Corp. engineering divi- 
sion, in line with 
the ccrporation’s 
forward plan of 
establishing each 
of its divisions as 
a separate, self- 
contained unit 
was announced 
today by James 
C. Zeder, vice- 
president in 
charge of engi- 
neering. 

Heading a list 
of 69 executive appointments is 
that of Paul C. Ackerman, to the 
new position of director of engi- 
neering, immediately under the 
vice-president. Ackerman, who 
joined Chrysler in 1934, has held 
the post of executive engineer 
since 1953. 

Named to the new engineering 
executive committee, top adminis- 
trative and policy-making group for 
the division, were Ackerman, as 
chairman, and the following exe- 





P. C, Ackerman 


cutive engineers: Harry E. Chese- | 


brough, product planning; Clifford 
B. Doty, body engineering; Virgil 
M. Exner, director of styling; 


George J. Huebner jr., research; 
Ernest P. Lamb, administration; 
Alan G. Loofbourrow, chassis, elec- 
trical and truck engineering; Karl 
Pfeiffer, laboratories and vehicle 
testing, and H. Richard Steding, 
management planning. 

Another new appointment, that 
of William J. Tate, as comptroller, 


gives the engineering division its | 


own financial officer. Tate joined 


Chrysler in 1954, and has been on| 


the corporation’s product cost con- 
trol staff, most recently as assistant 
manager. 

“The new  organizaticn plan,” 
Zeder said, “provides for greater 
delegation of authority and respon- 
sibility within the engineering di- 
vision, and creates a strong level 
of middle management positions 
from which promising men can be 
developed.” 


Atlas Adds 17th Office 


ATLANTA.—The Atlas Autc Fi- 
nance Co. of Atlanta has opened 


Robert R. Snodgrass, president.| after River-Lake took the City into| of the Studebaker truck plant under a Gov- | 


45 


'Mercury Cuts Back to Ease Dealer Stocks... 


Car Outpu 


(Continued from Page 1) 
record-setter was May, 1953, when 
| 6,542 cars were built. 


Studebaker scheduled 3,172 cars 
last week—comparable to its best 
1955 efforts—while the American 
Motors projection of 2,460 Nash 
cars and 1,040 Hudsons included 
a higher number of the newly- 
introduced Ramblers. An esti- 
mated 960 Packards were assem- 
bled last week. 


With Chrysler and Dodge divi- 
sions extending their holiday 
through Tuesday, Chrysler Corp. 
production was held to an esti- 
mated 21,649 cars. DeSoto, Dodge 
Truck and Plymouth worked a 
four-day week. 


Truck production compared more 
favorably with year-ago totals than 
did the car side of the picture. An 
estimated 19,949 trucks rolled from 
the lines last week, against 20,690 
the same week of 1955 and 13,078 
Christmas week. 

* * * 

EVISED calculations for Decem- 

ber placed it fifth in the order 
of 1955 months for car production. 
The final December total of 682,240 
fell behind March, April, November 
and May, in that order. In Decem- 
ber, 1954, a total of 641,672 cars 
was assembled. 

That January—and possible suc- 


| the 
was 
last week by Mercury’s Reith: 

“A current appraisal of the 
automotive market indicates that 
the industry in 1956 will experi- 
ence its second or third biggest 
year, but production will be less 
than the unprecedented 8,000,000 
cars produced in 1955.” 
| Reith’s implied reference to “ex- 
| cessive” dealer stocks was viewed 


downward scheduling 








Vehicle Travel 
‘Increase of 4.60% 
Reported for ’55 


WASHINGTON. Preliminary 


estimates by the Bureau of Public) 


Roads indicate an increase in vehi- 
cle travel of 4.60 percent over 1954. 


This was contained in an article in| 


the December Public Roads maga- 
zine. 
It said that in 1954 nearly 57 per- 


cent of mileage driven was on rural 


roads with the remaining 43 per- 
cent on urban streets. 

This compared with a practically 
even division during the year 1948 
and total travel by vehicles of all 
kinds has increased by more than 
22 percent since 1950. 


Crocker Admits 


Tax Perjury 


ST. LOUIS. — Munson Ray 
Crocker, vice-president and general 
manager of Community Motors, Inc. 
(Ford), last week pleaded guilty of 
committing perjury in connection 
with an income-tax investigation. 
He will be sentenced Apr. 2 in 
Federal Court. 

An 


ago charged that Crocker made 10) 


false statements under oath in an 
Internal Revenue inquiry involving 


himself and a business associate,| § 


Adolph C. Burger, president of 
Andy Burger Motors, Inc. (Ford). 

Burger and Crocker are under 
indictment on a charge of attempt- 
ing to evade income taxes through 
fraudulent returns of Community 
Motors in 1947-48. 

Carlisle Cooper, vice-president 
|and general manager of Andy 
| Burger Motors, has been sentenced 


| to five years for perjury. 


2 Dealers Regain 


‘Used-Car Permits 


| MINNEAPOLIS.—The Minneapo- 
lis City Council has rescinded its 
revocation of the used-car licenses 
|of River-Lake Motors (Chrysler- 
Plymouth) and Pentel Pontiac. 








t Trails Year-Ago Rate 


|as an unusual admission by a fac-|mistic one, by contrast, with Mills 
|tory executive that field inven-| reporting “firm orders still running 


| tories were above normal in terms|two months ahead of our produc- 
|of either actual sales or potential. | 


ceeding months—would continue | 
trend | 


Lincoln’s statement was an opti- 








y 


Fiberglas Safety Visor— 


Safety pads and visors, made of Fiber- 
glas molded wool with soft-textured vinyl 
facings for original equipment, are dis- 
played by Owens-Corning Fiberglas Corp. 
in Detroit today (Jan 9.) at the Society 
of Automotive Engineers’ annual meeting. 
The company will also show design 
sketches of automotive applications in 
which Fiberglas molded and reinforced 
plastics products may further increase 
safety, as well as provide decorative 
thermal and acoustical properties. 

. 6S @ 


| tion.” 
* * + 


i said 40 percent of Lincoln 
dealers have “no stock at ail” 
and an additional 28 percent have 
“only one car in stock.” He claimed 
that the current dealer stock of 
Lincolns amounted to 1.6 cars per 
dealer on the average. 

Denying Flint rumors of ap- 
proaching cutbacks, a Buick 
spokesman said that “we are 
looking for steady employment 
for January.” Plymouth planned 
to outproduce Buick last week 
| as the 1956 contest for third place 
| in the industry got under way. 

Despite the continuing General 
Motors strike in Canada, Ford of 
Canada President Rhys M. Sale 
forecast an improvement in auto 
production over last year. Both 
Ford and Chrysler set new yearly 
production records. 

Canadian producers accounted 
for an estimated 5,245 cars and 
trucks last week, compared to 


3,407 the previous week and 6,560 
in the comparable 1955 week. 





Cast in Automation Skit .. . 





indicated by this statement | 


Woolson, Cole ‘Co-Star’ 


(Continued from Page 2) 


able operators to avoid drastic| display, to be staged in the Shera- 
brake failures.” ton-Cadillac Hotel. Technical ses- 

Two engineers from the Uni- | %i0ns will be divided between the 
a “i Cattteente et tes Aa Sheraton -Cadillac and Statler 


indictment returned a year) 


geles, Derwyn M. Severy and 
John H. Mathewson, reported to- 
| day that headrests have proved 
significant safeguards against 
neck injuries caused to drivers 
in rear-end collisions. 

They observed that inability to 
|determine a car’s speed just prior 





to a crash is “perhaps the most) 


glaring inadequacy of automobile 
accident investigations, even when 
eonducted by engineers.” 


Other SAE program highlights 
will include: A symposium on “Fan 
Horsepower Losses and Noise and 
Their Reduction;” a symposium on 
“Education for Automotive Engi- 
neering;” a panel made up of Uni- 
versity of Michigan professors on 
“The Next Decade and the Auto- 
mobile;” an Aluminum Co. of 
America presentation on the use of 
aluminum in cars, and disclosure of 
a new automatic transmission for 
Chevrolet heavy-duty trucks. 


George A. Delaney, chief engi- 


neer of Pontiac, will take office as| 


1956 president of SAE. He succeeds 
C. G. A. Rosen, of Caterpillar Trac- 
tor. 

More than 80 concerns will spon- 
sor exhibits in the SAE engineering 





| 





The First of Many— 


Harold E. Churchill, right, Studebaker 
manager, congratulates Arthur D. Whit- 
: The rescinding action was voted| mer, manufacturing manager, as the first: Was tied to a post and tagged with 
its 17th branch office, according to| by the Council license committee) military truck rolls off the production line |the sign, “For Sale or Trade.” 


The new office is in Jacksonville, | District Court, claiming that the| ernment defense contract. The truck marks 


Fla., and is the first of three new 
Florida offices. 


City had not given the firm suffici- 
}ent notice or adequate hearing. 


Studebaker's reentry into defense work 
after 18 months. 





Hotels. 


Corbin to Discuss 
| Ad Blitz Cures 
At NADA Parley — 


| WASHINGTON. — David C. Cor- 

bin, president of City Chevrolet - 
Co., Akron, will discuss “How to 

Clean Up False and Misleading 

Advertising at the Local Level” at 

the NADA convention which begins 

Jan. 28. 


Corbin, a past president of the 
Ohio Automobile Dealers Assn., is 
vice-chairman of the Akron Better 
Business Bureau and of the board 
of governors of the Assn. of Better 
Business Bureaus. 


He entered the automobile busi- 
ness in 1921 in Lexington, Ky., and 
later was a zone manager for Chev- 
rolet before opening his Akron 
dealership in 1945. 


Sports Car Show 
At Ford Museum 


DEARBORN.—More than 50 new 
and contrasting old sports cars will 
be featured in the fourth annual 

|“Sports Cars in Review” show 
which opens Friday (Jan. 13) in 
|Henry Ford Museum. 

| Cars from the United States, 
England, France, Germany and 
Italy will be displayed in the show 
which will illustrate the evolution 
of the personal car during the last 
40 years. 

A headliner of the three-week 
exhibit will be the Ghia “Gilda,” a 
lear of the future designed by 
|Italy’s Carrozzeria Ghia. The rear- 
engine model has a long metallic 
| body which ends in two tails which 
start at the cockpit. 


Mule Trade 


‘Nancy’ Turned In on Auto, 


Finds New Home 


HAZARD, Ky.—Steve Reaves 
| rode a mule onto Steve Taulbee’s 
|used-car lot here, and after a bit 
|of dickering, rode out in a 1946 
| sedan. 
| The mule, who sometimes will 
|answer to the name of “Nancy,” 





Before the sun dipped below 
| Lost Creek, a buyer claimed Nancy. 
| “That little mule kinda has @ 
| way with people,” mused Taulbee. 





Fete ee ee Th mee 
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By George Connell 
Staff Correspondent 


MIAMI.—With the approach of 


winter and the anticipated arrival) 


of stolen cars in the Miami area, 
George Walker, special agent for 
the FBI, has given Miami used-car 
dealers an eight-point method for 
checking suspicious cars. 

Walker said, “If you will fol- 
low these eight points, you will 
greatly reduce your chances of 
being stung by a stolen car. Then, 
if you have any doubts about the 
car being offered you, get in 





Milwaukee Auto Pier 


Stymied by Opponents 
MILWAUKEE.—A squabble re- 


How to Spot ‘Hot’ Cars 


FBI Agent Lists 8 Points for Miami Dealers; 
Deliquent Servicemen Hit 





volving around new cars has de- 
veloped over a proposed $910,000 
pier on the lakefront here. 


The pier, already approved by 
the Common Council, would ac- 
commodate ships carrying passen- 
gers and new cars across Lake 
Michigan. Many Milwaukeeans 
object to unloading, parking and 
reloading 400 to 500 new cars 
daily in the City’s “front yard.” 
A resolution has been introduced 
before the County Board to halt 
all action on the pier until it can 
be “properly coordinated with 
all lakefront improvements.” 












MIDDLE ATLANTIC 


NEW YORK CITY'S 


SKYLINE 
AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because all titles 


and checks are insured 


EVERY TUESDAY 12:30 P.M. 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 





AUTO AUCTION 


TIM ANSPACH 
""Midway,"’ Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 


(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 





New Jersey's 
Only Original Auction 


LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 
Sale Every Wednesday at 12 Noon 


Dunellen 2-0915 and Dunellen 2-9849 





EAST NORTH CENTRAL 





Flint Auto Auction, Inc. 
3711 Western Rd. Flint, Michigan 


Exclusively for Dealers 


Here in the shadow of General Motors, you 
get the best buys. 


NEW CAR DEALERS balance their stock here 
—Why not visit us real soon? 


Michigan's Finest Sale 
Titles and Checks Guaranteed 


12:30 — SALE EVERY WEDNESDAY — 12:30 
M. D. McCollum, Mgr. Phone Cedar 9-4492 












touch with Lt. Cecil Knight of 
the auto division of the Miami 
police, or, if it is an out-of-state 
car, the FBI.” 

The eight points are: 


1. Ignition keys. Determine 
whether they are factory keys or 
duplicates. 


2. Vent glass.—If it has been 
replaced, there is a good chance 
that the car has been broken into, 
since most thieves gain access to 
a car by breaking the vent glass 
on the driver’s side. 

3. Ignition switch—Examine the 
switch for signs that it has been 
tampered with. 

4. License tag.—A car bearing 
new plates during the middle or 
toward the end of the license 
year merits watching. Auto 
thieves will discard original 
license tags and replace them 
where possible. 

5. Registration. — A car which 
has been registered recently may 
have been stolen. 

6. Bill of sale.—If the bill of sale 
has been notarized, it is possible 
that it has been handled by a fake 
notary because bills of sales are 
not notarized, ordinarily. 

7. Title—In the case of an out- 
of-state car, ascertain whether the 
particular state has a title law and 
if so, require the seller to produce 
the title. 


‘ 


EAST NORTH CENTRAL : 





GRAND RAPIDS AUCTIONS, INC. 


On M2I—One Half mile west of Grandville, 
Mich. 


EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. ‘Bill’ Nagy 
"Michigan's Best" 

Phone: ARdmore 6-4720 








MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 
Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 
All Checks Insured by Fidelity Ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 
On U. S. Route 20A Phone 5-9535 








DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 
Oldest in the Mid-West 
One of the Nation's Best 
Sale Every Tuesday 
12:30 P. M. 
OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 
324 West Main Street, Fort Wayne, Indiana 
We Guarantee Checks 
Dealers Only 














y 


Honig, secretary-treasurer; 


Head Buick Dealers in Los Angeles Area— 


Heading up the Buick Dealers Assn. in the Los Angeles area are, from left: Ed pay, but if he is a deadbeat, he'll 
James, director; George Vaughan, president; K. F. Hellyer, vice-president; Spencer | find things mighty unpleasant.’ 
and Ollie Becherer, 


x 


| 
| 
| 


director. Representing 34 dealers, 


officers of the association are planning an expanded merchandising and advertising 


campaign. 
the man who offers his car for 
sale. If the car is new and the 
seller asks an unusually low price, 
the dealer should be alerted im- 
mediately. Also watch his actions, 
particularly if he appears to be 
nervous or in a hurry to complete 
the deal. Sometimes the way he 
smokes a cigaret may be the tip- 
off. 


Declaring that by calling the 


police the dealer runs little risk 


8. Suspicious driver. — Watch | of legal action from the seller, 


DING USED-CAR. AUCTIONS 
IN. THE NATION - 


Rates: Minimum space, | inch on 1 columa—Maximum: §inches on 2 columns— 
Contact WANT AD DEPT., Automotive News, Detroit 26, Mich. 


EAST SOUTH CENTRAL 





JOHNSON AUTO AUCTIONS 


LAWRENCEBURG, TENN. 
Every Tuesday 
HUNTSVILLE, ALA. 


Every Friday 
Insured Checks and Titles 





MOUNTAIN STATES 





COLORADO 
AUTO AUCTION 


LITTLETON, COLORADO 
SOUTH DENVER 


DEALERS ONLY 
Sale Every Monday—11:00 a.m. 


Owners: 
Francis R. Cassell 
Carroll Kopfer 
Phone Denver, SUnset 1-7821 
Wire Colorado Auto Auction FAX 
Denver, Colo. 


Auctioneers: 
Colonels Johnny Wood and Dean Davis 


All cars paid for by our own check through | 


| | 
'GENERAL SALES MANAGER | 


the First National Bank of Englewood. 


Crossroads 


- . . where they meet . . . buyers 
and sellers .. . 


new and used car 
dealers. They meet at the dealer auc- 
tions of the nation . . . and on the 
pages of Automotive News. 

You will reach both groups through 
an ad in Automotive News. 





EAST NORTH CENTRAL 





Detroit's Barometer 
APTCO AUTO AUCTION 


7 Years Old 


Conveniently located % mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK - - - 
WEDNESDAY AND FRIDAY AT 12 NOON 


19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 
MELVINDALE, MICHIGAN 


Fidelity Insured Checks 


Phone Dunkirk 3-0150 








| WANTED 


Walker said, “The FBI and the| 
police as well use discretion in| 
making these investigations. Cer-| 
tainly they would not tip the man 
that the dealer had summoned 
them.” 

Capt. A. J. Anton, legal officer of 
the Marine Corps Air Station at 
Miami, advised the dealers on han- 
dling disputes with service men. 

“Our biggest trouble is collec- 
tions,” he said. “We are not a 
collection agency; let’s get that 
straight. We do have our dead- 
beats. But 99 percent of our men 
are honest; they have a steady 


- - Classified 


FOR RATES, ETC., 





HELP WANTED 


| mostats. 


| production of the radiator part. 


_— 


income; they are good guys to 


do business with. 


“They, too, have their gripeg 
Their biggest complaint is oveg 


finance charges which have beeg , 


misrepresented. And I can tell you, 
we are starting to crack down og 
those dealers who are gypping oug 
boys.” 

Anton said the military organiza 
tions are willing to go great lengthg 
to prevent a serviceman from 
avoiding a just obligation. 

“However,” he said, “it is neces 
sary for you, as a creditor, to make 
every reasonable effort to collect 
the debt. Get in touch with the 
man, try to work out a reasonable 
settlement. If the man persists in 
failing to live up to his promises, 
then write to his commanding of- 
ficer, outlining in detail just what 
efforts have been made to collect. 


“Then we'll do our part to help 
you. We can’t garnishee a man’s 





Harrison Reports 
Thermostat Mark 


LOCKPORT, N. Y.—General 
Manager, Edward D. Rollert, an- 
nounces that Harrison Radiator di- 
vision of General Motors has pro- 
duced its 100 millionth thermostat, 
25 years after starting thermostat 
production. 

From 1930 to 1950, Harrison man- 
ufactured its first 50 million ther- 
Since that time, in the 
last five years, it has doubled its 


Types of thermostats manufac- 
tured include the pellet type with 
butterfly valve and bellows type 
with poppet valve. 


Want Ads - - 


E NEXT PAGE 


POSITION WANTED 





| SERVICE MANAGER FOR GM dealership 


doing $18,000 customer labor in Mem-' 
phis, Tenn. Do not apply unless you 
have ability and .a proven successful 
record as a service manager. Must stand} 
rigid investigation. Send full resume of} 
qualifications and employment history. | 
Box 5650, c/o Automotive News, 
Detroit 26. 





SALES MANAGER. Young, 
ambitious and not afraid to work. I want | 
a man who can train and work with men | 
in selling, closing. Salary and bonus. This | 
is a large Dodge-Plymouth deal in mid- | 
west handling 500 new units per year— | 
not metropolitan. The man who can han- 
dle this job will have an opportunity to} 
get into this deal. This is it—if you have | 
been looking for that knock on the door. | 
Position is open now. Box 5661, c/o | 


POSITION AS SERVICE manager—sixteen 
years’ GM experience. Good mechanical 
and administrative background, Prefer- 
ably New York, Harrisburg, or Cleveland 
area. Box 5664, c/o Automotive News, 
Detroit 26. 





AUTOMOTIVE EXECUTIVE 
excellent background—-sales, service and 
business administration, wishes to locate 
in the south or southwest. Presently em- 
ployed as manager of large Chevrolet- 
Cadillae dual agency. Salary requirements 
are approximately $8,400 plus bonus. Box 
5665, c/o Automotive News, Detroit 26. 


36, college, 





WANTED-—FOREIGN assignment. Young 
man with technical knowledge and pre- 
vious overseas experience in field service 
and sales. Box 5666, c/o Automotive 
News, Detroit 26. 





Automotive News, Detroit 26. 
GENERAL MANAGER FOR established | 
Dodge-Plymouth dealership, best town| 


in Oklahoma and one of largest. Must be 
thoroughly experienced and capable tak- | 
ing charge of going concern and operating | 
at profit. Give complete details in first | 
letter. Your own efforts will determine 
your income. Box 5662, c/o Automotive | 
News, Detroit 26. | 

| 

} 





SALES MANAGER 


To direct and expand entire PARTS and | 
SERVICE DIVISION of nationally known heavy 
appliance manufacturer. Very substantial fwe | 
figure starting salary and bonis for excep- 
tionally able executive under 45 with vice- 
presidential potential. All replies treated con- 
fidentially. 
Box 5678, 


c/o Automotive News, Detroit 26. 








| WANTED BY well established, large, Ford 


dealership in southwest. To the man who 
| can produce this, an unusual opportunity. 


| AVAILABLE BUSINESS MANAGER and/ 


| RETAIL AUTO SALESMAN, with 20 years’ 


NEW OR USED CAR sales manager. Can 
handle complete operation. Proven ability. 
If potential is there, remuneration open. 
Available January 15th. Box 5667, c/o 
Automotive News, Detroit 26. 








or office manager for 
Excellent background 

and Ford accounting 
master’s degree in 
tion and 


auto dealership. 
in GM, Chrysler 
systems. Recent 
business administra- 
accounting. Desire to connect 


with aggressive concern—otherwise not 
interested. Available in 30 days. Box 
5668, c/o Automotive News, Detroit 26. 





experience, wants opportunity with adver- 
tising agency as writer, adviser, consult- 
ant; or sales training or sales promotion 
with manufacturer. Box 5669, c/o Auto- 
motive News, Detroit 26. 
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SERVICE OR PARTS manager. Several 
years’ experience with Ford or Lincoln- 


Mercury. Central or southern states pre- 
ferred. Box 5670, c/o Automotive News, 
Detroit 26. 





ATTENTION 


| Age 30 to 40. Earnings in excess of $20,-| DETROIT DEALERS ONLY 


|000 annually. Must have proven ability 


| and capable of training and maintaining 


sales force —twelve to fifteen men. 
qualified—in reply give age, experience 


and include photo if available. 


Box 5658, c/o Automotive News, 
Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using 
a box number. For our readers who 
wish to protect their identity when an- 
swering box number ads, we suggest 


you send your replies direct to Classified 


Manager, Automotive News. Enclose a 
note listing the concerns which you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 
vertiser is one you have mentioned; 
otherwise it will be forwarded im- 


mediately to the advertiser. 





Auto sales manager, with 23 years retail front- 
line experience—Detroit, looking for oppor- 
tunity as partner-manager. Owner can retire. 


1#| Will handle whole deal. 


READY NOW 


Call Un. 4-0319 Detroit 








POSITION WANTED! 


GENERAL MANAGER 





Automobiles—Retail 

| 

| Experienced operator of multiple account in 
| medium sized city. Has the know-how to ob- 
| tain high volume new units and maintain low 
inventory of used cars. Well versed in dock- 
| sheet operation of service and parts to main- 
tain a high service absorption rate. Best ref- 
erences, Available January Ist to 10th, 1956. 
, Box 5648, c/o Automotive News, Detroit 26. 


oo 
— 
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MAILING LISTS 





PARTS FOR SALE 
NASH-WILLYS-KAISER parts. Send us 
your list of surplus genuine parts for 
our offer or write tor our bargain list. | 
Roy Bridges and Co., 728 South 21st St., 





MAILING LIST—Ford, Chev- 
DeSoto, Chrysler, Olds- 
Complete national 


DEALERS’ 
rolet, Plymouth, 
mobile, Buick dealers. 





CLASSIFIED WANT ADS 











i list. Jan., 1956 checked. On addressed 
a nn = ass labels, 32M, $14 per M. Box 5679, ¢/o 

PARTS WANTED aan a Automotive News, Detroit 26. 

| 1953 1 FORD TRU C K—F800, overdrive | — me 
Reaching an estimated 150,000 readers engaged in all branches of the nation’s automotive industry. transmission, two speed head assembly. | MISCELLANEOUS 
Poppy Onion Co., 110 Boyden Ave., = 
RATES: TWENTY-TWO CENTS (22c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, Maplewood, N. J. | 3-PLY CONVERTIBLE tops, $18.75, head- 
"1 ta nee os —e — | liners, $12.50, Civilian jeep tops, $72.20. 
lle PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name "BUSES FOR SALE "| Seed trate eowene aan er panel 
and address at regular rates. Add One Dollar ($1) per insertion for use of a box number. Replies to | FLXIBLES, GM’s, PARLOR buses, school| $70.06. Free literature. Boston Big Buck, 
| buses—new and used. Cousins Bus Sales,| 307 Cambridge St., Boston 14, Mass. 


PSP ee ae 





Box Number ads are forwarded to advertiser, unopened. Display ads: Ae Box 681, Manchester, Conn. 
| TEN DAYS IN ADVANCE OF PUBLICATION DATE. Contract rates supplied upon request 11947 MACK WITH '69-passenger Wayne 
WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. a a. UC 


The NEW 
BLUE @ CHIP 


TOW-PILOT 





SHOP EQUIPMENT FOR SALE 








_- _ 


POSITION WANTED 
WAN WITH EXTENSIVE national experi- 


FOR SALE 
300 TON HPM PRESS 


DEALERSHIPS AVAILABLE 


AVAILABLE--DEALERSHIP HANDLING 


DEALER SERV ‘ICES 




































































@nce in all phases of automotive sales Chevrolet and Buick. Netted over $23,000 

promotion and training at both wholesale| and sold over 150 new units in 1955. INVENTORY SERVICE IMMEDIATELY 

‘and retail levels seeks permanent staff or Small Wyoming town—2 hours from Salt | . 

field connection with automotive company Lake City on coast to coast highway. Parts and Accessories WITH LUBRICATED 
er advertising agency. Box 5683, c/o Low overhead—sure profit. $12,000 will * CERTIFIED REPORTS s 

Automotive News, Detroit 26. buy parts, tools and accessories. Lease @ Obsolescence Disclosed Three hundred ton HPM triple-action || AUTOMATIC-BRAKE 

a building for $225 per month. Gas heat.| @ Shortage or Overage Established hyd li f . 

__ DEALERSHIPS AVAILABLE Must be GM approved. Box 5673, c/o ° inventory investment Evaluated a - ic, wea! apa gga Serial Meet 1.C.C. Requirements 
7 7 ‘ Automotive News, Detroit 26 nalysis o' \e' is an ‘oc ‘es . , In perfect condition. | 

DEALERSHIP HANDLING | Pontiac | in| —Automot TRILABLE handling Gad: | Pull time experts. No pick-up part time help. ae || ONLY ONE CHAIN LOCK BOLT 
San Francisco area. Terrific potential.) DEALERSHIP AVAILABLE handling Cad- . Pp PP 1. Main slide actuated by double 
Now handling 100 new units per year. illac-Pontiac. Excellent potential. Cadillac Call or write for service details ti 48". strok ith 150 SECURELY ATTACHES 
Buy stock and equipment only. Approxi- registrations increasing yearly. 17 sold Automotive Inventory Service Co. ac yrs ram, stroke wit COUPLING HEAD 
mately $12,500 plus working capital. in 1955. Small midwestern town with 10040 Freeland Detroit 27. Mich. WE 3-6445 ton internal booster. 

Must have factory approval. Box 5655, college, large trade area, Small over- ‘ . ’ es 
_¢/o Automotive News, Detroit 26. head, no real estate or used cars. Write| gg ¢ wales ben es Dee 5. Calf Two selective _ forward areas for 
FLORIDA “DEALERSHIP. Wilt eof! parte Box 5674, c/o Automotive News, Detroit | . Du 9-5095 geres 9, : medium and high pressure work in FOUR CLAMPS TO FIT 
F é f e 26. a ‘ 
11] Gale ‘on ‘Route 1. Occupies frontage of DEALERSHIP NEAR SAN ANTONIO. ee eee eee nk | 2872 OF ALL CARS PLUS 2 
ale on Route 1. ed a hs, 7 . Form sarLx apable o rawin ". Blan 
N-| one city block. Good lease, well estab-| Texas—on coast to coast highway. Town) ____ CARS FOR SALE Sellen dhte 105 tea Oise aut Large adaptor clamps in- 
li- ] lished location. Must meet factory ap-| Of 12,000 ——— ae pesoto Plymouth, | 1296 CONTINENTAL MARK II--500 drive- ae eee — ee cluded with each unit. 
O- proval. Reply to Kay Nash Motors, Inc., Servite ‘Stuken Ge ae ‘a eatation. in miles, all white. Jayhawk Motor Co., 100 ton. 7 
it, e ~_ a a Parts and equipment only. No real estate eee” Topeka, Kans. Below list. HPM closed circuit fast reverse sys- 
: a SS a to buy. Low rent—$12,000 should handle. tem. Motor 100 HP—openin 
at DEALERSHIP HANDLING DODGE-Plym- Must sell. Buying !arger dealership. Box closing speeds of 85" -_ ._ SPECIAL (F.0.B. Factory Net) 
outh in one of Oklahoma's best and larg- 5676, c/o Automotive News, Detroit 26. : 
Ol Seseet seal estate. Wi Ginsoumh Ger ~~ DEALERSHIP WANTED __ 1953 PLYMOUTHS oa pressing ag to — ee at $535 aussuaae 
- eee Sc eres nee eames ee as " per minute. Pressing from 
7 quick sale, account health of present) EXPERIENCED DEALER WITH factory EX - TAXIS t 300 t 85" 9 . 50 
1e manager. Rich farm area and large pay- approval ae in Dodge or a ° tons a per minute. WITH AUTOMATIC BRAKE 
ts rolis, Buyer must have factory approval. ler setup in south, west or southwest. Pressing area 48'' x 48"' and hole 
Write Box 5663, c/o Automotive News Must have market of several hundred Real Money Makers ° bi A hold lide 32" x 32” AND BRAKE CABLE 
Detroit 26. units for volume operation. Include de- " + in an older slide x : 
C28 any ; a ae -a1 FR-Pilene tails with photos. Positively not factory ese cars are the cleanest and lowest 
AGENCY HANDLING CHRYSLER-Plym ) . 
th outh—1954 sales $200,000; established 38| ad. i" replies, canes. Spe se priced cars we have sold yet. They can't PRICE $35,000 A Worthy Companion to Our 
years; modern brick building, used car ques Ox 5653, C/o # ‘ , » ee ¥ : . 
e fot: “sold 105 new, 300 used cars—1954; Detroit 26 ‘ beat. ie a ie at || Write for photos and additional Famous Moto-Matic Tow Guide 
tee Benes, Sora sk den "| seen tr toes een ee |” Gece ame dues dad ak Se eee ae © 
Bs we ceeeaiiataes ae , saa a a xcellent motors (some alm new). . ‘ 

FOR SALE—BARTOW. FLA~ In the center | Plies strictly confidential. Address 519 S ers (some almost new) c/o Automotive News, Detroit 26 Write for Illustrated Catalog 
of the phosphate and citrus district. Au- Church St., Jacksonville, Ill. sa oy Call or wire : 
tomobile agency handling Lincoln-Mer- | DEALERSHIP HANDLING Ford, Lincoln- Phone WO. 2-5257 All Dept's. 
cury. New modern building, equipment. Mercury, Buick, Olds, Chevrolet, Cadillac BENSON AUTO SALES cad 
ty I Cleveland, Ohio Factory Sales Division 

DUAL DEALERSHIP HANDLING uick- ss . 4 pa ss 
Pontiac in central Texas. 150 unit poten-| OF surrounding area only. Ready to go Atlantic 1-2000 FOR SALE PILOT DISTRIBUTING 
tial. Will sell at inventory and lease new now. Box 5677, c/o Automotive News, COMPL 
building. $25,000 you walk in—I walk Detroit 26 ETE LARGE SCALE COMPANY 
out. Box 5671, c/o Automotive News, De- sie ie a 
= a _____ BUSINESS OPPORTUNTIES “ATTENTION DEALERS ! PAINT INSTALLATION BATTLE CREEK 9, MICH. 

__ | $5000 BUYS LEASE and equipment on| HOTEL—-BUSY SMALL town hotel with ” 1 " 
on going agency in beautiful Santa Maria. good bar, food, ee, aaeien SPECIALIZING IN THE SALE OF Leaders Since 1939 
a Wg Rage al erg: lr co tun. $08,000 tones wali, Will accept EX-TARIS || Complete system with double deck 
a ae "panaiie, “hard-working, experi- new or used cars as part payment. Excellent Bodies - Good Motors - Heaters || oven, two conveyor lines for mass pro- |; —— piss — 
s, enced man. Box 5672, c/o Automotive Sales, Addi =. Stiker Auto Upholstery New duction painting. Ideal for automotive 
News, Detroit 26.000 ae ales, Addison : = recente BUY NOW — LOWEST PRICES EVER or metal parts finishing. Complete sys- 
— | DEALERSHIP HANDLING BUICKS in DEALERSHIP HANDLING eSoto ym- tem for sale—inclu = 
a Joplin, Missouri. No real estate. Com- outh—Somerset County, N. iin cee 1951-1952 des: 
1 i : s i a , 2 . 
plete shop equipment, furniture, fixtures partnership to sales manager with proven 1. Cleanin tem w 
te and approximately $20,000 parts and ac- | ability for performance. Owner wishes| Plymouths — Fords — Chevrolets d . oe ith two hot rinse 
” cessories—all for $30,000. Must have fac- to become less active. Excellent oppor- 1 to 500 an Pp 1osp ating sections, cold 
~ tory approval. Sheward Buick Co., Joplin, tunity. Warrants investigation. Box water rinse section and chromic 
s Mo. 5656, c/o Automotive News, Detroit 26. acid rinse section. One dryi 
rua coe atieniapeecipeaines ’ | ° ying oven 
3. | DEALERSHIP FOR SALE—Central Massa- —--——. ——— eee MORRIS FREEDMAN ele atk toatl ane Hines 
chusetts. 180 car franchise handling Ford. — “8 = ao - a bap tor 54th & LINDBERGH BOULEVARD . 
me No blue sky. Purchase only assets. Buyer utor. industry leader sty fo. . 
ha ines ne able to qualify with factory. serving a market of 900,000 people in PHILADELPHIA 43, PA. Three 18-foot water wash spray 
7 Write to Box 5675, c/o Automotive News, rapidly expanding Pacific northwest SARATOGA 7-2300 booths. 
- Detroit 26 area. Grosses ees see sa T 1 ‘ 
; =a ; — both wholesale an retail. Franchises wo conveyor lin i 
DEALERSHIP HANDLING ayo in cen- bran ae Seeder sina Complete sachin | caiamaa” es for continuous 
— tral New Jersey. Owner has other inter- llent ortunity for big capi- | . 
n ests. 600 unit—low rent—Principals only. a ee ‘Box 5682. c/o eae: ROBINSON AUTO RENTAL ° d ‘ 
y. Box 5680, c/o Automotive News, Detroit sas iia i+ 26 4 ‘ ne double deck oven for prime $50.00 REWARD FOR information leading 
tive News, Detroit 26. giving brief per FLEET LEASED CARS ss ’ - . 
1. 26. sonal background and financial refer- and finish coats, each with its own to the location and recovery of a 1955 
/o nces 1954 - 1955 separate recirculatin ir heati Ford Thunderbird, black. Serial No. 
—— DEALER SERVICES — : 4 . ; . a -s P5FH149164 with 1955 Pennsylvania li- 
cs system an . 
- MONROE, LA. S lea 5 CHEVROLETS, FORDS, PLYMOUTHS y separate Ross fired fur. cense plate No. 2736L, owned by man 





calling himself Dallas P. Hoehn and a 
1955 Ford Fairlane 4-door sedan, black, 
Serial No. U5CT112623 with 1955 Penn- 


nace. 





Dodge dea! includes the low-priced Dodges | 


Deluxe and Stan = 
>. B and the job-rated pickup and truck line, Ap- Standard 


Many two-tones Designed and installed by Dispatch 


Ad Idea Ups New Car Sales! | 


























































T & proximately 375 unit deal in this expanding | ; ; 
1t BR city of 60,000. Good facilities available. : me fi h | oe available at Hertz Stations in the fol-| | Oven Company—new in 1948. Can be SS a 
 F Dodge backs you up with unlimited sales, Young, energetic advertising firm has | jowing cities: Philadelphia, Baltimore, Wash-|| inspected in operation. Send for photos Hoehn, Call collect Mr. Long, Mellon 
*t B promotion helps, the Lawrence Welk, Bert| come up with a fresh advertising idea | ington, D. C., Pittsburgh, Akron, Cleveland, || ond complet details. Write Box 5659 National Bank end Trust Co., Ghaserdl. 
t B Parks and Danny Thomas T-V shows, Shower of for new car dealerships that quickly steals Detroit, Flint, Chicago, Milwaukee, Cincin- | Pree - Saran Were mee ’ Pa. Hudson 3-5575. Hudson’ 3-2160 or 
x B Stars Corp. Show, business management coun- | the show from competition, increases new | nati, Louisville, St. Louis, Kansas City, Lin-|| ¢/0 Automotive News, Detroit 26, Mich. Mr. Gwaley, Hudson 3-6056 
- B sel and advice. Profit potential excellent.| car sales. The idea is for sale exclusively | coln, Neb., Oklahoma City, Fort Worth, Dal- ; : ; 
= rite or wire A ee Se Se hon ba las, New Orleans, Atlanta. | $100 REWARD — Information leading to 
> is. | | c atl - 
7 a ee ee of postmark. Costs nothing to look. Write ROBINSON AUTO RENTAL SHOP EQUIPMENT WANTED | ey ee ne. “ee ae 
. 418 Dermon Building empnis 3, tenn. | or wire Box 5681, c/o Automotive News, DIVISION | WANTED — NEW OR USED recapping Louisiana license 333095. Owner calling 
Phone JAckson 7-652! Detroit 26. | 229 S. Hanson St. Philadelphia, Pa. machines. Call or write Williamson-Ward himself A. J. Adams. Notify sheriff or 
| | |. E. Spatig, Used Car Mgr. Sherwood 8-1500 Chevrolet, Inez, Ky. Riley Motor Co., Okmulgee, Okla. 
1 SHOP EQUIPMENT FOR SALE rae > ee ee eee 
: ~ - ____ CARS WANTED | 
< CADILLAC — SHARP 1952’s-1956’s. All | 
S, | body styles. Chrysler, DeSoto eight pas- 
F i | senger sedans only. Prices gladly quoted. | 
McClintock-Cadillac, Ivanhoe 7-5046, Lan- | 
- ' 1 sing, Mich. 
Below Today's Cost! BRAND NEW SURPLUS WRECKED OR BURNT late model Cadil- 
lacs or sport cars. Will go anywhere 
; Miller Brothers. 732, Wyoming Ave., || Send Automotive News to Address Below ; 
ad ton, Pa. Di 13-4242. ‘ 
: SERVICE STATION EQUIPMENT — : 4 ! — - —— = = . ere | 
PARTS FOR SALE | One Year $8 [] or Two Years $14 [] | 
| . 
| O Weaver 2 Post Passenger Car Lifts B | All Other Countries — One Year $12 [] or Two Years $20 [] | 
’ ” Weaver 2 Post Truck Lifts U l C K P A R T S | 
- 2 15 HP. Ingersoll-Rand Compressors All Other GM Parts Also AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. | 
8 Electric Overhead Door Operators UP TO 50% DISCOUNT ||; 10 ; 
42 Parts Bins for Bulky Items Extre Discoust oa | | 
51 Parts Bins for Small Items Special Phone Orders | 
New chassis Ceiling Lubrication Equipment Fast Direct Cc.0.D. Service | ee ee | 
J 20 Floor Exhaust Outlets (Kent-Moore) | Art Hansen Buick | Street Address........ pice d 66 Cae AE ORE aE ee Bene Mb. 655 ven i 
- 20 Floor Exhaust Hose Assemblies ’ ; Tiki cacner cdveyehaveshéukapeyueantastagsadead: AMassessuenn | 
| Inc ; 
- For Information and Details, Call or Write - x onl ' TRADE CONNECTION: | 
; Mr. Bernard Bring Largest Buick Parts Dealer in U. S | Car Dealer (J Truck Dealer [) Manufacturer [] ; 
7 RON BRING CHEVROLET co INC 4 | Jobber [1] Insurance (_] Financial [) Supplier 1 | 
AA “7 ° |} 1000 S. Wabash Ave., Chicago, Ill. || | ae ae | 
“BY 2001 Surf Ave., Brooklyn 24, N. Y. COney Island 6-1400 Phone WAbash 2-1030 j Make of Car........seeeeeseeeeeeenereeeeeees O.-nansnsnssenamenaae ; 
< | ome | 








New car sales drop when snow begins to fall 


The first snowfall brings peak sales volume to ‘Jeep’ dealers ! 


As a franchised dealer for the ‘Jeep’ family 
you'd have these 6 roads to extra profits: 


1. Freedom from competition. Only Willys dealers have the ‘Jeep’...no worries 
about “wheeling and dealing’’ competition down the street. No loss of markets 
during winter months...no lost dollars. 

2. High resale value.. The average 2-year-old Universal ‘Jeep’ commands up to 
90.4% of factory list price... your assurance of customer satisfaction and 
profitable deals.when you wash out ‘Jeeps’ taken in trade. 

3. High percentage of clean deals. Nearly half the sales are made without trade-ins 
...~ full profit attainable on each sale. 

4. High service absorption. Even with its famed ruggedness, the ‘Jeep’ family 
requires frequent service because of its daily use in business... and most service 
jobs come back to the dealer instead of the independent garage. 

5. Lowest-priced 4-wheel drive trucks. As the lowest-priced 4-wheel drive truck in 
America, the ‘Jeep’ Truck has the inside track in the growing trend toward 4-wheel 
drive trucks in business, industry and agriculture. 

6. Plus profits from special equipment. You'd se!i more than 50 kinds of additional 
special equipment, with profitable ‘‘extras’’ on many original sales. And every 

time the owner has a new job to do, he becomes a prospect for a new piece 

of equipment. 


Does the first snowfall or icy weather cause a dip in your new-car sales volume? Do you have 
to sweat out snow and ice before you know whether your sales volume is adequate to cover 


your fixed costs? 


End your winter slumps. Franchised ‘Jeep’ dealers experience a peak demand with the first 
heavy snowfall. ‘Jeep’ 4-wheel drive traction gives them a year-round sales feature which becomes 


even more important when roads are covered with ice and snow. 


Why snowtime boosts ‘Jeep’ vehicle sales. People who must get through, in spite of snow- 
covered or icy roads, need the extra traction of 4-wheel drive! Power supplied to front and rear 
wheels of 4-Wheel-Drive ‘Jeep’ vehicles reduces the tendency to skid off the road, out of control... 
keeps the vehicle moving through deep snow, or over ice-glazed streets, exactly where the driver steers i 


Extra special equipment profits! Special equipment you can sell with 4-Wheel-Drive ‘Jeep’ 
vehicles includes snow plows, winches, welders, compressors and generators, and many others— 
equipment that adds extra profit to ‘Jeep’ vehicle sales throughout the year. 


What to do about it — now! In the bad weather months ahead, hundreds of dealers will investigate 
the exclusive opportunities of a ‘Jeep’ family franchise. It will pay you, too, to find out how a 
relatively small additional investment can assure you of healthy, profitable sales volume, even though 
the snow flies. For details, mail the coupon below—now! 


The * E ; ; s 
ee family of 4-Wheel-Drive vehicles 
e 


Dealer Development Department 
Willys Motors, Inc., Toledo 1, Ohio 


Without obligation, please have a representative call 
and give me information about the ‘Jeep’ family 
franchise. 


Universal 
‘Jeep’ ‘Jeep’ Truck 


Name 


Address 


‘Jeep’ 
Station Wagon 


Cit 2 en ea 
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